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{ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in fifty- 
four other countries who 
deal in American office 
equipment. 


§¥ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
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Appliances 


Published on the First Day 
of Every Month by 


THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., 


EVAN JOHNSON, Pres. & Treas. 


Chicago 
A. H. HITCHCOCK, V. Pres. 


Cc. F. MALHOIT, Secretary 
H. W. MARTIN, Assoc. Ed. OTTO KNBEY, Asst. Ed. 


J. A. GILBERT, Bus. Mgr. 
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D.C. MILLER Western Advg. Mgr. 


C. H. EVERLY, Eastern Mgr. 


D.N. ge Asst. Mgr. 


1701 Pershing Square Bidg., New York, 
Phone Ashland 8319 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


| CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 


§ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 

will be 


publication if requested. 


Lp ser sn RATES 

pon application—only ar- 
ticles of office equipment or 
directly related products 
eligible. 


§ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Il, 
under Act of March 3, 1879. 


{ “Office Appliances” is reg- 
aaa in the United States 


a Office, Washington, 
D. C. 


{ COPYRIGHT. Contents 








$3.00 American gold forone ing such changes itisneces- its readers reliable informa- covered by Copyright, 1925, 

year and $5.00fortwoyears. sary that both old and new tion concerning the progress by The Office 

Remittances may be made addresses be given. and development of the of- Company. 
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ASSOCIATION CLASSIFIED From $250 to $520,000........... 
National Association News 103 Accounting Machines 208 Philadelphia Sales Managers 
(See also Meetings—Dinners Adding Machines 211 Club Jubilee ..... Wicteteeseees 
Conventions. ) Attention of Manufacturer.. 9 ome -  —paeepaee: Company at P 
“—D = aNrere Catalogues : , 223 COIMUMDUS nn cw ccee ewer anensees 
DEPARTMENTS - Busninure 203 Carl Hart Joins Shaeffer 
erator ae - ; ’ ‘7, - —— House Or ans .. .227 fen O. sete snesenerensrens = 
Engagements Wedding a Poo co “500 W. M. Knapp Returns to El 
3 bee ~ ‘ sch Other Machines 212 _ Paso tect e ene e eens ee sesee esses 
+ or nae, Me an cileeeeamed a} Patents 7 Underwood Sales Staff at Chi- 
eetings— iners onventions o ' 28 Ne 7 
Mintierethe Paste of Promres 14 Pens and Pencils 199 cago _Feted ibnenekss teen 107 
New M ichines and Devices 31 Ribbons and Carbons 216 owe University Holds Comten- 
News and Miscellany ro Stamps—Stencils—Seals 215 ence on Commercial meee 
Other Lands, In.... in oe — New Service’ ‘Manager for’ ‘ii 
‘ " - Typewriters 204 New Service sManage _ 
Passed Away 113 ye [248] Mott-ishe® ...6+cé4neheeksndee 11 
Salmagundi eS ae Collins New Assistant Sales 
Snap Shots and Sketches <6 Director for The Wahl Com- . 
FEATURES Trade Rules Designating Furni DANY wccccsccccvcvcsscvseseess 
Office Equipment of the League ture Woods . . i Portable Arranges Wide Dis- 
of Nations 15 January Displays at Chicago tribution in a Year........... 175 
National Convention to Be Held Furniture Mart 74 A New Typewriter Service at 
Washington 18 Chicago Wholesaler Delves Into pT eee ee 178 
The Millionth Burroughs 28 Mayan Ruins....... i" Eclipse Pen Company in a New 
FRONTISPIECE Salesmanship Studies by Un- 7 Factory _--s+++. sireseserecss eel 
In the Big News of the Montl 12 derwoods at Chicago 74 New Typewriter Supplies Com- 
FURNITURE—OFFICE British Efficiency Man on Office pany Organized ...........++ 82 
Selling Quality to the Public Equipment .. 4 Miscellaneous Association Items. 185 
Written for Office Appliances Direct Mail Convention at Los Hartford Stamp House Ex- 
hw ¢ A. Netzhammetr 1) _ Angeles in April RG _pands Lines see cesesscesss es 1186 
MERCHAND ISING Commercial Travelers’ Rout National ¢ ommercial Teachers 
(See also Specialties Section.) 'B uiletins ; ” gg Federation Meeting ......... 18 
Seller vs. Purchaser—Do Your Records of Stock Steel Furni Spear Now Sundstrand Man- 
Snlenenen Ghar Hatt on Well ture Shipments a ager in Des Moines District.190 
s Merchandise 16 Y and E”’ Salesman Takes Mr. Simler on Western Trip...190 
Hoiding the Price Being a Few Chorus Girl Role ‘ . 90 ere . one r 
Thoughts on Good Merchar Mead & Wheeler Move Outside SPECIALTIES SECTION 
sing P ; 7 the Loop.. 93 In Which the Sale of Specialties 
SCELLANEOUS Pr eedings of Check Standard of All Kinds by the Commer- 
( £ Furnitur Has ¢ ag zation Meet. 94 cial Stationer Is Discussed by 
I 1 69 Centenary of Heywood-Wake Merchants Who Have Made a 
M Escaped | field Success of This Feature...... 121 
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A 

Acme Staple Co...... — 
Adams, Henry T., Mfg. Co. .206 
Adams Press ee 
Add-Index Corp 148 
En cs tceneeseses 238 
Addressograph Co...... 62, 3 
Adjustable Table Co.......226 
Advance Paper Box Co....22 
Aigner, G. J., & Co. ee 
ony Time Stamp Co.....158 
Aladdin Mfg. Co.. paceuee 
Allen & Co.. i 
American ¢ ‘lip i 192 
American Electric Co 164 
American Embossing Co.. .235 
American Lead Pencil Co..106 
American Manifold Prod- 

i ec aé¢bhee ewes oe ée 224 
American Mfg. Concern.. .185 
Americ an Numbering Ma- 

chine C " Fe RAE See .130 
American Pad & Paper Co.237 
American Seal & Stamp Co.215 


American Writing Machine 


Di) hatatahenenee dese 89 
Ames Safety Envelope Co.229 
Ames Supply Co........... 77 
Angle Steel Stool Co 244 
Argus Duplicator Mfg. Co..166 
cl EE. “ee oc sae 
Art Metal Constr. Co....70, 1 
c[_ SS ~~ = epee 23 
Ault & Wibore Co., T he. .. 68 





Auto. File & Index Co...... 194 
Auto Pencil Sharp. Co.. 158 
Azora Rubber Co.... 160 
B 
Bachrach Specialty 
Bates Mfg. Co... 
Beach Pub. Co........... 2 
Bentley & Gerwig Furni- 
aie ek 206 
Bentson Mfe Co., The 220 
Berger Mfg. Co.. ..191 
Bettcher Stpg. & Mfg. Co. .214 
Boomerang Chair Pad Co..224 
Boorum & Pease Co...... 96 
Boston Index Card Co...... 72 
Bridgeport Pen Co., The 210 
Bristow, Stanley R........ 160 
British Stationer........ 190 
Brown, L. L., Paper Co... .239 
Browne Morse Co......... 108 
Buckeye Ribbon & Carbon 
a en ees 85 
Bump P aper F: astener Co 233 
Burroughs Adding Machine 
Mt banda eéaerumaces 640i 248 
Bushnell, Alvah, Co........243 
Bushnell Mfg. Co........... 238 
Cc 
Canode Ink Co.. . 155 
Canton Art Metal C 0.. ‘The. 64 
Carpenter, E. W., Mfg. Co.237 


Carter's Ink Co..... . 
Chicago Binder & File Co. . 22 
Chicago Eyeshield Co.. 2 
Crmoago Mirror & Art Glass 
230 


Cc hie ago Safe & ‘Me rchan- 

dise Co. Cin dhbnwe et 238 
Clarotype Co., The. 166 
Clemetsen Co., The. 183 
Coles Copyhoider Corp.....142 

Cogumbta Ribbon & Carbon 

A, 
Columbia’ Steel E Mquip. Co. .213 
Colytt Laboratories....... 159 
Commercial Furn. Co...176, 7 
Compo Corp. & Sales Co 80 
Conklin Pen Mfg. - 81 
Conrades Mfg. a 211 
Se Ee Uns Ec ccccccccece 200 
Cook, H. C., Co .178 
= Carbon Coated Pa- 
ee ee ae 208 
Cordley & Hayes. 145 
Corona Typewriter Co...... 197 
Corry-Jamestown Mfe. 

Corp. rrr 
Crocker ¢ “hair ‘Co nt vine gee 
Crown Ribbon & Carbon 

ropes CGeecebececes 20 
Cutler Desk Co -tiedsonee 

D 

Daco Guide Co... 239 
pavenport- Taylor Mfg. Co.219 
Defiance Sales Corp... 222 
Demountable Typewr. Co..142 
Derby, P., & Co., Inc....... 73 
> nee 211 
ee ee Oe el ae 
Diemer, John a Giecasncee 
Dietz, The J. F., Co. . 74 
Downey, The C. L., Co 234 
Du Pont, E. I., de N« 

mours & Co 179 








IN Advertisements 





division of t 


the 
take to 
advertisers 
however, 
any disagre 








These advertisements present the prod- 
ucts of the leading manufacturers in each 


ground for honest differences of opinion 
publishers 
guarantee 


offer their 


and customers, 


tions established through the journal. 


he industry. Because of the 
under- 
between 
They do, 
in resolving 
advertisers 
from rela- 


obviously cannot 
transactions 
customers. 
service 
between 
result 


and 


ements 
which 














E Krantz, Edward, Products 
a ci tisenes deeatindens6se 154 
Eaton, Crane & Pike Co 181 
Economy Seat Co.......... 222 L 
Eggens-Hambler Co........238 
Elliott Co., The........... 35 Leopold Desk Co........-. RR 
Englewood Desk Co....... 199 Lincoln Rubber Key Co...154 
Esterbrook Steel Pen Mfg. _ Line-A-Time Mfg. Co 918 
Co. . <s0<% eee 9D Luther Ink & Stamp Pad 
Evansville Desk Co 110 i eRe ane 226 
Eveready Mfg. Co.. 165 yon Metallic Mfg. Co.....116 
F M 
Faber, A. Ww 234 Macey a 98 
Faber, Eberhard 92 Manifold Supplies Co....... 57 
Faries Mfg. Co +207 Marchant Cale. Mach., Co.146 
F eathe ‘rweight Eye shade DEOEED Gc cticccscscesecs 236 
Co. ...-++.. , . nil Mark-Mor-An-Dum . 23 
Fie id- Parker Co McGill Metal Produc ts Co. .236 
Flaven ....... Medart, Fred, Mfg. Co......107 


Fowler-M: anson-She ‘Trman 


Medearis Moulding Co.....236 








Fox, Geo. B., & 20. 15 Meilicke Systems owewwn 160 
Furnas Furniture Co....... 26 Meilink Steel Safe Co... 113 
Melind, Louis, Co er 
G Metal Office F urniture Co. .201 
. ‘ Meyer & Wenthe.......... 150 
Gaydoul Gold Pen Co...... 239 - coo a i Cn 941 
General Eclipse Co TR sip ag enna pe ita + 
. = 4 hate * * P Mittage & Volger, Inc........ 55 
General Fireproofing Co.78, 9 M Bure: 949 
Ge ral Pencil Co 114 on ureau aee ¢ O86 
a eee T rpiter xch..152 Monroe Cale. Mach. Co.....238 
Gite Co ypewriter os a+ + aoe Moore Push Pin Co..... 236 
Globe-Wernicke Co.. 193 + meen — - we \ 158 
Goes Lithographing Co.....205 Morton Mfg. Co ; “929 
Golding Press Division..... 163 Sesies Gate Go devpdemhagies 
Gorton-Pew Fisheries. . 98 Multi ty i queers, 
Graff-Underwood Co....... 97 M _ es ee 12 
: ‘ , “hei <. On7 Mun-Kee Products Corp...16 
Gunlocke, W. H., Chair Co.207 . a + 
Gur Furniture Co., The.202 Munson Supply Co reves 00 
munn Fu ‘ , “““  Mutschler Bros. Co......... 65 
Myrtle Desk Co 117 
bd A 
Hahn, Arthur W..... N 
CO ee : ae - - 
Hampshire Paper Co.. 23 National Blank Book Co... 174 
Hanson Bros. Scale Co.....12 National Business Show Co —— 
Hedman Mfg. Co...... . 15s National Desk Co 222 
Hellesoe, Hans H... 237 National _Fiberstok Enve- _ 
PU ssd#nevenae's wena 165 lope Co . tee 15 
Heyer Duplicator Co... 136 National Supply ‘Co... wee 209 
Heywood-Wakefield ...... 997 National Vulcanized Fibre ah 
. Miicsccawes 237 a. "5 sesesee Te 
Hoge, Mfg. Co...... 234 Neidich Process Co........240 
Hoosier Desk Co... a cl Noesting Pin Ticket ‘Co 236 
Horn, W. C.. Bro. & Co...237 Northwestern Paper Goods 
Hotchkiss Sales Co .163 Co ca wkaeehen 241 
Hunt, C Howard, Pen Co 
baeehen .164, 221 °o 
! O. K. Mfg. Co er 
Old Town Rib. & Car. Co.. .205 
Ideal School Supply Co....164 Oliver Typewriter Co....... 166 
I. D. L. Mfg. Corp... 229 Orpin Desk Co ‘i 204 
Imperial Desk Co......... 94 Oxford Filing Supply Co...112 
Imperial Methods Co 242 
Imperial Steel Cabinet Co.202 P 
Improved Boehner Binder 
[a éhthavpan sk dk oedeed és 23 Parker Pen Co tage ae 
Ink-Out Mfg. Co............237 Peerless Car. & Rib. Co... .231 
Invincible Metal Furniture Peerless Key ¢ Inc......105 
 (te08 dee betes ae eee 80 Peerless Wire Goods Co...212 
Ireland & M: atthews endian 182 Pelouze Mfg. Co re 
Irving-Pitt Mfg. Co 84 Peters-Morse Mfg. Corp....153 
Irvin, A. H., Co 80 Phillips Rib. & Car. Co 243 
Pierce. S. K.. & Son, Co...219 
J Plew & Motter Dept.......223 
Polar Mfg. Co oad 166 
Jamestown Metal Desk Co..238 Polk. R. L.. Co 935 
Jasper Novelty Works....217 Portable Adding Machine 
Jersey City Prtg. Co.......194 Sales Co : ...155 
Joslin, A. D., Mfg. Co.. 165 Premier Metal Products Co.217 
K Q 
SA BU See 234 Quality Park Envelope Co.241 
Kohlhaas Co., The......... 152 Quigley Furniture Co 230 


R 

Rand Co., Division 
Rand McNally & Co 
Ravenswood Office Spe 

ties Co... 
Regal Typewriter C¢ 
Reliable Tw. & Add. M: 

Corp 
Remington Tw. Co. 58, 76, 126 
Republic Box Co col 
Reynolds Env. Sealer C 
Roberts Numbering Ma 

chine Co 
Roberts, Weldon, Rubbe 

Co eee . ° 
Rockwell-Barnes Co 214 
Rotospeed Co 6 


Royal Typewriter Cr 
Rush-Er: aser | ‘oO 
Ryan, J & Co 


S 


Sainberge & Co 9 
Sanford Mfg. Co 2¢ 
Sanymetal Products Co 

The 6 
The 247 


Schwab Safe Co., 

Scripto Mfg. Co 238 

Sengbusc h Self-Closing Ink 
stand Co.. 

Service Products Mfe. ¢ 238 

Shallcross Co., The 224 


Shaw-—Walker Co 
Sheaffer, W. A., Pen Co 
Sheppard, The C. E., Co 189 


Shipman-Ward Mfg. Co l 

Shirley Pen Co 

Siggers, E. G 

Sikes Co.. , 

Simonson, R. A & C y 

Smead Mfg. Co., The 22 

Smith, L. C., & Bros. Tw f 

Smith, L. C., & Cor 
Typewriters, In¢ 


Smith Premier Tw. C 


Smith Tw. Sales Corp 
Smokador Mfg. Co 
Snelling & Son 
Solidhed Tack Co 
Speed Key Mfg. Co 
Spencerian Pen Co 





Stationers’ Loose f 
Steel Equipment Corp 


St. Johns Table C 


Storms, H. M., Co 
Strayer Coin Bag Co 
Superior Furniture C 
7 
Tell City Desk Co ~ 


Terrell’'s Equipment C 


Thompson Time Stamp C 
Tip Top Mfg. Co 
Todd Co., The 
Toledo Metal Furniture ¢ Sf 
Triner Sales Co HF 
Triner Scale & Mfg. C 
Trussell Mfg. Co 
Turner & Harrison Pen C 
Typewriter Emporiun 

U 
Ulrich Planfiling Equip. 236 


Underwood Typewriter C 


61, 109, Back ¢ r 
Union Ribbon & Carbon Cs . 
U. S. Envelope Co 187 
U. S. Pencil Co 
U. S. Tw. Ribbon Mfg. C 
Universal Index Tab Co 22 
Universal Utilities Co 218 
Vv 
Vacuo Static Carbon C« 
Vv an Dorn Iron Works 
‘o ‘ 2 
Van Valkenburg. L. D., Co..2 
Victor Adding Mach. Co.128 
Ww 
Wabash Cabinet Co ot) 
Wagemaker Co 
Waterman, L. E.. Co 


Co é wif 


Webster, F. S ‘ 

Weigel, E O., & S Ss : 
Weis Mfg. Co..99 100 101, 102 
Western Furniture Co 209 
Weston Byron Co 184 
Wetherill, H. E 16 
Wholesale Typewriter C $ 
Wiggins, John B., Co 7 


Winnebago Furn. Mfe. C 

Woodstock Typewriter C 19 

Workman Mfg. Co 9 
v 

aper & Spe G 

Erb 


z 


Yankee P: 
Yawman & 


Zion Institutions & Indus 


tries 
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Adding Machines. 


Addac Corp. peeeenacase 238 
Add-Index (¢ ‘orp. rr 148 
Burroughs Adding Machine Co.248 
Monroe Cale. Machine Co....238 
Peters-Morse Mfg. Corp...... 153 


Portable Adding Machine Co. .155 
Reliable Tw. & A. M. Corp..157 
Todd Co., The.. coaovenses 143 
Victor Adding Max hine Co.128, 9 
Adding & Cal. Machines, Used. 
Reliable Tw. & A. M. Corp..157 
Adding Machine Rolls & Paper. 


Rockwell-Barnes Co nk banka 214 

Yankee Paper & Spec. Co..... 225 
Adding Typewriters. 

Burroughs Adding Mach. Co. .248 


Remington Typewriter Co 
. 58, 76, 126 
Underwood Type writer Co es 
61 108, tack-Cover 
Addressing Machines, 


Addressograph Co. ....... 62, 3 
Elliott Co., The . sone .135 
Adhesives. 


(See Inks, Adhesives, etc.) 
Advertising Copy Service. 


Devaney, M. F 5 saws Ce 
Arch and Clipboards. 
American Mfg. Concern.......185 
Globe-Wernicke Co., The......193 
Rockwell-Barnes Co. ........ 214 
Weis Mfg. Co..99, 100, 101, 102 
Yawman & Erbe Mfg. Co.... 67 
Bankers’ Note Cases. 
Globe-Wernicke Co., The 193 
Van Dorn Iron Work Co., The. 
82, 3 


Billing Machines. 
Burroughs Adding Mach. Co..248 
Remington Typewriter Co 
. bis 58, 76, 126 
Underwood Typewriter Co 
61, 109, Back-( ‘over 
Bi nders, ‘Catalog and Periodical. 
Adams, Henry T., Mfg. Co...206 


American Clip Co ea eee 
Blank Books. 

toorum & Pease Co.......... 96 

National Blank Book Co..... 174 

Rockwell-Barnes Co. .214 


Zion Institutions & Industries. 223 
Blanks for Bonds and Stocks. 


Goes Lithographing Co.......20% 
Kihn Bros. . wae 234 
Board Cutters, Paper & Card. 
Golding Press Division . 163 
Ideal School Supply Co ee 
Bond Boxes. 
a Steel Co eee ends on 238 
Corry-Jamestown Mfg. Corp..218 
( Soneral Fireproofing Co....78, 9 
Globe-Wernicke Co The 193 
Metal Office Furniture Co....201 
Steel Equipment Corp.. . 91 
Book Cases. 
Globe-Wernicke Co., The......193 
Gunn Furniture Co...........202 
Macey Co : 198 
Van Dorn Iron Works Co., 
The .. ..82, 3 
Weis Mfg. Co 99, 100, 101, 102 
Yawman & Erbe Mfg. Co..... 67 
Book Ends. 
Ryan, J. F & Co o“¥ 238 
Bookholders. 
American Clip ¢ e — .192 
American Electric Co ooveecnee 


Book Rings. 





Adams, Henry T., Mfg. Co . 206 
Carpenter, |! W Mfg. C 2 
Morden Mfg. Corp., The 2 
Bo en Machines, 
oughs Adding Mach. Co..248 
Re mington Typewriter Co 
- 58, 76. 126 
Underwood Typewriter Co 


61, 109, Back-Cover 
Business Shows 


National Business Show Co...246 
Busses. 

Auto File & Index Co .194 

General Fireproofing Co - 

Toledo Metal Furn. Co ..186 
Cak alating Devices. 

Meilicke Systen ..160 
Cale ulating Machines. 

Burroughs Addi Mach. Co..248 

Marchant Cal Mach 

Monroe Cak Mach. Co.. ona 

Morschhauser, W. A — 
Calendar Pads and Stands. 

Defiance Sales Corp . .222 

Jersey City Prtg. Co 00 oh 


Carbon Papers. 
(See Ribbons and Carbons.) 
Card Cases. 


Improved Boehner Binder Co. .234 
7 





Wiggins, The John B., Co.....23 
Chair Irons. 
Bettcher Stp. & Mfg. Co.....214 
Chair Pads and Cushions. 
Boomerang Cha Pad Co rs. | 
Economy Seat { 222 
Fox, Geo. E & { 151 
Irvin, A. H { ..80 
Polar Mfg. Co ae .. 166 
Chairs, 
Angle Steel Stool Co ose 244 
Conrades Mfg. C: seucomn 
Cook, C. A Co ° TC 
Crocker Chair Co 
I rby, P., & Co., In cae ee 
‘ cke, W. H., Chair Co...207 
Semen tene Wakefield . 500 oe 
Milwaukee Chair (< ee 
Pierce, 8. K., & Sor 219 





Classifications 


For the benefit of the subscribers the 
advertised are ifi 
requirements 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not 
here, they are cordially invited to com- 





be promptly and cheerfully furnished 
with no obligation to you. 























Check Protectors and Writers. 





Jamestown Metal | 


Me yer & Wenthe.. 


Coin Bags and “Wrappers, 
Str ayer ( Soin ~ 
Steel Equipment Corp 


Van Dorn Iron Works ¢ Co.... 


Coles Copyrhol jer Co . 
- Py BON Yawman & Erbe 


Directory Boards 
Davenport-Taylor Mfg 


Copying Devices. . 
—— Machines & ‘Supplies. 


Env welope Sealers 


Re ynolds E nvel pe 


Ireland & Matthews Mfz¢ 
Paper and Card, 





Desk Calenders. 





Roorum & Pe ase 


Expense peeaothag 


Export Agency Service. 


Eyelets & Eyelet Paper Fasteners. 


Featherweight “tad shade 


Desk- Pend ing Letters 








Desk Ww ork Distributors, 


Metal Constructior 


Globe-Wernicke Co. .........193 
Imperial Steel Cabinet Co. . .202 


Invincible Metal Furn, Co.... 


acey Os., BRO..cscccoscescenee 


M 

Metal Office Furn. ah. cin ce 
Premier Metal Products Co...217 
Shaw-Walker Co. ...........188 
Steel Equipment GERD 0.0cccke Ee 
Terrell's uipment Co......195 
Ulrich Planfiling Equip. Co. ..236 
Van Dorn Iron Works Co.,82, 8 
Yawman & Erbe Mfg. Co.... 67 


Filing Cabinets, Wood. 
Auto File & Index Co........194 


Boston Index Card Co........ 72 
Browne-Morse Co. ..........-108 
Globe-Wernicke Co., The...... 193 
Imperial Methods Co......... 242 
Macey Co., The.........+:. .-198 


Shaw-Walker Co. ...........188 


Ulrich Planfiling Equip. Co. . .236 


Wagemaker Co. ........... 
Weis Mfg. Co.. 99, 100, 101. “102 
Yawman & Erbe Mfg. Co.. 


Files Supplies. 

Aigner, G. J., & Co........ .216 
American Clip CP><nevckss can 192 
American Mfg. Concern..... .185 
Boston Index Card Co........ 72 
Browne-Morse Co, ...... — | 
Daco Guide Co.........++++:: 239 


General Fireproofing Co.....78, 9 
Globe-Wernicke Co., The.....193 
Imperial Methods , Sappege a 
Invincible Met. Furn. ete .180 
Macey Co., The........ 





Oxford Filing a Co.....112 
Rockwell-Barnes .214 
Shaw-Walker Co. ........+. .188 
Simonson, R, A., Co....... os 
Smead Mfg. Co., The...... a 
Steel — OOEPocccce 
Ulrich Planfiling Equip. Co. "988 
Wabash Cabinet Co......... 


Weis Mfg. Co...99, 100, 101, “102 
Yawman & Erbe Mfg. Co..... 67 


Fountain Pens. 


Carter's Ink Co., The..... ++ 104 
Conklin Pen Mfg. Co...... oo. 
Eggens-Hambler Co. .....-. oe 

Parker Pen Co.........++. 119, 20 
Sheaffer, W. A., Pen Co..... 111 
Waterman, L. E., Co..... in 


Furniture Finish. 


DuPont, De Nemours Co., 


B. EB, cccscovesenesesucnacn 179 
Gold Pens, 
Gaydoul Gold Pen Co........ 239 


Weigel, E. O., & Sons........284 


Gold Stamping. 


Aigner, G. J., & Co.......- 216 
Gummed Cloth, 

Aigner, G. J., & Co.......- .216 
Index Card Signals. 

Cook, H. C., CO... .ceseesees 178 

Graff-Underwood OO. cocecesoes 97 

Moore Push-Pin Co........+++ 236 

Yawman & Erbe Mfg. Co.... 67 
Index Tabs. 

Aigner, G. J., & CO......+45+ 216 

Cook, BH. C., OO..sccosceceoe 178 

Rand Co., Division..........+ 141 

Universal Index Tab. Co..... 222 
Ink Eradicators. 

Ink-Out Mfg. Co.........++0- 237 
Inks, Adhesives, Etc. 

Canode Ink Co......+++ee0+ 155 

Carter's Ink Co., The.......- 104 

General Eclipse Co.........- ‘ 

Gorton Pew Fisheries....... 98 

Sanford Mfg. Co...... weceee .226 
Inkstands. 

Bachrach Specialty Co....... 208 

General Eclipse Co...... .- 282 


Sengbusch 8-C Inkstand Go. . .133 


Inkwell Bases. 


Irvin, A. H., OO.cccceccsecce 80 


Labels, Law Books and Number, 2 


Aigner, G. J., & CO........- -216 


Leads for Mechanical ‘Pencils. 


Amer. Lead Pencil Co..... .- 106 
Faber, A. W., ImC....ce- os 
Sevingte: DO. DS. cscnsesecsan -238 
Letter Distributors. 
tristow, Stanley R..... econ eee 
Imperial Methods Co........ .242 
Kohlhaas Co., The..........+. 152 


Lettering & Show Card Pens. 


Bridgeport Pen Co........-. .210 


Linoleum Desk Tops. 


Fox, Geo. E., & Co..........-151 
Polar Mfg. CO....ccccsecccees 166 


Wagemaker Co. .....s-+.se05 86 
Lists. 

Polk, B. To, & OO..ccccesese 235 
Lockers 


Lyon "Metallic Mfg. Co.......116 
Medart, Fred, Mfg. Co.......107 
Terrell's Equipment Co...... 195 
Van Dorn Iron Works Co., 


TOO ocdcdcedecetheenesa 2 
Loose Leaf, Books and Systems. 
Boorum & Pease Co........ . 

Chicago Binder & File Co.. » 225 
Irving-Pitt Mfg. Co........ e 


National Blank Book Co....174 
Plew & Motter Loose Leaf 


BORO ‘sc0c0neseenesn senna 
Sheppard, C. E. ‘ Co TT TT .--189 
Stationers, L. L., Co........- 209 
Trussell Mfg. Co....... oneauuee 
Workman Mfg. Co........... 

Loose Leaf Bavelsees, ‘Celluloid. 
Markilo Co. ....- eosveeceis 
Map Tacks. 


Graff-Underwood Co. ........ 97 
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A 
Acme Staple Co.............164 
Adams, Henry T., Mfg. Co. .206 
DT MOD: seccecvoseece 239 
Add-Index Corp. ..... 148 
CO ee 238 
Addressograph Co...... 62, 3 


Adjustable Table Co..... 226 


Gevence _Paper Box Co....229 
Aigner, OU OG Ce 
Ajax Time Stamp Co..... 158 
‘Aladdin Mfg. Co. esc 
Allen & Co...... at ce 
American Clip Co......... 192 
American Electric Co......164 
American Embossing Co.. .235 
American Lead Pencil Co..106 
American Manifold Prod- 
GM cedeesesesteaes 224 
American Mfg. Concern...185 
American Numbering Ma- 


Es todd che eias ie oak 130 
American Pad & Paper Co.237 
American Seal & Stamp Co.215 
American Writing Machine 


th, Stiskbeckhecwebdenes 89 
Ames Safety Envelope Co.229 
Ames Supply iil oeme ide 77 
Angle Steel Stool Co +244 
Argus Duplicator Mfg. Co. .166 
n,n ccc on 229 
Art Metal Constr. Co....70, 1 
_ 2 ~ {Sty apapr. 238 
Ault & Wiborg Co., The.. 68 
Auto. File & Index Co......194 
Auto Pencil Sharp. Co.....158 
Azora Rubber Co...........160 

B 
Bachrach Specialty Co.....208 
TS et Sere 37 
Beach Pub. Co...... a 
Bentley & Gerwig Furni- 

PIR Sin Rar Sepia 206 
Bentson Mfg. Co., The... .220 
Berger Mfg. Co.. ..191 


Bettcher Stpg. & Mfg. Co..214 
Boomerang Chair Pad Co. .224 


Boorum & Pease Co...... 96 
Boston Index Card Co...... 72 
Bridgeport Pen Co., The.. .210 
Bristow, Stanley R.........160 
British Stationer......... 190 
Brown, L. L., Paper Co... .239 
Browne Morse Co......... 108 
Buckeye Ribbon & Carbon 
Eee ep eer 
Bump Paper Fastener Co. .233 


Burroughs Adding Machine 
i Che ppd ebenenekse¢o.6é bs 24 
Bushnell, Alvah, Co........ 243 
Bushnell Mfg. Co........... 238 
Cc 
CMMOGO TON Coie... ccccccces 155 


Canton Art Metal Co., The. 64 
Carpenter, E. W., Mfg. Co.237 


Carter's Ink Co......... 104 
Chicago Binder & File Co. .225 
Chicago Eyeshield Co.. 238 


Chicago Mirror & Art Glass 
Co. .230 
Cc hicago 


‘Safe 


dise Co a 238 
Clarotype Co., The...... 166 
Clemetsen Co., The.... .183 
Coles Copyholder COED... cee 
Columbia Ribbon & Carbon 


caeeene 
Columbia Steel Equip. Co. .21 


3 
Colytt Laboratories........ 159 
Commercial Furn. Co...176, 7 
Compo Corp. & Sales Co... 80 
Conklin Pen Mfg. Co....... 81 
Conrades Mfg. Co.......... 211 
-  § a a peas 200 
178 
= Carbon Coated Pa- 
Ph ceteh «& daneammeree 208 
Cordley SOS 145 
Corona Typewriter Co...... 197 
Corry-Jamestown Mfg. 

Corp. Sk Se hr re 218 
Crocker Chair Co........... 225 
Crown Ribbon & Carbon 

Ethene ines s tania ceas 220 
Cutler Desk Co ion ade 

D 
Daco Guide Co............. 239 
Davenport. Taylor Wes Co.219 
Defiance Sales Corp........222 
Demountable Typewr. Co..142 
Derby, P., & Co., Inc....... 73 
Devaney, ied est sadbue Se 211 
on Ce 139 
Diemer, John F., Co..... oo B81 


Dietz, The J. F., Co....... 74 
Downey, The C. L., Co....234 
Du Pont, E. I., de Ne 

mours & Co. 





28 Advertisements 





Invincible 

Co. 
Ireland & Matthews 
Irving- Pitt 
mewn, Min Ee Gthccces 


take to 
however, 


and 








Metal 


Mfg. Co 


J 


Jamestown Metal Desk Co..238 
Jasper Novelty 
Jersey 
Joslin, 


City Prtg. Co 
A. D., Mfg. Co 
K 
Oh i» <dieh dens bs 
Kohlhaas Co., The... 


advertisers 


Furniture 


These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously 
guarantee 
and 
offer their 
any disagreements 
customers, 
tions established through the journal. 


Secause of the 


under- 
between 
They do, 
in resolving 
advertisers 
from rela- 


cannot 
transactions 
customers. 
service 
between 


which result 














Products 


E Krantz, Edward, , 
Co TY TTTTTITTT Tre Tt 0 
Eaton, Crane & Pike Co...181 
Economy Seat Co......... 222 L 
Eggens-Hambler Co 238 
Elliott Co., The.. wteetees 35 Leopold Desk Co.......... 88 
Englewood Desk Co.......199 Lincoln Rubber Key Co...154 
Esterbrook Steel Pen Mfg. _ Line-A-Time Mfg. Co 218 
CO. ..- esses, : +++ 9D Luther Ink & Stamp Pad 
Evansville Desk _Co........110 RNS RE =a Get) 5 226 
Eveready Mfg. Co.... 165 Lyon Metallic Mfg. Co.....116 
F M 
Faber, A. W. 234 Macey Co., The. OR re eee 198 
Faber, Eberhard | -,92 Manifold Supplies Co....... 57 
Faries Mfg. Co..... ---207 Marchant Cale. Mach., Co.146 
Featherweight Eyeshade re SSeS gaan ae cag ae 236 
CO. wwe seees . 239 Mark-Mor-An-Dum SS 
; % ac . 
Field-Parker Co -199 MeGill Metal Products Co. .236 
Flaven ...... . 238 Medart, Fred, Mfg. Co...... 107 
F ‘owler- Manson-Sherman . .233 Medearis Moulding Co.....236 
. Geo. E., & Co 151 = Meilicke Systems ......... 160 
Furnas Furniture Co....... 226 Meilink Steel Safe Co......113 
Melind, Louis, Co.. ian cae 
G Metal Office F urniture Co. .201 
" > . Meyer & Wenthe.........-. 150 
qaveow: Belly ay & nae 239 Milwauke he TE ee 241 
ee ee tae §6=6Mittag & Voiger, Inc 55 
Ge neral Fireproofing Co.78, 9 - ee au as 242 
General Pencil Co... ss Monroe Cale. Mach. Co.....238 
General Typewriter Exch..1 caste Pash Pin Co........ 236 
Gits ( O. wenn seeees te Morden Mfg. Corp cura 232 
Globe-Wernicke Co........ r Morschhauser, W. A........ 158 
Goes 4 ~~ B Dinos Morton Mfg. Co ee 929 
Golding Press Division..... Mates Gate Co... .......... 37 
Gorton-Pew Fisheries...... 98 Multipost Co 158 
= ° . . ar T ‘ 7 Perret 
Graff-Underwood pak ly age Mun-Kee Products Corp...164 
Gunlocke, W. H., Chair Co.207 + 
’ F ; “wr. The. 202 Munson Supply hs cared 66 
Gunn urniture 0., 1e . 202 Suteshies Mrde. Go......... 65 
H Myrtle Desk Co 117 
Hahn, Arthur W.. 160 N 
ON > Freee 237 : ” 
Hampshire Paper Co...... 233 National Blank Book Co... 174 
Hanson Bros. Scale Co.....125 National Business Show Co 246 
Hedman Mfg. Co........... 159 National Desk Co... . -222 
Hellesoe, Hans H...........237 National Fiberstok Enve- S 
ti ee ae a ak cl 165 a ee, SREP PEE TCT 115 
Heyer Duplicator Co.. .136 National Supply ‘Co... wees .239 
Heywood-Wakefield ....... 227 National Vuleanized Fibre — 
a ere 237 OD. secccccccccccscceseces io 
Hoge, Mfg. Co.............234 Nelidich Process Co........240 
Hoosier Deek Co..........- 60 Noesting Pin Ticket Co... .236 
Horn, W. C.. Bro. & Co...237 Northwestern Paper Goods | 
Hotchkiss Sales Co........163 St ‘ctwausenncnsewkhapekeee 41 
Hunt, C. Howard, Pen Co 
vadetecbUisewneeaeud 164, 221 ° 
1 Oo. K. Mfg. Co ee 
Old Town Rib. & Car. Co.. .205 
Ideal School Supply Co .164 Oliver Typewriter Co....... 166 
eS eee 229 DS ar 204 
Imperial Desk Co........... 94 Oxford Filing Supply Co...112 
Imperial Methods Co.......242 
Imperial Steel Cabinet Co.202 P 
Improved Boehner Binder 
Pk . dnhenpendee 6d éeeudees 234 Parker Pen Co a lClU 
memGUe Bee, GO. cccccccccme Peerless Car. & Rib. Co... .231 
Peerless Key Co., Inc......105 
seeees 180 Peerless Wire Goods Co...212 
pu eae 182 Pelouze Mfg. Co............165 
or 84 Peters-Morse Mfg. Corp... .153 
acon, ae Phillips Rib. & Car. Co....243 
Pierce. S. K., & Son, Co...219 
Plew & Motter Dept...... 223 
i 2 GR cacicteceseun 166 
Sg ca en a Se 
Works... .217 Portable Adding Machine 
ween ce 194 Sales Co sonuuee 
erie 165 Premier Metal Products Co.217 
Q 
sean’ 234 Quality Park Envelope Co.241 
ceaeal 152 Quigley Furniture Co......230 


R 
Rand C Ps, Division 14 
Rand McNally & Co } 
Ravenswood Office Special 
ties Co... ‘ 
Regal Typewriter Co 
Reliable Tw. & Add. Mach 
Corp l 
Remington Tw. Co. 58, 76, 12¢ 
tepublic Box Co 29) 
teynolds Env. Sealer C« 
Roberts Numbering Ma 


chine Co 
Roberts, Weldon Rubbe 


a . - 
tockwell- Barnes Co 214 
Rotospeed Co... 6 
toyal Typewriter Co 18 
Rush-Eraser Co . 
Ryan, J. F., & Co 238 

S 


Sainberg & Co 9 
Sanford Mfg. Co 22¢ 
Sanymetal Products Co 
1e eeoeeeeseces «V 

Schwab Safe Co., The 247 
Scripto Mfg. Co 238 
Sengbusch Self-Closing Ink 

stand Co.... ; 
Service P roducts Mfg. C 238 
Shallcross Co., The 239 
Shaw—-Walker Co 
Sheaffer, W. A., Pen Co 
Sheppard, The C. E., Co 8 
Shipman-Ward Mfg. Co 
Shirley Pen Co “ 
Siggers. E. G... 2 
Sikes Co.. ; 
Simonson, R. A., & Co 
Smead Mfg. Co., The 22 
Smith, L. C., & Bros. Tw o 


Smith, L. C., & Coron: 
Typewriters, In¢ 19¢ 7 

Smith Premier Tw. Co 

Smith Tw. Sales Corp 


Smokador Mfg. Co 
Snelling & Son 
Solidhed Tack 
Speed Key Mfg. Co 
Spencerian Pen Co 
Stationers’ Loose Leaf 
Steel Equipment Corp 
St. Johns Table Co 
Storms, H. M., Co 
Strayer Coin Bag C¢ 
Superior Furniturs 


Tt 


Tell City Desk Co 
Terrell’s Equipment Co 
Thompson Time Stamp C 
Tip Top Mfg. Co 


Todd Co., The 14 
Toledo Metal Furniture Co.18¢ 
Triner Sales Co 6 


Triner Scale & Mfg. Co 
Trussell Mfg. Co 
Turner & Harrison Pen 
Typewriter Emporium 


U 


Ulrich Planfiling Equip. Co.23¢ 
Underwood Typewriter Co 
61, 109, Back Cover 
U nion ‘Rib bon & Carbon Co.2 
U. S. Envelope Co 187 
U. S. Pencil Co 230 
U. S. Tw. Ribbon Mfg. Co..204 
Universal Index Tab Co...222 
Universal Utilities Co 218 
Vv 
Vacuo Static Carbon Ce 20 
Van Dorn Iron Works 


BE oe aincsich ht a é 
Van Valkenburg, L. D., Co..236 


Victor Adding Mach. Co.128 9 
Ww 
Wabash Cabinet Co D9 
Wagemaker Co Sf 
Waterman, L. E., Co 238 
Webster, F. S Co 2, 216 
Weigel, E. O., & Sons 234 
Weis Mfg. Co..99, 100, 101, 102 
Western Furniture Co 209 
Weston. Byron Co ; 184 
Wetherill, H. E.. 16; 
Wholesale Typewriter Co..134 
Wiggins, John B., Co 237 
Winnebago Furn. Mfe. Co..221 
Woodstock Typew riter Co 249 
Workman Mfg. Co 22 
Y 
Yankee Paper & Spec. Co..225 
Yawman & Erbe 67 
A 
Zion Institutions & Indus 
PP ; 22 











a) 





APPLIANCES For February, 1926. 





Adding Machines. 


Addac Corp, ... ceeccenueee 
Add-Index Corp. ....-ceserses 148 
Burroughs Adding Machine Co.248 
Monroe Cale. Machine Co....238 
Peters Morse Mite. CetP.cceoce 153 


Portable Adding Machine Co. .155 
Reliable Tw. & A. M. Corp..157 
Todd Co., The.. wrrrr er. 143 
Victor Adding Machine Co.128, 9 
Adding & Cal. Machines, Used. 
Reliable Tw. & A. M. Corp..157 
Adding Machine Rolls & Paper. 


Rockwell-Barnes Co oeusoece 214 
Yankee Paper & Spec. Co.....225 


Adding Typewriters. 
Burroughs Adding Mach. Co. .248 
Remington Typewriter Co 
. 58, 76, 126 
Underwood Typewriter Co.. 
.-61, 108, Back-Cover 
Addressing Machines, 


Addressograph Co ett?  -. 
Elliott Co., The ... secese cee 
Adhesives. 


(See Inks, Adhesives, etc.) 
Advertising Copy Service. 


Devaney, M. F inoee dee dee 
Arch and Clipboards. 
American Mfg. Concern....... 185 
Globe-Wernicke Co Pie cedbe 193 
Rockwell-Barnes Co. ........ 2 
Weis Mfg. Co..99, 100, 101, 102 
Yawman & Erbe Mfg. Co.... 67 
Bankers’ Note Cases. 
Globe-Wernicke Co., The ‘ 193 


Van Dorn Iron Work Co., The. 


Billing Machines. 
Burroughs Adding Mach. Co. .248 
Remington Typewriter Co.... 
. ses 58, 76, 126 
Underwood Typewriter Co : 
: 61, 109, Back-Cover 
Binders, ‘Catalog and Periodical. 
Adams, Henry T., Mfg. Co...206 
American Clip Co , 192 


Blank Books. 


Boorum & Pease Co...... 96 
National Blank Book Co.... 174 
Rockwell-Barnes Co. . ..214 
Zion Institutions & Industries .2 223 
Blanks for Bonds and Stocks. 
Goes Lithographing Co.......205 
Kihn Bros. . . S00 254 
Board Cutters, Paper & Card. 
Golding Press Division . 163 
Ideal School Supply Co : 164 
Bond Boxes. 
Art Steel Co ‘ . 238 
Corry-Jamestown Mfg ( ‘orp. -218 
General Fireproofing Co....78, 9 
Globe-Wernicke Co., The 193 
Metal Office Furniture Co....201 
Steel Equipment Corp........ 91 
Book Cases. 
Globe-Wernicke Co., The......193 
Gunn Furniture Co...........202 
Macey Cc . ..198 
Van Dorn Iron Works Co., 
The Oa, 3 
Weis Mfg. Co...99, 100, 101, 102 
Yawman & Erbe Mfg. Co..... 67 
Book Ends, 
Ryan, J. F., & Co beccecme 
Bookholders. 
American Clip ¢ ° ‘ if2 
American Electric Co.........164 
Book Rings. 
Adams, Henry T., Mfg. Co....206 
Carpenter, E. W Mfg. Co 237 
Morden Mfg. Corp., The 233 
Bookkeeping Mach ines. 
Burr — Adding Mach. Co..248 
Remington Typewriter Co 
i = 58 76, 126 
Underwood Typewriter Co 


61, 100, Back-Cover 
Business Shows. 


National Business Show Co...246 
Busses. 

Auto File & Index Co ’ .194 

General Fireproofing Co 78, 9 

Toledo Metal Furn. Co .. 186 
Calculating Devices. 

Meilicke Systems . 160 
Calculating Machines. 

Burroughs Adding Mach. Co..248 

Marchant Cale. Mach. Co.....146 

Monroe Calc. Mach, Co.. 8 





Morschhauser, W A 
Calendar Pads and Stands, 


Defiance Sales Corp ‘ 222 
Jersey City Prtg. Co. -- 194 


Carbon Papers. 

(See Ribbons and Carbons.) 
Card Cases, 

Improved Boehner Binder Co 

Wiggins, The John B., Co 
Chair Irons. 





Bettcher Stp. & Mfg. Co.....214 
Chair Pads and Cushions. 
Boomerang Chair Pad Co . -224 
Ex — Seat Co : 222 
Fox, — E & { - 181 
Irvin, H., Ce , one 
Polar Mtg Co.. ne .. 166 
Chairs, 
Angle Steel Stool Co -_ 244 
Conrades Mfg. C« 11 


Cook, C. A., Co 

Crocker Chair Co ; 
Derby, P., & Co., Inc one Oe 
Gunlocke, W. H., Chair Co...207 
Heywood-W akefield rrr, i 
Milwaukee Chair C« TTT 
Pierce, 8. K., & Sor eee 219 








Classifications { 


For the benefit of the subscribers the 
advertised are iff 
f requirements 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 





be promptly and cheerfully furnished 
with no obligation to you. 




















Check Protectors and Writers. 


Meyer & Wenthe.. 


Coin Bags ae “Wrappers, 


Str ayer Coin Bag Co 
Steel E quipment Cc orp... 


Van Dorn Tron Works Co 


American Electrik 


Coles Copyholder C« Winnebago Furn. 


Yawman & Erbe } 


Directory Boards 
Davenport-Taylor Mfg. 


Copying Devices. 
. Dupmeetias Machines & Supplies, | 


Envelope, Sealers. 


Ireland & Matthews Mfg 
Paper and Card, 


Ideal School Supply 


Meyer & We nthe 


Expense Accounts, 


Export Agency Service. 


Eyelets & : Eyelet ee Fasteners. 


Featherweight Eyeshs 


Desk- Pending Letters Rockwe 1-Bs arnes 
Co 


Desk Ww ork Distributors. 
0 & ) 


Metal Construction Co 


Bentley & Gerwig a Steel Bsa Co.218 


Globe-Wernicke Co. . 193 
Imperial Steel Cabinet ‘Co. . [202 
Invincible Metal Furn, Co.... 
Macey O0., The....ccccsseces 
Metal Office Furn. G0. canee 
Premier Metal Products Co.. 

Shaw-Walker Co. .....+.-.. 
Steel Equipment Corp.....s0. 
Terrell's Bauipment OOrccecse 
Ulrich Planfiling Equip. Co.. 


- ~ 
ppictincie 


Van Dorn Iron Works Co. .82, 8 
Yawman & Erbe Mfg. Co.... 67 
Filing Cabinets, Wood. 
Auto File & Index Co. <voece EE 
Boston Index Card he je da'en tee 
Browne-Morse Co. poceeseeE 
Globe-Wernicke Co.. T 193 
Imperial Methods Co ev eewads ; i242 
Macey Co., The....s. 00. .--198 


Shaw-Walker Co. ...........188 


Wagemaker Co. .. 
Weis Mfg. Co. 9, 100, 101, “102 
Yawman & Erbe Mfg. + es 


Filing Supplies. 
Alener, G. Fig B GO.ccvvees .216 
American Clip OBovccccccesss 192 


American Mfg. Concern. ... ..185 
Boston Index Card vee ¢sdneee ae 
Browne-Morse Co, ..... 
Daco Guide Co..... a -- 238 
General Fireproofing “Co.. oben 
Globe-Wernicke ‘ys The.... _ 
Imperial Methods Co..... é 
Invincible Met. Furn. Co... .. 180 
Macey Co., The.. a 
Oxford Filing Supply Co ©o.. 112 
Rockwell-Barnes B14 
Shaw-Walker Co. .....-.++6. 
Simonson, R. A., CO........+- 





Smead Mfg. Co., The..... sae - 
Steel Equipment Corp...... 
Ulrich Planiling Equip. Co.. “988 
Wabash Cabinet Co..... 

Weis Mfg. Co...99, 100, 101, “102 
Yawman & Erbe Mfg. Co..... 67 

Fountain Pens 
Carter’s Ink *Co., The..... +. +104 


Conklin Pen Mfg. GO.0sc00eee 
Eggens-Hambler Co. ........238 
Parker Pen Co.......-++++ 119, 20 
Sheaffer, W. A., Pen Co.....111 
Waterman, L. E., Co........238 


Furniture Finish. 


DuPont, De Nemours Co., 


B. Ey ccccovcssuccuerswonue 179 

Gold Pens. 

Gaydoul Gold Pen Co.......- 239 
om el, _— , & Sons........284 

ol tamp’ 

Aigner, G. J., & CO.......- 216 
Gummed Cloth, 

Aigner, G. J., COs icavede .216 
Index Card Signals. 

Cook, H. C., Co....- . . 178 

Graff-Underwood Co........++: 

Moore Push-Pin Co........ «- 236 

Yawman & Erbe Mfg. Co.... 67 
Index Tabs, 

Aigner, G. J., & Co.....+++.- 216 

Cook, H. C., CO.cccccsreves .178 

Rand Co., Division........ ee 

Universal Index Tab. Co.....222 


Ink Eradicators, 


Ink-Out Mfg. Co......--s+e0s 237 
Inks, Adhesives, Etc. 

Canode Ink Co.......+s+4++ . 155 

Carter's Ink Co., The.......- 104 

General Eclipse Co........ ooonee 


Gorton Pew Fishertes....... 98 
Sanford Mfg. sooo 


Inkstands. 


Bachrach Specialty Co.. oe 
General Eclipse Co......... 
Sengbusch 8-C Inkstand Go. . .133 


Inkwell Bases. 


Irvin, A. H., Co......-- 
Labels, Law Books Saal Number. | 
Aigner, G. J., OO. aveser . -216 
Leads for Mechanical pone. 
Amer. Lead Pencil Co.. .. 106 
Faber, A. W., Imc......... . 234 
Scripto Mfg. Co.......+e+e0e -238 
Letter Distributors, 
Bristow, Stanley R......... 160 
Imperial Met DB CO. cccccese 
Kohlhaas Co., The..........- .152 


Lettering & Show Card ome 


Bridgeport Pen Co........+.+. 210 


Linoleum Desk Tops. 


Fox, Geo. E., & Co.........-.151 
Polar MGs. COO. cccccscccsececes 166 


Wagemaker Co. .....s-eseees 
Lists. 

Polk, RB. Le, & OBd..cesccsece 235 
Lockers 


Lyon Metallic Mfg. Co.......116 
Medart, Fred, Mfg. Co.......107 
Terrell’s Equipment Co...... 195 
Van Dorn Iron Works ber 


The 
Loose Leaf, Books and Systems. 


Boorum & Pease Co....... 
Chicago Binder & File Co.. +3225 
Irving-Pitt Mfg. Co......... K4 


National Blank Book Co....174 
Plew & Motter Loose Leaf 


EMBO ‘ccs00ess eececcoeceore ° 
Sheppard, C. E., Co........ . 189 
Stationers, L. L., Co.. ...208 
Trussell Mfg. ” NE SE oh ee 
Workman Mfg. Co......... 

Loose Leaf Baveleves, Celluloid. | 
Markile O80. co.cc seoscoepens 
Map Ta 


oks. 
Graff-Underwood Co. ........ 97 
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Moore Push-Pin Co........... 236 
Hand, MeNally & Co....... $3 
Office Suites tl 
a Furniture Co 176, 7 
Macey Co., Bo ccvcecccesees if 
Memorandum Devices. 151 
Fox, Geo. E., & CO... cccccsces 
Mark-Mor-An-Dum ..+-+-+++** 
— _» . -229 
Seasbusch so — Co. . .133 
ring Machi 
ae Tember. "Mach. Co.. ase 
Bates Mfg. cteendé-e 13 
Roberts Numbering Mach. ‘Co 140 
Oil, Office Machine. 
Clarotype OO. ...6ecececceees 166 
Defiance Sales Corp........-- 22 
Morton Mfg. Co...........+++- 239 
Pads, F (Ruled or Plain). 
American Pad & Paper Co. = 
Boorum & Pease Co......... 
Pa 
owe, L. L., Paper Co.. . 239 
Eaton, Crane & Pike Co......181 
Hampshire Paper Co . 233 
Weston, , Th a ivancveeiccasae 
Pa: 
pth my Clip ae haa nee 
Esterbrook Steel Pen Co..... 95 
Noesting Pin Ticket Co...... 236 
> Van anes. i? aaa 
‘a . 
ym 5 Clip Co... 192 
Argua Mfg. Co....... 229 
Cook, H. C., Co....... 178 
Graff-Underwood Co . o7 
Si Mfg. Co...... . 234 
IDL Mfg. Corp.. ococmee 
Noesti Pin Tic ket ‘Co... ... .286 
0. K. = ee ; 155 
Rockwell-Barnes Co. 214 
fy Seer 230 
Paper Fastening Machines. 
eme Staple Co...... 154 
Bump Paper Fastener Co 233 
Compo Corp. & Sales Co g0 
Deflance Sales Corp..... 222 
Eveready Mfg. Co.... 165 
IDL Mfg. Corp 229 
Irvin A. H. Co x0 
Rockwell-Barnes Co 214 
Paste. 
(See Inks, Adhesives, Etc.) 
Patents. 
Se TR, Bi ctvcccce 235 
Pen and Pencil Clips. 
Argus Mfg. Co....... . .220 
ald 


Deflance Sales Corp. 





Hoge Mfg. Co...... ; 

Van Valkenburg, L. D 

Waterman, L. B., Co 
Pen Racks. 

Hoge Mfg. Co 234 
Pencil Sharpeners. 

Auto. Pencil Sharpener Co...158 

Graff-Underwood Co. ...... oo 

Hunt, C. Howard, Pe Co 

Gh eenesvesencooecss 14, 221 

Pencils, Cedar, 

Amer. Lead Pencil Co 106 

Faber, Eberhard ............ v2 

General Pencil Co......... 1l4 

U. 8. Pencil Co...... 230 
Pencils, Thin Lead, Magazine. 

Cenklin Pen _ hs aes 

Hoge Mfg. Co. canal 

Sheaffer, W. A., ‘Pen 

Scripto Mfg. Co .238 
Pens, Lettering & Show Card. 

Bridgeport Pen Co.......... 210 
Pens, Steel. 

Esterbrook Steel Pen Mfg. Co. 95 

Hunt, C. Howard, Pen (Co. 


eis 164, 
Shirley Pen ‘Co : 

Spencerian Pen (Co ; 
Turner & Harrison Pen Co.. 


Picture Hooks. 
Moore Push-Pin Co......... 
ins. 
Defiance Sales Corp... 
Pin Tickets. 
Noesting Pin Ticket Co 
Platens, Typewriter. 
Amer. Writing Machine Co 
Ames Supply Co..... eecceee e 
Bushnell Mfg. Co.. 
Postal Scales. 
Hanson Bros. Scale Co....... 
Pelounze Mfg. Co 
Triner Sales Co ‘ 
Triner Scale & Mfg. Co 
Publications. 
British Stationer 
Mon Bureau 


Punches. 
Roorum & Pease Co 
Chicago Binder & File Co 
Defiance Sales Corp 
MeGill Metal Products Co 
Push Pins, 
Moore Push-Pin Co 
Ribbons and Carbons. 


Allen & Co e* 
Amer. Manif. Products Corp 
Ault & Wiborg Co... 
Buckeye Ribbon & Carbon Co 
Carter's Ink Co., The 
Columbia Rib. & Car. Mfe 
Co. - 
Cooper Carbon Coated Paper 
Co. 


Crown Ribbon & Carbon Co 








4 
6s 
$5 


104 
175 


208 
220 








Manifold Supplies Co....... . ST 
Mittag & Volger.......-«-++- 55 
Neidich Process Co....... - ++ - 240 
Old Town Rib. & Carbon Co. .205 
Peerless Carbon & Ribbon Co.231 
Phillips Ribbon & Carbon Co. .243 
Remington Tw. Co...58, 76, 126 
Rock well-Barnes pie te pipes dl 214 
Shallerosa Co. ......6seeeeeee 239 
Snelling & Son.........--+6+ 239 
Storms, H. yee ..210 
Union Ribbon “& Carbon Co. .218 
U. 8S. Typewr. Rib. Mfg. Co.204 
Vacuo Static Carbon Co...... 203 
Webster, F. 8., Co......-- 2, 216 
Ribbons, Re-Inked. . See 
‘ » 
= Carbon — ce Paper as 
Rubber Bands. 
Faber, Eberhard ....... 92 
Rubber Stamps 
American Seal & Stamp Co...215 
Medearis Moulding Co....... 236 
Melind, Louis, Co...........- 215 
Meyer & Wenthe...... 1») 
Rubber Stamps, Labeled. 
American Seal & Stamp Co. .215 
Medearis Moulding Co....... 236 
Rulers. 4 
American Mfg. Concern....... 185 
Safety Deposit Boxes. 
General Fireproofing Co 78, 9 
Invincible Met. Furn. Co .180 
fes, 
Art Metal Construction Co..70, 1 
General Fireproofing Co..... 78, 9 
Globe-Wernicke Co., The . -193 
Macey Co., The wee 198 
Mellink Steel Safe Co 113 
Metal Office Furn. Co...... 21 
Beemee® BnGe Ob... ccccccccece 87 
Schwab Safe Co., The....... 247 
Steel Equipment Corp , . 91 
Van Dorn Iron Works Co...82, 3 
Yawman & Erbe Mfg. Co.... 67 
Sales Manager Wanted. 
Field Parker Co........... .199 
Seals, Botasy and Corporation. 
American Seal & Stamp Co...215 
Melind, Louis, Co 7" 215 
Meyer & Wenthe... : .150 
Second-Hand Office Machinery. 
Chicago Safe & Madse. Co... .238 
Reliable Tw. & A. M. Corp..157 
Shelf Boxes. 
Diemer, John F., & Co..... 
Hoffman, I... .. ‘ 
Shelving. 
eG. Eies cocccvesses 191 
General Fireproofing Co. 78, 9 
Terrell’s Equipment Co —_— 
Van Dorn Iron Works Co 82. 3 
Sign Markers. 
Hellesoe, Hans H 237 
igns, 
American Seal & Stamp Co. .215 
Davenport-Taylor Mfg. Co 219 
Smoking Stands. 
Smokador Mfg. Co... 165 
Sorting Devices. 
TIE -<céaneceeeees seem 
Stamp Affixers. 
tt ih adeseseceunsans 158 
Stamp Pads. 
American Seal & Stamp Co. .215 
Luther Ink & a Pad Co. .226 
Meyer & Wenthe. «++ 10 
Mun-Kee Products| Corp 164 
Peerless Car. & Rib. Co.....231 
Stamp Racks. 
Hoge Mfg. Co... 224 
Stands for Office “Machines. 
Adjustable Table Co.... ..228 
Fowler Manson-Sherman 2883 
Premier Metal Products Co...217 
Stapling Machines. 
Acme Staple Co ‘ er 
Compo Corp. & Sales Co x0 
Defiance Sales Corp 222 
Eveready Mfg. Co 165 
Hotchkiss Sales Co..... 162 
Irvin, A. H., Co 80 


Stationery, Embossed, Engraved. 
American Embossing Giese. 35 
Kihn Brothers ..... iieeetens ond 
Wiggins, John B., Co 227 

Stationery Cabinets. 

General Fireproofing Co 78, 9 
Imperial Methods Co. 242 
Macey Co.. The.... . 198 
Terrell’s Equipment Co.. 195 
Van Dorn Iron Works Co., 
MD §aucdetntegnesceeccses 82, 3 

Stencils. 

American Seal & Stamp Co. .215 
Meyer & Wenthe.... 150 

Stenographers’ Note Books. 
Boorum & Pease Co.... Bi] 
Reckwell-Barnes Co. 214 

Stools. 

Angle Steel Stool Co 24 
Conrades Mfg. Co 211 
Crocker Chair Co 225 
Milwaukee Chair Co 241 
Toledo Metal Furn. Co 186 

Storage Boxes. 

Strayer Coin Bag Co 236 

String and Cord Cutters. 

Gits Co. . 239 

Swinging Typewriter Stands. 
American Writing Mach. Co 89 
Weis Mfg. Co..99, 100, 101, 102 

Tables, 

Angle Steel Stool Co 244 
Corry-Jamestown Mfg. Corp...218 
Furnas Furniture Co 226 
General Fireproofing Co 78, 9 


Mutschler Bros, Co........... 65 

Premier Metal Products Co. .217 

St. Johns Table Co........ .240 

Van Dorn Iron Works Co... .82, 3 
Tablets. 

Rockwell-Barnes Co. ....... 2i4 
Tags. 

Noesting Pin Ticket Co.. . 236 
Telephone Accessories, 

American Electric Co........ 164 

bat dian és ome 6e 137 

Colytt_L aboratories 3 cco 
Thumb Tacks 

Hoge Mfg. “Co. bhembecccestac 23 

Moore Push-Pin Co... 236 

Noesting Pin Ticket Co. 236 

Solidhed Tack Co............ 235 
Time Stamps & Recorders. 

Ajax Time Stamp Co........158 

American Seal & Stump Co.,..215 

Joslin, A. D., Mfg. Co....... 165 

Melind, Louis, Co............ 215 

Thompson Time Stamp Co..... 160 
Transfer Cases, 

c.f rere 238 

Berger Mfg. Co.......... soon 

General Fireproofing Co.....78, 9 

Metal Office Furn. Co.........201 

ES ME GR. cccuccncccae 221 

Steel Equip. Corp.... —. 

Van Dorn Iron Works Co 22. 8 

Weis Mfg. Co...99, 100, 101, 102 

Yawman & Erbe Mfg er 
triming Boards. 

Golding Press Division. .163 

—n. “+ my Supply Co....... 164 
= 3 

Et ny Seal & Stamp Co...215 
Type, Typewriter. 

Ames Supply Co.......... 77 
Typowstter Cabinets. 

ledo Metal Furniture Co...186 

Typewriter Cleaning Brushes. 

Hahn, Arthur W...... ...160 

Morton Mfg. Co........ — 
Typewriter a; “ee Material. 

Clarotype Co............ ° 166 

Service Produc ts Mfg. Co . 238 

Webster, F. S., Co.. .-2, 216 
Typewriter Cushion Keys. 

Adams Press .. nn ass 

Lincoln Rubber Key Oasize 154 

Munson Supply Co......... 66 

Peerless Key Co..... 105 

Speed Key Mfg. Co 169 


Typewriter Cushion Knobs & Feet. 
Ames Supply Co 


Azora Rubber Co "160 
Fox, Geo. E., & Co 151 
Krantz, Edw., Prod. Co 154 
Typewriter Parts and Tools. 
Ames Supply Co. 77 
Typewriters, New. 
American Writing Mach. Co 89 
Corona Typewriter Co 197 
Demountable Tw. Co 142 
Oliver Typewriter Co 166 
F.eliable Tw. & A. M, Corp...157 
Remington Typewriter Co ; 
ocseeseonen 58, 76, 126 
Royal Ty pewriter Co 118 
Smith, L. C., & Corona Tws 
Se 196, 7 
Smith, L. C., & Bros. Type- 
writer, Ine 196 
Smith-Premier Tw. Co 245 
Underwood Typewriter Co 
61, 109, Back Cover 
Woodstock Typewriter Co 249 
Typewriters, Rebuilt. 
American Writing Mach. Co.. 89 
General Typewriter Exchange.153 
Regal Typewriter Co 163 
Reliable Tw. & A. M, Corp 4 
Shipman-Ward Mfg. Co 31 
Smith Tw. Sales Corp 14 T 
Typewriter Emporium 131 
Wholesale Typewriter Co 134 
Typing Device. 
Wetherill, H. E 165 
Ventilators, Office. 
Chicago Mirror & Art Glass 
Th sescvecen 230 
Visible Index Systems. 
Globe-Wernicke Co 193 
Rand Co. Division 141 
Wardrobes. 
Furnas Furniture Co 226 
Terrell's Equipment Co 195 
Waste Baskets. 
Cordley & Hayes 145 
General Fireproofing Co 78, 9 
Invincible Met. Furn. Co 180 
Macey Co., The. 198 
Metal Office Furn. Co 201 
Nat'l Vulcanized Fibre Co Th 
Peerless Wire Goods Co 212 
Shaw-Walker Co. 188 
Water Coolers. 
Cordley & Hayes 145 
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WANTS and 
SALE 


Seals 








SITUATIONS WANTED. 





SALESMAN—Fifteen years’ 
position; can sell stationery, 
ties; honest, conscientious. 

Address H-37, 


expe 
loose leaf, 
Prefer south, 
care Office Appliances, 


rience, wants retail stationery 
filing equipment, special 
but will go anywhere. 
Chicago 











ippl \ 


THOROUGHLY EXPERIENCED stationery and office s1 
man desires to hear from firm requiring such services. Capable 
of handling sales, taking full charge. Can invest Desiro us of 
locating in town of 50,000 to 100,000 in central west Address 
P-49, care Office Appliances, Chicago 
AN EXPERIENCED carbon paper and typewriter chemist will 
be open about March or April 1 to entertain a proposition fron 
any reliable manufacturer who may require the services of a 
man with several years’ experience in development and re 
search work. Fully qualified in all departments. Would consider 
corporation with the right parties Reference 


organizing a new 


furnished and required. 


Chicago 


Reply 


V-32. care Office Appliances 








BUSINESS OPPORTUNITIES. 




















FOR SALE—Stationery store. Town of 25,000 in South 
lished twelve years. Located between two biggest office 
ings. Will sell at a sacrifice Address N-54, care Office 
ances, Chicago. 

FOR SALE. 
ELLIOTT-FISHER billing and bookkeeping machines bought 
and sold. Maloney, Gilmore Co, 508 S. Dearborn, Chicago 
COMPARATIVELY NEW typewriter ribbon inking machin« 
Will ink one or two-color ribbons perfectly and turns out ; 
uniformly inked product Machine in excellent conditior Ad 





dress J-—34, care Office 
New York City. 
ADDRESSING MACHINES 


folders, envelope sealers, 
machines, multi-color 
ve Pruitt Company, 


SLLIOTT-FISHER 
Warsh (o Plankington 


presses 


117 Ne 








WE 





Appliances, 1701 
multigraphs 
mailome 


rth 


“mae bine s b 
Area ade 


Pershing Square Bld 


duplicator 


ters, check writers, dictating 
about half the manufacture: 
Market, Chicag: 


gxht Id and rebu 
M lw: sulkes Wis 


AGENTS WANTED. 


HAVE A FEW openings for exclusive gens 
vaiuable territory to sell the most popular line of e 
chines on the market Universally advertised and distributed. 
Liberal commission Write, stating full qualit t : first 
letter. Standard Mailing Machines Co tevere | 
Mass 
WANTED—Sales representati for l wes 
coast to sell the Luna met x tte ‘ 
and jobbers on a 10 per cent mmission bas \ K 
Offic Applia nees, Chicag 


care 


(Wants and For Sale continued on page following.) 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE. 





99% MAILING LISTS. SALESMEN WANTED. 





. maa p : WANTED—Experienced typewriter salesman, by Woodstock 
ACCURATE—RELIABLE—GUARANTEED. The kind that pro- »presentative 100d line 7 t Typewri 
duce business - Compiled for every possible business or indi- ee anata ge eS F 2 agate ent 
vidual. Standard charge $5.00 per thousand names. Lists of 2 , $20 & » «el 





every kind of any business or individuals compiled for your SALESMAN WANTED, who is now calling on office supply 
individual needs anywhere in the United States or Cana -_ trade, to carry a line of typewriter specialt Address L-3 
Catalogue and further information without charge National : 


Mailing List Company, 20G William St., Newark, N. J care Office Appliances, Chicago. 
——— SALESMEN—Local and wwavelan. =. aon the new Bavadres 
(one-piece window envelope). Wonderful repeaters. Eagle En- 
LINES WANTED. velope Co., 1322 Wabash Ave., Chicago. 














RELIABLE and well established Manufacturers’ Representatives WANTED—Salesman who is familiar with to acquire bi blank 
who sees the stationery trade regularly in the central states can books, printing and stationery. Good opening to eoqure 5 usiness 
handle another line very nicely. Address L-36, care Office Appli- interest. C. F. Hoeckel B. B. & Litho Co., Denver, Colo 

ances, Chicago 











— $10,000 YEARLY—Manufacturer world’s gpeatest envelope seal- 
er. Sells $4.50. Tremendous demand. normous profits. Big 
SALESMEN WANTED. repeats. Exclusive territory. Red-E, 508 Nottingham Bidg., 


—_ toston, Mass 








WANTED—Carbon paper salesman with established trade by 
A NEW PAPER FASTENING MACHINE—A new opportunity. progressive manufacturer to act as field sales manager. Won- 
Sell Neva—Clog Stapling Pliers direct to offices and factories in derful opportunity. Box X-—120, care Office Appliances, Chicago. 
your town. Sells on sight because of exclusive features. Guar 
anteed for five years Exclusive territory; full protection on SALESMAN WANTED for office supplies and office furniture to 
repeat orders. Three sales a day mean $4,500 yearly profit to eall on established city trade with well-known house. Address 
you. Write or wire, Neva-Clog Products, Inc., Dept. O, Bridge- giving age, experience and salary expected. Smith & Butter- 
port, Conn field, Evansville, Ind 








SALESMAN—City salesman who understands and knows how 
to sell office furniture and filing equipment. Give full particu- 
lars regarding age, experience and lines handled in first letter. 
Burnap—Meyer, Inc., Kansas City, Mo. 


EXPER IEN‘ CE: ‘D Ss SAL ESMAN wanted in ‘office furnit ture depart- 
ment for outside selling in the city. This is a splendid oppor- 
tunity for a good salesman familiar with furniture, files and 














safes. In answering state age, whether married or single, sal- WANTED—Experienced man to solicit printin stationery and 

ary expected and explain previous experience. 5. ¢ Toot & general office equipment; South Carolina city of 50 In reply 

Company, Memphis, Tenn. advise experience, salary, and give references. an vas treat- 
ed confidential. P. O. Box 1454, Greenville, S. C. 


WANTED—A man to take charge of social stationery depart 
ment in one of the largest stores in middle west, one who has gal,eSMEN—Established manufacturer of loose leaf binders, 
had experience in estimating commercial and social stationery, school supplies and stationery specialties desires men experi- 
engraving and steel die work. Write, giving reference, age and enced in selling to retail and wholesale stationers for the south, 
experience, to O-30, care Office Appliances, Chicago middle west and west. Commission basis. Address M-35, care 
STEEL EQUIPMENT SALESMAN—There is a splendid oppor- Office Appliances, Chicago 
tunity with an old established independent manufacturer of HIGH GRADE resident salesman to sell steel office equipment 
steel office equipment for experienced salesmen to represent it to dealers and steel factory equipment to users on commission 
branch cities and calling on dealer trade. Give in detail in the following cities: Baltimore, Buffalo, Cincinnati, Kansas 
sales experience, age, references and salary to start. Address City, San Francisco and Los Angeles. Address F-35, care Of- 
S-68, care Office Appliances, Chicago fice Appliances, Chicago 

















LOOSE LEAF SALESMAN—Well known eastern manufacturer SALESMAN WANTED in well established territory. Must have 
with a national] trade has opening for a man experienced in this ability and knowledge of office furniture, filing equipment and 
or kindred line to call on dealers in the eastern territory. Op general line of supplies, and willing to sell Royal and Corona 
portunity for capable man with the right experience to make a typewriters and Victor adding machines. Patterson-Blair, Sta- 
rood income Must know the trade and have a following among tioners, Fayetteville, Ark. 

the best dealers. Commission and expense with drawing ac- : 











ount Address T-36, care Office Appliances, Chicago SALES MANAGER WANTED for ribbon and carbon manufac- 
a , ; : : turer. Must have real ribbon and carbon experience, conduct 
WANTED—High grade man in his early thirties for commercial some selling by mail and spend part of the ns me travelin A 
stationery department. We have a live and growing organiza wonderful opportunity for a man with the necessary qualifica- 
tion with a splendid opportunity for the right kind of a man. tions. Address W-30, care Office Appliances, Chicago. 

He must be perfectly trained in loose leaf and all office supplies, 

capable of looking after the buying and department managing WE HAVE OPENINGS for exclusive general salesmen in val- 
Give reference, experience, age and general information regard uable territory to sell the most popuar line of carbon paper and 
ing yourself in first letter. Ali replies will be considered strictly typewriter ribbons; universally advertised and distributed. Lib- 
confidential. This store is located in large central Ohio city eral commission. Write, stating full qualifications, in first let- 


Address R-30, care Office Appliances, Chicago ter. Harris—Moers Co., 119 Opera Place, Cincinnati, Ohio. 


-Jhe RECENT | 
PATENTS 































1,563,179. Post locking mechanism for 
loose leaf binders. Herbert D. Field, El 
Paso, Texas. 

1,563,277. Attachments for gets. 
Clifford M. Haddox, Charleston, 

1,563,408. Fountain rend — or en 

h 















——S— = —— | cil. Thomas G. Sutherland cago, 
—— hes > . 

Copies of any one of the patents referred A. B. Smith, Stamford, Conn. (assignor to 4 no Me aper oP tind bookholder. 
to here can be obtained by sending twen- Underwood Typewriter Company, New pr mg "Be ton Wi Stitch r Com: —q 
ty-five cents in stamps to E. G. Siggers, York, N. Y., a corporation of Delaware) Portia ~ 4 oo ov ~ S Soo 
patent lawyer, Suite 33, N. U. Building, 1,563,157 Machine for unreeling and a ga My T “ npuition a chi “— h 
Washington, D. C., and mentioning Office spooling typewriter ribbons Eber Bur : 1,563,597. ypewr t od NS ne. _ we 
comico. roughs, Camden, N. J. ard W. Uhlig, Newark, N. J. (assignor 

piv ‘ to Allen Typewriter Manufacturing Com- 

1,562,431. Ribbon mechanism for type- pany, Allentown, Penna., a corporation of 
writers. Richard D. Ananson, Stirling, N Pennsylvania). 


|. (assignor to Underwood Typewriter 


. 563,702. : - 
Company, New York, N. Y., a corporation The SERVICE BUREAU of _ -s Autom atic carriage vette 


mechanism for typewriters. Chaunce 





f Delaware) : . . French and Lott D. Brown, Dallas, Ore. 
jf i 562,524. Type aaa og ee. poee Office Appliances is for the 1,563,763. Calculating machine. Conrad 
3. Smit! Stamford, 0 (assignol . 7 Luttropp, Stockholm, Sweden (assignor o 
to Underwood ype wester ¢ -_ ys Ne ¥ Exclusive Use of Subscrib one-half to Anders Lindahl, Stockholm, 
or 4 , & COrpors ’ Cle wees ° Sweden). 
562.697. Letter printing : ddress- r 563.771. S 
1 162,697 ‘ L . hw - and 3 are e- ers and Advertise s 1,563,771. Special attachment for type- 
ing machine Aigar weer, mempn In the execution of its various commis- writers. John L. Mason, Brooklyn, N. Y. 
Tenr sions this bureau calls upon practically (assignor by mesne assignments to Un- 
1.562.748 Loose leaf book Charles L every member of the staff. It answers derwood Typewriter Company, a corpora- 
Engel and Walter S. Engel, Kansas City by personal letters all mates 7 tion of Delaware) . 
M matters germane to the field, it fur- a eae ‘ 
1.562.856 Pencil holder William J nishes Special reports upon articles of 1, 263,500. Typewriting machine. Jesse 
£905,090 - ie - ip - : . - \. B. Smith, Stamford, Conn. (assignor 
wh ite San Francisco, Calif. (assignor of office equipment, supplies names of manu 4 
: : 1] . San F facturers of any article wanted, puts to U nderwood Typewriter Company, New 
If to W im H Gilbert. San Fran ’ ; 
Sea eres ee man and job together, prepares advertis- York, N Y., a corporation of Delaware). 
“ %: = ; ailing loon ing copy, furnishes lists of desirable 1,564,025. Addressing machine. Johann 
06,969 Device fo ath . ,  agaie agents and dealers in nearly every Scheuner, Konolfingen, Switzerland. 
aw 3. ¢ Frank 5 _ ~_ Ather == ne country, aids foreign dealers in secur- 1,564,200. Typewriting machine. Charles 
A 62.901. Screw for loose leaf_ binders ing U. 8S. A. lines, and in many other \'. Carpenter, New York, N. Y. (assignor 
Charles Franz, Jr Milwaukee W is. os ways performs useful service, all with- to The Dayton Portable Typewriter Com- 
— r to the Heinn Company, Milwaukee out chaays. hg B® SF ae — pany, Dayton, Ohio, a corporation of 
1S.) : - have m ’ ’ Ohio). 
1.563.085. Typewriting machine. W in of this bureau; manufacturers in every a 
F. He ad, Hartford, Conn. (assignor t section of the field have had evidence : 1,564,326. Typewriting machine. Samuel 
nteaewood’ Typewriter Company, New of the service Collins, Philadelphia, Penna. (assignor to 








f Delaware) \nderwood Typewriter Company, New 


tore Ref FB wi age A? cant a York, N. Y., a corporation of Delaware). 
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No. 1,564,801.—Fountain pen; patented December 8, 


John J. Vanecek of Cleveland, Ohio. 


No. 1,563,763.—Caliculating machine; 
1925, by Conrad Luttrop of Stockhoim, Sweden, assignor of one- 
half to Anders Lindahi of the same place. 

No. 1,563,085.—Mechanism to control character of type impres-— 
sions on a i actegy | machine and to reduce noise of impact; 

1925, by William F. Helmond of Hart- 
ford, Conn., assignor to Underwood Typewriter Company of New 


patented November 2 


York, N. Y. 


1,564,329. Typewriting machine. William 
A. Dobson, Bridgeport, Conn. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 

1,564,398 Loose leaf binder Hubert 


Auburn, Cincinnati, Ohio. 


1,564,407. Typewriting machine. Clar- 
ence M. Crews, Brooklyn, N. Y. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware) 

1564 408. Typewriting machine. Clar 
ence M. Crews, Brooklyn, N. Y. (assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of Delaware). 

1,564,482. Check holder and _ record 


James H. Hjul, San Francisco, Calif 


1,564,744. Typewriting machine carriage 


construction. Jesse Alexander, Los 
geles, Calif. 


1,564,758. Typewriting machine cush- 


ioning foot. Mansfield C. Crawley, 


r 


ton, N. Y. (assignor to Addograph Com 
ny, Los Angeles, Calif., a corporation 


of California). 


1,564,787. Typewriting machine. Julian 
S. Hexter, Chicago, Ill. (assignor to Un-— 
derwood Typewriter Company, New York, 


a corporation of Delaware) 


es 
1,564,801. Fountain pen. John J. Van- 


eck, Cleveland, Ohio. 


1,564,861. Typewriting machine. Alfred 
G. F. Kurowski, Brooklyn, N. Y. (assign- 
or to Underwood Typewriter Company, 
New York, N. Y., a corporation of Dela 


ware). 
1,564,913. Mechanism for moving 


adjusting forms in typewriters. Hubertus 
van Duyl, Amsterdam, Netherlands (as— 
signor to Noamloose Vennootschap Ka 


matec, Amsterdam, Netherlands). 


patented December 


York, N. Y. (assignor 
Typewriter Company, New 
Y. a corporation of Delaware) 

Sharpeners for pencils, cray- 
i Carl Holenstein, Oer- 


: L 
igs 
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ry 
ue 
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No. 1,564,913.—Mechanism for moving and adjusting forms in 
typewriters; patented December 8, 1925, by Hubertus van Duy! 
of Amsterdam, Netherland, assignor to Naamlooze Vennoots-— 
chap Kamatek of Amsterdam, Holland. 

No. 1,563,597.—Improved construction of type bars and abut- 
ment in typewriting machine; patented December 1, 1925, by 
Richard W. Uhlig of Newark, N. J., assignor to Allen Type- 
writer Manufacturing Company of Allentown, Pa. 

No. 1,566,286.—Caliculating machine; patented December 22, 
1925, by Charles E. Smith of Brooklyn, N. Y., assignor to Rem- 
ington Accounting Machine Corporatien of New York, N. Y. 


, aes writer machine Alvin Underwood Typewriter Company New 
Cincinnati, Ohio (assignor to York, N. Y., a corporation of Delaware) 
Typewriter Company, New 1,565,936. Typewriting machin« Fred 
a corporation of Delaware) erick A. Hart, New Britain, Cor (as 
feed and delivery signor to Remington Typewriter Com 
typewriters Lucius M. pany, Ilion, N. Y., a corporation of New 
Mo York.) 
Type writing machine John 1,565,985. Back pl ate for loose leaf nd 
J. (assignor to ers. Edward W. Carpenter, Fairfield 
Type w riter. Company, New Conn. (assignor to E. W. Carpenter Man- 
corporation of Delaware). ufacturing Company, Bridgeport, Cor a 
Type writing machine ye corporation of Connecticut) 
{assignor to 566,020 Bank protector Johr i 
‘Type write r Company, New ny Shelbyville, TL 
corporation of Delaware) 1.566.270. T writing shir Moot. 
Typ writing machine. Cor- Eat pn Toe a Ht tp 
deceased. late of New W.. Campbell, Hartford, Conn. (assignor 
“Michael J. Corcor: in, ad to Underwood Typewriter Company, New 
> : : . York, N. Y., a corporation of Delaware) 


1,566,286. Calculating machine Charles 
E. Smith, Brooklyn, N. Y. (assignor to 
Remington Accounting Machine Corpora 
tion, New York, N. Y., a corporatior f 
New York) 


Combination envelope and let 1,566,372 Typewriting machine George 
MacKoviak, Johnstown, W. Campbell, Hartford, Conn. (assignor 

: to Underwood Typewriter Company, New 

clip. Frank Howard York, N. Y., a corporation of Delaware) 

Calif 1,566,440. Typewriting machine Jesss 

Typewriting machine. Clar-— A. B. Smith, Stamford, Conn. (assignor t« 
Brooklyn, N. Y. (assignor Underwood Typewriter Company New 

to U inderwood Typewriter Cc agngens . New York, N. Y., a corporation of Deiaw are) 
_N. corporation of Delaware) 1,566,455. Typewriting machine John 
Boe machine Enir Waldheim, Elizabeth, N. J. (assignor to 

r. (assignor by Underwood Typewriter Company New 


to Bates—Roebling York, N. Y., a corporation of New York) 


Inc , New York, N. 1,566,530 Typewriter Max Garbell, 


Chicago, Ill. (assignor by mesne assigr 


i a machine. Harry ments to O. D. Jennings & Company, Chi- 


(assignor to cago, Ill, a corporation of Illinois) 








Additional November export statistics appear 
follows: Adding Machines, Page 231; 


231; Ribbons and Carbons, Page 232 


Typewriter Exports 


United States exports of typewriters by countries during 


In exports under this classification where 
electric motor, the value of the motor is 
By the Division of Statistics, Department of 
Standar!, New Portable, New 

Countries, No. Dollars No. Dollars 


Austria ..... 133 $ 9,225 139 $ 5,700 
Belgium .... 225 17,465 5 150 
Ca’vakia .... 336 22,468 260 9,360 
Denmark ... 56 3,680 28 ARs 
Esthonia .... 7 490 15 540 
Finland .... 1 102 40 1,455 
France ..... 1,858 132,762 579 =618,718 
Germany ... 222 19,928 252 10,262 


Gibraltar .. : 4 144 
Greece ...... s 620 i ioe 


Standard, New Portable, New Used & Rebuilt Parts of 





Countries No Dollars No. Dollars No Dollars Lbs Dollars 
Hungary ... 108 6,384 35 1,260 42 1,026 l 51 
Iceland and 

Faroe Is ; eee eas 10 360 
Irish Fr. St , es 96 8,386 , 

Se temaee 27 29,487 . 102 3,027 Li 237 
Latvia 27 1,980 6 216 

Malta, Gozo, 

Ce Biicces . 16 528 on , 

Netherlands 189 17, 122 141 7,320 66 1,680 192 1,528 
Norway i He | 3,754 55 1,980 8 298 12 878 
Poland and 

Danzig .... 115 10,740 10 339 

Portugal ; 81 5,608 10 36 1 452 
Rumania .. 147 11,010 6 21 450 

Rus. in Eu TH2 68,397 4 
Spain eer 493 33,204 335 227 9,670 2090 679 
Sweden , 527 34,759 168 32 1,161 303 1,233 
Switzerland . 192 12,673 5 180 12 360 240 1,654 
Turkey in 


Europe 


‘ 13 910 20 720 
United King. 3,247 


214,423 1,915 70,297 508 11,385 3,266 8,063 

















: — 

















Standard, New Portable, New Used & Rebuilt Parts of 
( s N Dollars No. Dollars Ni Dollars Lbs Dollars 
10 543 eee sea aes ; . eee 
697 46,404 203 6,465 145 4,101 38,614 24,109 
id t 260 oe ‘ 
t $ 296 26 936 
3,177 20 720 : 
1 54 2 130 2 100 
Nicaragua 24 1,709 4 140 4 140 . 
Panama . 22 1,577 15 540 13 660 35 62 
Salvador 7 471 a 77 64 
Mexico 578 39,388 429 16,136 53 2,082 188 408 
Miq. and St 
Pierre T 1 BO 
Newfoundland 
and Lab.... 4 4 174 
Bermuda 1 ’ 
Jamaica ..... 0 20 720 1 20 
Trinidad and 
Tobago .. ° ‘ 10 360 
Other British 
Ww Seine oe ‘ 180 ‘ S4 ° 
Cuba owe 319 22,016 2 600 1 3 et4 528 
Dom. Repub nO 3,685 3 108 3 101 
Dutch W. Ind 1 oF 1 45 
Fr. W. Ind 1 70 6 216 
Haiti - 21 1,633 
Virgin Is 
of U. Bees 2 110 oo ene rT , ses 
Argentina 67 30,288 422 15,164 149 5,805 1,206 1,610 
Bolivia ..... S6 34 246 27 31 
DEORE ccc noo 171 3 150 675 423 
Chile 1 113 : 1 55 181 431 
Colombia 228 141 5,210 14 671 16 56 
Ecuador 51 41 1,532 1 50 . 
Fr. Guiana 1 25 
Peru 8 85 6,289 160 5,840 170 79 18 
Uruguay 107 7,910 11 410 1 102 
Venezuela ( 4.501 5 1.260 19 75 
Aden , ; 214 238 25 2,359 
Br. India... tit 19,193 9,810 13 551 297 653 
Ceylon es 8 668 1,140 : 
Str. Settle 96 6,466 4,015 51 160 
China . < 2,413 15 12 444 376 460 
Chosen P 3 195 
Java and 
Madura 1 7,055 160 4.660 28 1.168 20 96 
Other Dutch 
Mm. Beesecec 7 840 20 720 o<n 4 10 
French Indo 
China 10 700 2 50 
Hongkong 1 102 , , 
Japan . 82 5,444 24 945 800 1,090 
Palestine and 
Syria 1 2,194 9 321 ‘ 
Philippine Is 10% 8,065 51 2.556 400 683 
Siam ‘ ; 7 344 5 180 7 252 
Tur. in Asia 140 s 288 
Australia 748 MM), 624 227 11,29 6 1,220 87 7,418 
Br. Oceania 12 716 : 
New Zealand 176 11,639 41 1,425 14 573 550 993 
Other Oceania 1 &3 ‘ 
Br. W. Afr 1852 65 2784 20 ( 
Br. 8S. Afr 230 16.315 i 1,620 16 494 158 ) 
Br. E Afr 28 2.276 390 252 
Canary Is 7 336 oes . 13 304 2 10 
Egypt . 182 13.010 MM 1,800 2 6 
Algeria and 
Tunis ne 1.052 
Liberia 1 91 
Portuguese 
E. Africa 23 2,150 f 21¢ 
Other Port 
Africa 6 826 eee ° 
Spanish Afr os P 3 185 
Total 15,070 $1,968,280 7,692 $293.938 2,695 $ 85.838 56,017 $100,422 
Shipments to Non-Contiguous Territories. 
Alaska bb aeed Rak + ebeeue [Number] 16 $1,098 
DEE. bi ucievedsessenebadadebabenaee — [Number] 76 4.554 
TOROR TOGO se 0000000000 s00sekene ness etbneseneeens [Number] 100 6,825 


Gor the 


WGN of the 


actirer, 








Overseas 


Essen, Germany. Otto Pétersen. Ruttenschiederstrasse 105- 
07, is interested in ‘‘mechanica! coin tellers.’’ These must be 
equipped for registering payments and payouts, and to count 


German money. He sells office supplies, machines and systems, 
and represents several well known European typewriters, adding 
and calculating machines 

Melbourne, Australia.—Eric E. Akins, managing director, Vic- 
toria Office Accessories Supply Company, 434 Collins street, is 
in a position to take on added lines from American manufac- 
turers The company represents one of the foremost pencil 
manufacturers, and other high class American lines Manufac- 
turers interested are invited to write to Mr. Akins 

Oruro, Brazil.—Serafin Ferrufino, Casills 350, washes to make 
connections with manufacturers of typewriter supplies and spe- 
cialties He has recently secured representation of a well 
known American typewriter 

Domestic 
The Calhoun Office 


Supply Store is in 


Benton Harbor, Mich. 


the market for a good line of tubular adding machine stands 
Catalogues addressed to Everett S. Calhoun will be appreci 
ated 

Binghamton, N. Y.—A. H. Pike Typewriter Service 6 Court 


street, wishes to get in touch with manufacturers of oak type- 
writer drop cabinets 

Detroit, Mich.—W. S. Frampton, 325 Griswold 
to secure an additional line. He has a line of ty 
and is interested in securing a low priced line rather 
n which the single units cost a large sum 


street, wishes 
pewriter keys, 
than one 


Hartford, Conn.—S. D. Rulnick, of the Hartford Stamp Works, 
is expanding the business to include office supplies and equip- 
ment. He is in the market for stocks, and will appreciate cata- 
logues and other buying information which may be sent. 

Kings Mountain, Ky.—Patterson Brothers are in the market 
for equipment to produce direct mail matter. They are inter- 
ested particularly in a machine that will handle illustrations. 
The campaign will handle retail merchandise. 

Kingsport, Tenn.—The Kingsport Office Supply Company 
wishes to purchase a complete plant for the manufacture of 
rubber stamps. The company is interested also in letter dupli- 
eating machines, as it contemplates entering the letter op 
business The company deals in office equipment and ma- 
chines 

Los Angeles, Calif.—The Office Supply Company, C. E. Shank, 
120 East Ninth street, is in the market to take on added lines. 
He will buy merchandise or represent manufacturers in the 
state of California. He will travel East in April to look over 
the lines offered. Manufacturers desiring representation may 
communieate. Mr. Shank is interested in duplicating machine 
supplies, machines, adding machine paper, gem clips and paper 
fasteners, yellow second sheets, manifold sheets, and sim 
merchandise, and office equipment. 

Oklahoma City, Okla.—The Manly Office Supply Company, 128 
prices and catalogues 


West First street, wishes information, 
on steel safety deposit boxes. Please address H. EB. Manly. 
This company does a printing, stationery and office supp 


business 

Peoria. !i!.—John C. Streibich Company, office outfitter, Wash- 
ington and Liberty streets, is in the market for changeable 
signs Manufacturers are requested to send catalogues and 
quotations 

Seattle, Wash.—The Office Specialties Company, 1105 Fourth 
avenue, is a new subsidiary of the Typewriter Exchange, 1016 
Second avenue. It will sell direct to the consumer, and wishes 
to take on small office appliances not exceeding $5.00. From its 
inception this company has enjoyed considerable success, and 
will be glad to hear from manufacturers desiring representation 
in the Pacific Northwest on $5.00 items. 





Commerce Department Trade Opportunities. 
Accessories, office furniture, Leipsig, Germany.—No 18,628; 
agency desired 
Appliances, office 


London, England.—No. 18,766; agency de- 


sired 
Devices, office, Bogota, Colombia.—No. 18,627; agency desired. 
Binding and printing materials, Cairo, Egypt.—No. 18,610; 


purchase contemplated 


Furniture, office, Leipsig, Germany.—No. 18,628; agency de- 


sired 
Furniture, office, steel, and accessories, Melbourne, Australia. 
No. 18,625; purchase and agency contemplated. 


Furniture, school, Guayaquil, Ecuador.—No. 18,854; purchase 

contemplated 

Furniture, school desks, complete or metal parts om. George- 
at 


ed. 


town, British Guiana No. 18,851; purchase contemp 
Machines, adding, Dresden, Germany.—No. 18,728; purchase 


contemplated 

Machines, automatic lead pencil imprinting, Copenhagen, Den- 
mark.—No. 18,880; purchase contemplated. 

Machines, calculating, cheap, Bogota, Colombia.—No. 18,627; 
agency dé sired 

Machines, calculating, 
desired 

Machines, cash register, cheap, Bogota, Colombia.—No. 18,627; 
agency desired 

Machines, check writing and protecting, Valparaiso, Chile.— 
No. 18,624; purchase and agency contemplated. 

Machines, typewriter, Leipsig, Germany.—No. 18,628; agency 
desired 

Machines, typewriter, rebuilt, Dresden, Germany.—No. 18,728; 
purchase contemplated 

Machines, office, Stuttgart, 
and agency contemplated 

Stationery and paper, 
and agency contemplated 

Stationery and writing paper, plain and engraved, San Juan, 
Porto Rico.—No. 18,858; agency desired. 

Paper, writing and wrapping, Colombo, Ceylon.—No. 18,850; 
purchase and agency contemplated. 

Pens, penholders, etc., Colombo, Ceylon.—No. 18,800; purchase 
and agency contemplated. 


Leipsig, Germany.—No, 18,628; agency 


Germany.—No,. 18,727; purchase 


Calcutta, India.—No. 18,813; purchase 


Secretary Hoover’s Forecast for 1926. 

Any business forecast must be simply an appraisal of the 
forces in motion at home and abroad, for and against progress. 
All signs indicate that if we will temper our optimism with a 
sprinkling of caution we shall continue our high level of pros-— 
perity over 1926 

The United States has produced and consumed more goods in 
1925 in proportion to population than ever before in its history. 
Our standard of living has therefore been the highest in our 
history and is of course the highest in the world. This im- 
provement, however, has been greater in the urban centers than 
in agricultural communities. 

The dominant favorable factor in our outlook is our increased 
productivity, due to fundamental and continuing forces—such 
as the cumulation of education, the advancement of science, 
skill, and elimination of waste. Other favorable indications on 
the immediate horizon are that the stocks of commodities are 


moderate; there is employment for practically everyone; real 
wages are at a high level; savings are the largest in history and 
capital is therefore abundant; and the whole machinery of pro- 
duction and distribution is operating at a higher & ree of 


efficiency than ever before. While wholesale prices for the year 
as a whole have averaged about six per cent higher than for 
the previous year, it is largely due to needed advance in prices 
of agricultural products 

Factors Demanding Caution. 

There are some phases of the situation which require caution. 
Continuation of real estate and stock speculation and its pos- 
sible extension into commodities with inevitable inflation; the 
over-—extension of installment buying; the extortion by foreign 
government-—fostered monopolies dominating our raw mater’ 
imports; the continued economic instability of certain foreign 
recovery of certain major agricultural 
of the coal industry; the uncertainties 


; 


countries; the lag in 
products; the instability 
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of some important labor relationships—all these are matters of 
concern. But, as said above, with caution we should continue 
a@ prosperous year over 1926. ‘ 

Agriculture, while it is better than it was two years ago, still 
leaves the farmers with much accumulated debt, and generally 
has not gained a stability that makes for contentment because 
its basic economic problem of market is unsolved. Also it 
suffers from continued distortion in price relationship of the 
Middle West to the competing foreign countries because our 
transportation costs to seaboard have had to be increased more 
than those of its foreign competitors. The projected enlarged 

rogram of improvements in waterways is of great importance 
n this matter. 

Construction Field Highly Active. 

The construction industries have played a very large part in 
the high business activity of the past three years. The volume 
of construction has been unprecedented during the past year 
with consequent great activity in the construction—material in- 
dustries, iron, steel, lumber, cement, etc. Contrary to normal 
expectations this increased demand has not increased prices, 
for there has been a slight reduction in building costs due in 
a large measure to the gradual lengthening of the building sea-— 
son. The increasing Federal, state and municipal public works 
programs for the next year, together with the promise of large 
electrical and railway extension and improvement, indicate a 
continuing demand for heavy construction. While it might be 
thought that the war deficiency in housing has been overcome, 
ae the high real wage in industry creates a demand for better 

ousing, and this condition, combined with the migration to 
suburbs due to the motor, promises to continue as long as em- 
ployment remains general. We could hardly expect so excep-— 
tional a construction activity to repeat itself, but there will be 
a large volume in any event. 

The textile and shoe industries as a whole are running at 
high levels of production, although the tendency in some 
branches of these industries to develop more rapidly in the 
South and West is affecting New England pending readjustment 
of her economic relationships. The automobile and tire indus— 
tries will record an unprecedented output. The coal industries 
show increased production despite the anthracite strike and the 
production of all other minerals has increased. 

Rail Transportation Improving. 

In transportation, our railways are giving the best service in 
our history and are recovering in average earnings to near the 
Interstate Commerce Commission standard of earnings of five 
and three-fourths per cent. There is some improvement from 
the acute depression in the shipping world; and progress has 
been made in plans for internal waterway improvement. The 
electrification of the country has made further great strides 
during the year toward central! generation and interconnection. 
There has been some pyramiding of power holding companies, 
much criticized within the electrical industry itself, but the 
solid progress of the industry is marked by the extension of 
use of electricity with all its economies in production of goods 
and saving of labor. Furthermore, taking the country as a 
whole, there has been a reduction in rates for power and light 
indicating that the public is securing benefits from the econo 
mies introduced in production of electricity. 

Our foreign trade in 1925 has been exceptionally satisfactory 
Both exports and imports have risen materially, the former 
reflecting an increase in agricultural exports and the latter 
reflecting the large demand for foreign raw materials and tropi 
cal foodstuffs. Exports will total around $4,900,000,000, or about 
seven per cent more than in 1924. Imports will amount to 
about $4,200,000,000, or approximately seventeen per cent more 
than in 1924. Roughly, one-half of this increase in both exports 
and imports is attributable to greater quantities exported, and 
the remainder to advance in prices. The major explanation of 
our favorable trade balance is, of course, to be found in the 
continued heavy investment of American capital abroad: in 
essence we are lending foreigners the wherewithal to buy 
goods from us, or are sending goods to convey our investments 
abroad. It is probable that the final figures will show that this 
country has added to its foreign investments during the year 
by more than a billion dollars. 


Our Overseas Trade Maintains Increases. 

The most remarkable thing about the foreign trade of the 
United States is that, after making allowance for the higher 
level of prices, both exports and imports are much greater than 
before the war, in contrast with the quantitative decrease in 
the trade of the other foreign countries engaged in the war 
According to British calculations the exports of that country 
were in physical volume nearly twenty-five per cent less 
in 1925 than before the war, and Germany’s exports have fallen 
off still more. British imports are practically at their pre-war 
level, and those of Germany materially below it. 

In finance, the year has been characterized by increased sav 
ings, comparatively easy money conditions, the issuance of a 
large volume of both domestic and foreign securities, and by an 
extraordinary rise in the prices of stocks, accompanied by 
marked speculation on the New York Stock Exchange. This 
fever of speculation is also widespread in real estate and unless 
our financial policies are guided with courage and wisdom, this 
speculation may yet reflect into the commodity markets, there- 
by reversing the cautious buying policies of recent years. Psy- 
chology plays a large part in business movements and over-— 
optimism can only land us on the shores of over-—depression 
Not since 1920 have we required a better informed or more 
capable administration of credit facilities than now if we are 
to continue an uninterrupted high plane of prosperity. In any 
event there should be no abatement of caution in the placing 
of forward orders, particularly in view of the great increas: 
in sales of a great variety of merchandise on the installment 
basis. 

Outlook Abroad Improving. 

In the foreign field as a whole the situation is more promising 
than at any other time in twelve years. Each year one nation 
after another abroad gains in economic and fiscal stability, in 
production and in employment. War-inherited famines have 
disappeared from the earth, standards of living are everywhere 
higher than at any time since the war. In fact no one in 1919 
would have believed that so great a measure of recovery would 
be attained by Europe by 1925—a proof of a high quality in 
European statesmanship. The Locarno Agreement promises 


much greater political stability, and paves the way for another 
stage of disarmament with consequent improvement in the eco 
nomic outlook. Of the 


disturbed areas England and German) 


have not recovered employment in full; France shows economic 
strength among her people, but popular resistance has so far 
made it impossible to stabilize the fiscal system; China con- 
tinues in the throes of civil war, but business nevertheless 
continues; Russia makes progress as the government slowly 
abandons socialism. The quantity of goods moving in interna- 
tional trade as a whole has recovered to the pre-war level 
although some countries are below, and fully ninety per cent 
of international business is now based upon stabilized cur- 
rencies. 

On the whole, both our own country and the rest of the world 
face a more favorable outlook at this turn of the year than 
for a long time past. We, ourselves, however, need to be on 
our guard against reckless optimism. What we need an even 
keel in our financial controls, and our growing national ef 
ficiency will continue us in increasing prosperity. 





Office Equipment Sales Increasing in Latvia. 

Commerce Reports] Although business in Latvia was gener- 
ally slack during 1925, the turnover in the typewriter, calculat- 
ing and adding machine business showed a considerable in- 
crease, and nearly double the volume of 1924 sales was regis 
tered. The currency of Latvia, which is based on the lat (about 
5.2 to the dollar) has been stabilized and local dealers are now 
able to sell machines on the installment plan and thus stimulate 
sales. 

The demand for office equipment fluctuates When business 
is good, offices require more equipment New labor saving 
devices, however, are experimented with more freely in times 
of depression, the less efficient workers are discharged, and 
office equipment is installed to the extent necessary for turn- 
ing out the routine work 


Latvia is essentially a timber exporting country and calcu 
lating machines of the Ohdner type are very useful for the 
many calculations necessary in this trade Machines of this 
sort are also in demand because most Latvian business men 


before the war lived in Russia where the Ohdner calculating 
machine was universally used in place of adding machines 
Chinese ‘“‘bead reckoners” are still popular among Russian 


business men. Persons are often encountered who use these 
reckoners nearly as quickly as an expert manipulates an adding 
machine. The checking of items, however, is impossible and, 
therefore, adding machines are slowly but surely gaining 
ground. 

Use of Typewriters Increasing. 

The use of typewriters has increased considerably during 
1925 Nearly all the old machines left over from the German 
and Russian occupation have become worn out and the slogan 
“any typewriter will do so long as it can write and is cheap” 
no longer prevails. People now want good typewriters, and 
demand that they be able to write efficiently. Alignment, which 
at one time was of minor importance, is being looked for and is 
gradually coming into its own. Then, too, the typewriter busi- 
ness is increasing because of the Russian market, which takes 
many machines from Riga A regular business with that coun- 
try, however, is not possible at this time on account of the 
difficulty in obtaining import licenses. Because of this factor 
prices for typewriters in Russia are about double those paid in 
the United States. 

Quality in ribbons and carbon paper is also beginning to 
looked for It is now possible to obtain better prices, and con- 
sequently dealers are able to supply goods of superior quality 
Conditions in this respect have improved considerably. 
At one time it was almost impossible to obtain usable carbon 
paper Check protectors (in lats), paper fasteners and other 
small office devices are also being introduced successfully 

The danger of dealing on a consignment with 
unknown firms still remains 


? 


pe 


basis small 


Argentine Market for Carbon Papers. 
Commerce Reports] Carbon paper is used much the 
Argentina as in the United States, although legal restrik 
against the use of loose leaf records curtail the keeping of cer- 
tain carbon copy files common to many North Americar 
The sale of carbon paper is handled by a limited number of 
importers who are strongly intrenched in the market and gen- 
erally have exclusive agency agreements. These are the larg 
typewriter importers and several large stationery and print 
supply houses The former carry paper as a service side |! 
which they sell to practically all the offices in Argentina 
typewriters Thev also bid on the government business vhi 
is considerable, but extremely competitive and has been erratic 
because of severe price cutting 


Same in 





Following the typewriter importers’ clientele and the govern- 
ment, the third large customer in Argentina is the railroads 
However these, being British owned, purchase exclusively the 
British product. These three classes represent the bulk of the 
Argentine market for carbon paper The stationery tores 
serve as emergency outlets only and keep small sto the 
maximum found in several large shops being a dozer r so 


boxes 
Statistics on Trade. 

Argentine imports of carbon paper in 1924 amounted 
kilos, valued at $165,547 (official Argentine cust« 
The volume imported in 1923 was greater by 2.574 kil 
twenty-nine per cent. Of this 1923 amount 36.7 per cent ca 
from the United States, 29.7 per cent from Great Brita 
twenty-six per cent from Germany and 7.1 per cent from 
France 

American and 
of excellent quality. 
at lower prices than the 


ms vaiua 
BY or 
me 


British carbon papers are described eing 
The British product, in som: asec sells 
American. Germany has ha tf 


success with certain grades that are both poor and é 
There is some local production but it is generally of poor qu 
ity. Only in the heavier pencil copying paper, which is exter 


considered as 


ively used, 
factory. 


may the Argentine article be 


Soerabaya Market for Steel Furniture. 
Commerce Reports] The general belief of the trad 


to be that American manufacturers of steel filing 

may find Soerabava an attractive market Such equipment is 
especially in demand by those who believe in exercising a pos 
sible safety in respect to their office documents ‘T refore 
containers which permit locking against theft and which are 


relatively fireproof, should find a ready market 
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MINTINGS 
A' Page Dedicated to Progress 
f Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
L thoughts, words and acts are directed in accord with principle. 
“Through our word we have power to estab- “A man is the facade of a temple wherein all 
lish whatever conditions we desire. When we wisdom and all good abide. What we com- 
JF say that things are in confusion we bind them monly call man, the eating, drinking, planning, 
to more cenfusion. When we say that nothing country man, does not, as we know him, repre- 
but disorder ever comes our way, we make way sent himself, but misrepresents himself. Him 
for more disorder. we do not respect, but the soul, whose organ 
re “By speaking words of harmony and order he is, would he let it appear through his action, 
we cause those conditions to appear and to be- would make our knees bend. When it breathes 
come established. Even in the very face of through his intellect, it is genius; when it 
U, disorder we can declare order and know that it breathes through his will, it is virtue; when it 
will manifest; we can declare peace and har- flows through his affection, it is love. And the 
mony and see them come into expression. blindness of the intellect begins when it would 
“Begin to talk order and harmony. Give up be something of itself. The weakness of the 
ib all tendency to speak of disorder and confu- will begins when the individual would be some- 
sion. Into the spoken word goes a mighty thing of himself.”—Emerson. 
creative power. Man says, ‘Let there be,’ and . 
U, there is. The character of his word determines men eh 
| the character of the manifestation Ev ry man ts @ tamer of wild beasts, and 
“The intensity and the realization back of the these wild beasts are his passions. To draw 
spoken word give vitality to the word; they their tee th and claws, to mussle and tame them, 
3 cause conditions to transform much sooner to turn them into servants and domestic ani- 
| than they would change without an intense mals, fuming, pe rhaps, but submissive in this 
| realization of the word.’—I laity. consists persgnal education.” —Amiel's Journal. 
the ' 7 . ’ ’ 
“Which of us feels or knows that he wants “Tf; an lived like man indeed . ses 
: ph aby A ees f a man lived like man indeed, then houses 
beac There are two ways of getting it if you ) RG MRE Ye" 
| do cant it. The hest is whole ie sae power, would be temples. People are always expect- 
L to make yourselves nests of pleasant thonghde, ing to get peace in heaven, but you know what- 
eek a eee ceetuae ainani® Sach a acai ever peace they get there will be ready made. 
What fairy palaces we may Duty of preagamt Whatever of making peace they can be blest 
thoughts —- proof against all adversity.” Whatever 0 making peace rey can be les 
\ Rusbir iar for, must be on earth here.”’—Ruskin. 
if “Indecision is at the basis of much confusion * 
and diserder. The ability to arrive at a right ‘There is such a thing as a worldly spirit, 
decision comes through single-mindedness, that and there is such a thing as an unworldly 
2 consciousness in which one realizes that there spirit; and according as we partake of one or 
is but one path and, consequently, one decision the other, the savor or the sacrifice of our lives 
When one is centered in Truth he knows but is ordinary, commonplace, poor and base, or 
Ul» one wav—that which will bring him the highest elevating, invigorating, useful, noble and holy.” 
good. Instead of the darkness of indecision, Dean Stanle . : 
the light of understanding and of wisdom illu- a! al 
mines his path. - : 
io “Indecision shows that one is working en- Strong, pure and happy thoughts build up 
tirely with outer conditions. In doing this, one the body in vigor and grace. 1 he body is a 
has presented to him various ways and meth- delicate and plastic instrument which responds 
i, ods. Contrary to this way of working is that readily to the thoughts by which it is impressed, 
ii of handling conditions and situations from the and habits of thought will produce their own 
star dpoint of Truth. eitects, good or bad, upon it. 
“In order to perceive things from the higher “Men will continue to have impure and 
7 consciousness, one must first get so still that he poisoned blood so long as they propagate un- 
eases to reason about many ways and many clean thoughts. Out of a clean heart comes a 
decisions: then in the inner quietness he per- clean life and a clean body. Out of a defiled 
U, ceives the truth about the situation. He sees mind proceeds a defiled life and a corrupt body. 
ij that there is but one thing to do. The light of Thought is the fount of action, life and mani- 
Truth so illumines the one path that he sees but festation; make the fountain pure and all will 
ne direction in which to move.”’—Units be pure. "—Allen. 
L 
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JAMES H. RAND, JR., 
resident, Rand Kardex 
ureau, Inc., composed 

of the former Rand Co., 

Kardex Co., Library 

Bureau, Safe - Cabinet 

Co., Globe- Wernicke 

Co., The Index Visible 

Company, and Watters 

Filing System—a 

young man who has 

made himself an out- 
standing figure in the 
business world through 
his enterprise and abili- 
ties, all of which have 
been directed to the 
field of office equipment. 
(Page 42.) 


R. H. DICK, 
president of The Safe- 
Cabinet Company, now 
merged with the Rand 
Kardex Bureau, Inc.— 
also member of the 
Board of Directors of 
Rand Kardex Bureau— 
a young man of splen- 
did abilities and fine 
achievement in the gen- 
eral management of the 
business founded by his 
father, the late Willis 
V. Dick. (Page 42.) 








In the 
Big News of the Month’: 


| 
} 








F. B. PATTERSON, 
president of The National Cash Register Company, 
a substantial interest in which was recently purchased 
by Dillon, Read & Company. Mr. Patterson suc- 
ceeded his father, the late John H. Patterson, in the 
executive management of the big company and has 
added to its prestige and success. (Page 44.) 





HENRY C. YEISER, 
(Fron in old yf ‘ } 
founder and for many 
years president of The 
Globe-Wernicke Com- 
pany, who, after a year 
of service in an advi- 
sory capacity with the 
Rand Kardex Bureau, 
and as chairman of the 
board of The Globe- 
Wernicke Company, will 
retire from the field, 
much to the regret of 
his friends throughout 
the country. (Page 42.) 


L. J. CONGER, 
who, until the merger 
of the L. C. Smith & 
Bros. Typewriter Com- 
pany and the Corona 
Typewriter Company, 
was president of the lat- 
ter. Mr. Conger took 
up the general manage- 
ment of the company 
upon the death of his 
father, the late Benn 
Conger, and enlarged 
the world-wide success 
of the enterprise. (Page 
45.) 
























































EDITORIAL 


WE PRESENT A SPECIAL SECTION. 
On page 121 will be found the beginning of a special section for the month. 
For the want of a better term we have called it a “Specialties Section.” In 4t ts 
presented a group of articles written by well-known dealers throughout the country 


sethearcle th 
Alicsl ae 





; 


writers set forth their experiences with the sale of various machines 


nd devices [he results achieved by these dealers indicate the extent of the 

influence, which such articles are wielding upon the commercial stationery business. 
Year by year the ire widening the boundary lines of the field. Not only are 
these speculties the source f a profit commensurate with the effort and the 
nvcestment, but they increase the volume of qeneral business and enhance the 
stige of the establishment rhe section ts specially commended for the attention 


he commer 1a] stationer. 
a 
he Day of Mergers. 

The consolidation of the Rand-Kardex Bureau, Inc., with The Globe- 
Wernicke Company and The Safe-Cabinet Company completes for the 
present what is the largest and most remarkable merging of interests which 
has ever taken place in the office equipment industry. The merger of the 
L. C. Smith & Bros. Typewriters, Inc., and the Corona Typewriter Company, 
announced last month, is another indication that the industry is paving the 
way to more important activities than ever before. The time is at hand when 
concentration of executive control will bring about economies of manage- 
ment, production and distribution, increase sales and enhance profits, besides 
passing on substantial benefits to users. 

+ SF SS 
On to Washington 

The choice of Washington for the twenty-first annual convention of the 
National Association of Stationers, Office Outfitters and Manufacturers is a happy 
selection. The change from the customary date in October from the twenty-first 
to the twenty-fourth of September is appropriate. The new date will enable many 
to plan their summer vacations for that month and combine with a trip to the 
nation’s capital attendance at what will undoubtedly be one of the most interesting 
conventions the Association ever held. 

A considerable increase in active interest in the Association is apparent. The 
regional plan. new last year, is now showing results. 

Having completed its twentieth year, 1926 inaugurates a new cycle in Asso- 
ciation annals. General business conditions are propitious. A little higher pitch 
f interest in the Association on the part of all members and friends of the organ- 
ization can make this a banner year and establish new results for the convention. 

The National Association is not an instrument for bringing about ideal con- 
litions in the business. There can be no such thing. Ever changing factors 
present new problems. It is the function of the Association to bring the members 
f the trade together, to establish friendly relations, and to promote the common 


ause by solving some of the problems. Nor is it to be expected that perfection 
an be attained in handling the affairs of the organization Not a bit more than 
it is to be expected that the affairs of individual business concerns can be per- 


ectly handled. The affairs of the Association are handled with as little friction 
and with as few disappointments as the business of any similar organization in 


the country. Its officers, elective and appointive, are always men whose good 
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judgment and wide experience in building their own successful enterprises is 
applied to the conduct of Association affairs. They have the interest of the trade 
at heart. Every idea advanced, every plan suggested or put into effect is done 
with the intent of improving conditions for all and for elevating the standards of 
the business. Not every plan tried through the years has been successful. Some 
have been abandoned. Some mistakes have been made, as mistakes have been 
made in every enterprise. On the whole, however, the Association has been of 
immense benefit. The entire field has profited by its activities. It is a permanent 
institution. All that is needed to make it of increasing value is the genuine interest 
of 1ts members, and the determination on the part of each one to help. To criticize 
with constructive suggestion. 

The new officials are taking up their work with a will. The appointive officers 
are admirably fitted to their tasks. The convention at Washington will be a great 
enthusiastic rally. Everyone in the trade who can arrange their affairs to permit 
their being there should attend. On to Washington. 

SBS KF SK 
Henry C. Yeiser. 

The retirement of Henry C. Yeiser, who has been identified with The Globe- 
Wernicke Company from its inception, will be regretted by the many personal 
friends of Mr. Yeiser and friends of The Globe-Wernicke Company throughout 
the country. 

Mr. Yeiser will lay down his work with some reluctance, but his friends will 
sense something of his pleasure in having been so satisfactorily relieved of his 
duties. Mr. Yeiser has had the fortunate experience of being at work for sixty 
vears, having started his employment when he was thirteen years old. The major 
portion of that long term of service was spent in this field. He has participated 
in many of the movements that brought about the great changes in the commercial 
stationery division. He has done good work and has been successful. One sus- 
pects that his greatest satisfaction in casting up his achievement will be the good 
will and prestige won by the company of which he was so long the chief executive. 
“Taking it easy,” says Mr. Yeiser, “will probably be a bit awkward for a time.” 
And so it may. But there will be something attractive in being free to follow 
inclinations wherever they may lead. 

ss SF 
National Association of Typewriter Men. 

In the news section of this number is announced the forming of a national 
association of typewriter dealers. The organization was formed at a special meet- 
ing of dealers in Kansas City last week. The news of this important movement 
will be received with interest throughout the country. The dealers’ association 
from which the movement sprung and the several local organizations which have 
had a national organization in view afford in their own members a membership 
sufficient to ensure the success of the enterprise from the outset. To co-ordinate 
the units in the field into a national body and to establish a standard of business 
practice will enhance the prestige and increase the importance of the business. 

2s ss 
“Holding to Price.” 

Che article under the above caption which appears among the leads in this 
number is commended to the perusal of all dealers and to furniture dealers par- 
ticularly. It quotes the statement of a dealer who saw a light and has determined 
to follow the gleam. Paradoxical as it may appear, prestige and profit are some 
times gained by the loss of a sale 

S&S KF SH 
Growing Importance of This Industry. 


One cannot turn the pages of this number of Orrice AppriANces and observe 


its contents without being impressed with the growing importance of the office 
equipment industry. Year by year it looms larger in the business world. Those 
who stand closest to it do not get it in the proper perspective. One who detaches 
oneself from it for observation will see it in its right proportion and feel a satis- 
faction in being connected with it. 
SBS KF SF 
The Pot Is Still Boiling. 

Since the reference to the boiling pot in the November number of Orrict 
APPLIANCES, a number of big things have been taken out. Some other things “in 
the cook” appear to be nearing condition for withdrawal. The office equipment 
industry is always interesting. 
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Office Equipment of the League 


of Nations 


Special Correspondence to Office Appliances. 





H 


HOWARD R 


HUSTON 


Geneva, Switzerland, December 21, 1925. 


HE League of Nations is contemplating extensive 

enlargements to its present premises this coming 
vear, and this is particularly true of the office appli- 
nces department, the work required of it growing by 
leaps and bounds, for, whatever criticisms are leveled 
t the League itself, no one has ever made the slightest 
complaint about the efficiency of the machinery that 
deals with the typing, duplication, printing and distri- 
bution of documents. It is something very near per- 
ection. 
the idea of selling the present Palace of 
situated on the old Quai Mont Blanc, now 
t The Swiss 


Last year 
the Nations, 
called Quai President Wilson, was mooted. 
hotelkeepers complained that there was not sufficient 

commodation for the ever-growing crowd of visitors 

the place, especially in early spring and autumn, just 
before and after the season for the high mountains. 
he Palace was actually offered for sale, but no accept- 


bids tot were received and instead of acquiring 
‘ther site somewhat farther up the lake, near that 
cupied by the International Labor Bureau, now 1n 
ding, was decided to enlarge the present edifice. 

\ confere hall is to be added and large annexes that 
ll really part of the present house for the shelter- 
if the t g, duplicating and printing departments. 


\ Canadiat Mr. Howard R. Huston—is in charge 
thing that concerns the office appliance side of 
rried on in the League of Nations, and 
resent very busy thinking out arrangements 
ousing of a host of machines, girls and 

it this implies. Lighting is a big problem, 
plenty of open sp. ll around the 
Nations and the glorious sunlight that 
to Geneva, it is by no means anything like the 


business ¢ 


tne he st | 
erything th 
Ithough with 


ace of the 


aces all 


lem that it would be in a big city, all smoke and 
mi The offices that look out on the League are 
Imost too light, the lake of Geneva reflecting the blue 
the sky in summer and the snow-clad mountains 1m 


=x x 


Some idea of the magnitude of the work to be accom- 
be had when it is stated that 8,000,000 
Roneoed last year, and the demand for 
always increasing as the League becomes 


plished may 
heets were 
his work is 


ADQUARTERS OF THE 





oon te Neen 





LEAGUE OF NATIONS AT GENEVA. 


more and more important. These sheets—reports of 
proceedings and other documents—are Roneoed on a 
special long, narrow sheet of very rough paper of the 
kind used at the Peace Conference and since that time 
considered the right thing for such documents, to be 
distributed to the press and otherwise. 

At present there are none but Underwood type- 
writers in the building of the League of Nations; at 
the same time the management is keeping watch of the 
developments in the typewriter world, particularly with 
reference to silent machines, but one of the essentials 
of any typewriter used in the Palace of the Nations is 
a capacity to make at least ten to twelve carbon copies. 
our girls are assigned to a room, and it is believed 
that the typing of one girl disturbs the rest, however 
used they may be to the noise. Noiselessness of me- 
chanical operation would be also appreciated in the 
large, light and airy room set apart for the press, 
where the League presented the journalistic corps with 
two ancient typewriters that are far from quiet in their 
operation. Many pressmen keep their small portable 
typewriters in lockers provided for the purpose, but 
when a council meeting is on and all the correspondents 
are busily at work getting out copy the din in the press 
is terrific. Here in the press room of the League 
are to be found men from every part of the world— 
from the Balkans, from all the countries of the West- 
ern Hemisphere, from Japan, Australia, South Africa, 
Egypt and all the European countries. 


room 


x a * 

Burroughs adding and calculating machines and 
Victor adding machines made in the United States are 
used by the League, also the “Madas” calculating ma- 
chine made by the Eggli establishment at Zurich. All 
three are very satisfactory, but the amount of calculat- 
ing done on the League premises is naturally nothing 
compared with the typing and mimeographing. Elams 
machine is being used for the mimeographing. Experi- 
ments with a new machine for this purpose are now 
being carried on, with the hope that greater speed and 
efficiency may be attained. The electric Gestetner 
machine, English-made, is at present occupying the 
attention of the experts, and other electric machines 
ied for this purpose. 

* * * 
furniture properly speaking, all 


tried 


will also be 


As regards office 
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suitable furniture was taken over from the old Hotel 
National, which has been turned into the Palace of 
the League of Nations. Thus it comes about that, as 
regards chairs and other similar furniture, articles more 
suitable for an hotel than for the League are seen. 
This was purely a matter of economy. Otherwise 
everything that was purchased on purpose for the 
League is what may be classed as office furniture 
proper. Roll-top desks are not used at the League, 
while drawer space is as short as possible. When it 
exists at all the girls are. not suppoged to use it, those 
responsible for furnishing the offices being convinced 
that it means loss of important documents. Thus flat 
top desks and tables are seen everywhere. They are 
cheaper than those fitted with drawers, which is an- 
other advantage. The tables measure two yards by 
one and the desks two yards by one and one-half. This 
is the standard size. Small filing cabinets, also very 


simple, stand by the side of each desk, so that the most 
necessary papers and documents may be at hand. 

Steel furniture is naturally used for storing the 
archives, nothing being neglected to ensure the safety 
of these documents. 


bv 


Everything in the way of office furniture used b 
the League of Nations is bought on the open market. 
Tenders are invited, and the management does its best 
to purchase the best and cheapest of the articles offered. 

Judging by the quality of the work turned out, the 
wonderful rapidity with which copies of the text of 
speeches, made extempore, at the various meetings are 
distributed after the speaker has sat down, there is 
no doubt that the very best materials of all kinds are 
used by the League. 

Nothing so efficient is seen anywhere else 


Seller vs. Purchaser 


Do Your Salesmen Show Tact as Well as 
Merchandist?—By W. Mark Wahlstad. 


NOTE. 
issue and his arguments are interesting. 


another may not be able to do at all. 
reliable and honest, do not. 


fg THE part your salesmen play in making a sale one 
that antagonizes your customers? Have they the 
attitude that the prospective customer who enters your 
store is “the sheep ready for the shearing” ? 

The salesman, to deserve the name, must be versatile 

-versatile not only in the manner in which he presents 
his product but in his manner of thinking. 

The same salesman, who by his energetic and force- 
ful presentation of his product when making “cold 
calls” or in calling on your customers in their offices 
builds up a substantial clientele, may create nothing but 
ill will and antagonism in the mind of the prospect who 
comes into your sales office or store 

The “high pressure” salesman is becoming a thing 
of the past. He is falling into greater disrepute every 
day. More and more the far-sighted dealer realizes that 
the business produced by one of this species represents 
unhealthy business and is not the solid, normal growth 
for which the dealer is working. 

Sales managers preach the gospel that the product 
the salesman is offering is the product the customer 
needs and wants. That in the great majority of cases 
a turn-down is the result of a poor presentation or a 
lack of persistence on the salesman’s part. “He can't 
turn you down until he understands what you have to 
offer—and then he won't.” 

Such a program is undoubtedly excellent for the 
salesman canvassing the city and introducing your 
product. But, what reaction has it on the man who 
comes into your store? 

Is the customer in your store enjoying your hos 
pitality and the courteous consideration of your sales- 
men? Or has he walked into a trap from which he can 
escape only after having your products urged upon 
him by an over-enthusiastic salesman ? 

A typical case, which well illustrates the point in 
question, is that of the man who goes into an office 


We have heard much about showing the customer, 
suggestion, other merchandise after his stated wants ar: 
In selling across the counter as 
upon the tact and good judgment that hard and fast rules are not easy to formulate 
Some men achiei 


who comes to buy and 1s, therefore 3 


supplied. Mr. Wahlstad takes the othe 1 f tl 
well as elsewhere so much depends 

What one man can d 

m instant personal contact while others 7 


equipment store to buy, let us say, a packag 

“Yes, sir?” he is greeted by an attentive salesn 

“Will you let me have a dozen blotters?” (The cus 
tomer asks for no particular brand of blotters but will 
take whatever is offered him. ) 

“Yes, sir,” replies the salesman, wrapping up the 
purchase, “and is there anything else you need right 
now ?” 

“Not right now, thanks,” 

The transaction, so far as the customer is concerned, 
is satisfactorily closed. Right at this point is where th 
over-anxious salesman so often destroys whatever good 
impression he may have made and starts to antagonize 


responds the purcl ise! 


( 


1 


the customer. 

“Blotting paper” means writing paper and pens and 
ink to the salesman, not to mention envelopes and papet 
clips and carbon paper, patent envelope sealers, pencil 
erasers and the infinitude of articles carried in the 
stationery store. 

Forthwith he begins his eulogy. To the purchaset 
might as well be his elegy. He discovers to his sut 


prise and annoyance that the salesman labors under the 


impression that he wants to buy supplies now to las 
the whole vear and furthermore that he has the 
afternoon to discuss the matter. He is reminded un 
pleasantly of the barber who thinks a shave is but the 
prelude of everything on the list from a mud k t 
a manicure. 

It is the old story all over again—Sellet 
‘haser. There is much talk nowadays of educating 
buyer. From the buver’s point of view tl 
educating the seller is much more apparent. Go 
is the dealer's greatest asset—repeat orders 
the volume of business—and nothing more qui 
effectively destroys good-will and loses ultimate busi 
ness than the attitude with which one 
meets but too frequently. 


e TnNe¢ 


“go-get-'em” 
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“Holding the Price” 


Being a Few Thoughts on Some Elements of 
Good Merchandising. 





N THE mail, the other day, came 
a letter from an old friend re- 


unting his experience with a big 
rder The order, it seems, was 
negotiated through a dealer \ 
val secured the business. The 


lealer explained that he lost the or- 
der because of his competitor’s 
price. The significant part 
of his explanation, however, is this: 

He admitted, rather shamefully, 
that he had made only 12% per cent 
mark up on his landed cost in his 
quotation, but added: 


wer 


“In the future whenever another 
big order comes up, the Blank com- 
pany will hold to price, and perhaps 
the buyers will have more respect 
for our product and for the firm 


1 
aitsoO 


Think of it! A mark up of only 
121% per cent on landed cost. How 





‘In the future, when- 
ever another big 
order comes up, the 
Blank Company will 
hold to price and per- 
haps the buyers will 
have more respect 
for our product and 


for the firm also.’’ 


quires 75% more volume; 15% 
requires 112%% more volume. 

‘In other words, if you cut your 
price 15% on a $100 sale, it is nec- 
essary to sell $112.50 worth of ad- 
ditional business before you can 
make the profit of $25 to which the 
original sale entitled you.” 

On orders running into the thou- 
sands of dollars, think what the in- 
creased volume necessary to recover 
the loss must be. 

Attempting to confine the trans- 
action to the particular sale is like 
saying that unoccupied floor space 
carries no rent. No good merchant 
would fool himself on that score. 

It is a buyer’s duty to purchase 
to the best advantage for his firm, 
quality for quality considered. No 
manufacturer ever lost the respect 
of a buyer because he refused to 








much less was the quotation of the 
rival and just how much did he lose on the order? 

Price cutting for business is an age old practice and 
under certain conditions has its place in good merchan- 
dising. Some firms, retailers chiefly, have built a sub- 
stantial business on the “cut rate” idea. But their cut 
rates are open to everyone and are so advertised. And 
there are numerous times when special cut prices have 
a sound foundation, such as for a quick reduction of 
inventory, discontinued lines, etc., etc. 

But price cutting in competition for a specific order 
has not proved to be a builder of good will nor a 
stimulant to future profitable business. 

\ purchasing agent for an extensive user of a prod- 
of this field was in the market a few years ago for 
anew supply. Several manufacturers were desirous of 
the business and kept submitting new quotations until 
finally the business was placed at no profit to the suc 
essful (?) firm. In commenting on the situation, the 
purchasing agent justified his own position in buying to 
the best advantage for his company but blamed the 
manufacturers for their willingness to accept business 


uct 


vithout getting their customary margin of profit. 
The policy of accepting business on a no profit basis 


some part 


ularly attractive order and excusing the 


tion on the grounds that this can be considered sep- 
rately from the rest of the vear’s business is like rob 
bing Peter to pay Paul. After the transaction is mad: 


a part of the annual business and must be so 
‘ ; led 
Che loss can not be confined to the particular order 
‘77 am? | ] ] - rn} hicl +1} Or 
| questio Unless the loss, or profit which the firm 


I 
made up by an increase in the 
olume of business done then the profit from future 
les must stand a proportion of this loss. 
OrFice Appliances for September, 1925, 
irticle from which it is worth while to quote the 
ing two paragraphs: 


hould have had, is 


rried an 
f¢ ye w- 


“On a 25% margin of profit a cut of 5% requires 
1824% more volume; 8% requires 25'44% more 
volume; 10% requires 50% more volume; 1214% re- 


f 





sacrifice a fair margin of profit and 
to enter into price-cutting competition just for the glory 
of the order. While a buyer of quantity orders may 
expect some quantity discounts, he doesn’t expect the 
manufacturer to accept business on a no profit basis. 

Soliciting business on a no profit arrangement is like 
throwing monkey wrenches in your own driving wheels. 
Business secured on such a plan is not only costly in 
its immediate effect, but unfavorable and dangerous 
advertising. It can’t help but lead buyers to question 
the soundness of your practice and to expect further 
concessions on future orders. 

Special price cuts frequently leak out. Buyers move 
from place to place. Jones learns that Smith got special 
consideration and Jones will use every effort possible 
to exact the same consideration. Why not? Every 
buyer, dollar for dollar spent, has a right to expect the 
same courtesy shown any other buyer. 

Che effects from price cutting on a given order are 
long lasting and far reaching. 

\ man ordered an evening suit and when in for his 


fitting, expressed his satisfaction with it. The tailor 
became somewhat over enthusiastic in praising his own 
work and in admiring the work said: “I’m going to 
sell more of these suits at ———— (naming a price 


twenty dollars higher than his customer was paying) 
than for the price you are paying.” 

[he customer left never to return. Why? Unknow- 
ingly, the tailor had destroyed the buyer’s confidence in 
his prices. How was the buyer to know what the same 
suit had been sold for to others—possibly less, possibl 
more he tailor’s remark indicated a lack of stability 
and no uniform conception of a fair profit. 

Good values and reasonable service will prosper if 
there is room in the community for the business. The 
idea of “all the traffic will bear”—different prices for 
various customers—should be relegated to the dark 


wm oT) 
) . 
ik } c 


ages 


It has no place in good merchandising. 

Why a manufacturer should approach a prospect 
with any feeling of timidity with respect to price is hard 
to understand. Large transactions are so common today 
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that it is not a moment for great mortification to lose motive back of the sales canvass that cuts the price 


an order. Why should a manufacturer or a dealer who _ before the question of price enters into the transaction 

knows his costs and who has established his prices Most of us have run up against the salesman who is 

accordingly be requested to slash his prices in competi- “willing to make a special price in your particular case. 
rith some other quotation? If a manufacturer has . 

tion ey s ~s - r we ition? Ifam co aang tena A printing salesman, after examining a sample oi 
sound method f ‘term x costs and has arrive ; ; 1.3 

2 a a . Sane Sle SSS aes Sere direct mail material and without any knowledge of the 


at the margin of profit he feels in keeping with his price paid, said: “I can save you 25% on thes 
product and service, why should he offer any apology ' 
when quoting prices? 

Price cutting has given rise to a type of salesmanship 
which uses the cut price idea purely as a selling point. When will we learn that the great majority of th 
All customers may not possess the same amount of whose patronage makes our business possible, expe 
intelligence, but average buyers usually recognize the us to make a profit on the transaction ? 


“You can’t and make a legitimate profit,” promptly 
answered the prospect. 
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EXECUTIVE COMMITTEE, SOME OF THE OFFICERS AND REGIONAL GOVERNORS OF THE NATIONAL ASSOCIATION OF STATIONERS 


OFFICE OUTFITTERS AND MANUFACTURERS PHOTOGRAPHED DURING THE RECENT MEETING AT WASHINGTON, D. ¢ I ‘ ‘ 
to right: C. C. Cobb, The Conklin Pen Manufacturing Company; Joe E. Harvey, West Coast Printing and Stationery Company, Los Ange R. M 
Pound, Pound & Moore Company, Charlotte, N. C.; A. J. Walker, Farnham Printing and Stationery Company, Minneapolis; Willia Ss 
Buxton & Skinner Printing and Stationery Company, st Louis; James T. Towhill, The James T. Towhill Company, Boston; George f Horne rhe 
George D. Horne Book Store, Greeley, Colorado Lower row, left to right: Nathan Saltzman, The Hirshberg Company, Atlanta Ga ( rles P 
Garvin, The F. 8S. Webster Company, Boston; Charles L. Mitchell, Crane & Co ropeka, Kans Edwin H. Sell, E. H. Sell & Co., Colu s O 
Ivan Allen, Ivan Allen-Marshall Company, Atlanta, Ga.; Woodson P Waddy, Everett Waddey Company, Richmond, Va Fletcher RB. G ‘ 

l f Gevyer's Stations \ \ k 


eral Manager William N. Stewart, Stoll Blank Book & Stationery Company lrentor N. J Halftone tesy 


National Convention to Be Held in Washington 


Mayflower Hotel Selected as the Headquarters of 
the Next Annual Convention of the National 
Association of Stationers, Office Out- 
fitters and Manufacturers. Date 
of Convention Advanced. 





T THE meeting of the executive committee of per person for two persons in a root stly 
A the National Association of Stationers, Office rooms may be obtained if desired 

Outfitters and Manufacturers, held at Washing- The Hotel Mayflower is a new 1,000-room hotel 
ton, D. C., on January 11 and 12, it was decided to having every luxury and convenience. it is located at 
hold the next convention at the MayHower _ the corner of Connecticut avenue and DeSales street, 
Washington, D. C., on September 20, 21.2 22 and 2 and extends through from Connecticut avenue 

Washington is regarded as a big drawing oar for Seventeenth street. It is situated midway between the 

the convention and the Hotel Mayflower is a wonder- White House and the famous wear pveagl Cit lhe 
ful place in which to meet. It is expected that a large exterior of the hotel is imposing and 1 rior equip- 
attendance will come to the nation’s capital in the latter ment is of extreme convenience and comfort 
part of September, which is looked upon as a better In proximity to the hotel are the princi ts 
date than the regular date in October. The change in that national visitors frequent, including « en 


date of the convention was thought advisable owing to bassies and government buildings, parks, 
special circumstances, difficulty of securing accommo- On the main floor is the 
dations at the regular dates, etc. Hence the change is walls decorated with the official seals 
made under a provision of the by-laws providing for states. In the approach to 
such contingencies. It is understood that the hotel will the promenade, a palm court challenges instant attet 
make a rate as low as $4.00 each for rooms and less_ tion. It is this palm court, we understand, whicl 


Presidential restau 


the ballroom and 
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house the manufacturers’ exhibits during the conven- 
tion. The promenade which passes by this palm court 
is a stretch of collonaded gallery, one-tenth of a mile 
long, extending through the hotel. At the right of the 
promenade is a fine ball room on the main floor with 
mezzanine balconies fitted with handsomely appointed 
boxes and a stage designed for small theatricals or 
concert use. In this ballroom the sessions of the con- 
vention will be held and those who pass to and fro to 
the convention must pass the entrance to the exhibition 
hall, whose activities they cannot fail to observe. 

Below the main lobby is a garden decorated in an 
out-of-door motif. Here are held tea, dinner and 
supper dances. The Jefferson and Chinese rooms pro- 
vide suitable places for more private affairs. 

The ballroom is done in ivory and gold with vaulted 
ceiling and grilled balconies supported on Corinthian 
columns. The small ballroom or foyer to the main 
ballroom offers an appropriate complement in the 
glowing reds and blues of its Chinese Chippendale 
design. The bedrooms are commodious and _ beauti- 
fully furnished. 

Meeting of Executive Committee. 

During the two days’ sessions of the executive com- 
mittee, a large amount of work was accomplished. 
present included President Sell, Ivan Allen, 
Charles L. Mitchell, Mortimer W. Byers and General 
Manager Fletcher B. Gibbs. The vice-presidents were 
invited to be present. Fred P. Seymour, third vice- 
president, was unable to attend owing to the illness of 
his associate, Harry Horder. Nathan Salzman, second 
vice-president, was present, also Charles P. Garvin, 
first vice-president. 

William E. Ward, chairman of the slogan commit- 
tee, had reported final action on the slogan. The 
award of $100 offered by Fred P. Seymour went to 
the originator of the slogan, “Stationery makes bus- 
iness possible.” The author of this slogan is Mortimer 
\W. Byers, secretary and counsel, of New York. 

The committee authorized a gold button for field 
members. This will be ready in about thirty days. 
This button is made in colors of the same design as 
the emblem. Every field member will receive one. 

Edwin H. Sell, president of the association, was 
made chairman of the convention committee for 1926. 

Andrew Geyer, Inc., publishers of Geyer’s Stationer, 
were given the usual privilege of publishing the con- 
vention daily. 

Mr. McNair of the Harvard Bureau of Business 
Research, spoke to the committee on the subject of 


Those 


research work, having come from Cambridge on the 
invitation of President Sell. He gave much useful 
information on the cost of doing business and his ad- 
dress was well received by the committee members. 
The Bureau was invited to send a representative to 
the convention to address the general and perhaps 
one or two of the divisional meetings with a view of 
creating a desire to have such a survey made in order — 
that all branches of the trade may have accurate cost 
information leading to an understanding of the neces- 
sity for putting sales effort into lines which will yield 
the most profit. 
Merchandise Exhibits. 

At Grand Rapids a committee was appointed to 
sound out the members and exhibitors on the value of 
merchandise expositions at conventions and on the 
sentiment with regard to their continuance. Instruc- 
tions were given for the sending of a questionnaire to 
members, and this was ordered carried into effect 
largely for the guidance of the association on the 
question of future exhibitions. It was the sense of 
the committee that exhibits should be shown at this 
year’s convention. The space in the Mayflower is 
peculiarly favorable, its situation having already been 
described above. The committee voted that exhibitors’ 
space shall be limited to manufacturing members for 
the display of products they actually fabricate. No 
deliveries of merchandise shall be permitted from any 
booth. 

Convention Program. 

The program for the 1926 convention has been 
placed in the hands of an efficient committee of which 
C. C. Cobb of The Conklin Pen Manufacturing Com- 
pany, regional governor, is chairman. The program 
will be made by Mr. Cobb and his committee with the 
advice and suggestion of the president and general 
manager. Work is already well under way and a fine 
program will be arranged. 

Governors’ Meeting. 

lollowing the meeting of the executive committee, 
the regional governors held a meeting which the 
officers and members of the executive committee at- 
tended together with all the regional governors except 
C. J. Nachtigal, governor of the sixth district, and W. 
J. Ortel, governor of the eleventh district, who were 
unable to attend on account of business reasons, and 
W. Neill Stewart, governor of the ninth district, who 
was detained at home on account of Mrs. Stewart’s 
health. Governors in two districts have not yet been 
appointed. 


The Significance of the Key on the Cover. 
We are always glad to answer the occasionally recurring query—“What is 


the meaning of the Key on the Cover?’ 
Orrice APPLIANCEs is the key that opens the doors of 
for the manufacturers the journal opens the doors and private 


function of the journal. 
the industry. 


The key on the cover symbolizes the 


offices of the representative dealers in our own country and throughout the world. 
It is the key with which the dealer enters the gates of the great permanent exposi- 


tion of the principal products of the entire industry. 
purchasing agents of large corporations to this same exposition. 
hearty co-operation of the dealers of the world and the 


lt is the key that admits 
Through the 
manufacturers of this 


country, the journal has been made “the key” of the industry. 
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Selling Quality to the Public 


Hidden Quality in Merchandise Should Be Brought For- 
ward in Window Displays.—Practical Demonstrations 
of Quality Are Educational and Help to a Great 
Extent in the Selling of Better Goods.—The 
Setting-up of a Model Store and Its Influ- 
ence upon the Public.—By C. A. Netz- 
hammer, Sales Manager, North- 
western Furniture Co., Mil- 
waukee, Wis. 








HE first step in selling quality is to make the buyer An imitation of an article of quality rarely if ever 
want quality. He first needs to be unsold on what he the heights of perfection, in construction an¢ S t 
has been buying or intends to purchase. Unless a man _ original. Therefore, it is an imitation. Simuilat 
is convinced that your merchandise or your service is supe ance, but oh! how different in the “hidden pla 
rior, he will not pay the higher price. Further, you fre- If quality is where it cannot easily be located ” 
quently have to bring him to the point where he wants” yoy going to demonstrate it to vour customer 


something better than he is now buying or using. we worked out what I called a “Comparative \ 
The trouble with selling quality is that it is seldom on qo, 


v display 
the “show parts.” Quality is usually in the “hidden places.” - s 
: It is a daily occurrence, that a man walks 
That is where the skimping is done when it comes to the : 
door of a dealer, is shown a desk or a chair 
manutacture otf turniture v ; a 
, table response upon Deing uoted the price 1s 
By the same token, most purchases are made on eye a oe Se :, 
, ' a1 «“ ” way out of line,” or, “My, but your prices ar 
sight value. By actual count 9i per cent “guessed” the mh: 
often you hear, “I can buy that same desk across t river 
cheaper desk in the illustration as shown in connection with ae ae 
2 . - ior muc i@SS money 
this article, as being the better. Yet it sells for 25 per 
cent less in a highly competitive market. So I say “guess” [he sad part about this ail is that he means 
advisedly. cere. It's the commonest objection to bu g 
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EDUCATIONAL DISPLAY OF OFFICE FURNITURE.—The display featured two desks 
of competitive make Here is an idea for window display work that teaches an important les 
son in comparative value, values that are in-made fost furniture today is sold 


on eye 
sight value and price. (No. 1.) 
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of different quality. 
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le jot It was an education 
ere two desks of exact 
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1ot in audible terms, 


then to 


Description of Display No. 1. 


1at worked out this display did an 
al exhibit 


] } 
iy the 


On each desk was placed a 


unusual and 
On opposite 
same dimensions, but 


1 
i 


arge sign 











the tf 1 of a question mark 

In the background were four logs, two with the bark 
removed and two with the bark on them. Several large 
branches cut from various trees were fastened to the logs 
to create atmosphere. Eight panels, size 10x15 inches, of 
eight different kinds of woods, were grouped about the 
cent In front of these a sign was placed, reading: 

De u know which of these pieces is oak or birch, 
which is walnut or gum, which mahogany? We do, because 
ts our usiness to know.” 

DEMONSTRATING HIDDEN PLACES IN CHAIR 
CONSTRUCTION 
Demonstrating Quality in Chairs 
Di r buy chai side dowt Here are two 
S ( é riginal desig ted manutacturetr 
the other a { itatior f it built by 
an East er! 

The a d streng ‘ largely in the 
reinforcing joints and corners, and sizes of stock used. 
Much of einforcing is done in concealed places, such 
. ( dowels (a ré 1 iece of « gated n aple 

rd hole of eq size \ d to a glue 

t se same purpose as does a screw put througl 

om t tside to reinforce A pieces glued togethe 

rt seam lets ¢ tl rew S 

lhe rs were “X ray¢ d s we called it cut open 

ound laces of doweling to reveal the number on the 

ick of the [The one chair had six in the seat, the other 
had é the arm stump, the other is two; three 
in the vs. two. The seat of one was cut out of 
] ch s k, against 1%4-inch r the imitati The back 
Ss dles re poorly fitted into round holes at the top (ob- 
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.E WINDOW OFFICE FURNITURE 
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In the foreground to the left was a large sign in a neat 


frame which read: 
“Can you tell—which is the better desk and why? Can 
you find the quality in the hidden places that represents 


the difference in How much do you estimate the 
is worth more than the other?” 


the price? 
one de sk 


In the rear at the top of some of the logs appeared this 


sign 

“It is just as difficult to judge quality in business furni- 
ture as it is to name correctly the wood in these logs.” 

On the right was another sign reading: 


“Let us help you make your selections when buying. 
Our knowledge of our business is backed by forty-four years 
f experience.” 

[his was a window that most any dealer could arrange. 
rives home the point in comparative values. 


0 








DEMONSTRATING QUALITY.—91 per cent guessed 
cheaper chair as the best until the “hidden 
reveals d 
Sel e only from the under side), as against square hand- 


better chair. There were no corner 
eat and there was only one bottom 
ne chair weighed 20 pounds as against 23 


r one—a difference of 624% in materials. 


1 schedule of five hundred chairs, the 
tion saved 1624% lumber in seat stock, 500 stretchers, 
7,000 vels, 2,000 glue blocks, 4,000 screws, and the fit- 
ting by hand of 4,000 spindles at the upper end. Yet the 
dowels, glue blocks and screws is insignificant com- 

labor in putting them in place. It is 
estimated the better chair costs $2.87 more to produce, but 


W) less 


The factory making a quality product is usually highly 


ganized and able to absorb much of the extra cost of pro- 


tior lt costs the ordinary manufacturer more than the 
quality factory to handle a fine job. It is not the usual, 
but the unusual thing with him. That is why a perfect 


tion for the 


highest grade of work is a matter of 





schedule 


ow display 


f assembling, finishing and uphol- 
(No. 4.) 
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Education Displays—Picture No. 4. 
A complete schedule of chair manufacture was carried 
on in our thirty-seven-foot window (of which the illustra- 
one-half), assembling, sanding, rubbing, and 


tion shows 


upholstering. 


A banker who had watched the process of the work from 
day to day remarked: “I had no idea so much care and 
attention was expended on details of chair constructio1 
showing that the display had educational value 





NO. 5.—A Window Like 


A window like No. 5 will work for you. It worked so 
well for the Northwestern Furniture Company that had the 
stock been business 


could have been carried on in addition to serving as manu- 


more complete, a nice little grocery 


facturers and dispensers of business furniture. 

In a window thirty-seven feet long and ten feet 
deep was constructed a model store, fully equipped with 
up-to-date furniture, and so carefully stocked and arranged 
that it was a model store in every sense of the word. The 
life-like cut out of the figure behind the counter was fea- 


space 


tured in the process of waiting upon a customer which was 
loaned for the occasion from 
a local department store. It life-like and the 
store itself so real that several amusing incidents resulted. 

A customer came in one morning in a hurry with a request 
and she seemed startled and sur 


represented by a wax figure 
seemed so 


for some of that sausage, 


prised to find herself in a furniture store and not in a gro 


at all 
Later on a 
of a plug of tobacco, seeking information as to whether we 
carried this particular The 
greeted the customer for the moment did not realize what 
with 


cery 


man came in carrying the remaining corner 


brand or not. salesman who 


it was all about. He could not connect this request 
the window display of a model store, and afterward admit- 


ted that he thought the man was “partly gone.” It was 
so attractive, featuring such a 


had 


simply a case of a window 


complete merchandise display, that it convinced the 


Window Display Illustrates Unique Service. 

S. Parker’s Sons Company, Prospect avenue, Cleveland, 
have worked a unique service for users of office supplies, 
display. 


illustrated it in a window 


and by that mean 


and have graphically 
They call it their “60-minute 
they will deliver any order within one hour after its receipt 


service,” 


to any downtown office building or within the radius known 


as the downtown section. They illustrate the service in 


their window by using a large printed card and from this 
ribbons are attached to small cards each of which bears the 
name of large downtown office buildings. The large card 
The idea is both novel and appealing 


explains the service. 


—A. E. D. 


This 


You. 


Will Work For 


passer-by that here if anywhere he was suri 
product he was seeking. 


Displays which do not feature a product as it 
in actual use, are only about 50% effective. An empt 


well filled case possesses 


case does not have the appeal a 
Such a display pictures to the prospect how this particular 


case will appear in his own store. 


The general appearance of your tnstitutio1 
factor in creating an atmosphere of quality for a lity 
product. In the same sense that prospective buyer 
an impression of quality from the setting up 


merchandise r 


tisement, so the buyer of your 
impression of quality from your store appear 

How many concerns are there who undersell you in 
price? They say their product is “just as good 


kinds of 


can undersell you, offering n 


Chey advance all MmaLgZina®ry reasons 


ny plausible ex 
lower price 


[The fact remains that the combined sales 


pirates are but a fraction of the business done 
houses The bulk of the business of the « 
by those who put out the highest quality 1 
charge prices in accordance with quality TI 
and prospering whet 


will be in business 


stakes his future on price alone will have 


rorgotten. 


Conway Advanced in Rand Kardex Service. 
i 


Bureau of Illinois, has just beet 


Conway, formerly general manager 


appointed gene 
the Rand Kardex Bureau 


N. ¥ 


tion manager of 


t Tonawanda, 


omces a 
This is an important and responsible positi 

merger of the Rand Kardex Company, Library Bu Che 

Safe-Cabinet | 

LIT nite ao 


Globe-Wernicke Company and The 
places twenty-six factories throughout the 


one in Canada and one in Germany, all under the ¢ 


control of the central office at Tonawanda 
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Demonstration of Office Machine in Window. 


A new Underwood bookkeeping machine window display 


is illustrated here. This display has been used by the 


York 
exhibited at its 
branch offices in various parts of the country 


Underwood Typewriter Company, Inc., in its New 


show windows, and at present is being 





The display graphically shows some of the advantages 
WINDOW DISPLAY OF UNDER- 
WOOD BOOKKEEPING MACHINES 

of the Underwood method of keeping books as compared 


with the old fashioned pen and ink method. 


Little Rock Lawyer Shows Old Machine. 


The picture here shown is that of an Odell typewriter 


purchased 


thirty-three years ago by William T. Hammock, 
Little Rock, Arkansas. 
the Odell has been referred to, but perhaps the reader may 


not be On the plate of the 


a lawyer of In typewriter histories 


familiar with its appearance. 
machine illustrated are the following words 





ODELL’'S TYPEWRITER OF 1890 


“Odell’s Type Writer, pat’d Mar. 5, 1889, Oct. 7, 1890; 
M te Odell Type Writer Co., Chicago, III 

[his machine was the first one seen in the section of the 
state in which Mr. Hammock was living at the time he 
bought it It is said that the price paid for it in 1893 was 
$17.50 


bearing two cases of copper type, moves 








in a groove across the top of the machine. The roller, 
which holds the paper, is underneath and moves north and 
south while the type bar moves east and west, so to speak. 
An indicator on the type bar. fits into a series of lettered 
notches on another bar. : : 

This old-fashioned model typewriter has been attracting 
attention among people interested, in Little Rock, accord- 


ing to the owner.—R. S. W. 


Wm. H. Hoskins Company in New Store. 

The William H. Hoskins Company, office outfitter and 
stationer, has occupied a new six-story store at 1517 Chest- 
nut street, Philadelphia, Penna. The company is one of the 
oldest in its line, having been established in 1855 by the late 
Roper Hoskins. 

The new store at 1517 Chestnut street occupies a build- 
ing purchased some time ago, and improved and remodeled 


at considerable expense. The exterior is of Colonial design, 


NEW HOSKINS STORE. 

This Six-story Building 
at 1517 Chestnut Street, 
Philadelphia, Penna., is oc- 
cupied by the Wm. H. Hos- 
kins Company. The Store 
at 904-06 Chestnut Street, 
which has Been Occupied 
the Past Twenty-five Years, 
will be Continued 





ime treatment has been carried out in the in- 
Philip H. Johnson, the architect. 

The company has conducted a store over twenty-five 
years at 904-06 Chestnut street, and this will be continued. 
Che offices of the Wm. H. Hoskins Company are: F. O. 


Eaton, president; Charles J. Paiste, vice-president; Arthur 
B. Eaton, secretary-treasurer. The late Charles H. Mar- 
shall, who took an active part in the National Association 
of Stationers and Manufacturers, was president of the 


Hoskins company up to the time of his passing. 
March Meeting of Boston Exporters. 


The Boston Export Round Table will meet March 5, 
treating the topic, “How and Where to Sell in Europe 
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Fifteen Carloads of Steel Fur- 
niture in Six Months. 


In Pittsburgh, Penna., they have an 
organization known as the Sheet Steel 
Trade Extension Committee, which, as 
its name implies, is charged with the 
duty of extending the uses of sheet 
The committee publishes a little 
under the editorship of D. M. 
capable staff. 
“Making 


tells a 


steel. 
organ 
Perrill, 
This publication is 
Markets.” A _ recent 
little story on a Pittsburgh stationery 
house—none other than our 
friends, the A. W. McCloy Company 
It appears that ago, 
when the committee opened its offices 


assisted by a 
called 


number 


good 


over a year 


in Pittsburgh, it was decided to equip 


them with steel furniture. Investigation among dealers 
developed the fact that few of them carried steel furniture 
at that time. 
filing cabinets and a steel typewriter desk were demanded, 
the committee that 


houses had the necessary equipment in stock and that the 


Six months later, however, when additional 


was surprised to find office supply 
price demandetd was less than half the amount paid for 
typewriter desks of the initial order. 

The report then further 
committee which brought out the fact that one of the larg- 


had vigorously 


relates investigations of the 
est dealers during the first six months he 
pushed steel furniture had disposed of fifteen carloads, the 
sale of steel pushing ahead with amazing rapidity and out 
stripping all other lines in the office furniture department. 
The referred to is the A. W. McCloy Company, 
agents for the “Steelcase” 
months the demand for steel has been rapidly increasing 
and the McCloy people have been fully alive to their op 
Among the big deals they put through was the 


house 


line. During the last eighteen 


portunities 
furnishing of over 90 per cent of the equipment of the 
new Philadelphia building in Pittsburgh with steel furni 
ture, whose many advantages of durability, non-inflamma- 
bility and protection against rats and mice, together with 
its quality and convenience constantly attract the attention 
of buyers 

shown upon this page. They 
are likenesses of the McCloy differently 
trimmed, but in each instance they present the products of 
the Metal Office Grand Rapids, 
Michigan, known as the “Steelcase” line. For these cuts, 
Steel Trade Extension Com 


Two window displays are 
same windows 


Furniture C ympany of 


we are indebted to the Sheet 
mittee of Pittsburgh, in whose publication, “Making Mar- 


kets,” the illustrations first appeared. 





LEFT HAND PICTURE Ar he: 
Metal Office Furniture Company Window 
of the McCloy Company Cut by Cour 
tesy “Making Markets” of the 
Steel Extension Committee of Pittsburgh 





Below Steel furniture display by A 
W. McCloy Company, Pittsburgh Show 
ing Metal Office Furniture Company 
lines.—Cut by courtesy of ‘‘Makinge Mar 


kets,”’ organ of the Sheet Steel Ext: 


Committee 





New Men Added to Quigley Sales Force. 


Furniture Company of Whitesbor 


The Quigley 
have enlarged their sales force [The following new men 
have been added: 

W. R. Osteen, Birmingham, Ala., will cover the twel 
Harry W. Densham, Collingswood, N. J., 

Pennsylvania and New 


Angeles, Calif., will cover the 


Southern states; 
will take 


Stokes of 


section and the territory east to Denver; E. E. Blankemeyer, 


eastern Jersey I Mi 


Los Pacit \ ist 


will ( vel he 


1521 South Wabash avenue, Chicago, IIL., 

central states, maintaining a Chicago warehouse for the 
convenience of the trade in these states. N. J. Mittel: 

is covering New York state, and George B. Wray iles 
manager, takes the large cities in the eastern part the 


country and as far west as Chicago 


Head of Conklin Export Department Abroad. 


\. C. Marquardt, manager of the export depart 


The Conklin Pen Manufacturing Company of Tol 


weeks abroad. He expects to be 


Is spt nding some 


don the first week of this month and again late M 
or early in April 

During his stay in Europe he will visit eight or te1 
tries, making observations of conditions and conducting a 
general sales conference with the several travelit tats 
of the Conklin company 

Dunbar Takes New Position. 

Charles E. Dunbar, for a time connected with 7 Dal- 
ton Adding Machine Company and The Noiseless Type- 
writer Company, has been appointed sales director for 
Louis Dejonge & Company. New York 
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THREE DIXON WINDOWS 1) Walton's, Dallas, Texas, 
Ticonderoga’’ Wall Display in the Store of S. Barker’s Sons, 
tured ‘Ticonderoga,’ ‘‘El Dorado” and “Best’’ Colored Pencils 


where strong, attractive Dixon Cards Brought Business. (2) 


land. (3) How the H. 8S. Crocker Co of Los Angeles Fea— 
Window Display. 





| Movie of the Boss Writing on Typewriter After the Stenog Goes Home| 








BY BRIGGS 





— 
TaieS INSERTING 
LETTER SHEeT Sm Tinee 
FEFoRe +t +S @:1GHT 
SIDE UP AND IW STRAIGHT 







A CHARACTERISTIC BRIGGS 4 ) jay 
CARTOON Many a Business i. a, a 
Man Recognized Himself at Ae X/l / 
Work “After Hours,” Jiggling / XK /li / 
at the Unfamiliar Mechanism. | / \. ay 
Copyright, 1926, New York Trib- / Fret 
ir Ine Courtesy New York | | = 

rald Tribune 7 ae —— 


“er awd Discovers WK HASNT Loo«s FOR A DinGuS 
DOLLAR . | SPACED Te UNES To SET MACHINE 
a FoR SINGLE 
SPACING 























-AwD DECIDES Te 
STice TO LONG - 
HAND 


é ‘ 
























LONG LOST HALF TONE PRE- 
PARED FOR STORY OF RECENT 
NEW YORK BUSINESS SHOW 
COMES TO LIGHT.—Left to right: 
D. E. White, Washington, D. C., 
manager; Harry 8S. Sanders, New 
York manager, and Walter Strain, 
Newark, N. J., manager, all of The 
American Multigraph Sales Com-— 
pany; Alfred Jensen, educational 
director, Elliott-Fisher Company, 
and A. E. Imbus, sales director, 
The Globe Register Company. 




















Page 26 OFFICE APPLIANCES For February, 1926. 





Snapshots and Sketches 


Standard Oil Man Once Type- 
writer Salesman. 

George H. Jones, who has recently 
been elected chairman of the board of 
directors of the Standard Oil Com- 
pany of New Jersey, succeeding the 
late A. C. Bedford, has had an inter- 
esting career. He is fifty-three years 
old. 

Mr. Jones was born at Carthage, 
N. Y., where his mother is still living. 
Enduring great hardships, he managed 
to go through grammar school. His 
first regular employment was in a 
chair factory. Later he worked in a 
knitting mill for twelve hours a day, 
for which he was paid thirty-five cents 
a day. He next secured employment 
at a Carthage insurance office where 
he did everything, finally becoming 
bookkeeper and correspondent and a 
little later he managed to sell some 
insurance. The agent was gratified 
and offered the boy $4.50 a 
which was an advance over the 
vious figure, but young Jones decided 
Having saved $40 he 


week, 
pre- 


to go to school. 
figured that he could make his living 
while going to school. He had already 
mastered a book on shorthand and for 
shorthand every 
office. He 


rewrote in 
into the 


practice 
letter that came 
found an old Remington catalogue, and 
taking the facsimile of the keyboard 
from a back page, pasted it on a board 
and on this dummy he typed out every 
letter he had previously condensed 
His energy and application at the busi- 
uess school he entered in Oswego re- 
sulted in the temporary impairment of 
his eyesight and the principal of the 
school decided to him out as 
salesman for the Caligraph typewriter. 
which had _ seventy-two keys and 
weighed fifty-five Young 
Jones lugged the machine around in 
one hand and carried personal belong- 
ings in the other. He sold his ma- 
chines by demonstration and made $10 
on each one sold. A little later a sub- 
sidiary of the Standard Oil Company 
sent a call to Oswego for a stenog- 
rapher and Mr. Jones was told to re- 
port at Oil City. 
His advancement 
finally he was brought directly 
line as a member of the staff of the 
Standard Oil Company. In every job 
he mastered the details of his “work. 
He has a knowledge of the 
marvelous memory and an ability to 
take notes in shorthand, making him 
an important figure in the preparation 
of the defense in the government suit 
for the company. 
He was made a director and treasurer, 


send 


pounds. 


until 
into 


rapid 


was 


law, a 


dissolution of the 


then vice-president, and finally chair- 
man of the board. 
Andrews Takes Important Post. 
ENDELL E,. ANDREWS, an 
7 on equipment man of long 
experience, has been named by the 
Mayor of Rochester, New York, as 
secretary of the Board of Contract and 
Supply of that city. Having in mind 
the reorganization of the Board’s ac- 
tivities, bringing them in line with 
modern, efficient business methods, the 





/ - 
“4 val 
5 ‘ 
gm 
? 
ANDREWS 


WENDELL E. 


hold 


the secretarial position on account of 


mayor selected Mr. Andrews to 
his peculiar fitness to carry on the ex- 


ecutive work of the Board, which is 
composed of the mayor, the city comp- 
troller, commissioner of public works, 
the corporation counsel and the city 
The secretaryship is a sal- 


devolves the 


engineer. 
aried office upon which 
duty of attending to the practical de- 
tails of the work of the Board. 

Mr. Andrews was 
the Yawman & Erbe 
Company of Rochester for twenty-four 
He served as traffic manager, 


connected with 


Manufacturing 


years. 
assistant manager of the San Fran- 
cisco branch, was traveling salesman 


for fourteen years and was for three 
years manager of the sales agency and 
dealer division. Three 
resigned and allied himself with the 
Zimmerli Business Furniture Corpora- 
tion of Rochester, of which he became 
sales director and a stockholder. He 


recently sold his interest in this con- 


years ago he 


cern. 

Mr. Andrews will succeed John H. 
Stephenson, who has been appointed 
city sealer. During the time he was 
with the Yawman & Erbe Manufactur- 
ing Company Mr. Andrews was inti- 
mately identified with the details of 
modern purchasing methods, sales and 
business efficiency, and is regarded as 


being exceptionally well qualified t 
give valuable service to the people of 
Rochester. 

Mr. Andrews 
street in Rochester on December 5, 
1876, his father, Anthory E. Andrews, 
being proprietor of the Union Hotel, 
then one of the well known hostelries 
of the city. Mr. Andrews was educated 
in the public schools of Rochester and 
in the Taylor Business College. In 
1920 he was appointed alderman of the 
Eleventh Bradley 
Carroll, who was named city treasurer. 
In 1922 he was elected for a two-year 
term. Mr. 
Anthony E. 
tenant. 


was born on Front 


ward to succeed B 


Andrews is a brother of 


Andrews, detective-lieu- 


Rippey Not Candidate for Demo- 
cratic State Chairmanship. 
ARLAN W. RIPPEY, president 

H*: The Bircher Company of 

New York, widely 

in the field of mailing machines, is 

chairman of the Monroe 

Committee, 


Rochester, known 
Democratic 


County one of the com 
mittees representing the cities of New 
York, Brooklyn, suffalo 
Albany and 
appointment of a 
the New York Democratic State Com- 


mittee, owing to the resignation of the 


Rochester, 


1 
+ 


Syracuse, to discuss the 


new chairman for 


former chairman. It was reported 


that Mr. Rippey might himself be ap 
pointed chairman of the State Com- 


mittee, but on being asked if he would 


consent if the appointment were ten 





dered, he replied that the honor of 
being offered the position would be 
appreciated, but that it would be quite 
impossible for him to accept the place 

Mr. Rippey intimated that he did not 
feel that he can afford the time t 
undertake additional political duties 
now. 

L. D. Stocking 

Louis D. Stocking, old timer in the 

advertising end of the business, sat in 


the shadow of the mason jar recent! 

It is always a satisfaction to have a 
conversation with L. D. He is still 
keenly interested in advertising, but no 
longer practicing that profession. He is 
now a character analyst and vocational 


counsellor, with offices in the Plankin- 
ton building, Milwaukee. For many 
years he was interested in that sort of 


thing and for a long time followed some 


studies concerning it. The urge to take 
it up as a profession could be no longer 
resisted and L. D. is now getting pretty 
well established. The business world is 
opening a large field for the character 


analyst 
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Prize Winning Window 
Displays. 
nder the above caption, “The Se : 
rity Salesman,” house organ of 
WAITED STATES 


Steel Equip ent Corporati I of army 


Avenel, N. J., for December, 1925 
presents a report of a window display 
contest which was recently partici 
pated in by the company’s dealers 
We show here the first and second 
prize windows, the first prize win 
dow being that of Royal H. Eckert 
of Allentown, Penna., and the second 
prize having been won by the Paci! 

Desk Company of Los Angeles, 





alif. The third prize was gathered WINDOW DISPLAY OF THE PACIFIC DESK COMPANY, LOS ANGBLBS, 
: : : , CALIF.—This display, which compared the idea of the recruiting service of the 
by Jose ph L. Shoemaker & Com- United States Army and its protection to the citizens, with the protection offered 


by Security steel files, won second prize in the Steel Equipment Corporation’s recent 


pany of Philadelphia, while the window display contest 


Cleveland Desk Company of Cleve 


land won fourth prize. A. W. Gill 
& Company, Trenton, N. J.; Mar- 
shall-Jackson Company, Chicago, 


ll.;: The Wendt & Rausch Company 
of Toledo, Ohio: C. F. Weber & 





ompany of San Francisco, and H 
I Remington Company of Fitcl 
urg, Mass ame in tor honorabl 
ention The first prize drew dow 
in award of $100. Second prize was 
arded $50 and the third and fourth 
prizes $25 
During the two weeks of th 
lisplay in the window of Roval H WINDOW DISPLAY OF ROYAL H. ECKERT, ALLENTOWN, PENNA.—This 
: window won the first prize in the Steel Equipment Corporation’s recent window 
kert, e mailed out several thou display contest 
sand direct-by-mail circulars and . 
dvertised twice each week in the local newspapers Mr Sheaffer Pen Car on Old Battlefields. 
Eckert increased his steel furniture business for these two Romances of the Civil War period are recalled in the 
veeks slightly more than $2,600 photographs of the W. A. Sheaffer Pen Company Advertis- 


The Pacific Desk Company’s window, winner of second img Car taken in front of the Illinois and lowa monuments 
: ; ' the National Park at Vicksburg, Mississippi. 
ze, combined the military idea with the office furniture, _ we PI 


= + . ee a at ity On a recent trip through the south, which began in 
eee one end of the window part of the recruiting 44. immer of 1925 at Chicago, Illinois, and followed the 
ice of the United States Army Readers will note the Mississippi’s route to the Gulf, O. R. Johnston in charge 
ecruiting sergeant” on the outside of the window This of the big car had it dramatically “posed” on the old 
ndow attracted crowds of peopl battleground At the present time, this “palace on wheels” 
he third prize window showed an office equipped s enlightening pen prospects throughout Florida. 
’ ’ os , riige% idition to Mr. Johnston, three others are connected 
EEAOUL WHR SULE! OUNCE CUTRNUTE SNE CALTIES 2 PEREEEM the cat various capacities. A complete display of 
essage to every user. the Sheaffer line is taken from city to city, also samples 
The Cleveland Desk Company, who took the fourth prize, of raw products from which the pens and pencils, “Skrip” 
ented .utiful and artistic window showing the manv and riting leads are made. Details of the car have 
intages of steel counter-high filing equipment already appeared _ these peers. 
Se 7 An Since leaving Chicago last August the car has traveled 
\Il_ in all, the window contest was one of great interest over 2,579 miles, visited approximately fifty cities in eight 
alue and every dealer who went into it, even if he won different states and receives an average of five hundred 
e, got out of it more than he put i: visitors per day 
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The Millionth Burroughs 








BIRTHPLACE OF THE BURROUGHS ADDING MACHINE.—Top, left—Joseph Boyer’s Machine Shop at St. Louis Where 

William Seward Burroughs Developed His First Machine. tight—Portrait of William Seward Burroughs Bottom sird 
Eye View of the Burroughs Plant of Today 

The Burroughs Adding Machine Company produced its kinds of machines that were to evolve from his work 
one-millionth machine a short time ago. What he saw was the need of adding machines banks 

This fact is of tremendous importance to the office ap- He himself had been a bank clerk, and his intention was 
pliance industry. It indicates the business world’s accep- to build a machine that would relieve other bank clerks 
tance of mechanical office equipment, and is a prediction from the drudgery of mental addition 
of the future possibilities of the industry. Starting forty He set the market at 8,000 machines because there were 


years ago, with an estimated market of 8,000 prospects, 
each capable of buying one machine, the Burroughs com- 
pany has built not eight thousand machines, but a million. 
And the 

The build a 
million machines without finding a saturation point is simply 
this: 
sistent, aggressive policy in manufacturing and selling its 
product. 
still. 
type of business have been studied; then machines have 


been developed to fit these needs. 


“saturation point’ remains undetermined. 


reason why Burroughs has been able to 


that the company has always followed a definite, con- 


This organization has never been content to stand 
Instead the individual and particular needs of every 


Thus the million ma- 
chines already built have included many kinds of machines 
for every type of figure work: adding, bookkeeping, 
culating and billing. 
Future of Industry Not Forseen. 

When William Seward Burroughs was building his first 
machine in Joseph Boyer’s machine shop at St. Louis more 
than forty years ago he had no intimation of the different 


cal- 


8,000 banks in the country, but he was building for 


market. That policy of anticipating the needs, not only of 


banks but of every kind of business, is still the isis of 
Burroughs merchandising. 

\t first the bankers were skeptical. By no means did 
they jump at the opportunity to do their adding by ma 
chines. But as they came to a better understanding of the 
greater speed and accuracy of the machine, their prejudices 


began to disappear. 
Figures on Growth of Output. 
Sales for the first five years preceding 1895 were so small 
as to be unprofitable. In 1895, the company produced only 


284 machines. Two years later that production figure stood 


at 419; by 1899 it had reached 972. In 1900 the mpany 
set a new record with 1,500 machines. The next year it 
jumped to 2,100, and in 1902 it reached 3,162. Monthly 


sales were small but they showed a continuous 
Then it became evident that a larger factory was needed 


Detroit was selected as the home for the new lant. The 
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October, 1904. In 1905 the 
hanged its corporate name from the American Arithmom- 
Adding Machine 


move was made in company 


eter Company to the Burroughs Com- 


Joseph Boyer became the first president of the new 


had 
Start. 


pany. 


company He been closely associated with the in 


ventor since the It was in his shop that the first 


machine was produced. 
Under the 


new name the company forged ahead rapidly 


Burroughs machines had already won favor with many 


industrial concerns and business houses. And Joseph Boyer, 
keenly alive to the business possibilities of the machine, set 
That 


policy brought new models, new inventions and researches 


ibout adapting it to the needs of the business world. 


that have done so much toward speeding up the figure work 


of modern | 


usiness, 
Procedure That Aided Success. 
Burroughs 


The 
fields of business and banking to 


company sent 


representatives into the 


study their figure work, in order 
that machines might be devised 
to handle it faster and more eco- 
nomically. At 
any took the 


ised new 


times the com- 
initiative and de 
methods — methods 
that 


simpliied the work by 


emphasizing essential features 


and discarding the non-essential 


In the field of banking the com 


any perfected a transit machine 


use in connection with the 


numerical transit system, with 
he result that bankers effected a 


The 


striking 


tremendous saving in time. 
offered a 


old 


w method 


ntrast to the laborious 


MILLIONTH MACHINE.—Joseph 


Two Step n the Asse 


BURROUGHS’ Boyer, 


Device Scene 


Calvin-Shields, Incorporated, a New Coast Concern. 


Announcement has been received of the organization of 


Calvin-Shields, Incorporated, at Los Angeles, California, to 


do a general office supply, stationery, printing, engraving, 
desk, safe and chair business at 239 South Los Angeles 
street. The personnel consists of Herbert H. Calvin, for- 


nerly general sales manager of the United States Fuel Com- 
City, Utah; Ed. J 
manager of the 


Shields, formerly 


Shields 


- “ | 
pany at Salt Lake 
Secretary and 


general Stationery 


Company, Salt Lake City; and Harold N. Titley and Charles 


V. Martin, printing, engraving and office supply salesman, 






























Chairman of the 
mbling of the 


~ mD 


method of writing transit letters in detail and recording 
them in cumbersome transit books. 

The Burroughs organization undertook to solve the prob- 
lem of producing a machine that would post bank ledgers, 
the biggest and most tiresome job in any bank. Its engi- 
neers perfected a subtracting mechanism, a wide carriage, 
and other features that made it possible to post directly to 

But they went even farther. They supplied 
that added debits and subtracted credits and 
gave the banker a new balance with every posting. 

lhe same method was applied to business. Burroughs 
experts studied business and developed machines to meet 
its needs: stock record machines; ledger posting machines; 
a calculator for rapid calculation; billing machines that write 
and compute an invoice at one operation; public utility ac- 
counting machines that write the bill, post the iedger and 
prove the work in one operation; pay roll machines and 
many others. 

For the retail merchant the 
Burroughs company developed 
Burroughs “simplified account- 
ing plan” to keep his records and 
give him the figures he needs to 
control his business properly. 








ledger cards 


a machine 


Recently the company has in- 
troduced its “business control 
system” for the small retailer 
who does his own bookkeeping. 

First, Burroughs studies the 
needs, and then supplies the ma- 
chine or the system. 

That is why a million ma- 
chines have gone into service— 
and that is why there is no satu- 
ration point. 


Burroughs Board of Directors, Standing Beside 
Machine 


Burroughs 










until recently with The Stationers’ Corporation of Los An- 
geles. 

W. C. Gookin Promoted by Scale Company. 

W. C. Gookin has been made a vice-president and general 

sales manager of The Toledo Scale Company, Toledo, Ohio. 

He joined this organization after resigning as sales man- 

Rapid Addressing Machine Company in 1924. 


ager ot the 


The Toledo Scale Company is now controlled by Hubert 
D. Bennett, who is now president. He succeeds the late 
Haney Theobald 
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Wahl Company’s International Sales “Flight.” 

On December 31, 1925, at midnight an “International 
Round the World Flight” came to an end. This was par- 
ticipated in by sixty-five “planes” in four squadrons, repre- 
senting sixty-five countries; and at the same hour four 
squadrons more with sixty-five planes started around the 
world to beat their for 1925. But—the “flight” 
escaped the attention of the world press because it was a 
sales contest and the “planes” were salesmen and the “fuel” 


record 


was orders for goods. 

Paul R. Mahony, director of foreign sales of The Wahl 
Company, hit upon a happy idea for giving his sales agents 
a whole bagful of thrills in their work during the year 1925, 


come the permanent property of the squadron leaders, tl 
is a handsome banner 3x6 feet suitably inscribed eac 
winning plane, to be displayed in their respective “hangars 

The leaders of the 1925 flight just terminated are, in t 
order of their standing 

Squadron B—Dutch East Indies, L. E. Pels & | Ba 
tavia, flight leaders. 

Squadron A—Switzerland, A. S. Frazar, G. A. Zi 

Squadron C—Turkey, Sidney Nowill & Co., | stal 
nople. 

Squadron D—Burma, American Baptist Miss Press 
Rangoon. 

Such a closely contested finish resulted in the last contes 
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FOUR SOLID SILVI 


SOLID SILVER CUP AWARDED a, FE. !X WAHL 
TELS & CO., BATAVIA, D. BE. L WHO LED 
THE 1925 WAHL SALES CONTEST. 


and the plan has provided so much inspiration to the Inter- 
national Eversharp go-getters that the event is being re- 
peated for 1926. 

It is, of course, an 
comparative standing of each country is worked out by the 
percentage that the total of actual shipments to them bears 


international sales contest where the 


to a carefully calculated quota. 

Each one of the sixty-five agents was termed a “plane.” 
Special letterheads were gotten up announcing the flight and 
for the periodical bulletins that were sent out with reports 
as to the monthly standing of each plane and of each 
squadron. At the end of each month the planes, closely 
contesting for leadership in each squadron, were given no- 


All an 


nouncements were in the accepted terminology of aviation 


tification by cable of their respective standings. 


and the foreign sales director was termed “Field Command 


er.” Orders were rated as “fuel requisitions.” 

The “flight” caused a keen rivalry for leadership, not onl) 
among the sixty-five planes representing that many different 
countries, but a spirited contest for squadron leader 


ship among the four squadrons which are now grouped to 


also 


represent: 


Squadron A—Africa and the Near East 

Squadron B—Asia, Oceania and Australia. 

Squadron C—Europe. 

Squadron D—North America, South America and the 
West Indies. 

For prizes there are four handsome solid silver cups, 


suitably engraved, to be awarded to the squadron leaders, 


the plane making the vear r 


f r the 
which b 


highest percentage 


cup. In addition to the cups, 


ceiving a special 


4 » FOUR BANNERS WON B 
COMPAN ERNATIONAL SALES FLIGHT 


that not only the sales agents and their employees, bt 
even the customers were very much interested in the mont! 
ly bulletins which were sent out regarding the course of t 
flight 

[There were no serious casualties durit ght, a 
though at one time two of the planes were reported “miss 
ing,” but were later “refueled” and once more s n the 
proper course. 

Kenneth Parker Visits England. 

Kenneth Parker, advertising manager of The Parker 
Company, Janesville, Wis., made a brief t1 to Englat 
late last year. He sailed November 21, and ed 
the United States December 31 on the SS. “H eric I 
prime purpose of the trip was to complete 


1926 advertising in the United Kingdom a 
tries in continental Europe. 


Boyd Sells Interest in Monroe, La., Store. 
H. Boyd, president of the H. H. Bi 1 ( I 


Id his interest 


H 
Mor 


factory 


roe, La., has so 


figure and, while 


he 
bit 


expects to remain in 
another store elsewhere or formin 


— 
or tne 


M1 


*aTS 


large stationery hou 
Boyd organized the 
but 


joys a large and growi! 


go, has built up a 


ax 


His many friends extend « 


such affairs as 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially mvited to make the offices of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatwes traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 
the British Market 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N.W.11 


London, January 3. 

HE rise in the stock of Optimists & Company stead- 

ily continues and the prospects for improvements all 

around in manufacture and commerce are rosy. The 
umounts handled by the Bankers’ Clearing House in Lom- 
bard street are a trustworthy barometer of trade. Last year 
they beat all records! Showing an increase over the record 
of 1924 ot £904,000,000. Not bad? The Metropolitan and 
Country clearings definitely show what is being done in the 
vay of trade and they both were immensely up. Mr. God- 
frey Cheeseman, of the National Union of Manufacturers, 
says: “We are sounder than any other country in the 
world, I think. We are paying our debts and honoring 

signatures. Our credit still stands firm.” Yes; trade 
[IS better, and growing. 3ut we have to bear in mind that 
ve are tremendously burdened with taxes of all kinds and 
that many of our old and safe markets are now shut to us 
or various reasons. But this is not the first time that 
Britain has been up against it and I believe that we shall 
ull through and win out. 


<--> 


The Midlands, especially Lancashire, are in more senses 


than the geographical the heart of England. When busi 
ess is good there it is a good sign; when bad t’otherwise 
\ correspondent in Manchester writes me: “It is generally 
sidered in Lancashire that trade is slowly but surely 
ing \s a matter of tact, in my opinion, things are 
so bad as is sometimes made out. I believe we shall 
irly in the New Year a gradually increasing demand 

i 2 de ccs al d i il 

~ t V I have | f il 

to 1926 being t 
<—-e-—»> 
e appliances market here on all sides | 
us optimism, generally bass n trading 
oe , me time has sade in the up-eg1 . Chat 
with Herbert | ke hhine . 4 . ( 
eter, I asked him: “How’s business \ he re 


creasing: of which a sign is that we are opening new offices 
at Bradford, Sheffield and elsewhere.” With differences in 
detail this is the story I hear most everywhere. From the 
Corona folk, for example. 

So I really believe that this new year should be a jolly 
good one for office appliancers from your side of the waters. 
<---> 

There still remains, however, the fact that there are many 
business men here who are not yet aware, or if aware will 
not act upon their awareness, that the office should be run 
with as up-to-date machinery as the factory and with the 
same complete and skillful organization. The office here is 
so to speak the Cinderella of business and manufacturing 
organizations. But even in this direction there is daily a 
steady improvement. As an American office appliance 
friend said to me lately, when we were discussing this sub- 
ject: “Most of the really big business houses here are 
thoroughly well run. They will have the best. The smaller 
and medium sized businesses vary greatly; some see that 
the only way to make way is to use every labor-saving and 
money-making appliance that they can afford, and strain to 
afford them. The trend all round is toward the modern. 
And as to any prejudice against American appliances, well, 


I d very little of it. They'd just as soon buy them as 
German or British. It’s a question of quality and price. 
Must be so.” With all of which I agree. He went on to 
speak of Government Offices in language that I dare not 


repeat. And certainly this language was justified, as all 
icute business men will agree. 

[here is one fine exception, the Inland Revenue Depart- 
ment being excellently run and on the best lines. Other- 
wise it is not a Department for which the average citizen 
has 1 h love lere or in any country! Fortunately there 
is now an organized effort on the part of the office appli- 

manufacturers to educate and assist with every in- 
e business men throughout the country and this 
indeed is already bearing, good fruit. 
<-> 


, vill already know all about the merger between the 
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L. C. Smith & Bros. Typewriter Inc., and the Corona 
Typewriter Inc., of Syracuse and Groton. This is causing 
much interest here in typewriter circles and the develop- 
ments are being eagerly watched for. It should be a strong 
combination, and with an energetic policy should result in 
increased trading for both corporations. 


Takes Australasian Agency. 

Eric E. Akins, managing director of the Victorian Office 
Accessories Supply Company, Ltd., known as “Voasco” of 
434 Collins street, Melbourne, Australia, states that his com- 
pany has recently been appointed Australasian agent for 
A. W. Faber, Inc., also for the Peerless Carbon & Ribbon 
Manufacturing Company, Inc., manufacturers of “Solo” 
pads. 

Mr. Akins states that his company is open to take up 
other suitable lines. 


American Catalogue Show to Be Held in Japan. 

The Nagoya Chamber of Commerce, Oike-Cho, Nagoya, 
Japan, will hold an American catalogue show at its offices 
in April, 1926. Manufacturers interested are invited to 
send their catalogues, addressed to Mr. H. Miura, general 
secretary, care the chamber. 


Commercial Fair at Lille. 

The second annual Lille international commercial fair 
will be held at Lille, France, April 2-18, 1926. The city 
is in the center of the war devastated region, and great 
progress has been made in reconstruction. American mer- 
chandise which can be displayed advantageously in this sec- 
tion of France includes labor saving devices, office furniture 
and equipment, as well as general industrial machinery, etc. 
Prospective exhibitors may secure information from the 
Comits d’Organization de la Faire Commerciale de Lille, 72 
Rue Faidherbe, Lille (Nord), France, or at 90 Rue de 
Faubourg Saint Martin, Paris. 


Wahl Official Finds China Strenuous. 

Silas H. Strawn, chairman of the board, The Wahl 
Company, and a prominent lawyer of Chicago, is a member 
of the American delegation to the Customs Conference 
established to stabilize conditions in China. This is his 
first visit to the Far East, and the reception accorded Mr. 
Strawn and his party was somewhat theatrical. They 
arrived at Shanghai at the time of the city’s fifth “capture’ 
in 1925. The railroad journey to Pekin traversed the ter- 
rain of several of the rival war lords. On the journey 
Mr. Strawn nearly exhausted his supply of calling cards 
brought along from the United States. This was due to 
the numerous calls by various military chieftains who 
strove to do the honors at practically every station along 
the line. These military callers, according to Mr. Strawn, 
invariably entered the private car at one end and departed 
through the other. This puzzled Mr. Strawn until he real- 
ized that the way to the exit passed the kitchen, and each 
individual officer tarried for refreshments. 

A rather narrow escape was staged on this trip. The 
railway officials feared that one military chieftain was hos- 
tile. The locomotive was detached from the train, and run 
as a pilot. A few miles along the track was torn up. Fol 
lowing this incident the rival leaders permitted the special 
train to pass along, each trying to show greater politeness 
and homage than the other. 

Mr. Strawn was elected permanent chairman of the con 
ference, and Machun Wu was elected honorary president. 
Mr. Strawn accepted the chairmanship, “not as in any 
sense a personal compliment, but as an honor paid to the 


country I represent.” 


P. Francois Chevalier of Legion of Honor. 
Pierre Francois, president of the Chambre Syndicale 
d’Organisation Commerciale, was on January 3 last named 
as a Chevalier of the Legion of Honor. Mr. Francois is 





PIERRE A. FRANCOIS 


one of the most prominent office equipment met Paris 
and is one of the leaders of French thought the field ot 
business systematization. 
British Office Furniture Catalogue. 
We have just received from Abbott Brothers, 5 uthall, 


Middlesex, England, a catalogue of the “Pre-Eminent” 
vertical files and office furniture. This catalogue contains 
twelve pages and includes on a separate sheet a wholesale 
and export price list of vertical files and office furniture se 
tions. 

“Pre-Eminent” filing cabinets are built to give years ol 
service and are made in a variety of sizes and styles. Each 
file drawer runs on two sets of steel rollers, one set being 
placed in front of the drawer casing and the other on spe- 


cial fitments at the back of the drawer. All drawers even 
when heavily laden operate easily. The catalogue presents 
an attractive line of four-drawer filing cabinets in different 
styles, some two and three-drawer filing cabinets and single 
drawer filing cabinets, as well as transfer cabinets, card in 
dex cabinets, bookcases, book troughs, trays, 1 shutter 
front cabinets; writing tables, lined top tables, de intable 
office tables, folding sample and display tables, Wellingtor 
cabinets, typewriter tables, stationery cupboards and office 
wardrobes. The goods are made in standard woods and 
finishes. To Americans this catalogue is interesting not only 
because it shows what a prominent British manufacturer is 


doing, but presents an idea of the styles of goods which 


British manufacturers turn out. The lines shown are solid, 
practical and convenient, but they possess cert diffe: 
ences which distinguish them sharply fr American 
products 

Chicago Stationer Changes Name. 

The partnership which had been conducted \ ist & 
Ranstead, 58 West Washington street, Chicag [ll., has 
been terminated. Merrit W. Ranstead has withdrawn from 
the business. It is now being conducted as J st & oon. 
This concern does a generai stationery business, engraving, 
printing, loose leaf specialties, blank books and litho 


graphing 


Waterman and Fraser Chosen by Association. 


Che annual meeting of the Broadway Associat elected 
Frank D. Waterman (L. E. Waterman Company) third 
vice president and director and A. A. Fraser (Remington 
Typewriter Company) a member of the board of directors 
This association is a civic organization for the promotion 


of the welfare of Broadway, New York 
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Europe’s War-Time Factories Make Typewriters. 


Special Correspondence to Office Appliances. 


Brussels, Belgium, December 19, 1925. 
MOS 


business comes from Germany 


portant piece of news for the typewriting 
Munitions factories 


re being adapted to produce typewriting machines. 


At the time of the armistice munitions factories everywhere 


were faced with a difficult problem. Forced during the war 


to work under special circumstances, with a shortage of 


raw material and labor, they had gradually built themselves 


up into top-heavy businesses. There were too many man 


agers. The supply of aged men, being practically unlimited 
during the Great War, while the younger and more vigor 
ous were almost all at the front, led to this state of affairs 
obtaining in almost firm. 


every In some countries recon- 


struction was attempted immediately after armistice; in 


It has depended on the men 
lack of that 


quality, also very largely on the monetary reserves. 


others it is only coming now. 
tality of the people, on their conservatism or 
In poor 
rms could not think of paying huge salaries to 
1 4 , ° 
whose raison d’etre had entirely ceased with the 
War. 


policy of the concern was reconsidered 


countries, f 
managers, 
end of the Great 
ind the 


A clean sweep was made at once 
whole 

Latin Countries Take Quick Action. 
Italy the quick 
(The 


portion oT 


Belgium, and France, for instance, 
sed the necessity for instant action. 


Walloon 


immediately 


Latin minds sen 


Belgian iron trade is in the south or 


the country Munitions works were recon 


structed; their superfluous staffs got rid of and everything 


tuned down to a pre-war scale, while many began to make 
typewriters for the first time But in Germany and Great 
Britain that ess is still to come Highly, even extrava 


gantly, paid managers still hold jobs that ceased to exist 
years ago. In both countries the need for reform is realized 
now that is seen that it is impossible to carry on without 
a change Raw materials for such factories are not only 


plentiful, they are almost a drug in the market. Coal, so 


difficult to during the war, is being overproduced 


at present. Countries are even underbidding each other, in 


their haste dispose of their coal. Something of the same 


kind exists in the iron trade. 


Military Equipment a Drug on Market. 


These facts are the explanation of the crisis on the 


in the Ruhr, as well as in certain parts of Great 


Rhine, 


Britain. The failure of the Stinnes gigantic organizations 


was no doubt due to the change of conditions, the ceasing 
of the demand for munitions It is a problem for the 
psychologist that this very evident truth struck no one, 


apparently, as naturally the Armistice altered things com 


pletely, and now the treaty of Locarno, the disarmament 


+} 


conference 1e horizon and the coming of Germany 


» the League of Nations are making anything in the 
vay of arms munitions a drug on the market 

While certain quantity of arms and munitions were 

inufactured France, during the war, it must be remem 
bered that the industrial and manufacturing part of the 


land par excellence is in the 


North and East, all of which 


was occupied by the enemy. In Belgium a iriety of 
regimes pre e( some factories were taken over by the 
Germans. ot s stood idle, and for various reasons the 
manufacture of arms and munitions was carried rather 

side the German Empire thar Belgium In Italy a 

tain amount of munitions were made. But the vast 
proportion were turned out either Germany or Austria 
Hungary Great Britain. 


From War Work to Office Devices. 


1 


These facts will show 
+ ar . v1 esl | 


swords oO 


that the news Germany is turning 


pruning hooks,” or to speak modern 
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adapting her factories constructed to turn out arms 
appliance material, is very grave, espe- 
may follow suit. The European 
market is well supplied with light machines of 
make. There are also Belgian and some French 
of marks that have mostly been created or at 
any rate since the Great War. At 
present the American market may not feel the “draught” 
for the demand for machines, immediately after the Great 
War was almost as great as for munitions during the war. 
Shiploads of typewriters coming from the States were tor- 
pedoed e war, for instance, as if by unlucky 
chance, and everything seemed to combine to keep the 
When the first Italian machines were put on 
were sold at a much lower figure than 
machines, even in countries like Bel- 
gium machines, also made in munition 
factories, were sold more cheaply than the Italian product. 
Having neither freight nor duty to pay and made in already 
existing plants upon which little additional outlay was re- 
quired, they were naturally snapped up eagerly by people 
who had used their war and pre-war machines until they 












































































































terms, 
tor m iking omce 


cially as Great Britain 
already 
Italian 
machines, 
notice 


sprung into 


during tl 


supply short 
the market they 
imported American 


Then Belgian 


were practically ruins of machines. 
Selling Agreement Now Fixes Prices. 
After a period during which machines could be bought 


at all sor -during the worst time of inflation 
in Germany, for almost ridiculously low prices across the 
border—a kind of cartell in machines was formed in Eu- 
Now all machines, whatever the make, of the stand- 
ard size, or the small traveling machine respectively, cost 
same, not to a few dollars one way or the 
is no advantage whatever to be got by 
purchasing an Italian machine, for instance, instead of one 
marks and sizes from the United States. 
agreement between the salesmen exists 
for there is no other way of accounting for the present 
without regard for quality but only for 
size, the market for American machines will not be sub- 
stantially affected. Although the profit on a machine made 
country must be greater, there is a far-spread and 
credited belief that no type or calculating ma- 
chine is of any unless it comes from America. 
[This belief will be hard to kill, naturally, but once im- 
portant economies can be made on home products, the 
article will feel sharp competition. It will not 
only have to compete with the Italian and Belgian ma- 
chine, with the French machine in France, but with the 
imported German typewriter. 
Situation Deserves Scrutiny by Americans. 
\merican manufacturers would do well to study the pos- 
sibilities of the German typewriting and calculating ma- 
chines. Unlike the other countries in Europe, where the 
making of typewriters is only a recent innovation, com- 
pared with the activities in the States, Germany was not 
slow to fellow on American heels, and it must never be 
that machines have certain “points.” 
Traveling from to country, inspecting machines 
everywhere one goes, not only at the shops, but in actual 
is easy to make comparisons. The German machine 
matter of solidity. It may be somewhat heavier 
machine constructed to do similar work in the 


ts of prices and 


rope 


very much the 
other, but there 
of the standard 


Just so long as this 


equality of 


in the 
generally 


real use 


American 


forgotten (erman 


country 


use, it 
scores If 


than the 


States, and this—although the large standard machine is 
seldom moved about—is a disadvantage; but for taking 


hard usage it is hard to beat, while the traveling machine, 
although heavy, scores in the matter of being 
practically unbreakable, This typical heaviness is per- 
haps not adapted for the very highest of speeds, but as 
the ordinary purchaser wants a large quantity of work 
his machine, and does not care whether it can beat 


the world record or not he will certainly plump for the 


relatively 


too. 


from 
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German make, should this be offered at appreciably lower 
rates than the United States product. 
Some Foreign Machines Show Fancy Additions. 

Some of the foreign machines are shown with all kinds 
of fancy improvements, brief carriages are the favorite type 
for display in show windows, while everything is done to 
attract the eye, by showing something different from any 
other shop in the place. The German seller seldom falls 
into this error,—he sells his machine on its merits and feels 
he can stand securely on them. At the same time, it must 
never be forgotten that in the universities of Germany prac- 
tical experiments affecting such things as typewriters are 
constantly carried on and that various improvements, not 
always noticed abroad, are being made to the standard 
hard-working German machine. The experiences, gained 
during the Great War in making munitions, were of course 
kept a deep secret, especially by Germany, and there is 
no kind of doubt that the post-war machines with their 
remarkable elasticity, their rapid answering to the touch, 
are the result of some of these discoveries. Experiments 
are being made everywhere in Europe, too, in the matter of 
discovering an entirely noiseless typewriter. Silence will 
be a condition of future sales, as soon as a sufficient num- 
ber have been put on the market. For some reason or 
other at present, the United States Noiseless is not much 
seen in Europe in actual use. This may be due to shortage 
of supplies in some parts, to high prices or to the general 
shortage of cash, that makes managers shy of investing 
in new machines. If, however, a German noiseless were 
suddenly thrown on the market at a price that competed 
successfully with the American machine, the present non- 
silent models would be as much a drug on the market as the 
old “blind” machine. Any observer of European affairs 
sees that this is the future. All the energy and ingenuity 
devoted to the making of munitions is now being turned 
to the perfecting of office machinery and although there 
may be no immediate results, something quite new and 
unexpected may be looked for before very long. 

Beautiful Calendar from Switzerland. 

To Mr. Albert Ruegg of Ruegg-Naegeli, Zurich, Switzer- 
land, office equipment dealers, we are indebted for a copy 
of a beautiful calendar of 1926. In treatment the calendar 
is literally a trip through Switzerland, scenes being repro- 
duced from city, village and country. About 150 pages are 
used, each one carrying two or three days of the week at 
the top of the page and a beautiful illustration occupying 
Solid colors are used in print- 

The 
and is 


the larger part of the sheet. 
ing with an effect similar to the rotogravure process 
cover represents Spring in Southern Switzerland 

done in colors. The work is by S. A. Schnegg and is pub- 
lished by the Librarie Centrale & Universitaire, F. Haeschel 


Dufey, Lasanne. 


The 1925-1926 British South Africa Annual. 

From our good friends, A. Tunley & Co., office equip- 
ment specialists, of Johannesburg, Capetown, Port Eliza- 
beth and Durban, South Africa, comes a copy of the 1925- 
1926 British South Africa Annual. 

The treatment of South African scenes, industries, build- 
ings, people and all interests of the country is elaborate 
The Annual numbers nearly 200 pages, size 11% by 15% 
and is printed on an excellent grade of enamel stock 

The whole of the work was designed, edited and printed 
Hortors Limited, at 
Good Printing). 


by the publishers, 
their Capetown (The Home of 
Hortors Limited, who have many interests in South Africa, 
are representatives for the Underwood Typewriter Com- 
pany. They have offices in Johannesburg, Durban, Pretoria 
and Port Elizabeth his is the sixteenth year of publi- 


cation. 


proprietors” and 
factory 


The cover, done attractively in colors, pictures a typical 
scene in a South African port. It is a panel effect with a 
border of native flowers. The 
reproducing an oil painting by Tinus de Jongh entitled Sun- 
light, Tokai, Cape. The golden rays of the sun are break- 
ing through the trees into a peaceful valley with mo 


frontispiece is an insert 


untains 


in the background. 


17 S17 Nios FS le 


~ 





VIEWS IN SOUTH AFRICA 1. Capital of 


Bloemfontein, The Fountain of Flowers 2 A landing tage 
it Mombasa 3 A street scene in Zanizibar } Agr 
iltural Collewe, Cedara (Natal) From the Brit S t 
Africa Annual 


The Annual opens with Foreword commenti tl 


first twenty-five years of the twentieth century with respec 
African 


found in a line 


progress \ fitting descript f the 


to South 


country 1s extracting trot 


It is a winsome land of promise, a country 
loveliness, haunting scenery and gracious f1 
s moving steadily forward to the ful 
destiny 
Some idea of the nature of the contents 
ron the titles to the various articles 
South Africa’s Wondertul Yea The | 1 W 
( ome rue \W here the Wuret Roads L¢ 
Through the Picturesque | e: Silhouettes 
[he Spirit it Encl 1 ¢ 9% _ | ec \ gait S go} 
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A Year of Eventful Happenings; 


Fishing in South Africa Waters; 
His Unquenchable Youth; Safeguarding 


Home Farm of the Empire 





d of Wonderful Possibilities. 


tant points of the 


rially to the interest of the reader. Hortors Limited are 
to be complimented on the handling of this task and Office 
\ppliances appreciates the opportunity of reviewing it and 
reproducing a few of the illustrations. 


L. C. Smith Branch at Leicester. 


The L. C. Smith & Bros. Typewriter Company, Ltd., 
has established a branch office at Leicester, England. The 
branch is located in the Centra! Buildings, Market place, 
in the heart of the city. H. V. Green is branch manager, 
assisted by Miss E. Towers, in charge of the copying 
department, and a mechanical staff. The Leicester branch 
handles sales in Leicestershire and Rutlandshire. 


Roneo Occupies New Factory. 

Roneo, Ltd., 5, Holborn, London, E. C. 1, England, has 
completed a new factory at Romford, Essex. This is 
similar to the present Roneo steel works. The new facili- 
ties were required to meet the demand for Roneo steel 


furniture. 


R. H. Carrad on Extensive Tour. 

R. H. Carrad of the Remington Typewriter Company, 
Ltd., 100 Gracechurch street, London, E. C. 3, is on an 
important tour of his territory. He is general sales man- 
ager for Europe, North Africa, and the Levant, and on 
the present trip will visit the Remington organization in 
Holland, Belgium, France, Spain, Portugal, Algeria and 
Morocco. Prior to the opening of this year Mr. Carrad 
had made a trip to Egypt. 


Great Britain Withholds Certain Visa Charges. 


\s a special concession, the British government has de- 
cided that the British visa which ordinarily costs $10 will 
be granted free of charge to representative buyers who visit 
the United Kingdom for the purpose of attending the Brit- 
ish Industries fair to be held in London and Birmingham 
from the fifteenth to the twenty-sixth of February. Those . 
buyers who expect to attend this fair from the United 
States or other countries outside of British jurisdiction wou!d 
do well to remember this fact in taking out the necessary 
passports 


Some Attractive Calendars and Diaries from France. 


Several attractive calendars were received recently from 
[he National Company, 15, Rue Drouot, Paris, France. 
Some of the calendars carry advertisements of the Monroe 
calculating machine; the others illustrate the Woodstock 
typewriter. With the calendars were a few diaries and 
memo pads, each neatly bound in blue leather. One of the 
diaries must have been intended for feminine use because 
it contains, just inside the cover, a bevel-edged mirror. Each 
of the diaries and pads bear the inscription, in gold letter- 
ing, “The National Co.” We feel sure that the customers 
of The National Company will be pleased with the calen- 
dars and the little leather bound pads and diaries. 


Gold Medal for Most Luxurious Office. 


[he Chambre Syndicale d’Organisation of Paris, France, 


of which Messrs. Pierre Francois and A. Navarre, director 
of “La Revue du Bureau,” are president and secretary 
general, respectively, recently made an exhibit at the Paris 
Exposition of Decorative Arts, where the organization was 


awarded a diploma of honor and a gold medal for the most 
luxurious modern office which was built and exhibited at 


the Grand Palace 
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ILLUSTRATIONS FROM THE SPECIAL MIMEOGRAPH 
DELSVEREENIGING, THE HAGUE, HOLLAND.—AII done on 
clearness of print was lost by the reductions The original of 


Ruys’ Handelsvereeniging Christmas Publication. 

With holiday greetings from Holland comes a Christmas 
Ruys’ 306. 
The Hague. Although remarkable in many other ways, the 
fact that the book, 
printed on the Edison-Dick Mimeograph is of particular 
The of the all 
parts of the book indicates the possibilities of the Mimeo- 


publication from Handelsvereeniging, Postbox 


entire seventy pages and covers, was 


interest. uniform excellence printing in 
graph when carefully operated by efficient and competent 
workmen. 

The cover, light brown in color, carries an illustration of 
Christmas bells black, At 


the bottom is a winter scene, a little valley with its slopes 


some done in red and green. 


studded by straight tall hemlocks, the symbols of Christ- 


mas in northern climes Che Christmas atmosphere is 


EDITION OF THE HOUSE PUBLICATION OF RUYS' HAN 
the Edison—Dick Mimeograph Much of the sharpness of ane 
ich pieture Was seven by nine inches 
created by the pictures and definitely brought t ind by 
the words “Mimeograph Kerstnummer (Mimeograph 
Christmas Number.) 

Special advertisements of several concerns for which the 
Dutch house is Holland agent are given prominent positions 
in the book. Some of the concerns represented are, The 
Dalton Adding Machine Company, the Addressograph 
Company, the A. B. Dick Company, the Corona Type 
writer Company, The General Fireproofing Compar ind 
the Elliott-Fisher Company. Two other products familiar 
to the American public are given space, Lux soap flakes 
and the Oakland automobile 

Color is used to advantage in the Christmas publication. 
With gray paper, red and blue ink is used: w white 
paper vellow and black, red and black, or black Ss 
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REDUCED REPRINT OF STRIKING 
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EDISON-DICK MIMEO- 


GRAPH DONE ON THE EDISON-DICK MACHINE BY RUYS' HANDELSVEREENIGING, 
IHE HAGUE Much of the beauty and clearness of the original was lost in the reduction, 
used; with yellow paper, red and black, yellow and blue, or Graff-Urderwood Sole Makers of “Vise” Signals, 
vellow and red are used. The variation of color combina Tabs and Clips. 
ns lends an air of novelty and distinction which could [To correct wrong impression which seems to have 
ot be secured in any other way been received by some dealers the Graff-Underwood Com- 
That line-drawing can be perfectly reproduced on th pany of Boston announce that they are still the exclusive 
Mimeograph proved by the excellent results obtained — cturers of “Vise” signals, “N ae ; index tabs, and 
the Christmas number of Ruys’ house publication. The “Vise” paper clips The word “Vise” is their exclusive 
sharp, exquisite detail, possible in line drawings is care trade mark and cannot be used by others upon this class 


fully retained in the illustrations. Only thoss parts of the 


deemed essential to the immediate 
detailed. The 


book are exceptional and they do 


illustrations which are 


' . 
sSnarpiy 


ughout the 
not suffer in the 


purpose are drawings thr 
process 
it mimeographing 


The Cl | 


as number 


iristn was produced under the super 
ision of L. Schuld, manager of the Edison-Dick depart 
ment of Ruys’ Handelsvereeniging. In his choice of paper 


inks, 


judgment 


designs and other material, Mr. Schuld displaved good 


Che book ts well balanced. cor taining a dash of humor in 


he form artoons, a Christmas story, some beautiful 
llustrations and several artistic advertisements. Mr. Schuld 
nd Ruvs’ Handelsvereeniging are to be congratulated o1 
the attractiveness of their “Mimeograph Christmas Nun 


Toledo Commerce Chamber Issues Trade 


Directory. 
What Tolee Makes and Sells,” the 1926 Directory ot 
edo Manutacturers and Wholesalers, published by the 
foledo Chamber of Commerce under the supervision of 
‘ rd |. Gans, Foreign Trade Secretary, is 1 vy ready 


id s i convente ers y provel 
Y ass! ed st tne a les ict er 
oledo and § Toaled 
W lesalers. The imy ( ad ¢ 
dicated 
\ pi | vedo M ¢ S I 
neg Leo iré | » 
{ itl ¢ { 
>» 





‘Vise” signals were originated and placed on the market 
hy Mr. Graff twelve years ago, and his firm—the Graff- 
Underwood Company—are the exclusive manufacturers of 
these goods. They are now made the same as they always 
have been with the addition of several recent important 


nents, as the use of non-chipping enamel, a 
new plated rust-proof steel and a curved, upturned lip. 
clips and “Vise” index tabs are also being 
rust-proof steel. Samples of all of 
sent free upon request to the Graff- 
Boston, Mass. 


such 


V ise papel 


made trom the new 


these s will he 


root 


] 
Underwood { ompany, 











IVERTISING MEN ADVANCE TO NEW POSITIONS.— 
S. Hamake n the left, spent six years in the service 
nited A y Steel Corporation, Canton, O. He was 
idvertising departments, and during the 

ffics f Marines He 


has recently been made 

right keness of C. L. Ailes, for eight years 

i Steel Corporation and a:sociate adver- 

‘ iz been made advertising manager of the 

( Vl S i Manufacturing Company of Galion. 


»regoing changes appeared last 
did not come in time to be shown 


Refers the f« 
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NEW MACHINES 
and DEVICES 











A Special Typewriter Desk. 


The Leopold Desk Company of Burlington, Ia., are pic- 
turing an interesting line of typewriter desks, characterized 
by the strength and absence of vibration, convenience and 
ample knee clearance space. These are center drop type- 
writer desks which are instantly convertible into comfort- 





LEOPOLD SUPERTYPE TYPEWRITER DESK SHOWING 


AMPLE KNEE CLEARANCE 
able and efficient flat top desks for clerical work. These 
desks are sold only through retail office supply and equip 
ment dealers 


An Improved Kalqlex. 


Dr. 
County, Penna., is the inventor of a number of specialties, 


Henry Emerson Wetherill of Audubon, Montgomery 


one of the most interesting of which is a portable calculat- 
ing machine, a former model of which was described some 
This 
Kalqlex and recently several improvements have been made 
with a 


time ago in these pages machine is known as the 


view to extending its service and quickening it 


operation. The Kalqlex itself in the standard model is eight 


This 


inches long, 1344 inches wide and 3% of an inch thick. 























THE KALQLEX MACHINE. 


handles eight places. A smaller one is made half this size 
However, any number of places may be added since several 
It is stated 


set of dial numbers the reciprocals 


machines can be used in the same calculation. 
that with 
are given and thus all adders can do division by addition, 


an auxiliary 
using logarithmic tables. This is of importance, it is said, 
to the engineer, and useful when the businessman employs 


Veggs tables. Another new feature is the ability of the 


machine to handle minus numbers, as in striking a balance 
The latest Kalquli have finger holes, making it unnecessary 


to use a stylus. Hence fewer mistakes are made by getting 


Kalglex is a folding 


the column Che 


adder with a wide range of use 


on wrong 
It may be used in stores, 


helping on counter sales and doing work much re quickly 


than it can be done by pencil, saving time for storekeeper 
and customer. The machine has served well in solving 
logarithmic work in navigation, the numbers being put di 
rectly on the machine as it rests on the mathematical table 
Like the Chinese and Japanese instruments, it makes a new 
useable, understandable aid for those unable to meet the 
price of larger adding machines. The Kalql exceed- 
ingly simple in operation, even children being able to 
derstand it in a few minutes. 

The Kaiqlex is thus described by its invent An im 
provement upon the abacus by which any one can calculate 
quickly and well anything in numbers. It has been prover 
the quickest calculator in many ways, particularly useful 
for subtraction and for logarithms. It is a portable adder 
accurate to any number of decimal places, six for each ma 
chine. It is made flat for the pocket, is durable and simple 


In construction 


A Complete Steel Cabinet Line. 





An interesting circular was recently received from the 
Fred Medart Manufacturing Company of St. Louis, M« 
describing and illustrating the company’s line of steel 
cabinets, which appears to be complete enough to take care 
of the demands of any office. It is noted that all Medart 
cabinets, in addition to other valuable features ynstruc- 

MEDART DOUBLE DOOR FILING 
CABINET 
tion, are equipped with adjustable shoes on the front legs 
enabling the user to set the cabinet firmly y floor 
despite its possible irregularities 

The doors in these cabinets are heavily re forced te 
prevent the possibility of warping, and all Med binets 
are equipped with secure locks which offe il 





n 
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tacles to thieves The shelves are adjustable in all of the 
binets but one 
\ll Medart cabinets can be supplied in either olive green, 
ned mahogany or grained walnut to match the finishes 
the best appointed offices 
Ct company states that in 1925 their cabinet sales 
ost doubled over those of 1924 and they are looking 


o a record as good or better in 1926 


“Safeguard” Income Tax Record. 
Che Workman Manufacturing Company, 1200 West Mon- 
street, Chicago, Ill., has devised an income tax record 
ok which is arranged in the manner approved by the 


thorities in recording cash receipts and disbursements 





SAFEGUARD"” INCOME TAX RECORD 
The forms are bound in the neat book hers 


he man who keeps his record of income and outgo accord 
g to the forms presented in the “Safeguard” record will 
have little trouble in making out his income tax return cor- 
rectly. 

[his book was designed by a certified public accountant 
vho is thoroughly acquainted with income tax regulations 
lhe form here referred to is designed for individuals 


New Cutler Desk Lines. 

The Cutler Desk Company of Buffalo, N. Y., are now 
mailing their new catalogue No. 27 showing the addition 
»f many new numbers to their already extensive line 

In the better grades they show the Colonial 100 and 200 
walnut and 


lines. The Colonial is a beautiful design 1 
mahogany, having turned and fluted legs, moulded top, and 
two-tone drawer fronts. The drawer pulls are of the old 
Grecian design and are cast of monumental bronze 
Following the 100 and 200 lines with moulded tops op 
nal, the 400 and 500 lines are shown in many types, also 
he lower priced commercial line known as the 600 grade 
All the lines shown are typical of Cutler construction and 
tality. 
\ new matched suite catalogue is to follow which, it 1s 
uid, will eclipse anything the Cutler Desk Company has 
eretofore attempted 


A New Moore Pen 


[To the old slogan, “Moore's wont eak,”’ must now be 

ded, ““Moore’s won't break,” as descriptive of the new 
line of “Indestructible Blue” pens being introduced | the 
Moore Pen ‘¢ ompany of Boston 

[his new pen is an addition to the regular Moore line 
nd in no wise supplants previous models. In general co 
truction and fine writing point the Indestructible is a 
Moore pen with all of the excellent qualities which chara 

ize this product 

he difference is in the material the ba d ts 

[he barrel and cap are of a deep, rich blue, highly pol 

hed and non-fading. The material is practically inde 


uctible and will not break, crack or split even under 


evere use and abuse 
The pen section is black, adding a touch of contrast t 
h appearance of the pet 


Moore’s Indestructible models have been in process of 
manufacture for some time and this announcement follows 
a lengthy test during which a quantity of these pens 
1ave been subjected to every conceivable trial in actual use 
under all conditions 

The exacting standards of quality maintained by the 
Moore Pen Company have been met by this new product 
in every way. 

The point is Moore-Miller special process made—which 
means it is among the finest. The feed, the filling device 
and the general construction are exactly the same as in 
other Moore models 

Plans of the Moore Pen Company for 1926 indicate an 
aggressive selling and advertising program with many fea- 
tures interesting to the trade. 


New Metal Waste Basket. 

The Penn Art Steel Works of Erie, Pennsylvania, are 
putting on the market a new metal waste basket having 
features which will commend it to the consideration of 
the trade 

[his basket is made from a smooth grade of cold rolled 
sheets with a heavy reinforced wire at top and bottom, in 
two sizes (12 and 14 inches high) and three finishes. 

The sides, or walls, of the basket have long corrugations 
close together, which strengthens it materially and pre- 
pares it for the rough usage which it is to receive as a 


1 
waste basket 





NEW PENN ART STEEL BASKET. 


The company has followed what they believe to be the 
sublic’s preference in bringing out a basket without perfor- 
ations or slots of any kind. 

Che basket has been designed to comply with the Under- 
writers’ specifications. There is a large dead air space at the 
bottom which protects the floor in the event of a fire in the 
basket. In some states there is a reduction in insurance 
rates on buildings, etc., where solid steel baskets are used. 

Only enamels of the highest grade are used on these 
gvoods and all are electrically baked. The undercoater the 
company applies on these baskets is the same as that which 
they apply on their other high-grade goods and is known 


is a rust-resisting undercoater. 

his isket is low priced and an item which turns 
quickly, with a good margin of profit for the dealer. It 
eliminates one of the greatest fire hazards; is not damaged 
y water: will not burn, and is strong, durable and at- 
tractive. It is sanitary, and is numbered among the quality 
baskets now on the market 

fhe Penn Art Steel Works will gladly supply prices 


‘rmation concerning this basket if asked 
to do so, as well as a catalogue covering all-of their 
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\cCO METAL TAB AT 
TACHED AND BENT BACK 
FOR EASY VISIBILITY 
ACCO METAL TABBER MOUNTED ON CABINET 
Ingenious and Practical Machine for Attaching TRINER ALL-STEEL “PEERLESS” A 
Metal Tabs. rOMATIC PERSONAL WEIGHING 
In order to meet the increasing demand for tolders and 
guide cards fitted with metal tabs—necessary with the matic scale tor use in hospitals, schools, gy isiums, do 
adoption of better filing equipment—the dealer has been tors’ offices, ciub houses, banks, et« Phe unis s 
forced always to have on hand a large assortment of the steel throughout, making for durability an¢ iracyv « 
various divisions in the many stock sizes. workmanship. The Triner “one point” adjustment systen 
Having this in mind, the American Clip Company ot controls the indicator for any condition of f he 
Beebe avenue and William street, Long Island City, New lever system employed renders binding or nposs 
York, realized that a simple machine for attaching metal ble Vhe platform is designed to transmit the weig! 
tabs, together with the tabs themselves, would offer the the mdividual to the inner pivots of the leve: sten 
stationer a valuable service But before undertaking the irictionless manner The pendulum syste1 vides a 
development of the idea, the manufacturer first sought the neutral starting point for every indication on the dial rl 
opinion of the trade in general scale is made in several models, differing in the height of 
As a result of a questionnaire, over ninety per cent of the ae dial from the platform. Dials are graduated by hal 
dealers in the United States approved of the proposed ma pounds in any specified capacity, ranging 150, 200, or 250 
pounds. A measuring rod can be supplie double 


chine, and many offered suggestions. 


dial provided for use when the recorder of weight readings 


After several months of costly experimenting, the Amer 
: stands behind the scale. This device is finishes ndsome 


ican Clip Company has produced, and is now offering to the 





trade, the Acco metal tabber and Acco metal tabs. y & giep arene. 

The tabber is an unique machine without any complica ? = 
tions, quickly and easily operated, and one action of a Sanford Pneumatic Fountain Pen Filler. 
lever attaches a metal tab in any position on any thickness Che Sanford Manufacturing Company, Congress 
or kind of card or folder. By a mere turning of the back Peoria streets, ‘ hicago, Ill, is distributing through the 
stop, the tabs attached can be either straight or bent to an trade a novel filler for fountain pens. This di + made 
angle of 45 degrees 

In keeping with the practice of the company to always 
produce something new when adding to its line, they 
improved the metal tab by making it of a single piece ot 
steel, secured by substantial lips that fit over edge of card 
and fastened at bottom by the prongs of a large eyelet 
which is part of the tab itself. Another advantage of the 
tab is that the card has space to accommodate three visible 
lines of typewriting Che tab is made in three sizes—one 
inch, two inches and four inches—and is given a dead 
black finish. 

For the convenience of the dealer, the tabber is mounted 
on a strong cabinet having three drawers to accommodate 
a working supply of tabs, and the outfit is leased at a 
small vearly rental, which is rebated if $100 worth of 
tabs are purchased during the year 

These new Acco products give the dealer a service that 
will be appreciated by his customers, particularly those re 
quiring tabs in special location, and also saves the expense 
of carrying large assortments s ANFORD. FOUNT AIN PI 

Triner “Peerless” Personal Scale. to fit in a tour-ounce ink bottle, dis 

The Triner Manufacturing Company, 53 West Jackson dispenses ink upon the depression of a plung 

boulevard, Chicago, Ill. manufactures the “Peerless” auto the fluid into a cup After the pen has he t 
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plunger is released, and the ink returns to the bottle auto- 
atically. This keeps the ink clean, and prevents evapora- 
t110n [here 1s no possibility of the ink coming in contact 
with metal at any point. The ink cup and tube are of 
glass. The plunger can be locked in either of two posi- 


tions, according to the amount of ink required. The cup is 


, inch diameter and two inches deep, containing sufhcient 
ink for filling any pen. The device is convenient also as a 


desk inkwell, enabling the user to fill the cup as he requires 





ink. and to return it to the bottle when he has finished. 


This device is fool proof and monkey proof. It is im 





possible to squirt ink by depressing the lever suddenly 
The filler retails at $1.25. One is packed free with an 


issortment of one-half dozen four-ounce blue-black foun 





tain pen ink; three dozen two-ounce blue-black fountain 
pen ink: three dozen two-ounce Royal Blue fountain pen 
ink; and one dozen 1%-ounce library paste tubes Che 


filler is sold separately to dealers also. 





New Gilman Visualizer—Loose Leaf Book. 


The A. S. Gilman Company, 623-637 East St. Clair ave 


AT nue, Cleveland, Ohio, printers and manufacturers of fan 


‘ fold forms, has gone into loose leaf and is coming out with 


} 


the new Visualizer Gilman binder having several useful 

















low features in addition to those associated with standard 
1 1S binders. The new binder operates by a push button instead me 
Ol ota ke Vv. giving tree access to leave Ss, either tor re lease or | 
tem replacement \n effective lock and key are provided tor 
Che use when occasion requires This binder can be quickly 
datas converted into a flat opening book with leaves lying per 
t Ol fectly flat. With the arches positioned, sheets classed as 
mS “deadwood” can be removed as posting proceeds, keeping 
ing the size of the book within bounds 
' 
ge he new book is equipped with attachments r the flat 
: sheet method customary where flat-bed posting machines 
a used but the book is adaptable to any tvpe of 
ble ichine and to pen and ink posting When supplied with 
inte sheets having the U-shaped punchings it becomes a useful 
=e p< or tray-posting system and makes speedy 
( r th — le 
Chis new \ ilizer Gilman loose leaf binder will be sold 
t ugh the trade In addition to this device the company 
— vorking n another unit for record visibility to be 
the pted t 1 sorts ot books ( et to the pocket memos 
-Y is new unit will have a multiplicity of uses 
M. Martin Kallman, a pioneer loose leaf man and one oft 
rst efficiency men in this section, has becon asso 
with the company as vice-president and general man 
Mr. Kallman’s work in the loose leaf field is widely 
readers will recall occasional mention of him in 
R ges 
| Gril isiness was started in 1893 by A. S. Gilman 
vhe reated a great printing house and became one of the 
remost prt du rs of business trorms and re rds mn the 
( in has been termed the Carnegie of the 
v ness He always presses oOo! toward better 
ducts d newer processes, never hesitating to scrap the 
mething new that is better 
CUTS ABOVE ILLUSTRATE THE FEATIU 3S OF 7 
“Jack” Linsky in Europe. NEW LINE OF LOOSE LEAF EQUIPMENT RECENTLY "AN 
LLinsk president of the Jaclin Stationery Con NOUNCED BY THE A. 8S. GILMAN COMPANY.—The equip- 
nan New York. N. Y.. left on the SS “Beri ; lanu ment e! hown i described above.—No. 1. The Vizualizer 
“ — R , ‘ ((gilman) sé af ledger closed. 2 Visualizer open showing 
ry 5 for trip which will include England, Germany ab anentinie Visualizer (Gilman) Book perfectly flat with 
France, Austria nd Czechoslovakia He will discuss busi urches sition for posting {. Visualizer (Gilman) with 
ness matte broad in connectior vith the Speed Fastener attacl ant f ma ne posting, showing guides for sheets 
i ot etich a laclin Stationery Company are exclusive dis offset Visualize binder (Gilman) cenvertible from hand 
i P ; : ; ante ting t hine bookkeeping. 6. Visualizer memo _ book, 
em tributors in the United States tie expects t irrange to for ma lil ad ” ols, music, catalog records, ete., very 
the handle some European stationer novelties and a line of ea 
leather g ls in the United States 
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able Activities 


in Every Section of the Field. 
Rand-Kardex in Two More Mammoth'Deals 


James H. Rand, Jr., 


President of the Rand-Kardex Bureau, 


Becomes President of The Globe-Wernicke Company, 
and Takes a Hand in Management of The Safe- 
Cabinet Company. 


1926, 


sureau, 


James H. Rand, Jr., president of the 
Tonawanda, New York, 
Cabinet Company of Marietta, 


On January 1, 
Rand-Kardex 
an affiliation 
O., and as a climax to this news, 
days later that Mr. Rand, Jr., had bought a ma 
jority of the common stock of the Globe-Wernicke 
pany of Cincinnati, and had been elected president, succeed- 
Yeiser, Sr., who has become chairman of the 
he will after which, 


announced 
with the Safe- 
came the announcement 
a few 
Com 


ing Henry C. 
board—a 
it is said, 


position hold for one year, 


he will retire. 
biggest 
for many a day. 


Above is the outline in one sentence of the 


news that has broken in this industry 

The affiliation with the Safe-Cabinet Company is said to 
have been brought about to balance the Rand-Kardex line 
completion of its record 
Globe-Wernicke 


forges the final 


and as a necessary step in the 


service to customers. The addition of the 
Company to the Rand-Kardex resources 
link and brings under one management such a line of record 
keeping appliances as have never before appeared under a 
single executive control. 

Rand, Jr., has been 
The Safe- 


In the Safe-Cabinet deal, 


elected president of the 


James H. 
executive committee of 


Cabinet Company, and S. M. Knapp, treasurer of the Rand- 
Kardex Bureau, has been elected a member of the Safe- 
Cabinet executive committee. 

R. H. Dick remains president of The Safe-Cabinet Com- 
pany and W. W. Mills continues as chairman of the Safe- 
Cabinet board. Both Mr. Mills and Mr. Dick have been 


directors of the Rand-Kardex Bu- 
Cabinet business will 
Rand-Kardex 


elected to the board 
reau. The administration of the Safe- 
be handled from the executive offices of the 
Bureau at Tonawanda, N. Y. Mr. Rand paid a high com- 
pliment to the Safe-Cabinet men and said that he considered 
every member of the organization a splendid addition to the 
force of the associated concern. 

Mr. Dick, son of the 


late founder of his company, has 


He is 


had a long and enviable record with the company. 


board of the National Bank of Ma- 
Dick Office Supply Company of Co 
Victor Sate & | ock ( mpany 


i member of the lirst 


rietta; president of the 
lumbus and president of the 


of Cincinnati. 


Mr. Mills has been associated with The Safe-Cabinet 
Company since its inception twenty years ago. He is pres- 
ident of the First National Bank of Marietta; treasurer of 
Marietta College; member of the board of directors of the 
Pure Oil Company of Columbus; member of the ird of 
the Union Gas and Electric Company of Chicago, and of 
the board of the Metropolitan Gas and Electr Company 


the same place. 
Further Particulars of the Globe-Wernicke Deal. 


consolidation of the Rand-Kardex Bureau 


Globe-Wer1 


Bureau larg r il s s vol 


The virtual 
and its subsidiaries with The ke Company is 
said to make the Rand-Kardex 
ume, branch facilities and number of employees than any 
manufacturer and distributor of business equipment 
In addition to the 
as president of The W ernicke 
Yeiser as chairman of the board, it is 
>» Rand-Kardex Bureau 


-Wernicke Company, and 


other 
> election of Mr. Rand, ’ 
Company and of Mr: 


announced that S 


in the world 


Globes 
Knapp, treasurer of the 
treasurer of The Globe 
Yeiser, Jr., 
~-\W ernicke 


Kardex 


made 
Henry 


The ( slobe 


vice pre sident. 


will be operated as a di 


Company 
which now manages an 
Company, the Add 


Company, Rand Company 


Bureau, 
Index Visible 

cabinet 

Company, with manutacturing 

Marietta, ( hicago, III 


vision of Rand 
Bureau, 


Safe-( 


controls Library 
Index 
and the 
plants located in Cincinnati, O.; 

onawanda and North 
Mass. ; 


Ontario, ( 


Company, 


American Kardex 


—_ awanda, Ilion and Br lyn, N 
W. Va., New Orleans 


-anada; and in a Eng 


z 
Y.; Cambridge, Parkersburg, 
I 


a.; Niagara Falls, 


land; France and Germany 


The combined sales volume of Rand Kardex Bureau, In 


and its associates will exceed $40,000,000 per annu: Phe 
Globe-Wernicke 


division was capitalized at $6,700,000 and 
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DINNER HELD DURING RECENT CONFERENCE OF RAND-KARDEX BUREAU, INC., AND ASSOCIATED COMPANIES. 
Speakers’ tabl left to right—B. G. Rand, vice-president tand-Kardex Bureau, In¢ H. H Wittstein, general sales man er, 
The Globe-Wernicke Company; R. G. Clarke, vice-president, Library Bureau; Henry C. Yeiser, Jr., vice-president, The Globe- 
Wernicke Company; James H tand, Jr., president, Rand-Kardex Bureau Inc.; Dr. G. S. Staniland, vice-president, Kardex 
Rand Sales Corporation; R. H. Dick, president, The Safe-Cabinet Company W. H. Mathews, sales manager, Kardex Rand Sales 
Corporation; C. S. Campbell, former president, Index Visible Company now vice-president, Rand-Kardex Bureau, Inc.; Mr. 
Stewart, counsel, The Safe-Cabinet Company 
First table, at extreme left in ba ponmennal reading around the table from left to right: Sidney M. Knapp, The Safe-Cabinet 
Company, Chicago divisional manager; C. F. McKee, home office executive; G. R. Hawes, The Safe-Cabinet Company, Marietta, 
O.: U. V. Culver. Canadian district sales manager, The Safe-Cabinet Company; D. A. Beeler, Great Lakes division manager, 
Rand Kardex Sales Corporation, Chicago; W. S. M. Watson, Safe-Cabinet divisional manager, New York; G. C. Kingsley, Library 


sureau divisional anager, Chicago , 
Ce Bw table left i. rans H. S. Dean, central divisional manage Kardex Rand Sales Corporation; W. H. Closson, Library 
Bureau stoclh trol specialist: H. C. Parker, New Orleans Library Bureau divisional manager; N. H. Edwards, Inter-Mountain 
divisional manager, Kardex Rand Sales Corporatior M.S. Grawl, Southeastern district sales manager, Atlanta, The Safe-Cabinet 
Company; H \. MeKee, assistant sales manager Library Bureau New York; B L.. Stringer, research department, Kardex 
Rand Sales Corporation: A. W. Manuel, Northwestern district sales manager, Minneapolis, The Safe-Cabinet Company. 

Table at left, in foreground, ieft to right C. G. Ebert. Southern divisional manager, Kardex Rand Sales Corporation; M. F. 


Ream. Ozark district sales manager, The Safe-Cabinet Company; H. S. Walcott, Potomac district sales manager, Washington, 
) The Safe-Cabinet Company; C. T. Sawyer, regional manager, The Globe-Wernicke Company; F. A. Brantley, New York 

isional manager, Kardex Rand Sales Corporatior A. W. Jones, Library Bureau divisional manager, Boston; Mr. Wright, The 
tlobe-Wernicke Company, divisional manager ‘ 

Table at right in foreground J. Groves Cohen. Atlantic divisional manager, Kardex Rand Sales Corporation; J. L. Rowley, 
Chicago district manager, Library Bureau; W. E. MacLellan, Globe-Wernicke divisional manager; C. T. Anderson, Southwestern 

visional manager, The Safe-Cabinet Company: B. H jarker, central divisional manager, The Safe-Cabinet Company; A. L. 
Murray. foreign sales manager, The Safe-Cabinet Company; J Farnum, New England divisional! manager, Kardex Rand Sales 
rporation _ ” 

Table at right in background. left to right: R. B. Larter, Western divisional manager, Kardex Rand Sales Corporation; P. H. 
lildreth. advertising manager, Rand Kardex Bureau, Inc.: D. R. Babbitt, Safe-Cabinet divisional manager, Philadelphia; F. B. 
Cutter New York divisional manager, The Safe-Cabinet Companys B. H Witherspoon, Western district sales manager, The 
Safe-Cabinet Company. Oakland. Calif E. A. Jones. office manager Rand Kardex Bureau, Inec.; B. O. Reuther, Eastern divi- 

n manag Buffalo, Kardex Rand Sales Corporatior 
is an unbroken dividend record for the past eighteen cinnati by Henr ( Y eiser Afterward its name was 


no bond mortgage or funded debts 


It has 


ri stores 1! iny of the largest cities and distributes the 
duct through a world-wide sales organization As a re 
sult of the erger Mr. Rand states that Rand Kardex Bu 
In vill have offices in every state in the United 
States an¢ practically every city of any size and in sev 
nty-five foreign countries He estimates that the economy 
h will result in the unification of control and the elin 
ition of expense, due to duplications will amount to more 
than $1,000,000 this vear. Under the present agreement the 


ijority stock holders of The Glob Wernicke ( npany 
given the right to deposit their stock in the Fourth and 
Central Trust Company of Cincinnati, O., whi ict as 
e deposit 
The Globe-Wernicke plant in Cincinnati is ete d 
lern, covering forty acres. During the past ee years 


7 ~ ’ | 
$1.500.000 extension was adde 


History of The Globe-Wernicke Company. 


e (,] e-W ernicke Company f orw a ¢ 
© s one f the most famous and one of tl g 
ng office furniture in the d 
1 1s e Glohe File s Compan. vas founde 





Globe Company, and by 1895 its growth 
was such that it was said to be the largest plant in the 


world for the manufacture of office furniture. The line 
vas stem” line. In 1896 the company introduced the 
Se il filing cabinet. The sectional idea was not origi- 


ited with the filing cabinet, but had been employed by 
he Wernicke Company in the manufacture of sectional 

the Globe cabinets were built 
al arrangements with The Wernicke Company. 
The Globe Company purchased The Wernicke 


time 


id ter " 


Company and the name was changed to The Globe-Wer- 
icke Compa [he variety and extent of the company’s 
es have increased with the years following the develop- 
( é entions and the origination of new systems 
d « S til its products touch every part of the 
d e devices and office furniture. 


Since the inception of the parent company in 1882, Henry 
president continuously—an unbroken 
than forty-three years. 


Outline of Safe-Cabinet History. 


[he Safe-Cabinet Company of Marietta, O., was founded 
the Rev. Willis Virgil Dick, now deceased, and George 
1 Se |, in 1905. While the first patent on a fireproof 














ow 
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cabinet was pending, Schad, who was an expert mechanic, 
made the first model of the Safe-Cabinet after the plans 
of the inventor. They opened a shop in Marietta, borrowing 
$1,600 for necessary After a year the business 
was incorporated for $50,000. In 1909 the downtown shop 
was vacated and the factory was moved to a new plant on 
The company prospered and its 
It was the pioneer in the 


expenses, 


the outskirts of the city. 
product achieved a wide sale. 
production of those light, fire-resisting safes which are so 
well known today, and for a time it had the market in this 
class of safes exclusively, developing a sales policy charac 
terized by great energy and intelligence and pertecting a 
product which fulfilled all the claims made for it. 

The death of the founder, Rev. Mr. Dick, occurred some 
Dick, 
as president of the company which office he still holds. The 
important commercial 


years ago, and he was succeeded by his son, R. H. 
company has branches in all the 
centers. 
A Word to Globe-Wernicke Stockholders. 
Under date of January 11, The Globe-Wernicke 
pany sent to its stockholders a letter explaining in detail 


Com 


at $100 and common stock at $110. At the end ot the tive 
year period the Rand Kardex Bureau is obligated to take 
up the deposited stock at those prices or at its option to 


give in exchange Rand Kardex Bureau stock, preferred 
stockholders of The Globe-Wernicke Compa! receiving 
Rand Kardex Class A preferred, share for share, or at 
their option withdrawing their stock from deposit, ane 


Globe \W erTnic ke 


< 


common stockholders of Vhe 
having the option (1) of receiving Rand Kardex Class A 
preferred stock at $100; (2) of receiving Rand Kard 
100 a share 

Wernicke 


share for share for Rand Kardex 


(slobe Wer 


ex Class 
\ common stock at market, or (3) cash at 
During the five-year period depositors of Glob: 
preterred may exchange 
Class 
common 


Bureau A preterred, and depositors of 


exchange share tor 


nick may 


Bureau Class .\ preterred, or at an exchange value 


Kardex common 


Kardex 
of $100 for Rand at the market 
Kardex bureau, Inc 
payment of both | 
common dividends on the Globe-Wernicke stock at the rate 
of six per The Globe-Wernicke stockholders who 


make this deposit, therefore, have their present 


During the five-year period Rand 


vuarantees the regular referred and 


cent 


dividend 


the terms of the deal with the Rand Kardex Bureau, Inc guaranteed for a long period and have in addition the 
The majority of the stock of The Globe-Wernicke Com following privileges 
pany, it appears, is being acquired by Rand Kardex Bureau, Chey may sell or pledge their stock as easily as at 
Ine Stockholders of The Globe-Wernicke Company are present; they may convert into Rand Kardex Bureau stock 
notified to deposit their stock, both preferred and common, ita favorable opportunity; they may be assured of at least 
with The Fourth & Central Trust Company of Cincinnati, 100 a share in cash at the end of the period, or, wit! 
and several of the larger stockholders, including Mr. Yeiser. respect to Globe-Wernicke preferred stockholders, they may 
Sr., have done so receive their stock back again 

The Fourth & Central ‘Trust Company will issue corre- The above statement, somewhat extended, was sent o1 
sponding certilicates of deposit which will be transferable the date above given by H. C. Yeiser, Sr., t e stock 
by endorsement. It is proposed to list them on the Cincin holders of The Globe-Wernicke Company le advised all 
nati Stock Exchange Globe-Wernicke stockholders to deposit their stock witl 

At any time during the tive-year period the Rand Kardex Phe Fourth & Central Trust Company on or before Feb 


Bureau may buy deposited Globe-Wernicke preferred stock — ruary 20. 


Big Deal in National Cash Register Stock 


Dillon, Read & Co., New York Brokers, Take Over Sixty 
to Seventy Millions of Stock—No Change in 
Management or Organization. 
corporation, will remain in executive control, with 51 per 


stock. 


It was also said that Mr 


Herald gave a circum 


York 


then 


Ne Ww 
stantial report of the plan 
whereby Clarence Dillon of Dillon, Read & Co. would pur 
chsae stock of The National Cash Register Company, Day 
ton, Ohio, to the amount of $60,000,000 to $75,000,000, ex 


On December 31 the 


virtually consummated, cent of the 


Patterson had much to do wit! 


interests in his 


inaugurating the deal, wishing that inactive 


family be bought out so that natural and necessary expa 


sion could take place Mr. Patterson has been in active 


pecting later to offer the public the larger portion of the 





stock so purchased control of the company since the elder Patterson died 
The Herald's report is complete, well presented and 1922. Various banking firms have been trying to make 
based evidently upon sound information, hence we present some arrangements such as that concluded |} Mr. Dillor 
it here substantially word for word: ever since John H. Patterson died 
Reports of the deal have been in circulation in Wall i 
; “<r Securities to Be Sold. 
Street several days, but were not confirmed by an official of 
Mr. Dillon's firm until last night (December 30). The change of ownership will be mad ‘ al 
: of securities held by the sister, daughter and nephew 
Rivals Dodge Deal. . ; 
: lohn H. Patterson, who with the son wer 
Details of the arrangement have not been announced It was said last night that the plans wi 
officially, and it is not expected they will be for several offering of about $60.000.000 worth of stock to 1 F 
days, but as a piece of financiering, it is looked upon in publi 
Wall Street as second only to that put over by Mr. Dillon a4 
4 The company now does an annual business 
last spring when he outbid J. P. Morgan & Co. and paid . «+ ; ; 
t ; mately $40,000,000, according to financial mat net Yue 
$146,000,000 cash for the Dodge Brothers property It » 
, year its profits, net, amounted to $40.69 
resembles that transaction in that it will bring into public ra ' 
| . common stock The outstanding capit 
ownership one of the largest and best known corporations x page . ; 
: $9,647,650 of 7 per cent preferred and $9,006 
of the country 
It was reported last night that the deal for the Na Leads in Own Line. 
tional Cash Register Company does not contemplate a The National Cash Register Company was orga 
change in control of the corporation, and that Frederick in 1882 as the National Manufacturing Comy 
B. Patterson, who succeeded his father as president of the purchased for $6,000 two vears later by John H 
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ev re e as a tarmbhand became i i nine 
nch owner in Colorado Patterson re¢ 
he mpanv. changed the name and thus ecame 
the founder of the present compar It does &) pet 
the ish register business of the wor has 
gs in Dayton, Ohio, has 6,71 ees 
plant nd makes 150.000 ma es Ca 
S Owns th S sid i cs > n 
| It owns ite 4,00 itents 
! some 500 diffe esa s . cast 
< hout the ‘ t r ure ibl 
(x ist he ‘ or- 
~ y ts owl ‘ 
is wel is \ . i N il 
\ a t Ame i arn Ves | 
Besides Frederick Patterson, three ther het the 
lohn H. Patterson own the business Che ire Mrs 
( ludal or 4 hicago, a daughter Mrs ri (;. La}§ 
Davtor sister, and Robert Patters yhhew 
Daytor lt is from these that the securities be 
red the pr will be purchased 
tterson became famous not alone as the he the 
itest cash register company in the worid, but r his 
vities in the civie life of Dayton as well His reliet 
ork during the Davton flood 1! 1913 whet he | his 
lant. his whole fortune and the services of his whole 
rganization at the disposal of the relief organizations, re 
ited in international fame. He was largely instrumental 1 
ing Davton under a commission torm of government 
He was indicted in 1912 for violating the Sherman ant! 
ust law, the government contending that he had ult up 
opoly of the cash register business and was inter 
ng with competition He was convicted and sentenced 
Vear jail, but he appealed and the judgment Vas 
reversed later a compromise decree was accept 
( larence Dillon 1s forty three Vears old. Che ldnes 
his tinanciering and the excellence of his judgment have 
ent vears made him one of the foremost figures 1 
Americal nancial circles. He became ki \ the 
ral public because of the publicity that followed the 
npletion of the Dodge Brothers deal, but he had accon 
ed big things betore that. He reor Good 
ear Tire and Rubber Company, and d Steel 
lube Company, which, with six s, merged 
rm the Youngstown Sheet and Tube Compai 
()ther important deals in which Mr. Dillon figures 
$50,000,000 loan to Brazil. a $40.000.000 stock tlota 
t Ay ica Foreigt ] ‘ ( mq Dutch 
1] " O00 guilders and the underwriting the 
ww) OM) As erical ("o1 tinental ( rnor 
Dillon was born in Texas and obtained 
M \ iukes 1! 1905 iz ears later S at 
\ Re ad & Co ’ (*} ‘ T} de 
1916 and \ k 
M I d he be i 1) “x ( 
| estior t d 


H. R. Weils Now With B. L. Marble Chair 


Sterling & Wel ( 


dis- 


Co. 


L. C. Smith and Corona Stock Transfer 
Arrangements. 

Details of plans for redeeming preferred stock of the 
Corona Typewriter Company and for placing new common 
stock of the L. C. Smith & Corona Typewriters, Inc., in 

e trust, were announced on January 13 by the offi- 
cials of the company. It is the final step in the financial 
reorganization resulting from consolidation of the two 


Ford, Bacon & Davis, New York city firm of industrial 
engit s which controls the expanded company, purchased 
27,273 shares of Corona common according to the agree- 
ment 1 e with stockholders of the company. The shares 
nged for voting trust certificates represent- 
ng /0,632 shares common stock of L. C. Smith & Corona 


Redemption Arranged. 


(Othictals t the Corona lypew riter Co., Inc., said ar- 
rangements have been made with the State Street Trust 
compat f Boston for redemption of the 2,845 shares of 
first preferred stock of the company at $110 and accrued 
dividend his stock has been called for redemption on 
February 10, 1926, but purchase will be made at any time 


after January 18 from stockholders so desiring and deposit- 


\rrangements have also been made for the second pre- 
ferred stockholders of the Corona Typewriter Company, 


ne., to deposit their stock with the Equitable Trust com- 
any of New York, who will effect the purchase for that 
com] the 9,732 shares of second preferred stock at 
$100 per share and accrued dividends. This stock will be 
paid for upon deposit at any time after January 18. 


Transfer Agents. 
Cor stock of the Corona Typewriter Company, Inc., 
iy be deposited with the Equitable Trust Company of 
New York at any time for the purpose of exchange into 
ng trust rtificates representing common stock of the 
a Typewriters, Inc., at the rate of ap- 
ires of the new stock per share of Corona 


| 


proximately 2.6 s] 


The Equitabl rust Company of New York, 37 Wall 


street ire transfer agents for the new voting trust 


Officers and Directors L. C. Smith & Corona 
Typewriters, Inc, 


\ ting the directors of L. C. Smith & Corona 

[ ypewritet ’ january 12, the number of directors 
teen by the election of five new members 

( a typewriter interests. These new 

director Samuel G. H. Turner, Carlton F. Brown, 


Lawret l. omas H. Dinsmore and Theodore 


omprises, in addition to the above, 
e fi ‘ ert L. Smith, Hurlbut W. Smith, 
Bases Smit Harvey M. Smith, William A. Mac- 
kenzi ink | For Francis E. Van Buskirk, B. C. 
Milner N. Derschug and Walter H. Lippincott. 
additional vice-presidents, and to 
\lessrs. Brown and Conger. The 
ization of L. C. Smith and Corona 

follows 
\ t | th, chairman of the board; Frank R. Ford, 
Fra E. Van Buskirk, vice-president; Schuy- 


Stiver e-president and secretary; Carlton S. 
Br e-pre t: Lawrence J. Conger, vice-president; 
B. C. Milner, ] stant to president; William H. Haun, 


’ 
} 
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Good Year Visioned by Burroughs President. 

An optimistic outlook tor 1925 is Standish 
Backus, president of the Burroughs Adding Machine Com- 
pany. He forecasts continued prosperity for 1926, and re- 
counts the satisfactory state of the company’s business in 
1925. 

“Sales 
with a 


seen by 


made by Burroughs Adding Machine Company 


reflect high degree of accuracy general business 


conditions in all sections of the country. 
1925 the Company enjoyed in my opinion the best and most 
Sales 


During the year 


healthy “normal” business which it has ever had. 
gradually increased in volume from the earlier months until 
November showed the largest volume of any November in 
From preliminary reports it ap- 
will nearly equal, 


the Company’s history 
pears that sales during December, 1925, 
if in fact they do not exceed, sales for the corresponding 
month of 1924, which holds the previous high record for 
December sales. The foregoing refers only to sales in the 
United States Canada. An 
volume of sales over the preceding year has also been re 


and encouraging increase in 


ported by our foreign agents. 
“I am confidently expecting a continuation of the pres- 
ent general business prosperity of the country until well 


into 1926, and so far I see nothing which would indicate a 


falling-off in business activity during the latter part of the 
High wages with 


year. Fundamental conditions are good. 


unemployment so slight as to be practically negligible, 





STANDISH BACKUS 


and crops which have proved satisfactory in most agricul 
tural regions, have created a substantial and widely dis 
tributed individual purchasing Added to this, our 


national Government is endeavoring to function along sane 


power. 


lines and has expressed a sympathetic attitude toward busi 
ness, large and small. The steel, automobile and building 
industries, as well as almost all other basic industries are, 
with a few exceptions, moving along at fairly high speed. 
every continuance of business 


There is promise for a 


prosperity.” 


Gardner Calculator Company Opens New York 
Branch. 

The Gardner Calculator Company of Ebensburg, 
vania, has opened a branch office at 280 Broadway, New 
York City, New York. This office will be devoted exclu 
sively to the sale of the Gardner machine and service to 


Pennsyl 


customers. The Gardner is a multiple-counter, direct-sub 
tracting, adding and listing machine of advanced type and 
wide application to accounting work. 

F. A. Hosack, manager of the new branch, was for a num 
ber of Adding Machine Com 
pany as agency manager for eastern New York City and 
Newark, Before taking up adding machine 
work he 


years with the Burroughs 


New Jersey 
bank 


was a specialist. His experience qualifies 


him admirably for the duties of his present positior 
The 
who has had a long experience in the mechanical end of 


Adding Ma 
Adding Machins 


Gardner machine was designed by Clyde Gardnet 


adding machine work, first with the Pike hine 


Company and later with the Burroughs 





Company. He is regarded as an authority on calculating 
machines. 

A. I. Taber, for a number of years with the Burroughs 
Adding Machine Company, a bank specialist in the Pitts 
burgh and Baltimore agencies, has joined the N Yor! 
organization of the Gardner Calculator Compar Another 
New York City Gardner salesman is Paul Wetzel, at one 
time associated with the Lehigh Calculator ( 
sales promotional work 

“Clemco’s’”” New Sales Manager. 

[The Clemetsen Company, Chicago, annou: 1 we 
come addition to the “Clemco” organization in t perso 
of A. F. C. Beckford, who has been appointed sales man 
ager. Mr. Beckford is well known throughout the office 
equipment industry, having been engaged in the loose leaf 
steel, and wood filing cabinet manufacturing industry, as 
well as in the retail office furniture business He was 
buyer and manager of the office furniture section of Mar 
shall Field & Co., Retail, of Chicago, for a imber ol 
years, where he personally secured some of the largest 
contracts and directed some of the largest and highest 
type of bank and office equipment installations co 
try; and with his thorough practical experienc ma 
facturing, he is in an excellent position to assist “Clemco 
dealers with his knowledge of construction, selling, buy 
ing, planning, and installation of high grade equipment 

Mr. Beckford is one of the pioneers in the presentat 
of period and matched office furniture to the pul nd is 
very enthusiastic about the “Clemco” offerins n their 
suites, and the nature of their work and plans rigi 
ing and improving this type of office furnit 

Blackbird Factories, Inc., Elect Officers. 

At the annual stockholders’ meeting of t Bla 
Factories, Inc., manufacturers of black record ribbons 
1107 North Western avenue, Los Ang S 
Ernest Ouimet, F. E. Benson and I. S« ( 
directors. Mr. Ouimet was elected presid 
vice-pre sident, and Mr. Scheave, secretar 

[The company is now making all grades 
both cotton and silk ribbons George E. |] 
president of George E. Pelton & Co., Geo: tow! Ne! 
tucky, has sold the Blackbird Factories s 
tions and also a new ribbon, which they 
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Typewriter Dealers Form National Association. 


. [he National Association of Typewriter Dealers was 
* rganized at Kansas City, Mo., on Saturday, January 23 
" George S. Walker of the Western Typewriter Sales Com- 
a pany, Denver, was elected president; J. E. Gaffaney of the 
7 Office Specialty Company, Fargo, N. D., C. E. Anderson, 

Anderson Typewriter Company, Pasadena, Calif. J. E 


Wikoff, Oklahoma 
\klahoma, and Edward H. Quimby, Dover, New 
presidents; J. C 


Capitol Typewriter Company, City, 


Hamp- 


re, vic¢ Good, Tulsa Typewriter Com- 


pany, Tulsa, Oklahoma, treasurer, and H. E. Russell, The 
: Office Equipment Company, Des Moines, Iowa, secretary 
In addition to the officers named the following persons 
ere present F. J. Weiss and George F. Pinne, Central 
[ypewriter Exchange, Omaha, Nebraska; V. \ Ayer, 
Corona Typewriter Shop, Minneapolis, Minnesota; John J 
McCormick, Corona Typewriter Sales Company, Chicago; 
n L. Patty, Austin, Texas; G. G. Mellin, Duluth Type 
iter Company, Duluth, Minnesota; R. D. Brewington, 
Brewington Typewriter Company, Madison, Wisconsin; 
% George J. Earl, Wichita, Kansas; Lamont H. Wood, Mid- 
5 West Typewriter Company, Kansas City, Missouri; H. M 
S Anderson, Anderson Typewriter Company, St. Joseph, Mis 
- R. G. Nichols, Topeka, Kansas; E. D. Haven, Office 
Supply Sales Company, Milwaukee, and H. E. McArthur, 

t Lincoln, Nebraska. 


The ization of the association came about as a 
itural outgrowth of the meeting of the Corona distributors 


the West little 
Mr. Gaftaney of 


Orga! 


Some time 


Northwest and Southwest 
1 the 
\ 


comprising the N« 


Fargo conceive idea that a meet- 
1 rthwest sec- 


% 1 
ng of the Corona dealers 


held in Minneapolis 
nthusiast! Another 


was held in November and the meet- 


f the central division should be 
his meeting was held and was most « 
eeting the same year 


Kansas City 


formed in 


was the continuation of the association 


Minneapolis. It 


ne in 


eviously happened that the 


November meeting was a meeting of the Central Western 
Corona distributors to whom were added the distributors 
m the adjacent sections. It was called by Mr. Gaffaney 


two meetings, 


Western 


a continuation of the work of the other 


lealers in the 


nvitation being extended to the « 


meeting was called it 


Sout! stern sections. When the 
is with no idea that a national association would be 
idea developed and was suggested The 


med. but the 


itional association was present and after dis- 


5 g the lea a short time it crvstallized at once All 

the dealers in the association handle rebuilts 
Dues have een fixed at $25 per year 

\ committee was appointed to draft by-laws It is 

planned t include in the national organization all the 

sponsible typewriter dealers and associations in the coun- 

d pt the regional plan of managing association 

s, following the idea pursued by the National Associa- 

( Stationers, Office Outfitters and Manufacturers 

the vice-presidents are spread out from coast to 

st and as the organization develops, more r il vice- 

sidents wv be added to superintend the work in the 


Dictaphone President Makes Forecast for 1926. 


\\ ] 1 , } } ’ ’ 
K. VV riage, president ¢ the Dj tat e Corpora 
' 1 
nd president of the Associated Advertising Clubs oi 
\\ ! y ‘ e +] 
\ if ave al I 
uy ook for S this y« 
7 
er stantial indicat - t 192¢ k 
nnnt P : ‘ | . 
ear | S satistac C12 ese 
; ‘ en}! ‘ } ‘ 
{ { | Ulead { T > ~ ‘ ( 
‘ 
(our é on the fir r ve ¢ ctual 
é é the shane S es vil 
] ‘ the past thre ‘ e e 





by the sales force have blended favorably with those pre- 
determined by the corporation. The men on the job sense 
what's going on and believe the year ahead will be good, 
with economic conditions favorable, and salesmen are look- 


ing ahead with confidence.” 


The Sheaffers Go on a Winter Vacation. 

W. A. Sheaffer, president of the W. A. Sheaffer Pen 
Company, Fort Madison, Iowa, and Mrs. Sheaffer, are 
spending a month at the Beverly Hills Hotel, Beverly Hills, 
California. Mr. Sheaffer is a golf enthusiast and in Cali- 
fornia he spent most of the daylight hours on the links and 
motoring with Mrs. Sheaffer on the ideal roads of this part 


of the Golden State 








wing obituary items reached us too late to include 
“Passed Away,” on page 113 of this issue. 
B. E. Harris. 
afternoon, January 27, Ben Harris paused in his 
friend. Together the two spent an 
That hour is golden to this friend, 
morning dawned, Ben Harris had gone 
was the same gentleness which marked 


The fol 


under the heading 


UW € dne sday 
work to welcome an old 
hour in reminiscence 
for when Thursday 
on; and in his 
his living 

Mr. Harris was born in Macon County, Ga., in 1867. His 
first experience in the office appliance field was as a typewriter 
salesman for the Remington Typewriter Company, from which 
position he rapidly arose through the ranks to sales manager. 
His next venture was in bringing out the Harris typewriter, 
an invention of his brother, D. C. Harris, which machine was 
successfully manufactured in Fond du Lac, Wis. 

In 1912 Ben Harris became associated with the American 
Can Company, taking charge of the adding machine division. 


going 





LATE B. E 
{ARRIS 


THE 


While with this concern, Mr. Harris demonstrated his won- 
derful ability to organize and successfully handle salesmen. 
He continued his work with the American Can Company until 
1922, during which period he had succeeded in placing this 
company’s adding machines in every corner of the globe. 

In 1922 Mr. Harris became associated with Glenn J. Bar- 
rett for the purpose of exploiting the latter’s portable adding 
machine, which afterward has appeared upon the market as 
the “Corona.” 


At the time of his death, Mr. Harris was president of the 
Portable Adding Machine Sales Company, actively engaged 
in the business of marketing the “Corona” adding machine, 
ever striving to draw to him those who had served him so 


well in the past, so loyal that he never relinquished a a 
Ishi unselfish that he deemed no success wort 


friendship and so 


while that did not include some of his friends. 
- + + 


A. C. Campbell Passes Away. 

impbell, superintendent of mechanical 
equipment of the American Writing Machine Company, died 
He attended to his duties until January 7, 


Alexander C. ¢ 


( 1 1) 
ulthough feeling f from well, and then placed himself 
d doct He was removed to a hospital 
la ry I rapidly, dying at 3:40 on Wednesday, 
January 20. H id been in the employ of the American 
Writing M Company for the past thirty-five years 
i y highly thought of. He was fifty-two years 


Burial was in New York.—A. E. D. 














Ge 


A Rumor Spiked. 
\ persistent rumor has been passed about in ofhce appliance 
circles to the effect that the Addressograph Company has been 
sold to or merged with a large concern in New York City 
This rumor is denied emphatically by the Addressograph 
Company. It should be remembered that, in view of the sev 
eral important mergers which have recently taken place, the 
trade is in a “what next” frame of mind. This is, it would 
seem, the open season for rumors. 
Elliott-Fisher Appoints New Export Manager. 
Carroll Stevenson has been made manager of the foreig 
department of the Elliott-lisher Company with headquar 
ters at the New York office. Mr. Stevenson has had a 
wealth of experience gained through many years of associa 
tion with problems of international commerce. After grad 
uating from the Cincinnati Technical School, he devoted 
six years to travel through Latin America, acquiring the 
viewpoint and language of the people of this part of the 


hemisphere. 

















CARROLL STEVENSON 


Upon his return to the United States in 1906 he was 
engaged by the National Cash Register Company as foreign 
correspondent. Shortly afterward he was made assistant 
export manager and during the ensuing two years was sales 
manager in Cuba where he made a fine record. 

In 1909 Mr. Stevenson returned to the United States anc 
joined the National Sewing Machine Company, for whom 


he made an extended trip through South America, occup 
ing an entire vear 

With this further experience he was engaged by his for 
mer chief in the National Cash Register Company, who 
had joined the Remington Arms-Union Metallic Cartridge 
Company, to work in the interests of the latter company 
He traveled through Europe and Africa tor this company, 
returning to America in 1914, and then went back to Eng 
land, where he served tor some time as assistant managet 
of the British branch 

In 1915 Mr. Stevenson was appointed export managet 
with headquarters in New York. ‘Within another year he 
was made assistant to the vice-president and he remained 
with the Remington organization in this dual capacity for 
several years 

In 1921 he joined the Caleo Chemical Company for whom 
he made an extensive survey of export conditions as they 
concerned the American Dve Industries 

Completing this task he accepted a position with the 
Fairbanks Company, scale manufacturers, as export mat 


Ingersoll Redipoint and Brown & Bigelow Join. 


Che Ingersoll Redipoint Company, Inc., has consolidated 


with Brown & Bigelow, Quality Park, St. Paul, Minn Phe 
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new arrangement starts February | lhe business of the 
former Ingersoll Redipoint Company will be ted 
the Redipoimt Sales Division of Brown & Big 
Trefzger Now in Underwood's New York Sales 
Department. 
kml A. Trafzger, well known as a speee 
is a Lnderwood brat manager at 
B tinore 4 leveland and Los Angeles s 
Tr transterred to the New York office rt el! 
[Typewriter Company as special representat 
department 
He graduated from Brown's Business Colles t Peoria 
Il nd commenced his career by representing llege 
the demonstration at the St Louis Wor n 1904 
He next became county court reporter at Peor ining 
ibout a year and a halt lor the next two years he was 
private secretary to James I Meagher rst resident 
ind counsellor of the People’s Gas Light & ¢ ( 
ot Chicago 
In 1905 he won the three-hour endurance c t at ( 
cago, and captured the Western typewriting cl pionsl 
in 1906. In 1908 he won second place in the vw l’s cham 
pionship contest at Madison Square Gardet New York 
City 
In 1909 Mr. Trefzger won tirst honors ‘ erwo 
it the business exhibition at Olympia, London, England 
competing against the best British typists 
Ife joined the Underwood in 1908, first as an expert 
typist and demonstrator, and later as brane! inager as 
stated above. 
Bunting Assistant Export Manager for “Elsie.” 
Kk. J. Bunting has been appointed assistant foreign sales 
manager by the L. C. Smith & Bros ypewriter, In 
Mr. Bunting graduated from Brown College in 1908 
after which he was a teacher on the Island of Samar 
the Philippines. In 1910 he returned to the United States 
working about a vear as reporter for a newspay n Ne 
| 
| 
he | 
‘ | 
’ 
Bediord, Mass. The following vear Mr. B 
Porto Rico, where he remained until Jat t ) H 
ireer in Porto Rico was largely educ 
ist eleven months of 1919 he was in the Art 
Second Porto Rican Officers’ Tr 
fe iptain in the 375th Infantry 
m January, 1919, to Ju 1920, Mr 
he foreign department of the Burroughs A { 
Cor:pany at Detroit In August, 1920 H 
Watkins & Compar Ltd Buenos Anre 
the Argentine for the Purroughs Adding M ( 
any and other American interests in the 
In 1924 the Watkins company retired 
ind Mr. Bunting went with the Cor i g 
\rgentina, where he remained until M 192 
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No Merger for General Fireproofing Co. 
The Wall Street Journal in a special from Youngstown, 
Ohio, quotes W. H. Foster, president of The General Fire 
proofing Company, as stating with regard to merger reports 
hat two propositions had been received—one to sell out: the 
ther to merge with another company. But he believed that 
he directors will decide to continue the busimess as an inde 
pendent organization 

The company declared a dividend of one share of Truscon 
Steel Company common for each five shares of General Fire 
prooting common held, payable February 10 to stock of reeord 
February 1. Net profits of The General Fireprooting Com 
pany after all charges, before Federal taxes for 1925, came t 
$1,168,141 These earnings include net profits derived trom 
the sale of the metal lath business to the Truscon Steel Com 
pany, announcement of which appeared a few months ago 

\t the annual meeting the retirnig directors were re-elected 

Census Bureau Getting Manufacturers’ Data. 

On page 174 of the January issue of this journal reference 
was made to the 1925 biennial census of manufacturers 
data for which is now being collected by the Bureau of the 
Census Emphasis is again placed upon promptness in 
lling out and returning the questionnaires, which have 
already been mailed. The Bureau offers the following sug 
gestions 

The success of the census will depend not only on the 
accuracy of the statistics but on the promptness with which 
they are published. The Director of the Census has agreed 
to make a tabulation for each city within a few weeks after 
the receipt of the last schedule, properly and accurately 
filled out, and to publish the results of this tabulation in the 


form of a preliminary report. 


At the « us of 1923 it was necessary to send more than 
100,000 let. ‘ys manufacturers requesting additional in 
tormaticn of! erihcation or correction of their reports 


Chis, of course, delayed considerably the publication of the 
statistics It is highly important, therefor, that manu 
facturers answer each question as accurately as possible and 
that report be mailed promptly to the Bureau of the Census 


In preparing schedules, care should be taken to answer 


each inquiry that applies to operations. Do not combine 
tems that are called for separately. If one can not give 
exact figures, careful estimates will be accepted by the 


Census Bureau. In answer to Inquiry 6, the value of pro 


iction, not sales, is called for. The sales during the year 
ay considerably exceed or may fall considerably below 
production during the year. Where no exact records of 


oduction are kept, the value of the production for the 


ir may be ascertained by adding to the value of goods 
ld, the increase in the stocks of finished goods (or stocks 
the process of manufacture) on hand at the end of the 
ear as compared with the beginning of the year, or by 
lucting the decrease in such stocks from the value of 
goods sold For example, if the sales during the year 
$50,000 and the value of stocks on hand 
ised from $10.000 at the beginning of the vear to $15.000 
ts close. the value of the production duri1 o the year 
e $55,000 but if the stocks o1 hand decre ised trom 
S10.000 at the eginning to $5,000 at the end the weer 
oO \“ nid ‘ S45 000) 
\ re g ¢ the 
Census in making the ¢ the 
( and f 
ublished ent 
ind the use ess S S 
I them ‘ ‘ 


The Guest Book. 
eae. ¢ 


TER, formerl: " ast representative 


; ‘ , 1 1 


Int n nacer ; } Kardex 


Beivy ; l. 


reau, Inc., looked in upon us last week. Ray is always an 
inspiration. He expresses enthusiasm without waste of words 
and displays pep without lost motion. A fine business asset, 
that \lso we learn something interesting about Ray’s two 
favorite subjects—the line and the California climate. 

tl. F. HOMER, representing the Esterbrook Steel Pen 
\lanufacturing Company in California, called early in De- 
cember on his way to the Esterbrook convention, 

GEORGE H. ALTER of the Invincible Metal Furniture 
Company, Manitowoc, Wisc., was a December visitor. 

\. L. KUGEL, well known in the field of mechanical 
pencils, came to Chicago from New York and called on 


CLINTON Hl. SMART of Los Angeles, Calif., visited 
this ofhes December 18 

li. W. BUSE of the Remington Typewriter Company, 
and mayor of Wrigley Park, N. J.. spent a few minutes in 
the office early m December. 

J. S. SPROTT, sales manager of The General Fireproof- 
ing Company, was a December visitor. 

W. D. PITTMAN, formerly connected with the National 
\ssociation of Stationers, Office Outfitters and Manufac- 
turers, now of Gary, Ind., called on December 18. 

MILES D. FRANCE of Toledo, O., stopped in at this 
ottice early in January. 

CLARENCE LARKIN, formerly with the Kilham Sta- 
tionery Company and now residing in Portland, Ore., called 
on January 12. He has just returned from a trip to the 
Orient 


CHARLES L. MITCHELL of Crane & Company, 
Topeka, Kas., and ARTHUR J. WALKER of the Farnham 
Printing & Stationery Company, Minneapolis, Minn., called 
on January 15 on their way home from the meeting of the 
executive committee and regional governors of the National 
\ssociation of Stationers, Office Outfitters and Manufac- 
turers 

R. H. SPRAGUE of the Weis Manufacturing Company 
called on January 18, 

C. VAN AKEN of the Cincinnati Type Company, Cin- 
innati, O., signed the Guest Book on January 17. 

H. W. LAMPORT and F. S. BROWN of Los Angeles, 
oth of whom are connected with the adding machine in- 


dusts vere visitors on January 19, 

M. MARTIN KALLMAN of A. S. Gilman & Company, 
Cleveland, ©., was a visitor at this office last month. 

E. K. RAY of Vinton, Ia., and L. J. CONGER of Groton, 


N. Y., called on January 25. They had been to Kansas 


City where they attended a meeting of the Corona dealers 
he West, Southwest and Northwest. 


C. E. REYNELL, Cleveland, O., called on January 25. 
New York Office. 
CLINTON H. SMART of Los Angeles, Calif., called on 


BERTIL STEMBECH of the Aktiebolaget Facet Com- 


pany of Atvederberg, Sweden, paid a visit to this office on 


Typewriter Dealers of Southern California Win 
Points. 


Ai ngs and conferences between the Type- 
ilers’ Association of Southern California and mem- 

bers the Los Angeles City Council, this body has finally 
repealed the ordinance classifying rebuilt typewriter dealers 
is § iid-hand dealers. This means that the typewriter 
en will no longer be called upon to pay a license and will 
not be obliged to report purchased machines to the police 
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DINNER AT THE NATIONAL “EDIPHONE” SALES CONFERENCE HELD AT HOTEL CLEVELAND CLEVELAND 
OHIO, JANUARY 8-9.—There were More than Eighty ‘Ediph« * Representatives Gathered From the United Stat Car 
ada Present The Two Days’ Intensive Work was Very Interesting and Beneficial 
. o . 
Meetings—Conventions— Dinners 
New Association in Pittsburgh. Annual Dinner of the Richmond Stationers. 

Pittsburgh comes on the map with a typewriter and add Che annual dinner of the Richmond Stat ! (ss 
ing machine dealers’ association \n organization meeting tion was held in the Dutch Room of the | H 
was held January 19, 1926, at the Fort Pitt hotel, wher n Friday evening, January 8, at 6:.0) o« 
dinner was served and every dealer in Pittsburgh was pres uid fty-five sta : ( 
ent with the exception of one who was ill The new orga! the occasion 
ization will be called the Pittsburgh Typewriter and President E. H. Sell. of Columbus. O.. w e guest 
Adding Machine Dealers’ Association, and the following onor, this being his first stop on a long itiner An ex 
ofhcers were elected: President, F. L. Reynolds, manager ellent dinner was served. after which Fred Bates. pres 
of the American Writing Machine Company; vice-presi lent of the local association. called the c 
dent, W. R. Shilling of the Fort Pitt Typewriter Company ind introduced Woodson P. Waddy, Governor the T] 
secretary, Milton Wiener of the Diamond Typewriter Con District. as the first speaker of the evening Mr. Waddv 
pany; treasurer, W. J. Peacock of the Standard Typewrite: i few well chosen remarks introduced as the speaker 
Company of the evening our new president, E. H. Sel Columbus 

The following gentlemen were accepted as charter mem \ carefully prepared address was then del Pres 
bers in addition to the officers: George S. Peacock of the dent Sell, during which the Richmond statio1 re he 
Standard Typewriter Company; F. W. Hock and J. F ily congratulated upon their one hundred per t organiza 
McClory of the American Typewriter Company; V. R tion At the conclusion of President Sell’s excellent 
Shattuck of V. R. Shattuck & Company; Charles H. Schott dress a rising vote of thanks was proposed ar eartily 
of the Diamond Typewriter Company; A. John Egger given him, and he was congratulated l 
berger of the Victor Adding Machine Company; A. S$ splendid beginning 


Ward of the Pennsylvania Typewriter Company; Willian 
Moss of the Reliable Typewriter Company, and Charles : : ; reas 
J. Meyers of the Pittsburgh Typewriter Inspection Con Office Appliance Managers Association of Balti- 
pany. more. 


The organization meeting was of great benefit to every H. I. Worthington has succeeded | 
one present and all were enthusiastic, and the vote to or secretary and teasurer of this associat 
ganize was unanimous Mr. Witkowski has been made vice-pres t nd W 

The first regular meeting was called for Monday, Janu R. Tabler preside M Tabler is the 
ary 25, at the same hotel At this meeting the proper <and Kardex Bureau Mr. Worthington is wit tto S 
rental rates to be charged were discussed, proper guarar tems, and Mr. Witkowski with the Felt & t M 
tees on machines, and all general principles which will tend facturing Company 
to put the rebuilt typewriter and adding machine business These ficers were elected at the a 
on the highest possible basis in the city of Pittsburgh. mn Monday, December 28. at Miller 

At the organization meeting a very enjoyable talk was Phe club meets every Monday. 
given by A. John Eggenberger, manager of the Victor Add ; a 

“ At the meeting of December 7. R. | \ 


ing Machine Company, who although not a dealer himself, 
eresting talk 


On De cember 14 B. (¢ \Wagaman presente 
why salesmen fail 
On December 21 W 


Boston Stationers Hold Meeting. Rand Kardex products 


was accepted as a member due to the friendship felt for 
him by all the local dealers and the interest he has take 


in them 


The Boston Stationers’ Association held a meeting o1 Che final meeting of the month was 
Monday, January 18, at T. D. Cook’s, 150 Boylston street \fter the routine work of the meeting 
Boston. T. N. B. Hicks, display manager of William Filene tone of the Ediphone gave a talk on “B 
Sons Company, was the speaker of the evening. The meet strating his 1 
ing was conducted by Mr. King and Mr. Brownville of he meeting of Monday, January 4, was 
Ward’s and the dinner was in honor of Harrie Copeland nly Several committees were ap] 
recently appointed sales manager for the Boorum & Pease means were discussed of making the 


Company ming year as interesting as possi 











Sheaffer Sales Staff Conference at Factory. 


W. A. Sheaffer Pen Company, Fort Madison, lowa, 


its second annual sales conference at «othe fact 
4 and 5 (over seventy-five met ime n from 
tories pate in a sing gather 
sel helpful experiences were interchanged It 
sess of the national législative body = field m 
present from every state in the | 
-Ope ration ot lo 1 cy ic orga y trance 
ess places and homes were decorated as a welcon 
I : f the home <¢ d its P 
er of Con c ¢ ertaine irtici 
> ere ce it dil é } 9 = 
sales pre ble ~ 4 ‘ pre cé ; 
‘ ‘ tists An im] eat e ¢ 
Was ess by Willi ‘ B ist esidet 
Sales Foundat H ‘ is ( 


Salesmen Visited Factory Departments 


ssed dvancements aesigi ¢ eet 
i were € xpla e¢ lhe i I ctt 
sting to the id-t ers S ‘ S 
5 had be I sid S 
st ¢ 
s eeting « ( eren< pe 
\\ \ = ( president < rie 
co-operati M ( re 
1 the re t I < S 
s to every man a t t s 
hat it w ‘ on and on, regardless of what happens 
er 11 iduals in the ors One nt 


ce sict nt “When I think that : t 
ere at the plat! i go awa 
five months, and when I return things are in be 


e that e! I left.” 


| _ | appl it the my if 
R. Sheaffer, treasurer of the company, gave interesting 
es on the iles, personnel, factory floor spac: tc. 
erown ul +} the business starting in the 
ations 
Message of General Sales Manager. 
| \\ ald: I vice-pre side nt atl yene ral sale Ss 1 nage 
“How to Increase Your Earnings.’ Our success 
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is no greater than our visions. Never sell without suggest- 
ing a plan to help the dealer resell his merchandise. . . . 
We want every Sheaffer dealer to make money.” 

\t various points in the meeting executives from various 
departments and divisions imparted information on the 
technical aspects of manufacturing, selling and collections. 
W. D. Armstrong, Eastern division sales supervisor, dis- 
cussed opening new accounts, policy, overselling, imita- 


tior t \V. H. Lindemon, manager of the factory pencil 
depart: gave instructive lecture on the details of 
pencil production, causes of complaints, ete. W. L. 
Weiser, Western division sales supervisor, featured selling 
the complete line fom Stonehouse, New England repre- 
sentative, narrated some personal sales experiences. He 
emphasized the importance of educating the dealer’s clerks 
as well as the dealer, demonstrating, etc. “Time, Your 
Greatest Asset” was the topic of George Holt, a sales 
auditor. He estimated that sixty per cent of the salesman’s 
alls as inproductive. “Sell good will every time you 


Don't bore the dealer. Put romance into your work. 
yu can merchandise sell policy, good will, dis- 
count Make no promises you can’t fill. Don’t blame 
the | se for anything, for, remember, you are the house, 


' ‘ ‘ ' ; { ‘ 
O i Cas il Ot it 


Instructive Talk on Pen Making. 


\W. H. Kay, manager of the nib department, made a talk 
e technicalities of pen production, illustrated, with 
ference to the gold points. Carl K. Hart, 
lvertising, discussed “Merchandising Adver- 
tisit \dvertising and sales promotion plans were dis- 
cuss letail The dealer must succeed before we do. 
Show every a nt the value of the national campaign. 
Make every national campaign a local campaign. Every 
susand dollars we spend must benefit the dealer his 
. ’ don’t succeed—the dealer must sell before you 
Glen Buck, president of the Glen Buck Advertising 
\ger ind advertising director of the Sheaffer organi- 
zat ke on “Nationally Advertising Sheaffer in 1926.” 
Vat other speakers aided in bringing out the theme 
of the conventio1 \ dinner concluded the conference. 
\ report submitted to the convention showed that an 
increast ipproximately 100 per cent was shown in the 
Sheaffer business during 1925. Although it is too early to 


make definite predictions for 1926, every member of the 
looks forward to an unprecedented gain for 
every period in 1926 over any period since the company 





NER 4° FORT MADISON TOW A WHICH CON 
SHEAFFI 


s,UDED THE ANNUAL SALES CONFERENCE OF THE W. A. 
PEN COM NY 


PA 
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Detroit Office Appliance Managers. 

At a recent meeting, the Detroit Office Appliance Man 
agers’ Association elected a new corps of officers to serve 
auring the ensuing year. W. F. Titus of the International 
Business Machines Corporation was elected president; Carl 
S. Fairbank of the Shaw-Walker Company, vice-president 

M. R. Matthews, Manufacturing Com 


and 
pany, secretary and treasurer. 


Line-a-Time 


President Titus has been a member of the association for 


several years and is-a very aggressive business man and 


able executive. The meetings under his leadership have 


been well attended and are interesting and instructive. 


Filing Assn. of New York Holds A-nual Dinner. 


The Filing Association of New York celebrated its sixth 


anniversary with a dinner in the North dining room of the 
Town Hall club, New York, N. Y.. January 11. More 
than 100 members and their friends attended, seated at 


tables decorated with spring flowers and tall blue candles 

Miss Anne McIntyre, of the League of Nations Associa 
interesting account of her experiences 
war. Miss Wallace, a 


a writer, spoke of the opportu 


tion, presented an 
in Europe during the Eugenie 
pioneer in filing, and now 
nity file clerks have for education through their work, by 
keeping in touch with the whole world. 

The New 
organization, not controlled by any school of filing or any 
equipment hile executives and 
clerks employed by some of the largest and best known 
Monthly meetings of 


Filing Association of York is an independent 


house. It is composed of 
concerns in New York and vicinity. 
an educational character are held, at which experts in cata 


forum on 


loging and indexing are the chief speakers. A 
filing follows the speaker of the meeting. 


Dictaphone Sales Convention at St. Louis. 
A conference of branch managers of the Dictaphone Sales 
Corporation held at Mo., January 11-12 
The proceedings were directed by L. C. Stowell, vice-presi 


was St. Louis, 
manager. \ 
"1926 


dent, and Bevan Lawson, promotion sales 
variety of topics was discussed, including “Quotas,” 
Sales National Direct Mail Advertising,” 
“Prize Contests,” “New “Questions of General 
Policy.” In addition to office the 
following branch managers attended the St. Louis confer- 
S. Ward, Dallas, Tex.; A. E. Blackstone, Chi- 
H. C. Royer, Denver, 


Ohio: Gilbert Hunter, 


Plans, and by 


Products,” 
the 


home executives, 


ence: F., 


H. Best, Kansas City, Mo.; 
Sipe, 


cago; J 
Cincinnati, 


W. M. 


Colo.: 





1k ar . wd <x a; 
- ; . f \ Se ee 





MANU 
IN NEW 


BEI 


“A t. PENCIL 
GENERAL 


FORCE OF 
OFFICES 


EBERHARD 
SRENCE HELD R 


AT THEI 





Indianapolis, Ind.; W. E. Smith, Minneapolis, Min: F. | 
Scott, St. Louis, Mo.; H H. Cross, assistant ee! 
Chicago. 

At the conclusion of this meeting Mr. Stowell returned 
to the executive offices at New York City Mr. Laws 
made a trip to Kansas City, and later went to Chicago 
to assist in a meeting of sales representatives of the Chi- 


cago district. 
Connecticut Valley Stationers’ Association. 
Monday evening, January 18, the Connecticut Valle) 


Stationers’ Association tendered a reception to Mayor J. B 


(on 


lower of New Haven, a member of the Association and i 
the stationery business for many vears, and to Edw H 
Sell, president of the National Association of Stationers 
Office Outfitters and Manufacturers, at the Ne Have 


( 
Lawn club, 193 Whitney avenue, New Haven, ( 


There was instrumental music, singing and other enter 
tainment Judge Robert P. Monger of Ansoni Cont 
spoke on the subject, “A Stationer in Politics 


Stationers Square Club Holds Annual Election. 
| the 


lub, held at 


At the meeting of the ‘Stat: ners’ Square ¢ 
Hoftbrau House, Broadway and Thirtieth street, New York 
Citv, December 30, the annual election was held th the 
following results 

President, Jacob Schwartz; first vice-president, |. Thomas 
Hill; second vice-president, Henry Grotheer; secretary, A 
W. Rau; treasurer, Aaron Gottleib; delegate to the nven 
tion, Harry G. Meyers; alternate delegate, 14. Thomas Hill 
finance committee; H. G. Bardenheucr. « ¢ Shee, Louis 
Tavernier, Wm. Hufi, 3. J. Arnold; trustee for three vears 
Harry Jonas. 

Che reports of the officers and committees for the past 
vear showed a very satisfying progress—so much so, in fact 
that plans are already under the leadership of Vi Levi 
to secure a permanent headquarters for the coming vear 
Chis is a step in the right direction. A permanent home for 
the club would constitute a rallying place for everyone 
engaged in the stationery industry 

Philadelphia Stationers’ Association. 

The regular monthly meeting of the Philadelphia Sta 

tioners’ Association was held on Friday, January 15. Edwit 


H. Sell, president of the National Association; Fletcher B 


Gibbs, 
meeting 


general manager, and others were preset 


Dinner was served at 6:30 p. m. shar} 
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SALES REPRESENTATIVES OF THE ESTERBROOK STEEL PEN MANUFACTURING COMPANY ON 

rHI a ASION OF A RECENT SALES CONVENTION AT THI FACTORY IN CAMDEN, N. J.—Left to 

ght row, R. B. Gingland, New Yort fice; F. N. Large, Home Office; H. L. McFarlan, Chicago; R. W. 

' New York Ci P. G. Knebel, H e Office P. E. Scot Home Office H. W. Lynn, New York 

( W Worth New England R ] Mackenzie ew Englar H W Munro Home Office; James 
(‘ig Stites Sout n Of hk N W ] Hi e Office 

FY Row eft to right Roy Pope. Philadelphia territory; Clare e Flight, Chicago: J. H. Hildreth, Chi 

Z Hi. ¢ Sharp, Sales Manage Home Office H. F. Homer Pacific Coast |. Henry Longmaid, president 

i EKdward Ss. W d. t isurer William I. Halse New York Manacet! Walter Ridgeway, Mid 


The Esterbrook Salesmen’s Convention. bryn Mawr, Pa \ very pleasant and enjoyable evening 


} Dece! eT 14. 15 and | tie Esterbrook Ste 1s TORN the ai ‘ 
\I ict pany held sales s t it 
ry ( der N« ‘ se) Most ot the Tite Was 
a Denver Apela Club. 
p> Ww neral business discussion and conterencs 
1 1 ’ 1 he : cla 1 et PD l » 2 é “The “ its oat 
ea eae ave come up during the past yeat \ \ Clu f Denver, Colo., has changed its lunch 
ug ry showine mew imonufacturn eon dates t uesday of each week. The club has at 
1h! oT Sila 2 The LT cit , cve 
. + of ti , ra present permanent meeting place. rhis question will be 
S was irt of the prog : 
decided in the near future and in the meantime a call at 
‘ en . onvention s ssue é . ° . . 
; ; ee the office of the secretary for Denver will disclose to vis- 
Some dditional facts are given below . ‘ - = 
, ; ' itors where they can meet with the club. . The secretary is 
lessrs. Hommann and Tarchet f the firn f Hom ; di . oe ae : 
Hi. C. Royer, 238 Temple Court building. His telephone 
Tarcher & Cornell, advertising agents f the Ester \4 , 
> $161 
k Per ( nipany, addressed the gathering 
\ ‘ onclusion of the meeting the sales force resented 


H. C. Sharp, sales manager, with a Shriner's pit plat Midwestern Conference of Waterman Salesmen. 


laid with diamonds It was Mr. Sharp's ftieth \ conterence f mid-Western salesmen of the L. E. 


rsary with the Esterbrook Company Waterman Company was held at the company’s building, 
Q) es evening, the 15th, Mr. and Mrs. J]. H. I] g Chicago irly in January Kk. J. Kastner, general di- 
entert ( e visitors a | it the me in ecto! sales is charge of the meetings. 





OF REMINGTON TYPEWRITER COMPANY ORGANIZATION AT CHICAGO DECEMBER 5, 1925.—The Staff Enjoyed 
ng Record B rf y 
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Eaton, Crane & Pike Co. Sales Conference. 
Three sales districts of the Pike Com 
pany held a conference at the Drake Hotel, Chicago, III., 


Eaton, Crane & 


December 20. District managers and salesmen were pres- 
ent from the Minneapolis, Kansas City and Chicago terri 
Sales meetings have been 


tories—twenty-four men all told 


held semi-annually at Chicago for a number of years, in 


August and December 

Each of the three districts reported satisfactory increases 
Sales records were broken for the year and also 
December. 


in sales. 
November and 


substantial 


for the individual months of 
Taking into 


prices during the past year, this sales record is specially 


consideration the reductions in 


satisfactory, as the tonnage was increased substantially 


There is promise of continued good business in 


1926. The company’s salesmen are starting out in an opti 


mistic 


every 


frame of mind, and a very satisfactory business is 
in prospect. 

The representatives attending the Chicago conference of 
the Eaton, Crane & Pike Chicago 
H. S. Adams, manager; A. F. Overstreet, J. A 
M. Ackert, W. G. Oliver, H. E. Ruch, G. Beau- 
Bexfield, Whiting Parks, M. M. Schulte, R. H. 
Miller, W. A. Ledford, H. F. Blum, F. P. 
Lumsden. Minneapolis district: A. C. Statt, 
L. Jenkins, E. J. Smith, O. J. Peterson. Kan- 
sas City district: H. H. Parks, manager; W. F. Cromwell, 
P. H. Dwyer. K. E. Vaughan, manager credit department, 


attended also. 


Company included: 
district, 
Power, L. 
bier, H. J. 
Cowan, C. L. 
Loe, J. 5. 


manager; F. 


PHOTOGRAPH MADE AT MEETING OF 
CHICAGO DISTRICT, DICTAPHONE SALES COR- 
PORATION—First row, reading from left to right, 
H. H. Cross, assistant manager, Chicago; R. Beall, Edvu- 
cational Director, Chicago: H. I. Evans, Employment 
Manager, Chicago; A. E. Blackstone, Manager, Chicago; 
BR. Lawson, Promotion Sales Manager, New York. Sec 
ond Row, L. 8. Armstrong, Manager, South Bend; L. F. 
Close, Inspection Service, Chicago; G. C, Larson, Chi- 
cago; F. M. Conlee, Manager, Madison; L. D. Walz, 


GROUP 


Chicago; J. A. Byrne, Chicago; G. Beck, Sales-Service 
Seuth Bend; W. A. Steiner, Indianapolis; C. L. Bose- 
meyer, Manager, Rockford I W. Hawker, Manager, 
Dayton; F. Peterson, Sales-Service, Chicago. Third Row, 
R. Pinkert, Chicago; T. FP. Bice, Manager, Peoria; 
Englebrecht, Springfield: M. G Kemp, Demonstrator, 
Chicago; Mrs. W. P. Minor, Demonstrator, Milwaukee: 


Davenport: L. W. Bradley, Chicago: 
Carney, Chicago: J. C 
Fourth Row, 


8. Civic, Manager 
G. W. Bailey, Chicago; E. N 
Baldwin, Chicago; F. R. Cassidy, Chicago. 
A Abicht Auditor, Chicago FE. G. Stow, Manager, 
Huntington: W H. Drallmeter, Chicago; D. E. Cosner, 
Chicago: W P. Minor Milwaukee: E F. Baumann. 
Chicago; E. C. Kessner, Sales-Service, Chicago; P. M 
Swikert, Manager, Oshkos! 


7 
www tf oes 7 
,3 ’ 3) 
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SALES DINNER Ul 
THE EATON, CRANE & 
PIKE COMPANY AT 


CHICAGO.—It was Held 


at the Drake Hoté and 
Included the Sal Staff 
of the Minneapolis, Kar 
sas City and Chicago Dis 
tricts 


Dictaphone District Meeting at Chicago. 


\ meeting of the sales organization, | £ listr 
Dictaphone Sales Corporation, was held at | go earl 
in January. It brought to that city the local represent 
tives throughout the district, the Chicago sales and its 
demonstrators. The meeting was conducted | . 3 


Blackstone, manager, with H. H. Cross, ass 
manager, aiding. The points brought out 
meeting were applied to benefit the personnel of the ¢ 
cago district. It was brought out that the company had 
closed the biggest year in its history, and tl 
was the largest month in the experience of t Chicagt 
branch, which helped materially in completir ts largest 
year. 


Lynn Business in New Location. 
Che Allen Company, Lyn: Ma 
operating in a Munroe street 


building, which has three store: 


Stationery 
new location on 
pany has remodeled the 
the street level, 18x75 feet each. The Allen retail stationery 
business occupies one of these stores, and tl Sf nd and 
third floors are used for the display of office furniture. The 
Allen business has been operated the past seven years by 
Morris, Benjamin and Irving Shulkins 


Senior on Western Trip. 
American Clip (¢ 


Charles Senior, sales manager of the 


pany, left New York a few days ago for a ended trip 
over the Mid-Western territory He will be away ab 
two months calling on the trade 











*] February, 1926 OFFICE APPLIANCES 55 


OCC ET sesboessossecsesconsaccocsocoecocwscneuseesiee: >| 


STANDARDIZATION 


\F is the basic principle of the largest and most successful stationery 
i. z and office equipment houses the world over. 

eld : To the representative dealer the name Mittag & Volger (stand- 

- ard for over thirty years) suggests to him at once the best obtain- 

a able in carbonized papers and inked ribbons. Consequently he has 

is H STANDARDIZED in Mittag & Volger products because he knows 

in his own mind he cannot offer his trade anything better and he 

feels secure in his position. He has thus STANDARDIZED in 

every line of merchandize he carries: STANDARDIZATION has 


been the largest factor in the successful up-building of his business. 














“Our Line” 
; | Typewriter Ribbons 
ts and Carbons 





} 
| 
| 
| 
| 
| 
er : Have earned the high approval of every A | 
- : competent and discriminating stenographer E 


: 
THE RESULT OF USING OUR RIBBONS: E 
Letters Clear as Print. i 
: No Blurring, No Pale, Washy Impressions. 
n- : THE RESULTS FROM OUR CARBONS: / 
mn E Copies Clean and Sharp. 


ry i No Smutting, No Off-setting. 
nd H 

he : SUM TOTAL OF RESULTS: 

Dy E Pleasant, Smiling Operators. 


Extraordinary qualities have been incorporated in our type- 

— E writer ribbons and carbon papers, representing characteristics 
ip 4 which at once distinguish them from all others. In the durability 
oA : of our products and for their general excellence they invite the most | 
critical comparisons. 

| 


MITTAG & VOLGER, Inc. 


Principal Office and Factory, PARK RIDGE, N. J., U.S.A. 


| 

| 

NEW YORK Branches: SAN FRANCISCO / 
i 


Happy, Satisfied Employers. 
| 


261 Broadway BOSTON 591 Mission Street 
CLEVELAND 160 Congress Street LOS ANGELES 
326 Erie Building CHICAGO Tajo Building 


MINNEAPOLIS :05 W. Monroe Street ST. LOUIS E 
1040 McKnight Building AGENCIES ALL OVER THE WORLD Merchants Laclede Bldg 
| 























CONFERENCE OF THI 
PARKER PEN COMIANY 


AT JANESVILLI WIs 

The Large Cireup Shows 
the Complete Personnel of 
the Meeting The Grou 
in the Oval includes the 
Following Factory and 
Field Executives First 
Row, Left to Right--H 
I Plackman General 
Sales Manag Kk “ 
Palmer, Vice President 
W. F. Palmer, Secretary 
rreasurer: KR. Franz. Man 
ager New York Division 
J R Khodes Manager 
Southern Division Me 
end Row BR M Palmer 
Assistant Secretary: \ A 
Smith, Managing Director, 
Canada; W L. Clark, 
Manager Chicago Division; L. A. Crowell, Advertising Counsel; D 


J. Phillips Northeast « 


Division 


Manager Pacifie Division Manager 


Manager Northwestern 


Davies 
Anders 


Parker Pen Salesmen Gather at Factory. 


Nearly 100 the held at Janesville, Wi 


men trom net s 
attending the annual sales convention of The Varker Pen 
Company, December 29-31 An unusual feature was the 
salesmen’'s pow-wow, in which the entire field staff gath 
ered, without a single factory official present, to thresh 
out the problems of the salesmen, as salesmen rhis 
meeting was presided over by R. Franz, manager Eastern 
division, and developed suegestions on the betterment of 


the product and the company’s policies Che net results 


of this caucus were submitted to the directors of the com 
pany for consideration Che Parker policy gives the sales 
men opportunity for untrammel}lled discussion, a very ope 
policy, and one which brings results. 

rhe Parker salesmen arrived at Janesville the evening 
of December 28 The following morning a general recep 
tion was held in the factory. It was followed by an 
address of welcome by W. F. Palmer, secretary-treasure: 
Factory tours were made by detachments of salesmen, and 


as well Che division mana 


the repair school was attended 


gers met with H. | Blackman, general sales managet 
The salesmen gathered to receive their portfolios, alter 
which the formal program was instituted R. C. Parker 
vice-president, spoke on “Our Product for 1926": H. ] 


Blackman, “General Outline of 


wecene ral 


sales manager, 
1926 Sales Progran \ dinner was served in the evening 
at the Colonial Clul KR. { Varker, toastmaste: 


December 30—"‘Sales Wuota and Market ¢ Ipportunities 
Charles Coolidge Parlin, manager commercial research 
Curtis Publishing Compar “Advertising,” L. A. Crowell 
of Crowell, Williams & Company advertising counsel 
“How Turnover and Banks Value Display,” L. A. Rogers 


editor of Merchants’ Record and Show Window 

December 31—Salesmen’s Caucus, R. Franz presiding 
followed by presentati of caucus results to company 
directors; “Our Expectat s for 1926,” H. | Blackman; 
“Rulings of Federal Tra Commission,” P. |]. E. Wood 
attorney Closi dress B M. Palmer collectior 
manager 

Luncheons were served in the Parker cafeteria. Che 
Parker Pen band played at several luncheons. In addition 
to the dinner at the Colonial Club, the men attended a 





1926 


Druar y, 






IK Kerst Manager Southwestern Division rey Row } W 

I» sion: W. R. Thuddingtor Manager Central D sion A 

mnopanv dance the evening of December t t Old 
High School auditorium 

The convention was a huge success As Oo 
three parlor cars. a diner and a baggawe provide 
1y the Chicago. Milwaukee & St. Paul Ra ir’ 
the salesmen back to Chicago tor il earl P Year's 
eve nd an opportunity to connect wit! g t S 

Boston Stationers to Dine. 

Phe annual banquet of the Boston Stationers Ass at 
will be held at the Hotel Somerset, Boston, Mas Mi 
day, February 8 The banquet will be he t 
with the second regional meeting of Distr One 
the National Assoctatior 

Kespe nses to post cara tices indicate c 
an unusually large attendance at both the r eting 
and the banquet The general committe: et a 
angements is headed by Samuel (Gros rat! 
hairmat The chairmat s Walter 
Carter's Ink Compa i the vice-chat , i 
| (sreenleat ot the same cor pany The 
mittee consists ot James | Cowhl The 
Company; Creorge ] 1) s \dams , 

In Charles P. Garvin | S. Webste ( 
( ogat service Stati & Printing ¢ 
P. Todd, Thorp & Mart Compat Che 
lames |. Towhill Comy William J. D 
er’s Ink Compa larrie Copeland, B 
C« pany Clarence Davis, Harvard ( | 
(; W. Hart, Joseph Dix Cr le Cor h 
Crosby, Thorp & Martin Compa Ha 
Wollia M. J \licAdams; Everett B é & 
Company; Samuel Narcus; Willis L. I 
I. ©. Hobart. Eberhard Faber: Richard 
Groom & Company; Neil Buckley; Will 
KE. Waterman Com, vse oo fee. A. t,t 
(seorge | Damon, George |] Damon & ( 
| coadore | Southack ] | kairbar ks ~ ( 
Mr. Towhill is chairman of the music a t 


chairman of 


reception committee ( if 


l Hart 


| | day 


con 


mittee an¢ 
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“The Line that can’t be matched” 



































A line which has both quality and individ- 
uality, variety enough for every requirement 
and manufactured with the greatest care. 


Manifold Supplies Company 
188 Third Avenue 
BROOKLYN ‘station L2) N, Y., U.S. A. 
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CPreferred b 
the yer ull 


F course the operator is the real judge 
of typewriter merit. And who is better 
qualified to judge than the person 
whose business it is to operate the machine? 
The operator's acceptance and endorse- 
ment of the New Remington Standard 12 is 
the outstanding present-day typewriter fact 


: br © 
We knew that we were producing a writing 
machine that would do a better and bigger e mM In On 
day's work with a minimum of effort. Now 


operators have proved it. 
You are invited to examine our New 


Standard 12, and convince yourself of its supe STANDARD ] ) 


rior worth. We will place one in your office 


for ye om in gyre way, on your own We believe we make the bet npervher vibben 
wor : without any ot igation on your part. in the world—and its name is PARAGON 
See for yourself if it isn’t the greatest value 
in the standard typewriter field. Just call the 
nearest Remington office. 
Easy payment terms if desired 
REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York — Branches Everywhere 


Remington Typewriter Company of Canada, Limited 
8 King Street, West, Toront 
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Boston Stationers Hold Rousing Meeting. 


t 


Association was held in Cook’s Restaurant Monday evening, 
january 18, with fifteen members and guests present, 


nd despite a storm that blew in two windows and drove 
] 


Charlie Garvin into the trenches, the meeting was one ot 
he most successful the association has had in months. 
The meeting was in the form of a New Year's party i 
honor of Harrie Copeland who is now guiding the sales 
force of Boorum & Pease in New York. High tribute was 
paid by the various speakers of the evening to the work 
Mr. Copeland as vice-president of this association, not 
rgetting to mention his individual success, his lovable 
traits and his general contribution to the trade (eorge 
Davis of Adams, Cushing & Foster, not only paid tribute 
Harrie, but to his predecessors of the early days, which 
leased the older members as well as some of us appren- 
tices. After a speech which had been prepared under diff 
ilties (as Mr. Davis explained), a speech of sincerity inter 
ven with that characteristic of Davis wit, he presented 
Harrie, in behalf of the association, an elaborate desk 
Mr. Copeland responded graciously, and pledged his 
ontinued support of the association, and to the trade 


enerfali 


lim” Towhill made a verbal report on his recent trip 
Washington, where he represented the New England 
strict in discussing plans for the national convention 


ich will be held the Capital city in September 


He was followed by Charlie Garvin, national vice-presi 


who gave some inside information concerning the 
otel “Mayflower 
Mr. King Ward's, who was presiding officer, follow 


ng the business meeting which was in the hands of Presi 
Groom, introduced Mr. Hicks, of Filene’s, who gave 
lear-visioned talk on what stationers might expect 1 
he way of business problems this year. 
He gave a list of do’s and don't’s that were worth 
heed t He warned against special sales, price 
tting, lowering of quality, taking on new lines, spending 
of money on sales promotions, laying too much stress 
luxury merchandise, 


He did urge intensive selling methods, a closer study ot 


egular customer’s wants and a closer application of the 
Si illed suggestive process in selling He paid high 
te to the i11ms and ideals of association wor}! sucl as 
rganizati is doing. 
Bill” Greenleat of Carter's Ink told of the progressing 
or the big Boston banquet which will be held Febru 
Sth, the evening of the da of the New England 
as 
Harri Copeland was voted a1 honorary member t the 
everal applications for membership wer 
e committee for consideratior Harry 
reported more than $1300 in the treasury 
ne E. Ross mnected with the H. A. Johnson Cor 
ve few moments of entertainment which pleased 


é president j 


New Officers for Dalton Adding Machine Company. 


H. | Landseidel, formerly \ 
| president f the Dalton Adding Machine Company, 


umes L. Dalton whose death occurred 


umber f Office Appliances was going t press 


(. Grubbs |} een elected vice-president and directo 

and H. A. Hicks and W. A. Arnold are assistants 

Grul Birney Dysart is vice-president and treas 
qt. ] Viedman is comptroll 


Monroe Man Visits Cleveland. 


I rl ol f the Monroe Calculating Macl ne Com- 


opped off in Cleveland for a short visit on his way 


[he regular monthly meeting of the Boston Stationers’ 


nA BR & 





Efficient. It’s the most accurate system of 
filing and finding yet devised. No guides are 
wasted and the index is actually built to fit the 


list 


Simple. [he principle of Natural System— 
Spell the Name with Guides —is quickly grasped 
by any file clerk. 

Quick. Because the list is properly indexed, 
filing or finding is much quicker with Natural 
System 

Durable. The big handsome steel tabs are 
strong; the guides are finest quality press- 
board. Headings are celluloid faced and can't 


become illegible. 


Clearly Explained. Write for the booklet 
illustrated above. It is the first really simple 
and complete explanation of a filing system 
written in terms that anyone can understand. 


Utes a 
‘\ | profit 


way 
Ng 
Write today/ 


WABASH CABINET 
COMPANY 


“Wabash, lidiana. 
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Hoosier No. 8560 





“Built True--Clear Thru” 


A Slogan That Spells Profit 
for Any Furniture Department 


The Hoosier Slogan concisely describes 
Hoosier Desks and the standards which govern 
their production. Every Hoosier model ts an 
exponent of this slogan; every Hoosier Desk 
accentuates its strength. Dealers selling Hoos 
ier Desks secure the good will of their custom 
ers by selling them quality desks at moderate 
costs. Hoosier Desks sell well because they 
satisfy permanently, possessing inherent qual 
ity, commensurate with the cost. Hoosier 
Desks are exceptional values. 


The dealer who builds his office desk busi- 
ness on the Hooster mark is taking the surest 
and shortest route to success. The line is ex 
tensive and complete; it is the product of a 
factory where quantity production cuts costs, 
while strict maintenance of quality standards 
upholds its reputation 


We shall be glad to send vou catalog with 
full particulars upon request 


HOOSIER DESK COMPANY 


JASPER, INDIANA 


Hoosier No. 8654 
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The Carter’s Ink Company Holds Sales 


Chicago Stam uary Meeting. 


Chicago Burroughs Service Staff Dinner. 
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Invariably a smaller bookkeeping 
force can do the same amount of 
work when Underwood Bookkeeping 
Machines are used. For the Under- 
wood is unfailingly accurate. 


Complete information on this and 
other advantages of the Underwood 
Bookkeeping Machine is yours on 
request. 






& 
Two Jobs in One 


T isn’t necessary to make state- 
ment writing a separate job 

from ledger posting—to leave it 
until the last crowded days of 
the month. 
The Underwood Bookkeeping Ma- 
chine combines these two jobs. In 
posting the ledger, the bookkeep- 
ing machine operator types the 
entries on the statement. One is 
a duplicate of the other. 
Since each account is balanced 
with each posting—statements are 
always correct—ready to mail any 
day in the month. 


UNDERWOOD TYPEWRITER CO., Inc. 


UNDERWOOD BUILDING 


NEW YORK CITY 


Branches in all Principal Cities 


UNDERWOOD 
Bookkeeping Machine 
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Stenographer 


Tabs 


Laborer 





Teacher 











Banker 
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ow The Automatic Selector 
‘“‘Individualizes’’ Your Selling: 


EMOVABLE metal tabs inserted in Addressograph 

name plates (see illustrations on opposite page) 
classify your mailing list according to individual 
preferences, lines of business, etc. Unlimited num- 
ber of classifications possible! 


PO HE Selector attachment (pictured above) on your 
foot or motor operated Addressograph works in 
conjunction with these metal tabs. So, when you 


address your list, the Addressograph PRINTS or 
SKIPS desired classifications AUTOMATICALLY 


N° hand picking of name plates by classifications 

4™N machine does this work automatically After 
printing or skipping, plates are re-filed in their orig- 
inal order in original filing drawer—ALL AUTO- 
MATICALLY. 













8 Profitable Uses 


1—Selling 
2—Recording 
3—Shipping 
4—Collecting 
S—Disbursing 
6—Routing 

‘7 —Addressing 
8—Identifying 


Alddresso 


TRAGCE MAR 





Selling— 


PRINTS FROM TYPE 


meta tabs 





if sta are 
- sed” 03 W. Van Buren St. 


shed alpha 


Factories: Chicago—Brooklyn—London 


numeric 





Mail Coupon Today 














CHICAGO, U. S. A. 
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— Prints 
thru Ribbon 


‘‘Individualizes’’ Burroughs Selling— 


- HE Addressograph Automatic Selector 

enables us to individualize our direct-mail 
to any given group of persons or to several 
groups, at will. The machine automatically 
picks out the desired plates and returns 
them to their respective places without any 
effort from the operator.” 


Burroughs Adding Machine Co., 
Detroit, Mich. 


“Wins 85% Renewals’’- 


= HE Selector Device has enabled us to 
carry out with fine efficiency a system of 
letters to expiring subscribers which has re- 
sulted in a renewal percentage of between 75 
and 85.” 


—American Blacksmith & Motor Shop, 
Buffalo, N. Y. 


‘Saves $1,000 Annually’’— 


ss DDRESSOGRAPH Automatic Selector 
advantages enable us to transfer 2 
clerks to other work—had made possible a 
500% increase in volume of work handled— 
and is saving approximately $1,000 annually.” 
—McLennan, McFeely & Co., Ltd. (Wholesalers) 
Vancouver, B. C. 


Coupon Brings Facts— 7 
Mail IT Today! ¢ 


MAIL 
WITH 

4 Len OUR 
4 HEAD TO 


Addressograph Co., 
903 W. Van Buren 
4 St., Chicago. 


(] Send FREE Booklet: 
4 “Getting Better Results 
4 From Form Letters.” 


Send FREE Booklet: “Does 
4 Your Advertising Pay?” 


Send Prepaid FREE Trial Hand 
4 Machine, Will return Freight COL- 


V4 LECT unless we buy 
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The 
Agency Plan Pro- 


tects Your Interests 










Quality alone would hardly 






have won the enthusiasm and 
support enjoyed by Canton 






products among dealers had 






not the arrangement be- 





tween manufacturer and 





dealer been a money-making 






one. The agency proposition 





was designed with your in- 






terests foremost: it is worth 







while for you to investigate it. 






CANTON ART METAL CO. 
CANTON, O. 
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Conklin’s Annual Sales Convention. 
he annual sales convention of the Conklin Pen Manu 
turing Company was held at the factory in Toledo the 
Salesmen generally reported an ac 


celerated interest in fountain pens and mechanical pencils 


rst week in January 


ill markets, with a pronounced tendency in both trade 
public to avoid service complications following sales 
Conklin met this situation a year ago in bringing out a1 
ynditionally and perpetually guaranteed pen—the Conk 
lin Endura—of which a large number have been sold 
throughout the country. 

\mong the new Conklin products presented to the sales 
e were \ pencil to match the Endura pen and the 

( nklin Universal pe neil to retail at $1.00. 


The Endura pencil is made in the new popular large di 


umeter, with gold tip and band on cap. It controls from 
the top. It is a sightly and efficient piece of merchandise 
and retails at $3.50 

The Conklin Universal pencil is generously proportioned 


nd strongly made it propels, returns, and expels the lead 
vith an exclusive operating mechanism which controls from 
the top \ large ready-to-use replac eable eraser is stand 


+ 


ard equipment 


The conventior closed with a banquet at the Toledo 
Club and initiatory rites performed on a group of salesmen 
have joined the Conklin forces at a comparatively re 

ent date 


Richmond, Va., Office Appliance Association 

The first meeting arranged by the newly appointed pro 
gram committee took place on December 21 \ short rou 
tine session was followed by an amusing get-together meet 
ng at which Santa Claus himself appeared and gave out 
(hristmas presents 

Chere was no meeting on December 28, but on January 
$a meeting was held featuring a most interesting address 


on the aMmpaign to secure for Virgi ia the new S] nandoah 


National Park. On January 11 the session was one of busi 
ness entirely The meeting following was addressed by |] 
Craig, treasurer of the Tobacco Growers’ ( perative 
Association, wl is a large user of all types of office sup 
eq t 

Che association holds meetings every Mor day trol 12:30 
{ t Chamber of Commerce Club Visitors 
fice apt nce and supply manufacturers or distribu 

Vavs lcome 


Stationers’ Association of Montreal. 


\t a meeting t this association held on Wednesday Le 
ber 2, W | Dawson of Daw son Bros Ltd was elected 
Eugene Abraham of Latter Bros., Ltd., vice 
t. and William F. Dawsor1 f Charles F. Dawson 
secretary-treasurer for 1926 
ddress the association is P. O. Box 675, Montreal 
as been established in order t ivoid change f ad 
ter each annual meeting. 
An adjourned annual banquet will be held on Wednes 
d evening, February 3, when Edwin H. Sell, president of 
il tio! will be ese 


Des Moines Reciprocators Meet. 


Cx eting ot! the January Sf \ 
of the Des Moines National Bank 
g n interesting talk on farm and business conditions 
I 
side thi 1 at ¢ kly 
g (Sat ntil each men t as hae 
s Y club the p ( e sells 
()s} e Elliott-Fis ( ‘ Ss ss eta 
*..3 
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OFFICE AND DIRECTORS’ TABLES \ 


“Better Offices” 
are Equally Profitable 
for Dealer and User 


Equipping an office is an undertaking of 
much importance; to the user, it means 
more efficient working conditions, more 
attractive surroundings, more production 
for the day’s effort. To the dealer, it is 
opportunity for extra good profit, but, 





more important, it is opportunity to ren- 
der lasting service, to set up a monument 
of good will, with advice and with mer- 


~ 


{ al dise. 


SAMSON TABLES are the logical equipment 
etter offices.” In appropriateness of de- 
sign, in beaut f grain and finish, in variety of 


and it structure and length of serv- 
SAMSON offers a new standard of excel- 


We shall be glad to send full informa- 
tion to interested dealers. A line on your let- 
terhead is all that is required. 


Mutschler Brothers Co. 


Nappanee, Indiana 


502 Madison St. 









mare 
thi« test 
and ve 
rove the endur- 
ng strength of 
Samson Tables. 


Lift the 


Corner! 
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Rubber Key 


Quality 


"HE firmly established 


success of Munson’s 
International Rubber 
Typewriter Keys is a 
matter of common un- | 
derstanding in every 
office where they 


have been used. 


This accounts in large 
measure for their 
rapid growth in pop- 
ularity and contin- | 
ued repeat sales. 



























Carry Munson’s 

International! 

Keys and sell 
the best. 


THE 
















Samples and trade prices 
furnished on request 


Munson Supply Co. 


The Largest Rubber Key Factory in the World 
DEPARTMENT D 
23 City Hall Place 
New York ! 
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Chicago Typewriter Dealers’ Association. 


[The meeting of Tuesday evening, January 12, in the 
music room on the seventh floor of the Hamilton club, Chi 
cago, was, in a sense, a living-over of the et g of é 
previous month at the Shipman-Ward factory Ravens 
wood, for Mr. Shipman, who took several reels of moving 
pictures on that occasion, showed them upon the screen at 
this last meeting. The pictures were amusing te 
esting—and terrifyingly truthful, showing everybody pres 
ent just how he walks and acts and smiles. H ne looks 
in action is quite as much of a revelation as the sound 
one’s own voice heard the first time from a dictating n 
chine Che fact that this was a private 
Hollywood managers being present, is no dé reas 
why the Chicago typewriter trade has not alrea n de 
prived of many of its members, lured away 
offers from the movie magnates 

The members of the association are much indebte 
President Shipman for contributing an entirely unique and 
original feature, providing as well in the fil 1 permanent 
record of the last meeting of the associatio1 
Grace, 1925. 

\fter the pictures had been shown, Mr. Shipman having 
an engagement retired, and Walter Fox, the vice-president 
took the chair After the minutes of the previous meet 
had been read and approved and some routine usiness 
disposed of, Warren G. Johnson, president of the Johnso1 
Investigation Service, described the collectior t his 
agency. The meeting then adjourned, 

Next month’s meeting will take up several i rtant mat 


ters relative to local conditions 


Chicago Meeting of Royal Branch Managers. 


\ group of branch managers for the Royal Type 
Company, Inc., operating in the central west met with Capt 
W. C. Lavat, general sales manager, at the (¢ ress Hotel 


Chicago, Ill., January 16. The company’s 
ear were outlined to the managers and the p1 ects 
that period surveyed. The branch managers la 
were W B. I arsen, Chi ago; G \ .a [India 
apolis, Ind.; John Shea, Jr., Fort Wayne, | W. A 
Partee, Milwaukee, Wis.; E. J. Andersor Moines 
Iowa; F. W. Bauer, Peoria, Ill.; J. L. Doy! South Be 
Ind.; C. C. Flagg, Rockford, I ( 4. S > £ 
eld, Ill.; H. B. Swaisgood, Davenport, | W.J.M 
gomery, assistant sales manage centra 
een manager at Montreal, Canada, 
his new work. Among others present wet G. Ker 
nedy, Chicago office; E. F. Gustafson, cashiet if 
Miss I. Stadelman, stenographer, Chicag 

Apela Club of St. Joseph, Mo. 

This club was organized on Septem! er < 1925, si 
which time they have had some excellent meetings. Me 
bers are co-operating with each other to 
concerned Meetings are held regularl ry onday 
noon at the Elks’ club at 12:30 P. M., the ses lasti 
until two o'clock. The program during 
of February will include the demonstratior 
of the lines of different members, so that ¢ é 
the club may be versed in the other tellow products 
This period being over, the club will invite speakers frot 


wholesale and retail business houses to make t ty minute 


> 


addresses on salesmanship problems. Buyers as well 


sales managers will be invited to make these 
The Apela Club of St. Joseph is heade W. D 
Hacker, president, who is agency manage! Safe 


Cabinet Company at St. Joseph 
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G $ 
HIS new desk stands 
435 inches high, is of 
steel throughout, with a 
steel roller curtain which is 


dust proof, water proof, 
vermin proof. 





There are ten trays, each 
holding 1,500 cards, and 
each instantly accessible. An 
exclusive ““Y and E”’ feature 
permits the roller curtain to 
be lowered beneath the level 
of the bottoms of the trays, 


OFFICE 


new! “Y and E” Steel 
Standing Card Ledger Desk 


so that a tray may be slid 
out instead of lifted. 


The movable posting section 
operates on smooth rollers 
to any desired position, and 
for the convenience of the 
worker is surfaced with 
battleship linoleum. 


We furnish this desk regu- 
larly in olive green, mahog- 
any or walnut finish. 


Write us for descriptive 
circular and prices. 


YAWMAN «0 FRBE Mre.(0. 


255 Jay Street - 





Rochester, N. Y. 
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Quality is not 
enough these days 
Other factors are required 


to insure the Ribbon and 
Carbon Dealer's Success 


Established 
1878 


Incorporated 
189] 





A & W. Service is dependable. Nothing 
* less than quick action when orders 
and inquiries are received. 


HE A. & W. Line is complete in every 

detail—Inked Ribbons of every de- 
scription—Carbon Paper for every~ pur- 
pose. 


& W. Co-operation means additional 

* business. We work closely with the 
dealer on large business, where help is 
required. 


HE Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 


5 tw Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 


A & W. Policy—we do not compete 
* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 


HE A. & W. Line of Ribbons and 

Carbons is essentially a dealer’s line— 
developed entirely to meet the dealer’s 
requirements. 

UR Salesmen are calling on the trade 

regularly—order through the one who 
calls on you, or by mail. 


CC%he AULT & 
WIBORG Compay 


CINCINNATI, OHIO 
U.S.A. 
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Chicago Office of Angle Steel Stool Moved. 
The Chicago office of the Angle Steel Stool Company 
has moved to 325 West Madison street. This is close t 
the loop district. The former location was at 9 Sout! 
Clinton street, across the river. T. M. Lothrop, the Cl 
cago manager, has brought his office and display to a cor 
venient location for his Chicago customers. 


Quigley Furniture Has Chicago Distribution. 
The Quigley Furniture Company, Whitesboro, N. Y.., 
now supplying dealers in Chicago and vicinity with the 


requirements from a warehouse at 1519 South Wabash ave 
] 


nue, Chicago, Ill. The telephone number is Michigan 0230 
The stock includes the complete Quigley line of desks 
tables and accessory furniture such as costumers, ward 
robes, etc. Radio cabinets are also in stock he Chicag 


trade will welcome this added convenience in meeting the 
consumer demand for the various elements of the Quigle 


line 


Madden’s Escaped Fire Loss. 


Madden’s Stationery Store, 96 South Main street, Wilkes 


Barre, Penna., had a fortunate escape in a fire a few weeks 
ago which damaged several business houses nearby Phe 
Madden store is in a building of fireproof construction, and 


equipped throughout with an automatic sprinkler syste 
Walter J. Kressly, proprietor of this |} 


business conditions throughout the Valley are fair Che 


yusiness, reports 


suspension of mining due to the anthracite strike has 
fected every line of business, as the mining industry is 
of the main dependents of the region’s merchants 





Government Ruling on Electrical Typewriters. 


A requisition by the Bureau of Standards, Washingto1 
D. C., for an electrical typewriter, brought up a questi 
which reveals the necessity of a change in the buying 
schedules. The machine was priced in the requisiti 
$132.30. Controller General McCarll ruled that the pur 
chase could not be made, unless the price could be broug 
down under the schedule of prices laid dow: law 
standard typewriters, manually operated. W 


vance in typewriter design it will become 
legislation enabling the purchase of su 
scale of prices appropriate 


efficiency of the new machines 


Constructive Thoughts on Selling. 
Che Reliable Typewriter and Adding M 
tion, 170 West Washington street, Chicago iS issu 
two booklets full of meat for the dealer 


without cost to applicants 


“Selling with Reliable” is a study 
dealer's problems, and a suggested plat 
In its twenty-four pages are expounded thx nciples 
diversification, detailing the Reliable’s merc] ing pl 
It points the way to more profits through a rational sele« 
tion of stocks of typewriters, adding and calculating 
other office machines The booklet treats at nsiderabl 
length the corporation’s plan for establishing the dealet 
credit. 

“The Tiny Show Window” is a condensed mpe 
of the office machine field, telling briefly the different ty 
made by the individual manufacturers, and their sever 


fields of use. It treats of adding and calculati 

and check writers and protectors specifically, with sketch 
information on typewriters. The booklet should be i 
valuable to the typewriter dealer who wishes to diversify 
his lines, and is not familiar with the adding ilculating 
and check writer mechanisms on the market 
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Make the Best of Spencerian Advertisements 


NEARLY 5,000,000 copies of seven leading national magazines— 
read by approximately 25,000,000 per issue—and all carrying 
Spencerian advertisements. The marked dates on the calendar 
show when each advertisement is published. Spencerians are ad- 
vertised the whole year round. Every few days your customers 
are told why Spencerians are the best. 

We urge you to use our free display material and to push 
Spencerians. We'll broadcast our message but you must complete 
the sale. To make it easier for you to complete it, we offer you 
window displays; counter displays; 3 different display sales-cases; 
sample pens—3 in an envelope; folders for envelope stuffers; and 
electrotypes of pens. 

Everyone uses pens. The sales of little articles lead to sales on 
large ones. 

Look again at the dates marked and write regarding our free 
display offers. Spencerian Pen Co., 749 Broadway, New York. 








A-PERFECT:+:POINT:FOR+EVERY+PERSON 
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4 THE EQUIPMENT OF ART META 





HE new improved Art Metat Desks at their new 
lower prices present, we believe, the greatest value in 
desks ever offered by any office equipment manufacturer. 


1—ART METAL Executive Desks, in the new low 
Roll lop, Flat ‘I Op, and Tables, with Costumer and Waste 
Basket to match. ‘This ‘‘Executive’’ Suite provides all that 
is requ'red of furnishings to grace the private office of the 
major executive—rich simplicity, distinction, beauty, smooth, 
noiseless operation, and the wonderful responsiveness in use 
of the best desks that the skill of three generations of 
craftsmen in steel can build. 


2—ART METAL Standard Desks, comprising seven 
new models, have been designed to provide business ex- 
ecutives with the most comfortable, convenient, and ser- 
viceable piece of personal office equipment to be had at any 
comparable price. The selection of models is sufficient to 
offer a type best suited for any particular work; yet so re- 
stricted in numbers as to permit of economies in volume 
production that make possible substantial price reductions 
on even these improved models. 





3—ART METAL Commercial Desks, in twelve new 
designs, for general office work, representing an improved 
development of the popular “‘corporation’’ type desks first 
introduced by Art METAL several years ago—the most 
practical, convenient, serviceable, and economical general 
office desks on the market, each an exceptional desk value. 


=) 
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NEW YORK 
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Oj Art Metal Steel Desks 


BEY EEN the covers of this book you will 
find the most complete showing of steel 
desks ever presented by any manufacturer. 


Here are pictured and described in detail 
designs of desks for every requirement of 
any form of office or clerical work, from 
the de luxe Executive Suite to the most simple 
and inexpensive Commercial type desk, in- 
cluding designs to meet the special require- 
ments of bookkeepers, cost clerks, engineers, 
etc. Each model of this most complete 
line presents the latest and most advanced 
thought in desk design and construction. 


Steel, Office Equipment, Safes and Files 
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: Filing Supplies | 
‘ 
; Ling upp 1eS 3 
‘ g 
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’ ? 
# 
That Insure Repeat Orders ; 
s a 
: . , 
: Quality Always Maintained 
* 
+ s 
4 * 
Manic ial Prtitiera Complete Line § 
L —_— QE Folders , 
LV / Vertical Guides g 
V Descriptive Cards V 
L Price List Card Guides , 
* Etc. s 
g Upon ; 
, Request , ; 
’ Bicco Quality ® 
L uiiiani Always Maintained , 
; ; 
; ; 
; ; 
° ee g 
‘ For Simplicity and Economy L 
é Our Simplified Filing System ; 
‘ adapted to all lines of business. , 
H Send for Descriptive Folder and Y 
, Prices. y 
, ; 
: Up To Date Equipment ; 
LY for Quick Service on Special , 
* Ruling, Printing, Tabbing, D 
4 Punching, Etc. ’ 
, ’ 
4 ’ 
¢ BOSTON INDEX CARD COMPANY ; 
; 113-115 PURCHASE STREET : 
, BOSTON, - - = #MASSACHUSETTS 
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Trade Rules Designating Furniture Woods. 


| ? 


Federal Trade Commission has approved a set 
rules adopted by New York dealers in household furniture 
to govern descriptions and marking of furniture. The rules 
lopted by the New York retailers in the course of a 

ittal conference” conducted by Com 


ner Vernon W Van Fleet. The Federal Trade 


Commission has announced that all furniture manufacturers 
| be invited to subscribe to the rules, and 
als al ture dealers and furniture associations will 
be asked to be governed by these rules. 
Fol g ‘Rules for the Designation of Furni 
t Woods 
I Fy ( hich exposed Surfaces are of one rd 
shall be designated by the name of the wood 
Furnitur e in which the exposed surtaces are of more 
kind ‘ d shall be designated | the i ot 
he nr ncij 1] d used. 


Interpretation of Rules. 
Exposed surfaces mean those parts of a piece 


sed to view when the piece is placed in 


illy epted position for us¢ 
ex] ed surfaces of all furniture pa ré 
ted solid wood shall be of solid wood of the 
k nated. If veneered on the same wood, 
desi ted as a wood of that articular ki I 
trerent wood it 5] 1] be describe as 
used for decorative purposes wher 
add to the artisti value stiati ‘tes 
? Ci. ed 4 S 
tl nee de 
S Stantia S s¢ ex 
\ \ egarded i gyiie il 
| Ed. fa il il I I 
ept as pro Tt 
é 
Finish Designates Color 
tT; de ~ 
muy 
\ ata labe r 
es 
al 1 
} nit \ 1 
’ 
t 
Novel Use Suggested for see: 
t t Inland Printer, ago, int 
ry gy I adapt the type IT 
peared in “Photomechanical Met 
ted by S. M. Horgar 
( VW The 1s t ew t id 
print type dire g ta 
. be pri ited i itset 
ac ch the proposed writte s 
° . S hard inyie i d é t 
1 ribbc 
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S465AW —of a 
four-piece suite 


You ve Heard this Before--But, 
Make Your Office Chair Business Pay! 


Eve office equipment dealer knows that a man out- 
fits his « e in one of two ways. He decides to have it 
gor rd all the way t and pays the price or, more often, 
he determines to spend a certain amount of money—buys a 
good iesk ind files and then gets what he can in a chair 
with what left. Which means a cheap chair. 

Of course, this is all wrong. He should think of his 

hair first But he doesn’t and the dealer must go on 
carrving a stock of <¢ ip chairs which mean little or noth- 
to him in ter f profit. He maintains them as a 

There nly one way to overcome this situation. That 
is to provide a chair which a man will demand no matter 
what its price in relation to the amount he calculates to 

pend. The De rby Posture chair is such a chair. Extensive 


mew have proved that 80% of the men who try them, 
buy them. 


It’s the ymfort factor that does it. These are the 
rtable chairs known. And they cost you no 
ther rs of similar quality. 

ke r off hair business pay! 





P DERBY &Co. INC. 


Chairmakers for80 years 
GARDNER, MASS. 





I» ve 
/ oe 





217 West 35th Street, New York City 
197 Friend Street, Boston 
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DURABILITY 


IN MAY, 1881, 
THE J. F. DIETZ COMPANY 
was established and began the 
manufacture of Desks and Office 
Furniture. Many of the desks 
made and sold during that first 
year are still in use and giving 
good service to their purchasers. 


This high standard of excellence 
in workmanship and materials 
has been maintained throughout 
the years, resulting in a host of 
satisfied customers who have in 
turn built good will and success 
for this company. Our aim has 
constantly been to make only the 
best in Desks and Office Furni- 
ture, considering not only beauty 
in finish and attractive design, 
but also durability in point of 
service. 


Desks look very much alike to 
the average buyer, but under the 
surface there is a great difference 
in materials and _ construction. 
We know exactly what goes into 
our product because we manu- 
facture practically all of our own 
parts, using only carefully select- 
ed and seasoned lumber. Rigid 
inspection and skilled workman- 
ship complete a beautifully fini- 
ished and durable article. 


THE J. F. DIETZ COMPANY 
CINCINNATI, OHIO 
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January Displays at Chicago Furniture Mart. 
Several manufacturers of the office equipment field were 
represented at the Chicago furniture market, he!d at the 


American Exposition Palace, 666 Lake Shore drive. I|: 
most cases office furniture items were shown in conjun 
tion with household furniture 
Chicago Mirror & Art Glass Company, | m 724 
Mirror display exclusively. Chas. T. McKee in charg: 
Crocker Chair Company, Room 1411—Complete chai 
line, including office chairs. G. A. Reimer, sales manager 


in charge. 
Furnas Furniture Company, Indianapolis, Ind.—R: 
1509. Costumers were shown with housel t 


Weston in charge. 


Hanson Bros. Scale Company, Room 624—Housel 
and office scales. John E. Ward in charg 
Haywood-Wakefield, Suite 326—Office chairs wer: 
played with the household line, showing posture desig 
both desk and typewriter chairs. C. M. Sailor, sales 
ager, in charge. The company celebrated tl} ntent 
of its founding, and a monster birthday ith 100 
candles stood in the lobby to commemorat« 
Murphy Chair Company, Room 1511—Oft 
with household display. Gleeson Mury 
and general manager, in charge 
Mutschler Bros. Company, Room 1017 
play was confined to household furnitur 
regarding “Samson” office tables was 
Albert Power in charge 
St. Johns Table Company—Suite 1632 
confined to household lines, but the sales 


prepared to care for calls concerning 
Petrie, sales manager, in charge 

Tell City Desk Company, Room 1122 
were shown here I. A. O'Toole was 


desk line and C. F. Fenn of the chai: 


Chicago Wholesaler Delves Into Mayan Ruins. 


Ogden T. McClurg, head of A. C. McClurg & ¢ 
Chicago, is one of a party which has undertake: <I 
tions in Yucatan. Mr. McClurg holds capt 
an experienced navigator on salt as well as f: 
an able hydrographer. The expediti Orle 


in January, and is to return in about three 
It is known as the Mason-Spinden scienti! ’ tion, « 
sisting of Gregory Mason, writer and exp] 
J. Spinden, assistant curator of the Peabod seum, Har 
vard university; Ogden T. McClurg, wholes blisl 
hydrographer and yachtsman; Ludlow Gr 
American Museum of Natural History 

After arrival at Belize, British Honduras 


schooner was chartered, adapted to sailing 1 shall 
East Yucatan lagoons [The schooner will I red 
various points on the coast, and the scient | 
the interior with a native escort. Much tr 
unexplored, and the party expects to locat M 
ruins and various natural phenomena. 1 

tory trip, and no excavations are planned 

scriptions of the ancient buildings will be n 

of the ruined cities will be prepared for the guidance: 


later explorations. Photographs will be 
carvings and the architecture of the Mayas. 


sents one of the earliest American civiliz 


catooanne Studies by Underwoods at Chicago. 


Salesmen of the Chicago local branch, | 
writer Company, are taking an eight-week « St sales 
manship. This work is presented by W. Kk. Br: 
dent of the Salesmanship Foundation, Straus | ling \ 


great deal of constructive thought is being 


Underwood staff in an effective manner 
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pt ane -COT— the 

) rongest waste 

<4 basket ever built 

— is made of Na- 

tional Vulcan- 

hair ized Fibre... 

; “the material 

SS with a million 
uses!’’ 


‘ 
Luu 











VUL-COT — an accomp 


L-COT brought the waste basket out = 


from behind the door and under the desk iz “= 
and put it where it belongs at the side ofevery _ sees 
worker! . . . VUL-COT marked the beginning | Peis, re 
of a new era of economy in the handling of He 


office waste . . . Business men who buy 
business equipment on the basis of service 
are standardizing on VUL-COT! 

At stationers and office supply stores. 








National Vulcanized Fibre Co. 
WILMINGTON, DEL., U.S. A. 


We operate six great plants and maintain sales and service offices at Balti- , 
more, Birmingham, Boston, Chicago, Cleveland, Denver, Detroit, Greenville, 
Los Angeles, Milwaukee, New Haven, New York, Philadelphia, Pittsburgh 

Rochester, San Francisco, Seattle, St. Louis, Toronto 





The only material that will 


successfully stand the 

strain of track insulation or 
— built to withstand com- 

pression stress up to 42,000 ese 

pounds per square inch! 


O. VULCANIZED 


FIBRE ~the standard waste basket 


Made by the makers of Phenolite — Laminated Bakelite 
VUL-COT advertising as it will appear in the March issue of System - 


chit ae oy 
bee ere | 
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2a) THe INEVITABLE “TYPEWRITER IS ‘HERE 






























































MODERN BUSINESS 


O longer is it necessary to endure that thought- 

disturbing, nerve-racking tap-tap-tap of the 
typewriter. The New Model 6 Remington- Noiseless 
has solved that problem for all time. It is the only 
noiseless writing machine. 


This new machine has the complete four-row stand- 
ard keyboard—the keyboard with which all operators 
are familiar. It has the light, natural touch which is 
universally desired by operators. Its action is surpass- 
ingly easy, which insures a great volume of work. And 





EFFICIENCY DEMANDS 
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IT 


its work is beautiful— worthy of any user’s signature. 
Business efficiency demands noiseless typewriting; 
comfort demands it; human nerves demand it; health 
demands it. And the new Remington-Noiseless No. 6 
is the complete answer to this demand. 

From the standpoint of efficiency—in fairness to your 
employees and yourself—you should investigate this 
new machine. We shall gladly place a New Reming- 
ton-Noiseless Model 6 in your office for examination 
without any obligation to you. 


REMINGTON TYPEWRITER CO., 374 Broadway, New York — Branches Everywhere 


Remington Typewriter Company of ¢ 


nada I te King Street W 


New Remington-Noiseless 


WITH FOUR-ROW STANDARD KEYBOARD 
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“Throwbacks” 
Which Were Interesting to Readers of Office 


late Andrew I Weis was the 
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Salmagundi 





Fifteen Years Ago. 


of Scenes and News Stories 
Appliances in February, 1911. 


subject of the frontis- 








pie 
| sales authorities, E. St. Elmo Lewis and Griff 
G ontributed to a composite on “Salesmanship.” The 
t iewpoints were presented in parallel columns 
Campaigning for Foreign Trade” was a contribution by 
W. H. Beardsley, of the General Typewriter Exchange. 
AY t ate knowledge of the foreign field and the psychol 
é erseas buyer was show! 
Se il contributions covered various phases of the sys 
é and equipn used in banks 
\ Monarch. typewriter was illustrated, with a carriage 
4? ches wi riting 487 characters to the line 
litorial mmented on “Concentration of Furniture 
Ex t I ( cago this has been largely accomplished 
w ird to the household lines Che office furniture 
ispl have not yet been housed under one 
\ c s to be held Amsterda \pr 15 
ling t lune 
4. B. Dick Company had occupied its seven- 
l Chicago And in 1926 the company will 
ew structure adjacent, which will be 
( d and ready for occupancy in a few months. At 
ve shall have the pleasure of illustrating and de 
the new structure and its arrangement. 
\ vs report vvered the destruction by fire f the 
\ Type Company, New York, N. Y., in 
Tat Withit thirty-six hours work was _ resumed 
he urtesy of other houses, which provided work 
ters e Wholesale mechanics 
re and personnel of the Bixby Office Supply Com 
Grand |] ids was described in an illustrated arti- 
“Suppl part of the title had been outgrown, 
s given pron in tl vindow 
4 i itioners Was 2 Lake 
1 | son Compa Ne ( eans, La., cele 
ts new SIX ) d isement 
r ittended 150 
1 a Havana Tri is itine 
ive 1 spe ica e it 
ssuc 
( | id { 1 t ILS 
G vhich the t neé 
Beaumel & ({ Va i ited 
] 
Novel Version of New Year Theme. 
: ger at Mad Wis., for tl & 
I Y | New 
stomers a H | it 
d Ho the 
MP " 
vl IMI 
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Service to the 


Typewriter 
Trade in all 


the Worlds 
Markets 


\ 7HEREVER the typewriter serves in- 

dustry, there is close at hand, AMES 
the typewriter—extensive, 
improved. AMES 
parts and tools are the very best 
for the purpose and they compose the most 
nearly complete stock of any in the world. 
AMES platens are ground accurately on our 
own patent machines, and shipped back to 
you within 24 hours of time received. 


service for 
prompt and continually 
supplies, 


The recent consolidation of the THORP & 
MARTIN typewriter parts and accessories 
business, places the AMES line in a position 
and unfailing 
Thousands of items for every type- 
made and many, the manufac- 
ture of which is discontinued, are instantly 


of unquestioned leadership 
service. 
writer now 


available 


Remember AMES SERVICE means 
that AMES is at your service. The AMES 
catalog lists and illustrates the entire line; 
it is a most valuable book for typewriter 
dealers and every one should have a copy. 


Ames Supply Company 
564-572 West Randolph Street 
CHICAGO, ILL. 


Branch Office 
507 Mission Street 
4] San Francisco 


Department 
nard Street, 


York, N. ¥ 


Brar ! 1 Export 


STATIONS 
Colorado. 
Houston, Texas 
nas 32, Mexico, D. F. 


SERVICE 
Denver, 


. Toronto, Canada 
oO’ Re St Hav 


Ge Street 


ana, Cuba 
Sydney, Australia 
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Desk No. 1660-F 
60-inch Flat Top 









Desk No. 1645-TW  Counter-height 
Pedestal File 


— No 903-VL 





. ‘ GF Allsteei * 
Table No. 1660-TD Desk No. 1660-R 6 Shelving 


60-inch Table 60-inch Roll Top 











_ 


A Great Asset for Dealers | 


HE modern office dweller likes to surround himself 

with business-like equipment. But the furnishings 
must present a pleasing appearance as well. He wants 
cabinets, shelving, even waste baskets, that harmo- 
nize with the desks and tables. And so he turns natu- 
rally to the dealer who carries GF Allsteel office equip- 
ment. There, under one roof, he can select a complete 
outfit of office furniture and secure quality, beauty, 
and uniformity of style and finish—at a price that’s fair. 





Kaufmann's Department Store, 
Pittsburgh, Pa. Over 700 GF 
Allsteel Counter-Height Files 
on this floor. Sold by the Alisteel 
Equipment Co., Pittsburgh, Pa. 


CEMYEY 


The Complete Line 0! 


_— 








————l 
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Letter Tray 


Transfer Case 








4-Drawer 











Letter File 
No. 104-VL 





Safe No. 6319 
Underwriters” 


Class **A** 





Deuble Door Storage 
Cabinet No. 25-SC 








.rs Because It’s a Complete Line 


. 


ine of ote Equipment 





HE GF Allsteel line is a complete line—a well-known 

line—a line backed by strong selling-co-operation from 
the manufacturer. Widespread national advertising has 
helped establish it, and the 1926 national advertising is on 
a bigger, stronger basis than ever. There’s a well-planned, 
direct-by-mail campaign for dealers’ use, too. If the All- 
steel line is not sold in your city, you will be exceedingly 
interested in our dealer proposition. Write for it at once. 
THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Expert Department: 438 Broadway, New York City—Cable Address: ‘‘Genfire—New York’’ + Canadian Plant: Toronto, Ontarie 


A full line of 
Filing Supplies 


Y 


O/o 
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beginning of the New Year, but our 
IM Paired by this seeming IM Pediment. 
he IMPelled by a seif IMPosed desire f 
if we would eliminate al! present 1M Potency 
idence. 
“Your be IMPerturbable 


manner must 
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Druary, 


+ 


ther 


al 


T 


id 


ve 


ous or I1MPatient, if you would IM Press other 


finally remembering the everlasting 1M Portan 




















VELOUR 


COVERED EDGES 





Spongtex Chair Cushions 
VELOUR Covered 


SOMETHING brand new —a resilient 
sponge rubber cushion covered with an 
attractive taupe velour covering. Here 
is a cushion that will not only stimu- 
late but increase your sales in office 
chair cushions. 


For dealers desiring to standardize on 
just few items as possible, this 
taupe velour Spongtex cushion will 
answer almost every requirement. 


as 


It is a strictly high grade, thoroughly 
finished product and will blend in with 
any kind of office furniture—and priced 
in keeping with efficient production. 


—and the 
cOMPo 


Non-Clogging Paper 
Stapling Machine 


Incorporating New 
and Outstanding 
Features. 










AMIRVIN CO INC 
PHILADELPHIA 


vsa 
ors tarevToR 





The STAPLE RELEASE 
permits the of beth 
No. 1 and No, 2 staples. 


use 


A device that doubles 
the utility of this al 
ready preferre: paper 


stapling machine 


and—No advance in price! 


Write for literature, prices, etc., as well as various 
other attractive offerings now ready. 


A. H. IRVIN COMPANY, Inc. 


1015 Chestnut Street Philadelphia, Pa. 
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not 


e must 
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IMProy 


I 


; 


M Petu 


bl 


having 


IM Plore 


IMPlicit faith in your ability to overcome th 
unsurmountable barriers to YOUR NI 
SUCCESS. 

“IMPLANT these facts in your mind, 
then it will be IMPossible for you to hav 
BUT—A Happy and Prosperous New Year 

“Note This message is somewhat IMP: 


Writer.” 


Alco Booster (Ivan Allen-Marshall Com, 


can’t do much 


He 
they 


said, “All right, 


but I 
call 


the ‘brassiere.’ 


because of the fact that it is so small, costs 


is so lasting. I refer to the rubber stamy 


It is practically impossible to find a 


to express its part of the charge per day 
expense of a business. It is the most effe 
order time saving device ever placed on the 
Many businesses having a number of custe 
dress stamps in their shipping departments 
velopes, tags, labels and various forms be 
tomer’s name and address The manager 


remarked: 


“I would not know how to get along 
cost being so little, the value so great ( 
addressing cut so much that I recl t 
anything.” 

Another firm surveyed its office and 


over 800 different stamps in dail 


Vy us \ ( 
1 
i 


manager of the firm that he sai 


“What would we do without then 
Small Essentials Overlooked. 

These are facts, and the tendency to 1 
complicated devices is liable to causs 
to overlook the small essentials. 

\ plain endorsement stamp for checks 
that it becomes a fixture, and you 
seeing it. The only time another is 
first may be lost, so see that ad 2 
writers, for instance (at their cost) dé 
tinual usefulness and durability witl é 

It may safely be s even to an ef 
no appliance in the industrial world ¢ 


accomplished better 


identifies goods, mark 


labe ls, 


le« tions, 


imprints invoics 


»] shows < ue 








cK . *hat ¢ im 1 al 
ing matter on anvthing that will take 





who is taking up golf, was asked how he lik 


ath ' 
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British Stationer] In an effort to assist 
tioners in the sale of good paying lines | desir 
the attention of readers the “biggest littl 
ern commercial devices—the ordinary rubber 

You have heard or read of the wonders 
tion; conveniences of light, heat and power 
of adding machines; the scope of the typey 
accomplishment of many other speed appli 
most important device you may be inclined 


Foozled His Golf Langwitch. 


ything el 


ret 


Importance of the “Biggest Little Thing.” 
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The Conklin 
Endura pencil 


$3.50 
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Pens 7’ Pencils ” Sets 


TWO NEW PENCILS 
YOU HAVE WANTED 


Here is the first thoroughly complete 
one dollar pencil. The Conklin Uni- 
versal repels as well as propels the lead. 
[t works both ways without jamming or 
sticking. Controls from the top. Large 
ready-to-use eraser. Ample magazine. 
Beautifully finished in black. 

The Conklin Endura pencil is built for 
hard usage. The big, new, popular size. 
Gold tip, band, and clip. Controls from 
the top. The ultimate in pencils. Red, 
black, mahogany. 


The Conklin Pen Mfg. Co. 
Toledo, Ohio o 


San Francisco o 
Barcelona 


Chicago 
London 





The Conklin , a rs ee . ye 


a oe i] ’ os x os 
Universal penci a a fe 


— © ~ ~~ Vv’ 
$1.00 ¢ Yee Ps 
) > > 


on = & ’ 
4 MY nF SF € . ee a 
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STEEL FURNITURE 
POLISH 


Van Dorn METALUSTER! Remember that 
name. It identifies the new cleaner, polish, 
and preservative developed especially for use 
on the baked enamel surfaces of steel office 
furniture. METALUSTER is an exclusive 
Van Dorn product. 


In addition to its profit-making possibilities, 
Van Dorn METALUSTER offers merchants 


an effective means of safe-guarding the gog 
will of purchasers of steel office equipment 
for its consistent use maintains the origing 
luster of the surfaces. 

In the March issues of national publica 
tions Van Dorn METALUSTER will & 
introduced to owners of steel offic 
furniture. 


IMPORTANT 


Watch for future advertisements annous 
ing a new line of Van Dorn Desks, Stora 
Cupboards, and Low-priced Filing Cabinet 
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g the goof 
>quipment 
he origind 


il publica 
R will & 
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nts annoum 
esks, Storag 
ing Cabinet 


with absolute safety. 


Introducing METALUSTER to You! 


A pint can of METALUSTER with an attractive 
window and counter display in three colors and de- 
scriptive circulars are being sent to every merchant 
in steel office furniture without charge. If you fail 


to receive this material write us direct and 
we will see that you are supplied promptly. 
METALUSTER is sold in attractively 
labeled cans in pint, quart and gallon sizes. 
There are 24 one-pint cans to a carton: 12 
one-quart cans to a carton; and 12 one- 
gallon cans to a case. METALUSTER is 
not sold in bulk. 

Write for complete information, including 
list prices and attractive discounts to the 
trade. 

THE VAN DORN IRON WORKS COMPANY 

Cleveland, Ohio 


Branches: New York, Chicago, Washington, 
Pittsburgh, Cleveland 
Agencies in All Principal Cities 


The Advantages of 
Van Dorn METALUSTER 


Van Dorn METALUSTER effectively cleans; imparts a lasting 
luster; preserves the finish of the baked enamel; protects the steel; 
prevents water stains; will not gather dust; rubs dry; is economical 
to use; and does not contain injurious ingredients, such as acids, 
soap, powdered minerals, heavy oils, or other materials harmful to 
baked enamel surfaces. METALUSTER is the ideal polish for 
steel office furniture because it accomplishes its wonderful results 






























METALUSIE 
} STEEL FURNITURE 
POLISH 








8&4 OFFICE APPLIANCES February, 1926 




















LOOSE 1-P LEAF 


CLASS M feu 
LEDGER 
rere BINDERS rs arog 

















A turn of the key opens the Class M 


Bound in 
GENUINE IMPORTED PIGSKIN 


The Class M Binder is strong and durable. It 
locks securely, yet locking and opening are simple 
and quick operations, eliminating waste of time. 


Indexes with pigskin tabs may be had in all sizes 


THIS 1S LEDGER SEASON 





IRVING-PITT MANUFACTURING CO. 


NEW YORK KANSAS CITY, MO. CHICAGO 
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1ention this to the trade to give the rubber stamp some 
t of the honor it deserves. 
[he stationer should not overlook the advantages of su- 


ervision of detail on the part of reputable stamp manufac- 


ers, combined with the quality and the service essential to 
naintain the trade and support the policy and reputation 
retail stationer 


Push rubber stamps this year! 


House Organ Philosophy. 


alesmen are whipped before they go i Their 
vuught is filled with excuses for not making the sale. 
is is catching [The buyer is sure to get it. Be sure 
know why you can make the sale. The buyer is sure 
g ‘Bully-Ten” (Sundstrand Adding Machine 


pal 
‘Easy to! easy to break” seems to be the motto of 
he country so far as laws are concerned [The Coach (pub 
hed co-operatively by the Boorum & Pease Company, 
ird Faber, C. Howard Hunt Pen Company and San- 


Manufacturing Company) 


7 . > 
lo not iste your time fighting competitors. You will 
digging up new customers and devising 
wavs of serving old ones.—Security Salesman (Steel 
nent Corporation) 

\ is the nly creature endowed with reason and a 
ing to do things his reason tells him are harmful 
['vpebar (L. C. Smith & Bros. Typewriter, Inc.) 

Practice irtesy and politeness, but remember that no 

unt of urnist an hide the real grain in the wood 
Office Cat (The Richmond & Backus Company 

M » have ceased to believe in Santa Claus 

tinue to believe they can win in Wall! street.—Alco 


un Allen-Marshall Company) 


* * 
de f some kind did sawing hat 
¢ s work instea i . 
( | ( hers 
* * » 
S ( make , it 
1 
Ss Sma lake 
x | 
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A Typewriter Ribbon 
Of Unusual Merit 


The Bucki Supreme Typewriter 
Ribbon deserves your careful 
investigation. Highest quality 
inks combined with imported 
fabrics of finest grade and pro- 
duced by unsurpassed manu- 
facturing processes make for 
ribbons of utmost durability. 
Special grades for special pur- 
poses. 

Supporting Bucki Ribbons, 
dealers find Bucki Carbon 
Papers a valuable addition. 
Satisfactory repeat sales result 
from the pleasing service this 
paper gives. 

Full cooperation assists in 
building a profitable ribbon and 
carbon department. 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


Factory and Executive Offices 


CLEVELAND OHIO 
ESTABLISHED 1896 
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TWO PATENTED 
“SPECIALTIES” 


That Have Become “Staples” 





SOLD BY NEARLY ALL DEALERS EVERY- 
WHERE BECAUSE OF— 


Good Profits — Sales Appeal 
Unlimited Market 


Continual Repeat Business 
NEO-LEUM 





CUT TO FIT AND LAID ON ANY SURFACE: 
DOUBLE FACED SUPER-FINISHED LINOLEUM- 
THE FINEST DESK TOP SURFACE OBTAINABLE. 





Pat. Feb. 6, 1923. 
No. 1444405 


FILE FITTING TRAYS 


FOR FILING CARD INDEX SIZES IN ANY LETTER 
FILE DRAWER. 

TRAYS SUSPENDED FROM DRAWER SIDES—ALL 
INDEXES LEVEL—RECORDS REMOVABLE—PER- 
FECT FLEXIBILITY. 





Patented Nov. 14th, 1922. No. 1436351. 


Siiieiahé, Co 


Grand Rapids, Michigan 
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British Efficiency Man on Office Equipment. 


“The office is just as much a production department as 
any part of the factory, a truth not generally recog i 
by office management.” 

This statement was made to an assembly of Burroughs 
officials and sales promotion men by F. Hutchinson, effi- 
ciency engineer of Cadbury Brothers, Ltd., Birminghan 
England, famous manufacturers of chocolate. Mr. H 
inson’s firm began using Burroughs machines twent 
ago. 

Mr. Hutchinson has made a thorough study of 
lem of office management and business contr 
proper records, and is ever alert to time-saving 
In fact, his sole purpose in coming to this count: 
observe American methods in the use of office appl 

He spent a week at the Burroughs plant it 
where, because of his ideas and knowledge ot 
agement, he was asked to address the Burroughs 1 His 
talk, which follows in part, presents some new t ts 
on office management. 

Machines Change Office Production Scheme. 

“With mechanical equipment installed in the 
counting room, as you please, the whole aspect « I 
Unless this 


view is recognized and appreciated, it will not be possible 


lem of office production becomes changed 


to secure all the economy hoped for by using 


ment. 





BRITISH EFFICIENCY MAN AND BURROUGHS SALES 
CHIEF.—At right, F. Hutchinson, of Cadbury Brothers, Ltd., 
Birmingham, England; at right, L. V. Britt, Genera! Sales 
Manager, Burroughs Adding Machine Company 


“When we install Burroughs machines, what are the two 


results we seek, and what is their relation? They are pro 


duction and verification—one-third production and two 


thirds verification. We want accuracy, speed and econon 


but the most important is accuracy. Speed without a 


racy would be waste. Speed with accuracy brings « 


omy. [o approach the subject from the standpoint 
economy alone, is wrong. The correct approach 
records, because, until there is a proper conceptio 


ords, their character and necessity, no prospect can expect 


economy. What do we mean by records? Just a coll 
of hit-and-miss figures do not necessarily constitute a 
record. Records are useless unless they are adequate 


effective control. 
Simplicity of Records Begets Control. 

“We are always in danger of producing a lot of figures 
because we can produce them, but when they are cot 
they are quite useless. The basis of productiot 
simplicity of records resulting in effective contr 

“Having decided that simplicity of figures and eff 
control is desired, then the type of equipment car 
sidered. Pen and ink production is quite out of the 
tion, for with this method the unit of production is t 
dividual clerk, but with machines installed, the 
comes the unit of production. 

“When you know what kind of records you want 





February, 1926 OFFICE APPLIANCES 87 





Patented Construction 





FIRE & BURGLARY PROTECTION 


Underwriters Laboratories Underwriters Laboratories 
CLASS ‘‘A’’? LABEL CLASS T-20 LABEL 
Their highest classification for resistance to burglarious 
for fire endurance, drop and attack, affording 20% reduc- 
explosion tests. tion in insurance. 


RESPONSIBLE DEALERS are invited to 
apply for exclusive territories in sections 
where we are not already represented. 


Tue MOSLER SAFE CO. 


375 Broadway, New York, N. Y. 
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LEOPOLD SUPER-TYPE DESKS 


ARE NEEDED IN EVERY OFFICE 


Knee Clearance 


; Super- Type Desks have 
more knee clearance than any 
center drop typewriter desks on the 
market today--Comfortable and effi- 
cient as flat top desks for all clerical 
work as well as typewriting—-Every 
stenographer will appreciate this feature. 


Are Sold Only Thru Retail Office Supply and Equipment 
Dealers. We Would Be Pleased to Have You 


Investigate Our Dealer Opportunity 


Leopold Desk Co. 


BURLINGTON, IOWA 





-— 
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hat you want them for, then comes the question of speed 
production. This must be governed by the accuracy of 
peration, and when this is accomplished to its highest 
int, then real economy follows. But economy has not 
reached its highest point until the office or counting room 


1 


rganization has been properly built up around the ma- 


hines—for, whether we wish to recognize it or not, ma- 
ine equipment requires changes in ofhce organization 
‘The office is just as much a production department as 
any part of the factory, a truth not generally recognized 
fice management. For this reason time study is be- 
ming more appreciated, especially in the larger organi 
‘Because machine accounting has brought such radical 
provement in computing and applying figures with defi 
te results, office system is undergoing changes with a view 
to effecting economies in other directions 


It is remarkable that so many organizations get along 


as well as they do knowing so little of the value of figure 


formation in business, but it also is equally remarkable 
that so many American concerns thrive knowing so little 
about the possibilities of economy in office control. The 
time will come, | believe, when the general offices of a large 
ganization will be under the direction of two officials, an 

gineer in charge of ofhce organization plan and a man 
ger to control the work. 
[f | were to tell of some of the results we have obtained 
rom Burroughs machines—speed, accuracy, economy 

ody would believe my tale, so I will keep still 


The little we do know about machine accounting and 


othce ethciet merely shows us how mucl ve have to 
in tact, to a certain extent what the production 

s of the nufacturing plant have been through, the 

s of the office must go through before we will have 

ned the tru orth of figures and the meaning rt eco 


ical office planning and management 
Direct Mail Convention at Los Angeles in April. 
\ convention and exhibition of the Direct Mail Advertis 
Association, Inc., will be held at Los Angeles, Calif 


April 7-9, 192¢ [The Ambassador auditorium has been sé 
ted tentative tor this conventio1 \ lares eX] Shalel, 
rect mail mpaigns, machinery and mailing equipment 
ve held in conjunction with the meeti1 The civi 
nizations of Los Angeles cooperated in securing this 
vention, which promises to approach the magnitude of 
meeting of the Associated Advertising Clubs rf the 
rid, of which the Direct Mail Advertising Association 
part. Attendance will be drawn from the Pacific coast 
Rocky Mountain states, and many of the leading men 
rect mail work from the Easter section ot the country 
be in attendance and contribute to the discussions 
Commercial Travelers’ Route Bulletins. 
e Bureau of Foreign and Domestic Commerce, De 
ent of Commerce, Washington, D. ¢ has published 
ries ot le s to aid con Y l travels Lat 
é ! g out their routes Four eographed 
et S ( ble free of charge « applic it! Chese 
N l¢ Commercial Traveler's Route i Central 
ca; N 164—Routing a Salesman Through Venezuela 
( ion N 165 ( o1 eT | ¢ ’ } te : 
M No Canvassing the West Indian Market 
similar etin covering the remainder of South Amer 
is been in preparation, and it has been found t 
mose ¢ mimeograph Accordingly it eo «heer 
nted, and may be obtained at te: ents a coy] iro! the 
ment ] tine Office. « district : 
t Bure Foreign and Domes Commerce This 
de Ir tion Bulletin N 381—Travel |] te i 
‘ , C ‘ \ erica price te ( t 
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HOUR 
SERVICE 


ON 


LATENS 


Just Out! 


A New Wholesale 
Price List 
O 



















Rough, Fixed-up @ Rebuilt 


TYPEWRITERS. 


Russer Covers 
SupPLiEs 
Parts — Norta 


American Writing Machine Co. 
449-455 Central Ave., Newark, N. J. 
And 20 Principal Cities 
Established 1880 
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to read this advertisement 
when it appears in the 
February 27th issue of the 
Saturday Evening Post. 


Yours is a new business, 
too, as far as the new chair 
prospect is concerned. Can 
you show him a Sikes Office 
Easy Chair when he asks 
for it? 


SIKES COMPANY 


Chairmakers for 60 Years 
PHILADELPHIA 


se ot 





ssiness today 


rd hand furn! 
me. chairs, 


Probably 
new business 
t foot foremost. 4° 
‘second hand. 


: -our busi 
o. Well, you the new prospect 
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business, 5° a = _ 
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nother Chance 
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Chucked dowels 
made in one piece 
with the leg, at- 
tach seat to ee. 
els are 
Sneoed and fitted 
with wedges to i 
sure snug fit and al- 
low for contraction 
and expansion 
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Records of Stock Steel Furniture Shipments. 


The Department of Commerce reports data on the opera- 
tions of manufacturers of steel furniture stock goods, based 
on the report of thirty-two companies in the “business 
group,” and fifteen companies manufacturing ss! 
The following figures show orders received, shipments, and 


unfilled orders for both groups from September, 1924, to 
} 


ielving. 


September, 1925, inclusive. In a few cases in the business 
group, where orders or unfilled orders were not reported, 
these were calculated on the relation of the firm’s ship 


ments to total shipments. 


Business Group. 
1924—-September—Orders received, $1,589,994; shipments, 
$1,519,078; unfilled orders, $1,193,871; October—Orders re 
ceived, $1,761,431; shipments, $1,783,162; unfilled orders, $1 
184,731; November—Orders received, $1,615,912; shipments, 
$1,678,636; unfilled orders, $1,216,144; December—Orders 
received, $1,914,038; shipments, $1,872,677; 


$1,220,232. 


unfilled orders, 


1925—January—Orders received, $2,206,952; shipments, 
$1,972,137; unfilled orders, $1,455,890: 


received, $1,986,151; shipments, $1,939,097; 


February—Orders 


unfilled orders, 


$1,501,460; March, $2,012,322; shipments, $2,027,863: un 
filled orders, $1,482,859; April—Orders received, $1,964.- 
059; shipments, $2,009,199; unfilled orders, $1,466,428; May 
—Orders received, $1,855,552; shipments, $1,918,869; unfilled 
orders, $1,383,424; June—Orders received, $1,792.65 ship 


ments, $1,805,599; unfilled orders, $1,390,540; Juiy—Ord 
received, $1,823,435; shipments, $1,810,754; 
$1,445,897; August—Orders received, $1,664,649; shipments, 
$1,688,965; September—Ord 
received, $1,969,769; shipments, $1,816,484; unfilled orders 


$2,170,07' 


unfilled orders, 


unfilled orders, $1,358,386: 


receive d, 


$1,406,117 N 


$1,535,231. October—Orders 


ments, $2,130,498; unfilled orders, 
Orders received, $1,975,117; shipments, $1,885,5 
orders. $] 496,242 
Shelving. 
1924—September—Orders received, $415,163 


$471,390; unfilled orders, $334,485; October—Orders 
ceived, $681,364; shipments, $595,157; 
455; November—Orders 
$549,120; unfilled orders, $469,315; 


6,934; 


unfilled orders, $327 
received, $526,707; shipments, 
December—Orders re 
ceived, $59 shipments, $650,923; unfilled rders, 
$364,813 


1925—January—Orders received, $521,877;  shiy nts 
$517,363; unfilled orders, $361,268; February—Or: 
ceived, $539,286; shipments, $443,514; unfilled ord 345 


358; March—Orders received, $606,754; shiy 
$539,972; unfilled orders, $515,434; April—Orders received 
$566,834; shipments, $650,769; unfilled orders, $436,048 
May—Orders received, $523,426; shipments, $549,272; un 
filled orders, $372,296; June Orders received S 
shipments, $482,187; unfilled orders, $398,973; August 
$516,694; shipments, $452,716; unfilled orders, $447,25 
September—Orders received, $624,676; shipments, $542,17 
Unfilled orders, $511,689 October—Orders rt 
$730,911; shipments, $692,471; unfilled orders, $62¢ 
November—Orders received, $686,814; shipment / 
unfilled orders, $739,831 

“Y and E” Salesman Takes Chorus Girl Role. 

C. F. Hoffman, traveler for the Yawman and Erbe M 
uftacturing Company, donned feminine attire as member 
of a musical comedy, “Clemendale Revue,” staged the 
Albany Kiwanis Club. He was one of a group of elevet 
members who played chorus girls. It is said that the “Y 


and E” man made a striking contribution t 


revels. 
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These “Security” Steel Sales Helps 


POLUECUDEDEDEDEDESECEETEODE TOLEDO RTE ETE ELLE DEEETELEOE EAPO REET E TET ET 


Sell SecoFiles for the Dealer 


POLEEEUUEDEA EEE at 


ee 
Every Day’s / 
? 








—- 
Mail Laid 





There’s Just the 
Ls : : Bas | 
Cabinet We W ant) — 


LETTER STUFFER (3'% x 6inches folded 


mses | 


DIRECT BY MAIL CIRCULAR (16x 26) 





All of these Sales Helps built for COST filing 


are imprinted with the Biggest value 
a . ever offered 
dealer’s imprint —_ ae 
File Clerk 













they are now ready 





for mailing 








Write for this SecoFile 


sales campaign today 








WINDOW CARD (16 x 26 inches 





NEWSPAPER COPY 


LON 
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Lhe Baler 
‘Yhe Oldest Pencil Factory in Ameriéa 
NEW <> York 


REMEMBER - EBERHARD FABER ERASERS CLEAN AS THEY ERASE 














Mead & Wheeler Locate Outside the Loop. 
Mead & Wheeler, office furniture specialists, who have 
been located at 35 South Wabash avenue, will move about 


the middle of February to the Guenther building, 1022 


South Wabash avenue, Chicago, III [The displays and 
offices will oc Ipy 21,000 Square teet This represents a 
great expansion over the 1,000 square feet which sufficed 
when the business was organized in 1910 Che rst ex 
pansion gave Mead & Wheeler 3,000 square feet; later this 
grew to 14.000 square feet. Now a tf Itty per cent addition 

required to house the activities adequately. Mead & 


Wheeler have been specializing in matched suites, and have 
made many sumptuous installations of period furniture in 
Chicago offices \ number of suites of various types will 
be shown in the new home 

[The aim of this organization is to serve the ofhice man 
just as the interior decorator guides his wife in the equip- 





WHERE MEAD & WHEELER WILL BE LOCATED THIS 
MONTH.—tThis Enterprising Concern will Occupy 21,000 Square 
Feet at 1022 South Wabash Avenue, Chicago, IIL, in the Guen 
ther Building 
ment, arrangement and decoration of her home Che re 
quirements of the customer's business are studied, and a 
layout is made based on this survey. The contract is taken 
as a unit, Mead & Wheeler assuming full responsibility 
They lead the customer to think in terms of a well fur 
nished office, arranged to function smoothly, and without 
lost motion. Withal, the harmonies of design and decora- 
tion are maintained, creating an atmosphere for the business 
which is helpful to the workers, and impressive to callers. 


The Mead & Wheeler organization comprises thirty-five 


men and women The executives are all salesmen, and the 
remainder of the sales staff comprises experiencd office 
equipment salesmen, most of whom have been with the 
business eight years or longer The officers are EF A 


Mead, president; I. P. Johnson, vice-president; H. D. Long, 


president; J. A. Wheeler, treasurer; Harold Watt, sec 
retary. The major lines are Macey filing equipment, et: 
nd Shelbyville desks. 


play the game hard and square you needn't worry 


about the score The Webster Way (F. S. Webster Company) 


Shield (Levy Printing Company) 
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Rand M£Nally Maps 


A standard, nationally advertised 
line backed by half a century’s 
prestige. 

The use of Rand MSNally maps is 
now so extensive and so universal that 
dealers find them a source of pleasing 
profit, under all conditions and at 

all seasons. 

The Rand MSNally map line is 
complete. There is no map demand 
that it does not meet. 

A dealer's stock requires only a 
moderate investment. It occupies a 
minimum of space; there is no spoil- 
age; and the rapid turn-over insures 
gratifying profits. 

Those who use maps constitute one 
of your best classes of trade. Give 
them the best maps—Rand MSNally’s. 

Carry the line that lacks nothing, 
the line that will do most for your 
business —the Rand M&SNally line, 
complete. 

Write for striking display material 
and dealer helps. They will help you 
sell Rand M°Nally maps, atlases and 
books for children. 


Ranp M®NALLY & GomMPANY 
Map Headquarters 


Dept. B-204 
536 S. Clark St 270 Madison Avenue 
Chicago New York 


San Francisco Los Angeles 


Wa 4 
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NEW CATALOG NOW 
READY 


Register your name with us now to 
receive the new Imperial Catalog if you 
are interested in a line of desks that as- 
sures greater sales and profits for 1926. 

The Imperial line of office desks, tables 
and chairs consists of four grades rang- 
ing from carefully selected woods in mas- 
sive construction, through a high and 
medium grade to the popular inexpensive 
oak and mahogany grade. 

With four grades and over a hundred 
styles you can take care of practically 
all customers, insuring maximum sales. 
And the reasonable price at which we 
sell them to you enables you to add a 
worthwhile profit and still offer unusual 
values. 





DESKS 


— for every office use— 


Regardless of grade when it bears the 
Imperial trademark it is built to endure. 
Selected materials, well seasoned and 
kiln dried, accurately machined, 
assembled by experienced desk 
makers and carefully finished, in- 
sure you and your customers an 
attractive looking desk of long 
life and satisfactory service. 


Imperial dealers are enthusiastic 
dealers—progressive dealers—prosper- 
ous dealers. Let us tell you why and 
show you how you, too, can increase 
your sales and profits by handling a 
single grade or the entire line of 
Imperial Products. 


Write for full 
catalog No. 26, 


Imperial Desk Company 


Fvansville - Indiana 





particulars and the new 
soon ready for matfiing. 


No. 
861 
Flat 
Top 
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ANCES Februar 
Proceedings of Check Standardization Me 
A brief item in Office Appliances for Januar 
conference for the standardization of check sizes | 
the direction of the division of simplified ti 
States Department of Commerce, at Washingt 
While the report has not bs 


December 4, 1925 


the following information has been released 
ment 

An agreement was reached where ba 
ther commercial paper are to be made t 
following specifications 

Bank drafts, certificates of deposit, casniers 
cial or individual checks, customers’ drafts a1 
lar instruments, notes, trade acceptances 
wher folded, collateral notes, ind specia 
folded, all to be 33% by 8 ches 

Pox ke t checks, 2% by 0 { inches end > 
checks when not interleaved, 234 by 2'% inch 


cludin 


used for payee’'s name, an 


cK 


ciation ot 


y 
“4 


binder m: 


irgin; customers’ checks 


hecks, 31/6 by 8 inches; deposit slips, 3 

I It es of 67% inches 

New Sizes Effective March 1. 

The general production of these simplified 
ffective March 1, 1926 

It was also recommended that all essential 

checks shall appear the right hand si 
ficient handling. Advertising matter, pictures 
xtraneous details should be omitted entirely 
1f checks, but if trade-marks, insignia or 
e required such matter should be restricted t 
ft hand corner and not allowed to encroacl 


\ 


tts! 


IM prising 
Pj 
( le aring house 


Associat 


ion 


standing committee was appo 


\ le xan 
uurgh, N. A., 
sect 


of Purchasing 
Bank and Commer 


nt or other essent 
inted by the 
der Dunar, vice 
presiden of 
ion, chairman; W. L. ¢ 


Agents: William G. G 


who is 


ial Stationers; 


liams, National Association of Manufacturers 
Woodson, of the Railway Accounting Off 
tion 

\ decision was reached to start produ 
check sizes March 1 It brings to a successt 
1 movement started fifteen years ago whe ( 
Wolfe, now cashier of the Philadelph i Nat I 
secretary of the clearing house sect 
fankers’ Association It idvanced by S S ¢ 


bankers the only ones 11 


ided 


acgcgcegd 


for business and industry 
in the elimination of 


greater 


work of bank employes by 
checks. etc 


tT 


Commerce, came forward with his 


impetus when Secretary 


emciency 1 


terested in it, and 

Hoover, of the 
standart 
as 


an 


purpose 


, 
generally 


waste and for the 


American business 


n 


According to Eastern bankers it will great! 


, and h 


a specified place. 


ized when consideration is given 


7 he 


>» importance of 


Spe 


eliminating so 


the amount of the 


aving 


edier Handiing of Checks. 
the standardization plan 


to the fact 


in this one handle upwards 100,000 checks 
day 
In the past it has been the practice of sor 
“amp! st} yIIGN) l r +} + 7 rtair = 
compty with unusua requests for certall Ss 
in order to retain the 2g 1 will of a customer. St 
+; ; ¢ “ted sater: Ih + lseninate thi nt 
tion 18 expected matef4iaily to eliminate s 
Business is expected to be materially 
cause of error obviated bv elimination 
lyr Is f checks with the wilde g 





et. 
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O two girls a? 

















waste time /)\7 4 
>A 1 \ 
and temper/ — ome | 
ona job that one ss 
can doeasily, f& “| “/f 
instantly —— 


ample of these clips. 
he Esterbrook Steel Pen Mfg. Co., 


Camden, New Jersey. Canadian 
- Agents: The Brown Bros., Ltd., 
exactly thesame Toronto. 


&stertiook 


BALL BEARING CLIPS 


Gasy to Operate 
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Are You Showing Your Customers the 


Sfandard 


Be? 





BULLDOG BINDER 








wisely derma 10 POINTS OF EXCELLENCE 
binder has met with in- 1. Lightness 
stant approval. It achieves 2. Strength 

3. Simple mechanism 
4. Will not mar desks 


. Unlimited capacity 


a neatness, a_ gripping 
strength and an ease of 


operation never before em- a 
6. Fine appearance 


7. Quick operation 
8. Satisfied customers 


bodied in a post binder. 
This is a brand new item 
9. Right price 


and should be shown at oa . 
10. Good profits 


once.. Write for full details. 











BOORUM & PEASE COMPANY 


Post Office Box 272, City Hall Station 
NEW YORK 
NEW YORK STORE GENERAL OFFICES 
109-11 Leonard Street 84 Hudson Avenue 
Brooklyn 























rn aie 





ntial data, but also of individual decorations, trade- 
nd other adornments by the adoption of the stand 
forms 
videly representative group has organized a nation 
vement for this end. It is under the auspices of the 
simplified practice, United States Departn ent of 
rce, and with the co operatio of the clearing house 
secretaries sections and the national and state 
divisions of the American Bankers’ Association, the 
Assi tion of Bank and Commercial Stationers, 
Accounting Officers Associatior National Associa 
Manufacturers, United States Bureau of Engraving 
ting, National Association Employing 
Lithographers Co-operative Association, National 
tior t Purchasing Agents, Government Printing 
Federal serve Banks, United Tvpothetae of Amer 


ne vr Heywood- Wakefield. 
ndre nniversary of the founding of Heywood 
Id is celebrated this year. Visitors at the January 


ire market in Chicago, held in the Furniture Mart, 


1 


Shore drive, were aware of the birthday as they 


lob! of the exhibit. A monster birthday 
o1 indred electric candles gleaming stood 
bby. young ladies in ¢ lonial gart were in 
. resented visitors vitl birthday ake in 
es, labeled “Heywood-Wal eld—1826-1926 
lisp] is designed | n architect 
( ntractor It t « 
teet in dilat | ‘ 1 é 
ati crea h ele 
Oo hat 1 (; 
S2¢ h eset Q 
In the 
is grow 
nt sent it I 
} 
t r ic 
te , oul 
da \r 
{ Cc . , t 
alt n 
East y 
An é 
all t ( 
) a 
\d- Wakefield 
“Y and E” Men Get Awards. 
- Ma rT 
ber | 
é 
1 
( Pitts 
\\ | Wi \ I LD 


ir, diamond fob—John A. Shepherd, Buffal 
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SIGNALS 


FOR CARD-FILE SYSTEMS 
rrade Marks Reg. 


Originated, Made 
and Supplied to 
Trade by us 
exclusively! 






NEW PACK 
100 to the Box 


With 1 Extra Signal Outside to indicate contents 


(GRAFF-Ul 


Graffco VISE Signals are made and fully guaran- 
t ginators, who alone have sup- 
plied them to the trade the last 10 years. They are of 
RUST - PROO! PLATED STEEL, WITH 
BRIGHT GLOSSY ENAMEL THAT 


STAYS ON OQ FLAKING, NO PEELING. 
Easily attached to cards and remain put; no drop- 
ping off. Send for free samples and price lists. 

il files, Viz Signals for all vis- 

- both trade marks reg. Uv. 8 

ipplied to trade by us ex- 
==) Graffeo VISE CLIPS 

Graffco Marks Registered) 
VISE CLIP j 

saued «=Ma RUST-PROOF plated steel, in 
( ndy sizes jroad, gripping pat- 


ented tongue on inside holds 2 to @ 
lipping either way. May be 

Samples free. Made, adver- 

to dealers by us only. Ask 


SE paper clips 


Graffee VISE INDEX 
TABS 


Trade Marks Registered) 





ive rustproof steel frame, with 

open window of opaque cellu- 

id. Plain or printed, as desired. 

Grip pages firmly, safely. Easily cleaned. Two 

practical sizes. The only VISE Index Tabs made 

ire these made, advertised, and supplied to deal- 
nly Buy at your stationer’s. 





F RE E COUNTER, Deagy-4*, , Sdvertising matter, 
4 etc rite for offer and details. 











GRAFF- UNDERWOOD co. 


ISE Signals 
VISE Clipa. 


18 Beacon Street Somerville, Boston, Mass. 
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for 100’s of 
Household 
uses 


- it. spreads so smoothly, and 








is so pure and free from foreign mat- 

ter that it never stains nor discolors 
the article it is used on, and because it sticks 
everlastingly, Gorton’s Glue is a big hit in 
the home, as well as the office. 

And it pays the dealer to sell Gorton’s 
because of the unusually good profit—even 
when sold at a lower price than other glues. 

Gorton’s carries with it the good-will 
built by one of America’s oldest trade- 
marked products—Gorton's Codfish—‘‘No 
Bones'’"—as well as the other famous Gorton 
products. An absolutely pure glue made 
from the finest glue making material known 
—codfish skins. 

Comes in convenient sizes for all office, 
home and commercial uses. Full one ounce 
bottles and tubes, half gill, gill, half pint, 
pint, quart and gallon cans. 


GORTON PEW FISHERIES COMPANY, Ltd. 
GLOUCESTER 


MASS. 





An Absolutely 
Pure Codfish 
Skin Glue 





AP 





10% 
4 eV 
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From $250 to $520,000. 


Horder’s, Inc., Chicago, Ill, has increased its capitaliz: 


tion from $420,000 to $520,000. This expansion has bee 
accomplished in less than a quarter of a century The new 
$100,000 is an issue of preferred stock. The company’s 
shares now total 2,000 common and 16,000 preferred. “I 
Y” started the business in 1903 with $250 « . ome 


company now operates nine retail stores 


The new issue of preferred stock will enable H 
holdings 


Inc., to acquire certain real estate 


program of expansior 
Philadelphia Sales Managers’ Club Jubilee. 


Che Philadelphia Sales Managers’ Associati 


att 


the fifteenth anniversary of its founding som eeks ag 
at a dinner at the Bellevue-Stratford. In the whi 
have elapsed the membership has grown from tws 
to the prescribed limit of 125. On recommendat r tl 
executive committee the club approved opening the met! 
bership limit to permit the addition ot 
members. 

After the business meeting the discuss 
training of salesmen. P. A. Swartz, Thoma MecCa 
and H. B. Stone contributed to this sub) tt 


offered the most elaborate plan, involving 


reflex to the application form signed 
| 


e product t 


technical knowledge of t 


Office Equipment Company at Columbus. 


The Parmer’s Office Equipment Com, 
established at 1307 Broad street, Columbus, G y Da 
Parmer. He is president and general mar 


office equi 


The past 


company, and has been in the 


business since leaving school. 
] 


manager of the office supply di partment 

Forbes Company, Columbus. A. R. Hines 

ager, had been a salesman for the Monroe (¢ 
Machine Company at Columbus and _ vicinit It 


capacity he made a record for himself wit! 


[The Parmer’s Office Equipment Compai 
membership in the National Associatio1 f St 
Office Outfitters and Manufacturers Catal 
appreciated from the hands of manutfactu: 


sales agents of office equipment, spec 


“Y and E” Veterans Join Club 


One of the features of the Christmas holida 


of the Yawman and Erbe Manufacturing Company, Roches 


ter, N. Y., was the accession of fourteen 1 t 
ranks of the Veterans’ club. The cust Preside 
Gustav Erbe is to call into his office the day before Christ 
mas those members of the organization wl 1 complete 
the twentieth year of their association with t ndustr 
Each receives $100, except in the case 

territory or otherwise unable to attend. ’ 
The crop of 1905 came to maturity the past Christn 
[The following earned membership in the Veterans’ clul 
through continuous service: Murray L. G { ( 
manager Washington branch; W. Logan, repair man 
New York branch; Arthur Sadden, manager Philadelp! 
branch; Henry S. Thompson, traveler, Hartford, C 
C. P. Atkins, home office; Frank Lown, home office; Hil 
Schlitzer, home office; Harry Stroh, home of! Franl 
Walz, home office; Tom Donahue, Department Franl 
Kuchman, Department 20; M. Moerdyke, Department 2! 
Frank Knitter, Department 20; Frank Weid: Dey 
ment 20 

The sap of the family tree may produce all the igar Tl 


Webster Way (F. S. Webster Company, In¢ 














Increase Your Filing 
Supplies Business 


By placing in the hands of some of your 
better customers a copy of our Filing 
Supply Catalog in colors. Makes it easy 
for your customers to order Weis Filing 
Supplies—Folders, Guides, Cards—and 
thereby increase your sales and profits. 
To those dealers who handle Weis Filing 
Supplies or contemplate carrying a stock, 
we will furnish a reasonable quantity of 
these Catalogs with your imprint. ASK. 





The y fain Manufacturing Company 
162 Union Street 


New York A. H. Denny, In ; . > 
hake -:- Monroe, Michigan 



































_ i 
TH 


inne 


























Reproduction of one of a series of Bookcase advertisements 
recently run in the Saturday Evening Post— 
circulation 2,500,000 











National Advertising 
Qo Will Continue YY 


Some few months ago we instituted a 
national campaign of advertising to ac- 
quaint additional hundreds of thousands 
with the merits of f#2& Sectional Book- 
cases and thereby increase #2 dealers’ 
sales. The three months just ended totaled 
nearly double the Bookcase volume of any 
other three month period in our history. 
And nearly 80% of this business came to 
us from the Stationers and Office Equip- 
ment Dealers who hooked up with our 
national campaign. 

If you are not displaying #2 Sectional 
Bookcases you are losing the benefits that 
accrue from our advertising. 
May we tell you more 

of the story 


The #/#- Manufacturing Co. 
162 Union Street 


Monroe, Michigan 
A. H. Denny, Inc., 356 Broadway, New York 








Shipped Set-Up, in Fibre Carton— 43 | 
Ready to Deliver to Your Customer j 























Sls 
Olive Green Metal Tabs 


Relieve Eye Strain—Are Attractive and Pleasing in Appearance—Cost No More 
than the Ordinary Kind—Send for Sample 


The Sifts Manutacturing Company 


162 Union Street 
New York;—A. H. Denny, Inc 


356 Broadway i te Monroe, Michigan 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


E. H. Sell, President, Columbus, Ohio; Charles Garvin, First Vice-President, Boston, Mass.; Nathan Saltzman, Second Vice- 
President, Atlanta, Ga.; Fred P. Seymour, Third Vice-President, Chicago, /ll.; Albert H. Childs, Treasurer, Chicago, Il; 
Leo F. Johnson, Auditor, Tampa, Fla.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, Ill.; Mortimer 
W. Byers, Secretary and Counsel, 41 Park Row, New York, N. Y. 


REGIONAL GOVERNORS 


James T Towhill (The R. M. Pound (Pound & 


James T. Towhill Com- Moore Company), Char- 
pany), Boston, Mass lotte, N. C. 
William N. Stewart (Stoll Cc. C. Cobb (The Conklin 


Blank Book & Station- 


. ~ Pen Manufacturing Com- 
ery Company) Trenton, 


pany), Toledo, Ohio 


N. J 

Woodson P. Waddy (The C. J. Nachtigal (The Globe- 
Everett - Waddey Com- Wernicke Company), Chi- 
pany), Richmond, Va. cago, I! 


SECRETARY'S OFFICE—4I Park Row, New York 


Tower and Sell Guests of Connecticut Valley 


Stationers. 

Mayor John B ywer, of New Haven, was the guest of 
honor at a dinner given by the Connecticut Valley Sta 
tioners’ associatiot Monday evening, January 18, at the 
Né W Haven I iwl lub 

Edw H. Se Columbus, Ohio, president of the Na 
tio ssocia Stationers and Manufacturers, was 
one S kers. Gustave Fischer, of Hartford, presi- 
dent of the Connecticut Valley Stationers’ association, was 
toastmaster Mr. Sell made a thoughtful and convincing 
speecl He referred to the poor policy of cut rate met 
chandising, the purpose of which deceives no one for long. 
People soon learn to buy the cut price offerings and ignore 
those that are priced at a profitable ngure The cut rate 
merchant divides his profits and lowers his average of gain 

~ our purpost said Mr. Sell, “1 co-operatior i! a 
national way is not to defy or evade iny of the laws of 

but t mprove our conditions, which car nly 
e ¢ é y < d action among fair-minded met 
beet ~ ly associated wit! the National Asso 


Stationers. Office Outfitters and Manufacturers 
ion, and to my certain knowledge | 


et since ste ' 1 P 


kt Wi a sll gle act ol its part ti vas in 
onflict with the federal or any other laws 
Yet. we have en assailed from time to time 
I feel ecause we have seen fit to organize 
rsel t correct existing evils, and improve 
condit s in our industry. That we have accomplished 
this direction, none will deny 
M set k that our p il object is 
ais > the izre¢ i re ursé¢ es ¢ ( 
S Vv | pe n d r ct é 
] s is not so 


V unprecedented erit Mr 
S < vhich will « e ie ‘ 
* | ere W I t ts 
y ses of the ¢ ecent pas t to 
‘ ling te er cit 5 é 
is com! s lal ror 
ere nc a nd e heusiness 
e Satis 
¢ go id old davs ve A t 
. othin 1 f ner re that 





w 


Arthur J. Walker (Farn- 


Ww. 


REGIONAL GOVERNORS 


George E. Horne (George 
D. Horne Book Store), 


ham Printing & Station- » 
Greeley, Colo. 


ery Company) Minne- 
apolis, Minn. William J. Ortel (Shaw & 
illiam Schmiederer (Bux- Borden Company), Spo- 
ton & Skinner Printing kane, Wash. r 
and Stationery Com- < 


pany), St. Louis, Mo. Joe ©. Harvey (West Coast 
Neill Stewart (Stewart Printing Stationery 
Office Supply Company), Gompeny). Los Angeles, 


Dallas, Texas 


GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 


your volume of business must be greater to show respect- 


able pront 


living now 


s. We must use brains and brawn to make a 
adays, and cannot expect to get by with our 


wits, as was the case not so very long ago.” 


Che pla 


Was preve 


three spe akers 


Blank Box 
manager « 
ley Falls, 


American 


Mayor re 


business 
company 
partner 
1913 secre 


thirty year 


e of Judge Robert L. Munger of Ansonia, who 
nted by illness from attending, was taken by 
Edward Towne, president of the National 
1k company of Holyoke, Robert Gillette, sales 


‘f the Hampshire Paper company of South Had- 


Mass., and Charles A. Chase, treasurer of the 
Pad and Paper company, Holyoke. 


wer spoke on his experiences in the stationery 
He entered the employ of the John R. Rambert 
stationers, in New Haven in 1892; became a 
1898; and when the business was incorporated in 
tary, treasurer and general manager. After 
s he sold his interests to his nephew. 


Mayor Tower was given a fountain pen desk set by the 
issociation. Donald P.. Macdonald, treasurer of the Brad- 
lev & Scoville compat New Haven, made the presenta- 
tion address 

President Fischer gave details of the plans for the annual 
meeting of the Connect Valley stationers’ association 


it Hartford 


being mat 
President 


On Satur 


ernor W. |] 


February 17, for which preparations are 


Sell and Governor Waddy Visit Norfolk. 
day, January 9, President E. H. Sell and Gov- 

Waddy, together, visited Norfolk, Va. They 
it the train by a committee headed by “Jack” 


Carter, of the Norfolk Stationery Company, who piloted 
them to the Fairfax hotel where the stationers of Norfolk 
ind Ports were gathered for luncheon. 

After an excellent lunch of sea food for which Norfolk 
is justly famous, President Sell and Governor Waddy took 
turns in a d-table talk expounding the advantages of 
membershit the National Association, and the benefit to 
be obtained e organization of a local association. 

[Iwo ne bers of the National Association were 
claimed wl Nusbaum’s and the Portsmouth Stationery 
Company signed application blanks presented by Governor 


Waddy I 
tional Ass 


Promises 


his gives Norfolk four memberships in the Na- 
ation, whereas a year ago they had none. 


vere obtained that other Norfolk stationers would 


ranks of President Sell and Governor Waddy 
Norfolk much encouraged. 
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You have sold Carter Inx-- 















I The 
“CARTER 


PEN 


with the OSMIRIDIUM 
point 








From the very finest to the stubbiest 
point—and there is a point best suited 
for every hand—the Carter Pen is 
smoother writing and longer wearing. 

The entire pen is precision built with 
inspections after every process. But 
it is the osmiridium point that insures 


You 


superior writing qualities and longer 


life. 

Osmiridium is the most satisfactory / / | know 
and most enduring pen point material if // Hay WNL the 
known. y |) 






se sure to see the Carter Pen when yy ] | ii INK 
our representative calls. if | ‘S i 





THE CARTER’S INK COMPANY a \ 
BOSTON MONTREAL 


—_—_— 
NEW YORK CHICAGO §// — 


ar ae 7? 














AA. 


% 


ri > CARTE ! 


auriiain pen 
[ Ink P 


~~. 


3 5 +.% 
a & 






Par OF 
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Carl K. Hart Joins W. A. Sheaffer Pen Company. _ ™ 


{PEERLESS 


RUBBER. TYPEWRITER KEYS 





Carl K. Hart became advertising manager for the W. A 
Sheaffer Pen Company January 1, making headquarters at 
the factory, Fort Madison, Iowa. During the four years 
previous he had been in charge of sales promotion for The 


Miller Rubber Company, Akron, Ohio. Prior to that he 








sala : : 
had been director of advertising for the Diamond Chain | Aake -) : Wi () 
“amnanv lianapolis ; , fears and for eimil ‘ : | Ve 
Company, Indianapolis, Ind., two years, and for a imilar | Jour Work C 2 P - 
period preceding he was advertising field representative of | | | ieee arden 
- ~ * - j i - ~~ 
The Goodyear Tire & Rubber Company. Mr. Hart spent AES 
L I I 





four years as an officer in the United States Army He is 
: , : " — ; Mr. DEA R 

a graduate of New York University, where he specialized | | a 
. : ' \ YOUR IMPRINT HERE 

in advertising, marketing and promotional methods \ 








E. H. Wobber on European Tour. 
E. H. Wobber, president of Wobber’s, Inc., San Fran OU?) t O ts, 


cisco, Calif., has gone to Europe with his wife on an ex 


tended vacation. They sailed from New York on the SS 
“Paris” January 16, and plan to stay abroad about four : = 
months. . 


Mr. Wobber has been in the stationery business thirty 
five years, the last twenty of which have been spent with 
his own store. He started with Sanborn, Vail & Com 


are mighty important to 
us. We can’t profit in the 


pany, and continued there until the San Francisco fire 


Following that he established his own business, known long run unless you do. 
first as the Edward H. Wobber Company. Later th We make: That’s why we are con- 
present tithe was applied to the business. Two brothers Typewriter stantly working up new 
are associated with Mr. Wobber in his stationery store Ribbons dealer helps 


Carbon Paper 
Rubber Twirler 


Our latest is the celluloid 


D. H. Van Valkenburgh Takes New Quarters. . 
erasure shield here shown. 


D. H. Van Valkenburgh, formerly at 318 West Tenth Rings, for all : 
street, Los Angeles, California, moved on January 1 to — 2 a It carries your own i1m- 
337 8 I. W. Hellman building in that city. Mr. Van «ole ont Wond. print and a supply of them 
Valkenburgh is a distributor of business machines and is stock variable with your imprint is ab- 
open to take on lines additional to those he has. He is a line spacer solutely free with an order 
former Chicago ‘‘Loop” salesman for the Wales Adding knob f Pp 1 Keve 
Machine Company, holding that position up to 1920. He Rubber Twirler OF FCCTIESS ALCys. 
also was connected with other companies in this field, and Rings for Bur- P ° ° 
7 regitded pe a Procite aaneues addi g machine roughs Adding Typists are enthusiastic 
man He has a wide acquaintance among sales executives Machines. about them. You will be 
A few years ago he went to Los Angeles, where he rep Cushion Type- too, when you see how 
resents the Add-Index portable adding machine and nor writer feet. these little shields help 


competing speciaities 


move your rubber keys— 
and the rest of your stock 








“Roytype” Ribbons. as well. 
[The Royal Typewriter Company, Inc., 316 Broadway, 
New York, N. Y., has introduced a line of typewriter rib Send in attached 
bons under the “Roytype” brand. These are inked on sea coupon. 
island cotton, using pigments which are non-dr not 
fading, intense in hue, and high in recuperation. They are 
made to last longer in service, as the “Roytype” ribbon is P ae wale. K ne F4 ( I 
Siihedin amide tee: acne i Cee a EERLESS KEY COMPANY, INC. 
ribbon. A handsome metal package has been provided for | 76 Fulton St. New York City 
the new line Boston Chicago Philadelphia Minneapolis 
ea Pittsburgh Los Angeles St.Louis London Berlin 
British Made Stapling Machine. San Francisco Distributor: D. R. Pinney, 521 Market St. 
7 12 | : . Wellington, N. Z.,P.0.Box1454 Sydney, Australia, P.O Boz3003 
si -td., Stringecn avenue, ; siesta , ‘, wwe ee ee a a 
England, produces a new stapling machine, charact 4 v - a | 
by simplicity, and non-clogging features. The staples are 4 Peerless Key Co., Inc., 176 Fulton St., N. Y. City: : 
made up in gangs of 100, which facilitates fill } { Please send us without any obligation on our part, details 4 
meeas § of your special profit-making offer, together with sample § 
! of Peerless Key and erasure shields with our imprint (tele- § 
Sm ag : phone number if desired). | 
Regal’s Largest Year Was 1925. : : 
tee gt ign 1 NAME seal 
With the wholesale price list No. 90 comes a report that i i 
1925 was the largest and most successful business : ADDRESS ' waren : 
the history of the Regal Typewriter Company of New | 6 . i 
York Cit QF i __ _ O—>—_—OE—E>E>E—————EE 
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CY the makers of 

VENUS—the 
largest selling quality 
pencil in the world~ 





Supreme 
in its class 


VELVET 
| PENCILS 


kote long established favorite is the leader 
among pencils offering splendid quality at 
a moderate price —and is for sale wherever 
pencils are sold. 

VELVET PENCILS are supplied with or without 


rubber tip. HEXAGON 
5 N 1. Sof §— Ni 3 Med. Hard 
N Mediun oI N 4. Hard 
N bier 
ROUND 
59—No. 1, Sof 9—No. 2, Medium 


Be sure your Velvet stocks are ample for the seasonable 
demand— in ordering ask us about the Velvet Display 
Assortments No. 1610 and No. 1612. 

AMERICAN LEAD PENCIL CO. 

220 FIFTH AVENUE NEW YORK 


& London, Eng 
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Sales Drives for February. 

The National Association of Stationers, Office Outfitters 
and Manufacturers, announces the following sales drives for 
February 

February 1-6. Commodity classification No. 3—Carbon 
papers and typewriter ribbons, all supplies for the type- 
writer such as stenographers’ note books, copy holders, 
pencils, erasers, type cleaner, typewriter oil, rubber keys, 
rubber typewriter cushion feet, typewriter paper, second 
sheets, etc 

February 8-13. Community classification No. 6—Special 
stationery, greeting cards, steel and copper plate engraving 
and Valentine day goods. 

February 15-20. Commodity classification No. 8.—Blue 
print papers, architects’ instruments, drawing and artists’ 
materials and drafting room furniture. 

February 22-27. Commodity classifications Nos. 3 and 10 

Inks and adhesives, all kinds of stamp pads, rubber stamp 
and numbering machine inks, time records, check protec- 
tors, etc. 


Underwood Women at Chicago Form Club. 

The young women of the Underwood Typewriter Com 
pany organization at Chicago have formed a social club 
It is the outgrowth of a Christmas party which developed 
such a spirit of good fellowship that the young ladies 
decided to form a club, which will assure the repetition of 
many such happy events. The Christmas party was held 
at the [llinois Woman’s Club, and was attended by forty 
four. Everyone present had an enjoyable time, and the 
opportunity to meet fellow workers on a social basis caused 


all to wish for further gatherings. 


W. M. Knapp Returns to El Paso. 

\W. M. Knapp has rejoined Norton Brothers, Inc., EI 
Paso, Texas, returning to a connection he made originally 
in 1915. He had been engaged in the stationery trade at 
Chicago in recent years. Prior to 1915 he had been with 
the Standard Printing & Litho Company at Houston, 
Texas, and the San Antonio Printing Company, San Ar 


tonio, Texas, as manager of the respective printing depart 


ments 

Following his release from the military service after the 
world war Mr. Knapp was with Cameron, Amberg & Com 
pany, and Carrithers & Company, Chicago Mr. Knapp 
reports that business is exceptionally good on the Rio 
Grande border. 

Smith & Marshall Take Penn Art Steel Line. 

Che Penn Art Steel Works, steel office specialty design 
ers and manufacturers, Erie, Pa., have recently appointed 
Smith & Marshall, 8 South Dearborn street, Chicago, thei: 
representatives in the Chicago territory which includes the 
states of Michigan and Missouri as well as Illinois and 


vicinity 


Guild Expands. 

The Guild Products Corporation, distributors of “G 
the Stationer’s Own Brand,” has been obliged to tak« 
additional quarters adjoining its present locatio1 
Pennsvivania building, Fifteenth and Chestnut street 
adelphia, Pa. Room No. &11 has been annexed, wl 
the Guild suite Nos. 811 and &12 devoted to the ex 


offices of this nationally known organizatiot 


Underwood Sales Staff at Chicago Feted 


\s evidence oft appreciation tor the tine s 


made by the Chicago siaff of the Underwood Tyy 
Company, forty-six members of the organizati wer 
guests at a dinner held at the Hamilton clu Har 
McEvoy entertained them [The dinner was a 


1 
} contest 


climax to the hustling done during the sales 


cree en er a 


nae 
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A Profitable Line for 
Office Furniture Dealers 


Here is a quality line that almost sells itself. 
Gives you a fine chance to go back to your old 
customers and sell them another item when you 
thought they were fully equipped for some time 
to come. 


EE 


a ae 


(a Steclbilt @ 


\ 


ST. LOUIS 





As indicated by the illustrations, the uses for 
Medart Steel Cabinets are so varied that every 
office needs several—they save stationery, sup- 
plies and printed matter—they lock securely— 
they present such a neat and business-like ap- 
pearance that the biggest business man in town 
will be proud to own one for his personal use. 


Each cabinet sold sells several more—they soon 
become as necessary in the modern office as a 
typewriter or adding machine. 


Write today for details—both about the cabinets 
and the Medart Dealer Assistance Selling Plan and 
scale of attractive discounts. 








FRED MEDART MEG. COMPANY 


Potomac and DeKalb Sts., St. Louis, Mo. 
New York Chicago San Francisco Cleveland Detroit Los Angeles 


Also mfrs. of Steel Lockers and Steel 
Shelving for office use. Write for Catalogs 
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ervice Index for 
Vertical Filing 
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Makes Reference Speedy, Accurate 


and Certain 


Equipment used to 
relieve congestion 
of folders bearing 
the same name. 


Miscellaneous folder 
for correspondence 
of various names 
which do not amount 
to six letters of one 


mame during one 


year or transfer 
period. 
Chronological 


equipment for cor- 
respondence which 
exceeds 40 letters 
during one year or 


transfer period. 


Individual folders 
for correspondence 
which exceeds 6 
letters during one 
year or transfer 


period. 


Main alphabetical 
guide. 


BROWNE-MORSE COMPANY 


MUSKEGON, MICHIGAN 





February, 1926 
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Iowa University Holds Conference on Commercial 
Education. 

On March 18, 19 and 20 at the State University of lowa 
will be held the first of a series of annual conferences on 
research in commercial education. A dozen or more speak- 
ers of national reputation have been invited to participate 
by reporting upon the research problems upon which they 
are engaged. 

Most of the educational conferences are held in the East 
beyond the reach of many teachers in the Middle West. 
This conference will enable those teachers to see and hear 
the foremost thinkers in the field of commercial education. 
Every commercial teacher should be there, but that every 
administrator and supervisor of high schools should be there 
is just as true because of the tremendous growth of com- 
mercial work in high schools and the constant demand for 
new subjects make it necessary for administrators to make 
decisions. On what facts are those decisions based? Do 
our administrators know where pertinent facts may be 
found or what studies of such problems have been made? 
The conference is one place to find out. Administrators 
need not feel that they must be acquainted with the tech- 
nique of commercial subjects in order to benefit from the 


conference 











Window Display of National Blank Book Co.'s Loose Leaf 
Goods in a Well Known Chicago Stationery Store 








Hermas V. Smith Joins Addressograph Company. 


Hermas V. Smith has joined the Addressograph Com- 


pany, Chicago, IIl., as purchasing agent for the advertising 
department. His duties include the buying of stationery, 
supplies and printing Mr. Smith has had an extended 
experience in the buying of stationery while connected with 


Chicago stores. He was with the Marshall-Jackson Com- 
pany nine years, and with Carrithers & Company six years. 
In the latter connection he was vice president and general 


manager 
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The Model il- 
iustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model 5 
Underwood 
Duplicator at 
a slight cost. 


Saving Office Dollars 


HE Underwood Revolving Duplicator 
holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 
ing or multigraphing. 

It is so simple that anyone can operate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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More 
Good 
Desks 


Keeping up the quality and increasing 
the volume is the worthy ambition of 
While it is seldom a 
effort 
applied to equipment of unusual merit 
nearly always accomplishes the result. 


many retailers. 


simple problem, greater sales 


Our office desks are of substantial de- 
sign and detail. 


Every number is attractive in outline and 


modern, convenient 
finish and the line is complete, in ma- 
hogany and oak finishes. Many dealers 
have built up their sales with these desks 
and in territories where we are not rep- 
resented, we shall be glad to supply inter- 


ested dealers with full information 


Evansville Desk Co. 


EVANSVILLE, INDIANA 


No. S-1531 
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New Service Manager for Elliott-Fisher. 

R. F. Crudginton has been appointed manager of the 
service department of the Elliott-Fisher Company and a 
member of the advisory committee to President Wagoner 

Mr. Crudginton has held positions of great responsibility 
in a number of other well and favorably known national 
organizations including the Remington Arms Company, the 
National Brass Company, the General Motors Corporation 
and for nine years prior to coming with Elliott-Fisher Com- 
pany, the Columbia Phonograph Compan) 











R. F. CRUDGINTON 


He has also had important and valuable experience 11 


both manufacturing and engineering in the offi 
field, having been at one time in charge of the m« nical 
engineering department of the Monarch Typewriter Con 
pany and subsequent thereto, general superintendent in 
charge of manufacturing of the Fox Typewriter Com 

in all, a total of approximately ten years with these two 
companies. 

Mr. Crudginton’s experience, training and ability pecu 
liarly fit him for the important work which he has taken 
up with the Elliott-Fisher Company. 

Automatic Issues New Steel Catalogue. 

The Automatic File and Index Company of Green Bay, 
Wis., manufacturers of Automatic filing and desk equipment 
and the “Afico” commercial grade files, announce the issue 
of a new steel catalogue and new advertising circular 

This new catalogue is in three colors and describes the 


company’s perfected “Automatic” and “Afico” steel files 
in upright, counter-high and desk-high cabinets. This is 
said to be a catalogue of exceptional beauty, and a hy 
companion to their other catalogues—No. 23 Auto-Utility 
desks; No. 24 Automatic Wood-Steel files and N aa; 
which is the company’s filing card and card system supply 
catalogue and “book on filing.” 

The new advertising matter consists of a large three 
color general folder and smaller three-color circulars, one 
each on Automatic steel equipment, Automatic desk files 
and the Auto Desk Companion, Auto utility desks, Auto 
matic tariff files, “Afico” steel filing equipment A fico” 
transfer cases, etc. 

The company will gladly furnish to dealers any further 


information they may require 


Galveston House Changes Location. 

F. W. Erhard & Company, stationers, printers, blank 
book makers, etc., are now pleasantly located at 2308-2312 
Mechanic street, Galveston, Tex., where they have an at- 
tractive store with an ideally arranged factory rheir 
building is conveniently located and is three stories high 
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rand new source of income D>. 
’ the} — 
to the American merchant LEN 
The Sheaffer fountain pen desk-set has opened up a Sea 
new “‘straipht-away’”’ to preater profits for dealers. ER, 
This remarkable new style writin}, equipment, with SR 
. ‘ ‘ sil Sy! 
fountain pens made of Radite, a practically un- Se 
breakable jewel-like material, and ,uaranteed for a Sey 
lifetime, is a big, new kind of income producer. It EONes 
has truly written its way into America’s confidence MN: 
° + a Ls 4S) 
and esteem. Like all Sheaffer * Lifetime products, ONG 
4 is =) 
this is backed by the same steadfast policies that Co); 
for years have been a source of real protection to (GR 
; ; any 
dealers. Not selling mail order, jobbing, houses, pre- Nie 
mium companies, or others not in the regular estab- Myo 
lished channels of our trade, is evidence of the hs: 
faith that is kept with our dealers. We see to it 1D) 
that some dealer makes a profit on every retail sale. Ne 
. Ve e Re 
Desk sets, double and single, Lifetime equipped, ranging from $30 down to $10 (2) Me: 
LGales ay 
Liberal Sheaffer discounts to dealers by Ey SON) 
M4 i AL 
MD ASA® 
9 SoH Ne 
(Aa r) Re} 
Tih \\0 9 
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W. A SHEAFFER PEN COMPANY AE (Re: Ske) 
PORT MADISON, IOWA yy RST 720) 
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Letter files -130% 


(per four drawer file) 













No, we’re not going into the filing cabinet business, but 
we are stating the cost—the very minimum cost—of 
filing time necessary to maintain a 4-drawer corre- 
spondence file for one year. Figure it out yourself. 







Aggressive dealers are pointing out the fact that an 
Oxford complete outfit for 4 drawers of correspondence 
lists at only $20.90 (transfer outfits thereafter, $10.90) 
—certainly not much to pay for equipping a file that 
will bring papers to executives in a hurry, and earn the 
$130.00 many times over. 

It’s easy to sell these complete 
correspondence filing outfits, and 
every sale is worth while. Each 
outfit contains a set of alphabetic 
guides, a set of alphabetic folders 
for miscellaneous correspondence, 
and a proper quantity of individ- 
ual name folders, with a simple 
direction sheet, making the thing 
complete. They list as follows: 























One drawer outfit, No. ST25 @$ 5.99 









Two “ “ —« §T40 @ 10.40 
Four “ “ —« §T80 @ 20.90 
Six “ “  §T120@ 31.50 
Eight “ “ S§T160@ 42.00 






Listing of larger outfits on request. 









Why not take on at least a trial order 

of these? We furnish display sign, 

Four Drawer Outfit demonstration set, plan for display, 
etc. Write today. 


Box No. | contains proper assort- 

ment of supplies for Drawer No. aN ~ 

eG, 5 tan Cees Oe. 8 Orovd Fitinc Supply Co, 
and so on. 382 Jefferson Street BROOKLYN, N. Y- 
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PASSED AWAY | 
= e—— 


James L. Dalton. 
James L. Dalton, founder and president of The Dalton 
Adding Machine Company, died January 11, at Good Sa- 














Detter Protect 


EILIN 


This happened in Council Bluffs, Iowa 

















maritan Hospital, Cincinnati, following an operation for 
appendicitis. Funeral services were held in Cincinnati, 
January 13, followed by a Masonic service the next day in 


Poplar Bluff, Mo., and interment in the City Cemetery of 





The important records 
of the Binder-McCargar 
Co. were protected by 
this Meilink Built Safe. 


MEILINK BUILT SAFES 
HAVE A RECORD OF BETTER 
PROTECTION IN ACTUAL 
FIRES AND THEIR CON- 
TENTS CAN BE INSURED 
AGAINST BURGLARY FOR 
20% LESS PREMIUM. 





THE LATE JAMES L. DALTON 


. | | | Meilink Built Safes are Different, Greater 
that cit) Mr. Dalton, who had just passed his fifty-ninth Structural Strength—Light In Weight 


birthday, is survived by his widow, Mrs. Clara Wright 
Dalton: two sons, Charles | Dalton, of Cincinnati, and 


Grover W. Dalton, of Poplar Bluff, Mo.; and two daughters, . ’ 
seo nia Wiieadaa biniinae Sale Rie Write Us for Our Dealers 


ton, both of Cincinnati. 
Mr. Dalton’s life story reads like a Merriwell novel. He Proposition 
was born in Ripley County, Missouri, on December 28, 
1866. In 1870, his father, a Confederate soldier who had 
lost everything in the war, moved with his family to a farm elle 
on the Eleven Point River, in the mountains of Arkansas The Meilink Steel Safe Co 
Here the ge yn children led the life of hardships common , 
to mountain children. There was little to eat and less to TOLEDO OHIO 
wear; the nearest school-house was several miles away and ’ 
open only three months of the year. 
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But young James was determined to have an education, 









) and by hoarding his small earnings of the summer months 
| was able to attend a “college” at Warm Springs, Arkansas 
| for several terms. At the age of seventeen he secured a 
teacher’s certificate and taught two terms in a school near 


. 


©; 





his home 
At the age of eighteen, young Dalton, eager to get away 





from his mountain environment, pocketed the $60 proceeds 
from a bale of cotton which he had grown and sold him 
self, and started out to seek his fortune Afters rking 
for a short time in a department store in St. Louis, he went 
to Doniphan, Mo., where he secured a positio1 th the 
J. R. Wright Hardware Company. He early learned a rule 


which became his business standard throug 


“Know your business.” So thoroughly did he learn the 
hardware business that he quickly became known through 
out the wholesale trade as the best posted hardware man 
in that section of the country. At the age tw yme 
Mr. Dalton married the sister of his employer, Miss Clara 
Wright, and shortly afterward became manager of a branch 


store which the company opened in Poplar Bluff, Mo 
Shortly after, he bought into the company as a partner, and 


a few years afterward was the moving spirit in the orgar 
ization of the Wright-Dalton-Bell-Anchor Stores Company 
As head of the new company, Dalton’s genius for met 
chandising manifested itself quickly; the store company 
became the largest department store in any town of that 
size in the whole United States. It was in reality “22 great 
stores in one”; a freight train of 31 cars was chartered to 
haul from St. Louis the stock which the store needed for 
its opening. The business grew until it was doing an annual 
retail volume of $750,000 in a town of only 7,000 population 

At the same time Mr. Dalton found time for many out 
side activities. He was prominent in Masonic organiza 
tions, was always active in the Republican party and served 
one term in the state legislature. He was one f the 


founders of the Presbyterian church at Poplar Bluff an 
was for many years the superintendent of its Sunday 
School. Out of his own pocket he built a separate building 
to house the men’s Bible class, a class he himself conducted 
until his removal to Cincinnati in 1914 


At the age of thirty-six, Mr. Dalton with a friend became 
1: 


linterested in the development of a 10-key adding ne 
A company was formed to manufacture and sell t new 
product, and other friends induced to subscril to the 
company’s capital. For two years the infant concern strug 
gled for life in a shop the size of a box-car. But s ess 
was still far away; $150,000 of capital had been dissipated 


without any real results. 
At this stage, Mr. Dalton’s friends urged him to take 
active charge of the new company in the hope that he 


could put it on a paying basis and rescue the capital whicl 
seemed hopelessly lost. Faithful to the friends who had 
really invested in him and not in the 10-key machine, Mr 
Dalton turned the management of his huge store over to 
others and plunged into the manufacture of adding ma 
'chines. For years it was a desperate fight to make sales 
cover expenses. But gradually the new machine—the Dal 
ton adding calculating machine—became better know: 
agencies were established, the business placed nd 
basis. 

In 1914, the concern moved to Cincinnati where a hand 
some new factory was built and the company reorganized 

Since then, with Mr. Dalton always in active charge, the 
business of The Dalton Adding Machine Compar has 
grown by leaps and bounds. Today it maintains more than 
300 sales and service offices in every part of the civilized 
globe; it is the second largest adding machine company it 


| the world 
Mr. Dalton was a member of the Business Men's Club 
Cincinnati and a Thirty-second Degree Scottish Rite Masor 
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Make 1926 
the Biggest 


FiberstoK 
CE) 


Year in History 





This Attractive Display 
in Your Window | 


Easy accessibility and complete protection for valuable papers~ Will Do It 
A strong file a handy portfolio or a lighter brief case. ~ ~~ 

















VERY dealer knows the Fiberstok advertising appears 

value of a sales leader. in the leading national business 
Every Fiberstok dealer knows magazines which reach YOUR 
Fiberstok leads the way to more customers. Each advertisement 
and better sales. reads “At your Stationer’s or 
The demand for Fiberstok is Write for Samples.” 
created—all we ask you to do 
is help us satisfy it. 1925 wasa 
record-breaker, but everything 
points to a greater volume of 


Tie up your store with our ad- 
vertising. Take advantage of 

a4 ign 
your “sidewalk circulation” by 
displaying Fiberstok window cards. 
business during the coming They are powerful magnets in draw- 
vear. ing buyers into your store. 


We will gladly send these display cards 
to recognized dealers upon request 


National Fiberstok Envelope Company 


429-447 MOYER ST., PHILADELPHIA, PA. 
21 PARK ROW - NEW YORK CITY 
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THE LYMETCO LINE 


OF STEEL CABINETS AND TABLES 





6 Cubic Feet of Steel Storage Space 


Just what its name implies, desk high, this cabinet may " 
sit at the end of his desk, right within reach and provide ae 
tamper-proof storage for valuable records, papers, documents. 


| The lock engages with the frame. The door is re-inforced. 
| The door would be demolished before it would yield. The 
Y two shelves are adjustable. The finish is baked enamel in 

Lymetco Green. Mahogany, oak, walnut or ivory gray fin- 














—— I . ish optional at slightly added cost. 
it | . . . . s 
+ | Descriptions of the other items of the Lymetco Line would F 
I | indicate equal quality, equal salability. Write today for com- 
I | plete information on the Lymetco Line and for the sound 
i i sales plan that is available to all Lymetco representatives. ' 
| LYON METALLIC MFG. COMPANY 
iI AURORA, ILLINOIS 
hare : { Se - 3 ro . 
od 3 q) J 
2 ' | 
) 4 
& ; Vu 





EVERY ONE A SELLER | 


1. Won-dor—small and popular 4. Desk-hi—read about it above 
2. Tu-dor—for office supplies or wardrobe5. Li-flat—keeps drawings straight 
3. Steel Table for office or workroom 6. Counter-hi—more safe storage 














1926 


aq) HAT is what you offer a business man in Desk-hi. ——_ — -—— > 
° 
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' 











M 











February, 1926 OFFICE APPLIANCES 


He was a presbyter in the Walnut Hills Presbyterian 
Church, Cincinnati, and director in the National Office Ap- 
pliance Manufacturers’ Association. In addition to the 
presidency of The Dalton Adding Machine Company, he re- 
tained an active interest in the store company at Poplar 
Bluff, being chairman of the board of the company at the 
time of his death. 

The burial services at Poplar Bluff were a remarkable 
tribute to one of the most distinguistted and most beloved 
of that city’s sons. Every business house in the town 
closed its doors at two o’clock, January 14, the hour the 
funeral train arrived from Cincinnati. Three thousand 
people, including practically every adult resident of the 
city, were massed at the station or along the route which 
the funeral cortege took to the cemetery. It was interest 
ing to note, too, that as the procession moved along Main 
street of the Missouri city, it did not pass a single promi- 
nent business house with which the deceased had not at 
some time been associated as founder, owner or director. 

* F © 


Jacob Silberman. 


The many friends of Jacob Silberman, proprietor of the 
Silberman Company, 157 William street, New York, N. Y.., 
experienced keen regret on learning of his death on Decem 
ber 30 

Mr. Silberman’s company manufacture loose leaf devices 
for the printing and stationery trade. 

Mr. Silberman, who was only forty-three years old, started 
in business in a small shop at 56 Beekman street in 1910, 
manufacturing binders of recognized quality. His business 
grew through the years and he kept the pace with new de- 
velopments in the line. At his death the business occupied 
a large loft at a complete machine shop and made its own 
models from Mr. Silberman’s patented dies and tools. His 
binders won a recognition for durability and workmanship 
and his customers were numbered among the best concerns 
in New York City as well as out of town. 

It is stated that the business will continue as heretofore 
carrying on the high principles of quality and service which 


founder. 
+ + + 
Herbert S. Moore. 
] 


Herbert S. Moore, a number of years the head of the 


were established by t 


S. Spencer Moore Company, Charleston, W. Va., passed 
away at his home after a prolonged illness. He was fift 
years old, born at Charleston November 4, 1875, and edu 
cated at the local public schools. His entire business life 
was spent in the stationery, book and printing business 
established by his father, the late Samuel Spencer Moore. 
In 1904 he was married to Miss Alice Hanson, Gallipolis 
[he children are James H. Moore, a student at Kentucky 
Military School, Lyndon, Ky., and Marion Alice Moore, a 
student in the Charleston schools. For many years Mr 
Moore was a member of the First M. E. Church, and 
served as its treasurer a long time. His. Masonic affilia 
tions extended through the thirty-second degree Mr 
Moore was a charter member of the Charleston Rotary 


club, and its first treasurer 


One sister and three brothers survive Mr. Moore Mrs 
John Sherritt, Jacksonville, Fla.; G. Ernest Moore. Thomas 
W. Moore and W. C. B. Moore, business men of Charles 

- + - 
Mrs. Rose Adams. 

Mrs. Rose Adams passed away at St. Louis, age 

seventy-eight. She was president of the S. G. Adams 


Stamp & Stationery Company, and has been active mat 
ager of the business since the demise of the late S. G 
Adams in 1892. He came to St. Louis from Baltimore in 








M*RtLE Desks, Tables 
and Chairs are not 
dependent on easy boom 
times for big volume 
sales because they are so 
moderately priced and 


deliver most value per 
dollar. 


Prompt service due to 
increased capacity and 
higher quality from new- 
ly added modern equip- 
ment guarantee greater 
satisfaction to Myrtle 
Dealers during 1926. 


Complete catalog and 
price list will be sent to 
you upon request. 


% 





POINT =< 


MYRTLE DESK CO. 
HIGH POINT, N. C. 


New York Warehouse 


in charge of 


J. WALLACE 
Pier 21, East River 
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The Royal,Typewriter— 


A Business Asset 


‘THE WORLD moves on. 
Methods change with 
the times. Office equip- 
ment must be more mod- 
ern and more efficient to 
keep pace. Today no busi- 
ness can do justice to it- 
self without typewriter 
equipment which is eco- 
nomical in upkeep and 
efficient in production. 


The Easy Writing Royal 
Typewriter is offered with 
every confidence in its ex- 
cellent performance. To 
the user it means conven- 
ience, first-class work, and 
a sound investment. 


‘“‘Compare the Work’”’ 


UY, 





TRADE MARK 


ROYAL TYPEWRITER CO., Inc., 


316 BROADWAY - NEW YORK 
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1875, and founded the business which his widow continued 
until her passing. Surviving Mrs. Adams are Mrs. Violet 
Adams Hall, Mrs. Robert Craig, Stephen S. Adams and 
Francis K. Adams, all of St. Louis. 
+’ + + 
Edward Schwartzchild. 

Edward Schwartzchild, a stationer at Eugene, Ore., 
thirty-four years, passed away at Palo Alto, Calif. He had 
retired from the business at Eugene about two years ago, 
and moved to Palo Alto. Mr. Schwartzchild is survived by 
one daughter, Mrs. Elsie Durkheimer, Eugene, Ore.; two 
sons, Julius of Reno, Nevada, and Morris, of San Fran 
cisco 

+’ + + 
Horace Drew. 

Horace Drew, a stationer and printer at Jacksonville 
Fla., since 1875, passed away January 4. He was president 
of the H. & W. Drew Company 


Engagements 
Engaged. 


The engagement is announced of Andrew Ceruti of the 
advertising department of the Underwood Typewriter Com- 
pany to Miss Mildred Lombardo. Both young people live 
in Paterson, N. J. 

Mr. Ceruti has been with the Underwood for six years, 
always in the advertising department. 


Wedding Bells 


Miss Navarre Weds. 

Mr. and Mrs. Albert Navarre of 97 Avenue de la Bour 
donnais, Paris, France, announce the marriage of their 
daughter, Miss Marcelle Navarre, to Mr. Pierre Wiener, a 
former pupil of the Polytechnic School, Chevalier of the 
Legion of Honor and holder of the Croix de Guerre. Mr 
Wiener is the son of Madame Felix Wiener, 1 Rue Victor 





Bart, Versailles. 

Mr. Navarre, father of the bride, is director of “La Revue 
du Bureau,” a leading French publication in the office 
equipment field and a man prominently identified with pro 
gressive movements among French business men 

The nuptial benediction took place on Tuesday, Decem 
ber 29, 1925, at high noon, at the Church of St. Pierre of 
Gros-Caillou 


Duckworth-Greve. 


Miss Marion Duckworth was married at Christ Chur 
Rochester, N. Y., to Charles W. Greve Mr. Greve is a 
salesman for the Rochester branch of the Yawman and 
Erbe Manufacturing Company. A _ host of friends wishes 
the couple a long, happy and profitable cruise on the 


placid seas of Matrimony. 


Birth Days 


Master Hows. 
Mr. and Mrs. C. E. Hows welcomed the second baby boy 
to their fireside in January Dad is in charge of equipn 
sales for the Chicago branch of The Berger M 


ing Company 


Miss Carol Grace Hedman. 

\ third daughter has arrived at the home of H. R 
man, president of the Hedman Manufacturing ( 
Winnetka, Ill. Miss Carol Grace Hedman views the future 
complacently, as dad is a good provider, and her mothers 


ni 


will endow her with those graces that enhar ung 


womanhood 
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9 Million Dollars Worth 
Sold at Retail in 1925 


Including Parker Pencils as Well as Parker Pens 


This year sales will be greater than ever 
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Rivals the 
beauty of the Scarlet 
Tanager 






Parker Lady Parker Parker Parker Lady 
Duofold Duofold Jr Duofold J Duofold 
$5 $5 . “ $5 $5 
Parker Over-size 
Duofold 
$7 


WO reasons exist for the steady increase ker Duofold Jr. and Parker Lady Duofold; 
of Parker sales: Parker’s consistent All- only two colors —the Black-tipped, Lacquer- 
Year-Round Advertising, and the high stand- redand plain Black. And each style fitted 
ard of excellence of Parker Pens and Pencils. with the six Parker Points that cover the en- 
You can make the most of the ever-increas- _ tire range of writing degrees: Extra-fine, Fine, 
ing demand for Parker products, if you KEEP Medium, Broad, Stub and Oblique. 
in stock a complete line of Parker Pens, with These, and the Parker Pens in Black and 
Pencils to match! Thus you can supply every Gold with extra flexible points, at $2.75, 
customer with the Parker Pen or Pencil he $3.50, $5 and $7; and Pencils to match, will 
wishes at the price he is willingto pay. And enable any Parker Dealer who ties up with 
you don’t have to tie up money inathousand Parker advertising, to get his full share of the 
different styles. $11,784,000 worth of retail sales conserva- 
Only three Parker Duofold models—the _ tively estimated for 1926. 
$7 Parker Over-size Duofold; and the $5 Par- 


Write us for Parker Discounts 


THE PARKER PEN COMPANY, JANESVILLE, WISCONSIN 








Parker Will Create 
$4,200,000 Profits for Dealers 


in 1926 





{A CONSERVATIVE ESTIMATE} 





How Much of This Money Every Dealer 


Receives Depends Upon How Vigorous a Pen 


and Pencil Policy He Pursues 


ASED upon Parker’s Mil- 
lion Dollar Advertising 
Program for 1926, Parker sales 
records of the past 5 years and 
the Parker 1926 sales quota for 
every city, town and county in 
the United States, Parker will 
create for dealers this year $4,- 
200,600 in Pen and Pencil 
profits. 

Dealers who pursue a vigor- 
ous Pen and Pencil policy will 
get the larger share of this mon- 
ey. Such a policy includes: 
1—Training the salespeople in the 


store in the sale of Pens and 
Pencils. 


2—Carrying adequate assortments 


THE PARKER PEN COMPANY, 


of points and prominent case 

displays. 
3—Frequent window displays. 
4—Frequent circularizing and local 

newspaper advertising. 
5—Prompt and intelligent repair 
service. 

Parker’s Program includes 
effective advertising of Parker 
Black Pens in The Saturday 
Evening Post and other medi- 
ums as well as of the Black- 
tipped, Lacquer-red Duofold. 
Specimens of these advertise- 
ments are illustrated at the top. 

Write us for Parker Window 
Displays, Newspaper Electros, and 
other resale ammunition —free to 


all Parker dealers. 





JANESVILLE, 


“= 5 AS ley fs 


cAdvertising Calendar 
for February, 1926 
‘i ae 4. Publication 
Feb. 1 American Mercury 
Feb. 1 Boy’s Life 
Feb. 1 College Humor 
Feb. 6 Saturday 
Evening Post 
Feb. 12 Red Book 
Feb. 20 Liberty 
Feb. 20 Saturday 
Evening Post 
Feb. 25 Life 
Feb. 27 Literary Digest 


Also 139 College ‘Papers 
and 200 ‘Newspavers 


WISCONSIN 
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The following fr ity four pages comprise a special section for 
the month. For the want of a better name, we call it a “Specialty 
Section.” In it are presented interesting articles and interviews 
with leading dealers throughout the country. Some of these 
dealers are located in large cities. Some in smaller towns. All 
have something convincing to say about the beneficial effect of 
the sales of office machines and devices in the commercial station- 
ery store. There is but a single exception. The experiences of 
these writers are interesting. All bring out the fact that certain 
machines and devices, which are not included in the general classi- 
fication as stationery are extending the boundaries of the field, 
enlarging the profits and giving the business a position of greater 
importance in the community’ With these articles are displayed 
the advertisements of many of the machines and devices referred 
tO 


|. A. Palmer B. A. Tuttle, The Tuttle Corpora- 


, . , tion, South Bend, Indiana. 
Charles A. Stott, Charles G. Stott , 
| 


& Co.. Inc... Washington, D. ¢ lohn (¢ Becker, Che John — 
\\ H. Kistler. W H. Kistler Sta Becker C4 mpany, Milwaukee, 
tionery Company, Denver, Col Wis. 
P. H. Nichols, H. W. Nichols Sales- 
W. L. Bredesen. Bredesen Brot! book Company, Cincinnati, Ohio. 
ers, Beloit, Wisconsin ae 
etch C. J. Kannewisher, Line-A-Time 
H. Kleinschmidt, Tribe of K, Manufacturing Company, 
Gary, Indiana. Rochester. N. Y 
M. F. Thometz, Kohlhaas Com C. W. Roth, Roth Office Equipment 
iny, Chicago. Company, Dayton, Ohio. 
reorge E. Damon, George |! J. S. Kral, The Buckeye Office and 
Damon Company, Boston, Mass Supply Company Cleveland, 
. Ohio 
.. D. Cameron, M. E. Carlton Com ni 
panv, Flint, Mich. Julius Biel, Stevens, Maloney & 
t ‘ o 
H. S. Barry, B. E. Calkins Com mpany, “5 
pany, Butte, Montana. J. H. Stratford, Neal, Stratford & 
Kerr, San Francisco, California. 


F. P. Seymour and W. J. Goodman, 


Horder’s, Inc., Chicago H. E. Chandler, H. E. Chandler & 


- , Company vanston, inois. 
\. G. Dunham, Dunham Office Ap my , Evan illinot 
pliance Company, Miami, William H. Edwards, Seemann & 
Florida. Peters, Inc., Saginaw, Michigan. 
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Adding Machines 


Adding Typewriters 
Addressing Machines 
Autographic Registers 
Bookkeeping Machines 
Calculating Devices 
Calculating Machines 

Check Protectors and Writers 
Check Sorters 

Dating Stamps 


Postal Scales 
Punches 





Some of the Specialties With Which Commercial Stationers 
Are Extending Their Business 


Duplicating Machines and Sup- 


Adding and Calculating Ma- _ plies 
chines, Used Envelope Sealers 
Adding Machine Rolls and Eyeletting Devices 
Paper Folding Machines 


Letter Distributors 
Numbering Machines 
Paper Fastening Machines 
Pencil Sharpeners 


Sorting Devices 

Stamp Affixers 

Stapling Machines 
String and Cord Cutters 


Telephone Accessories 

Time Stamps and Recorders 

Trimming Boards, Paper and 
Card 

Typewriter Cleaning 

Typewriter Cleaning Material 

Typewriter Cushion Keys 

Typewriter Cushion Knobs and 
Feet 

Typewriters, New 

Typewriters, Rebuilt 

Ventilators, Office 

Visible Index Systems 

Water Coolers 


Brushes 








Specialties Widen Boundaries of Business 


By J. A. Palmer. 





ig ot gg gett Novelties and Fancy Goods” it 
read. A sign resurrected from the archives of 
history and once displayed, more or less conspicuously 
over a store front to indicate the business within and 
with the hope that those who passed might be attracted 
to the place for their needs of the goods handled. 

A quarter of a century ago such a sign was com- 
mon. It was indicative of the business—stationery, 
novelties and fancy goods. Today, the same sign has 
been replaced by one that reads: “Commercial Sta- 
tioners—LEverything for the Office.” 

Such is the outgrowth of twenty-five years in the 
stationery business. 

The first quarter of the twentieth century practically 
contains the history of a business, now amounting an- 
nually to a figure which, if expressed in dollars and 
cents, would be astounding. Our interests here, however, 
deal more with the expansion of the scope—a widening 
of the boundaries which once encircled the stationery, 
novelties and fancy goods business. 

The first evidence of this is noticed probably twenty 
years ago when it became apparent that dealers were 
beginning to differentiate between commercial and so- 
cial stationery. There had been no outstanding dis- 
tinction. All stationers handled social stationery. 
Nothing to the contrary ever occurred to them. Those 
in quest of social stationery expected to find it at a 
stationery store. While all dealers, who might probably 
be termed “commercial stationers,”” handled social sta- 
tionery, there were some social stationers who did not 
handle anything bordering on the commercial end. 

Department stores, moreover, were encroaching on 
the social stationery business and stationery depart- 
ments began to appear in such stores. This fact, how- 
ever, proved beneficial to the stationery stores. Novel- 
ties and fancy goods began to gravitate to the depart- 
ment stores. 

This division of lines and growing distinction between 
commercial and social stationery had a marked influ- 
ence. It stimulated the interest of stationers for more 
things to be sold in stationery stores, particularly things 
for the office. 


Up to this time “higher salesmanship” had not come 
into its own in stationery stores. It was still the custom 
for the proprietor and clerks to wait in the store for 
customers to come in for their wants. This division 
in lines brought a step toward the abolition of the prac- 
tice of standing in the rear of the store and going for- 
ward when a possible buyer came in. 

With the novelties and fancy goods gravitating to 
the department stores and a heightening of the dis- 
tinction between commercial and social stationery, the 
larger stationery stores began to send out field men to 
call on local customers. In this is noted an effort not 
only to make up the loss of business to other sources 
but to more firmly entrench themselves with present 
customers and to enlarge their field of sales. 

About this time an angle of the business developed 
which has since become of first or second in im- 
portance with every stationer, namely, loose leaf. At 
first stationers were somewhat reluctant to stock loose 
leaf lines, the feeling existing that it was somewhat 
foreign to their main interests. As the possibilities for 
sales in loose leaf became more evident, stationers re- 
sponded and soon began to intensify their outside solici- 
tations for business. 


Othce furniture was also appearing in stationery 
stores. Its progress, however, is too well known to 
need recounting here. 

Meanwhile, enterprising dealers were branching out 
for suitable lines and were becoming receptive to 
machines and devices for office use. Even as long as 
twenty vears ago some of the more aggressive ones 
appreciated the possibilities in the sale of office ma- 


chines and had secured agencies and were cultivating 
this end of the business 

The stencil duplicating machine, the first practical 
stencil duplicator, became a factor of importance in the 
field. Brought out by the A. B. Dick Company of Chi 
cago, the wide range of uses for duplicating machines 
opened new channels of interest and profit to commer- 
cial stationers. The agency for this duplicator became 
a valuable asset in the dealer’s business. 

+h 


The success with new lines which greeted the pio- 
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neers in this activity inspired other dealers to broaden 
their stock of goods. And it was only a short time 
until all commercial stationers were handling machines 
and devices of some kind—check protectors, number- 
ing machines and similar devices began to appear in 
the stock of first stores. Encouragement was 
given the dealers in the handsome returns paid them for 
the effort and investment. 

The smaller machines and devices 
stores were followed by typewriters which blazed the 
trail for the sale of larger machines by stationers. As 
typewriters reached their present stage of efficiency 
other machines began to appear in stationery stores to 
the extent that some agencies for machines, like the 
Addressograph, were awarded stationers. 

More recently the portable typewriters and small add- 
ing machines have found a place in the stationer’s stock 
and are becoming more and more prominently identified 
with the stationery business. 

\s the use of typewriters increased and replacement 
business became a factor of considerable importance, 
the practice of rebuilding typewriters gained headway. 
The high standards of remanufacturing old typewriters 
rapidly brought the rebuilding companies into promi- 
nence and it was not long until rebuilt machines ap- 
peare d in the stationer’s stock. 

Now comes all sorts of economical 
devices, such as sorters, 


class 


in the stationerv 


S 


\ machines and 


check distributors for mail. 
Crc., Cee. 

Adding machines and duplicators, which had become 
important the conduct of business, were now 
prominent in stationery stores everywhere. Handling 


these machines called for a special type of salesman- 


SO 


ship. No longer could the proprietor wait in the back 
of the store for the buyer to drop in. The new day 
called for men who were alert and trained in the 
selling of specialties 

Visible indexing had made its appearance and the 


strides already made have made it a factor of consider- 
able importance and one destined to open big fields for 
the stationers. Rubber stamps, stencils, badges, seals, 
numbering and dating machines—a business in itself 
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to the stationer’s stock with the result that some of the 
larger firms now maintained complete stamp depart- 
ments. 

Today, the sign “Commercial Stationers—Everything 
for the Office’ forms an interesting contrast with that 
of twenty years ago. It is not necessary to go back 
even twenty years to find stationers who resented being 
called “‘office equipment dealers,” as brought out in 
another article in this issue. Then they considered 
themselves stationers in a strict application of the term; 
now they are office equipment specialists. 

Specialties have played a big part in bringing about 
the status of the present enterprising commercial sta- 
tioner. The stationery store is now thoroughly organ- 
ized. Many are departmentized. You'll find “office fur- 
niture departments,” “typewriter departments,” “rubber 
stamp and stencil departments,” “‘addressing machine 
departments, ’ “loose leaf,” etc. 

The stationer today is more than just a source of 
supplies. He is in a position to install complete ac- 
counting systems, to suggest the most satisfactory 
arrangement of office equipment and to supply every- 
thing needed for the efficient and economical conduct 
of office detail 

The stationer in his relationship with his customers 
is in a unique position to keep posted on the growth and 
requirement of his customer’s business which expansion 
His outside men through their daily calls 
gain first hand information of increased activity among 
customers and have first shot at furnishing new equip- 
ment—stationery, typewriters, adding machines, ad- 
dressographs, duplicating machines, rubber stamps, dat- 
ing and numbering machines, specialties of all kinds. 

The part played by specialties in elevating the status 
of the stationery business cannot be over-emphasized. 
\ new method of conducting business, a new type of 
salesmanship has been developed. And it is a safe 
prophecy that the commercial stationers who become 
outstanding figures in the industry in the future will 
be those who are open to the possibilities offered by new 
machines and devices, specialties, in fact everything 
used by the modern office. 


necessitates. 


and which had been conducted separately—were added 
THE ADJECTIVE OF FOOLS. 
Less than two years ago a young man climbed out of an airplane at San Fran- 
o and was hailed a great crowd as a pioneer, a hero. 
He had seen the sun rise over Long Island and he saw that same day's sun go 
down by yond the Golden Gate. 
That was something all th nerations of our forefathers would have said 
ld never happen. A few rs 1 we ourselves would have said it could never 
happen 

With the air m «ning on regular schedule from coast t ast and running 
nearly on time than many of the trains that pull into your town, we ought to 

the zrsdom to acknowledge that it 1s folly t t limits on our ability. 
tipoleon told an objecting staff officer that “Impossible is the adjective of 
Perhaps even Napoleon would have hesitated to believe that in 1925 men 
! travel throu mW the rate of two hundred and fifty miles per hour. 

tainly 7 tick to sense the possibilities of aviation. 
re are count isines who believe the almost impossible things 
shed Ss } nd sk nd then ( ( ti sal le~ets of their past 
(Sl and p n tl] 1 those 3 pts materially during the 
r wll ¢ 
Before you r bu ss can be larg inc) i during 1926, 
he soles , ¢ in r field that t are not getting. 
nsider 7 sf that keep t from getting it. Are those 
Im pos n't their rei | seem much more plausible 
{tlantic-to-P n to dark l i five years ago? 
k | Busine or 1926. No. |] 
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Brief but Striking Analysis of Average Store Conditions.— 
By Charles A. Stott of Charles G. Stott & Co., 
Inc., Washington, D. C. 


HERE is one exceedingly good reason why any sta- 

tioner should carry and sell office machines and devices 

(i. e., adding machines, duplicating machines, number- 
ing and dating machines, check protectors, typewriters, etc.) 
and that is, it will increase the size and profit of the average 
individual sale. 

The sale of a bottle of ink, a memorandum book or some 
file folders for $1.00 yields a gross profit of 50% or $.50. 
The sale of some office device or machine for $25.00 yields, 
say, 40% or $10.00. 
the percentage of 


Which is preferable? But, you say, 


profit is less and the selling expense 


greater, in the case of the average office machine or appli- 


ance, and such sales are harder to make and will occur 
less frequently. Very probably We will analyze that 
later. 

The average stationer puts considerable emphasis on his 
loose leaf department, blank book line, social stationery 


and the general run of commercial stationery items, and 
this is as it should be, but for just a moment let us stop and 
The 
ledger outfits, but the bulk of his loose leaf business con- 


consider average stationer sells a few ledgers and 


sists of transfer binders, ring books and sheets. Occa- 


sionally a high-priced article or an unusual quantity may 
but 80 to 90% 
dollars 


will be 

The 
of blank books and supplies for filing devices. These goods 
that the 


be sold, of the sales single items 


and of small and cents value. same is true 


are among the most desirable stationer carries 


and their successful merchandising demands rather intelli 
With a neces 
sarily rather high overhead and small individual sales with 


gent employees und a well-equipped store. 


small profits (if any at all) the stationer must add some 
sales and 
Add items 


that will yield larger individual profits and you will increase 


items which will show him higher individual 


individual profits, gross sales and gross profit 
proportionately your gross profit. One of the largest sta 
tionery businesses in the country has estimated from their 
Below $5.00, 
What 


every means you 


records that they break even on a $5.00 sale. 
they lose; above $5.00 they begin to make a profit. 


is your average sale? Why not use can 


find to increase it? The five and ten cent store makes a 
good profit on an accumulation of small unit sales. How? 
By reducing the overhead until a profit is shown. They 


give no service, employ low-priced sales people, make no 


deliveries, have no charge accounts. Can a stationer do 


this? 
point where small unit sales show a profit, then he must 
increase the average unit sale so it will take care of his 
Selling the customer more than he intended to 


Of course not. If he cannot reduce expense to the 


overhead. 
buy is one way of increasing individual sales, and is usually 
good, but limited. 
of adding related items that bring larger individual sales 


Isn't the simple and logical remedy that 


and profits? 

Now how about that smaller percentage of profit and that 
increased selling expense which may exist in the sale of 
devices? A smaller 
a thing. Would make 
each of a ledger outfit at $8.00, showing a 50% profit and 


office machines and percentage may 


not mean you rather three sales 
yielding $12.00 gross profit, or one office machine or device 
at $50.00 40%, or $20.00? You 
allow the expense incident to the latter sale to be increased 
almost 100% and still make the same profit. It would be 


a well-known office 


with a profit of could 


rare indeed that the expense of selling 


device or machine (or a new one either) would not allow 
a materially higher net profit on the individual sale than 
the average sale of the average stationer It is not un 
common, and in fact is probably the method used by the 
sell 


" machines and ' 
by proper display in the store and 


majority of stationers, to endeavor to 
office devices simply 
window, and some education of the salespeople 

A great many such sales are made without the need 


the trained man—the “specialty man,” or a large invest 
stock. And in cases, there is practically no 
increase in expense in selling a $25.00 article instead of, or 
$1.00 That a 


office devices and machines will not 


ment or such 


in addition to, a article stationer adding 
immediately or ever 


tually sell a great quantity of such goods does no 
the fact that every one sold increases his gross profit witl 





out a corresponding increase in expense, and is this not the 
one thing he is everlastingly striving for? ' 
7 
One or two other thoughts A small representat ' 


stock of office appliances, well displayed, and o 


s 


advertised, add materially to the atmosphere and tone 


store and will contribute not a little in building 1 the 
mind of the public good-will and prestige. Chet 
office appliances belong in the stationery store. Wh« Ise 
would one go for such goods if not to the statione It 
the natural place for anyone to go for devices o1 
ances for the office. Every office appliance the statione: 


adds to his stock and offers for sale, broadens and 


out his stock of merchandise and gives his salesmen, ¢ 


inside or outside, one more opportunity of ser 
public. 

The two general methods of selling office applian 
(1) Aggressive canvassing by trained men—‘sp« 
men,” and (2) By display, advertising and selling | 
lar salesmen. Sometimes some one salesman—either 
inside or outside man—can be interested in a devi 


machine and will quite thoroughly 


familiarize himse 
called on to handle 
M ic] mes 
appliances vary in their complexity and marketability 
special kn wledae 


trained spe 


it, and in such a case, he can be 


close the sale to the prospective purchaser. 


require for selling various degrees of 


ranging from almost none at all to highly 





ists. We, ourselves, have not reached the point wher 

maintain “specialty men,” although we know 

instances where stationers do have such salesmen and wit 

success and pront. We have been quite successful 

number of office appliances and devices by using teri | 

and window display advertising, by educating our reg 

salesmen, and by semi-specialized salesmen A littl ' 

effort by thé average stationer along these lines 

the manufacturers to solicit the stationers’ aid for stri 

tion to a greater extent than at present, instead 

direct. 

In conclusion, we believe that the commercial stat 

will eventually expand his lines to include allied devices 

because he must increase his average individual sale 

profit over what it has been in past years to take care¢ 

increasing costs of material and distribution. In 1 ¢ 

for articles of greater value to add to his stapl stationer 

lines, the closely allied items of office devices and machines 

are the most natural ones for him to select. Times chang 

needs and demands change; almost nothing stays the sam 

for any length of time ; 
f 
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Postal 
Scales 








With the 
3-Million Test 
Springs 


LEVELING DICATOR 
See 








No. 515 Capacity: 50 Pounds by Ounces 


Five Attractive Numbers 


Hanso1 Scales are not t S They are higl No. 1512. Parcel Post Scale of 20 pound Ca- 
: ind business devices built for busi pacity. Computes correct postage, 4th Class 
ness } ises to use | nque stione d sensitiveness matter for all zones Price, $7.50. 
y. Finely finished in filing-cabinet : ae 
i atlas i ol ‘ : No. 515. Parcel Post Scale of 50-pound capac- 
green, W ‘rass platforms and glass-covered 4 
oe : , ity (omputes correct postage, 4th Class mat- 
qaials Automatic and time aving Just place # , ¥ 
| 1 _ >” ter, tor all zones Price, $9.00 
the mail matter on the platiorn Pointer 1 
mediately registers the correct amount of post No. 1560. Same as No. 515 except that the ca- 
ge required, and in the case of the parcel t pacity is 60 pounds by two ounces, and it 
scale it does so by zones loes not compute parcel post rates, 
No. 1508. A 2-lb. Scale el Fe A Price. $9.00 
ounce nd sensitive to 1/64tl f an ounce , P 
; Unusua iles assistance to the trade. 


Weighing Ist Class Mail up to 1% p 
and w iw 2nd and 3rd Class Mail uy 


8 ounces. Price, $8.50 Hanson Brothers Scale Company 
No. 1509. A 5-Ib. Scale weighing Ist Class Mail Est. 1888 


eign 


4 pounds, 2nd and $rd Cla ip to 
8 ounce nd 4th Class up to 4 Ibs. Price, $7.50 539 North Ada Street CHICAGO 


Quickly Save Their Cost in Any Office 
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for every man, woman and child 


HE Remington Portable is the universal 
machine for personal writing of every kind. For 
every one, from the young to the old, and all 
ages in between, it is the friendly little helper 
which saves time and lightens every writing task. 


Since the advent of the New Remington 
Portable this machine has become, more dis- 
tinctly than ever, the leader in sales and popu 
larity among portable typewriters. And the 
reasons for this leadership are obvious—it has 
each and every one of the qualities that the 
personal user needs. 

The New Remington Portable has the longest 
writing line of any portable; it takes full width 
paper and the standard long envelope; it has 


REMINGTON TYPEWRITER COMPANY 


374 Broadway ‘ “ ‘ 


Branches Everywhere 


the four-row standard keyboard and every up- 
to-the-minute operating feature; it is incompar- 
able for ease and simplicity of operation, and 
beauty of work; and it is strong, sturdy and re- 
liable — good for long years of faithful service. 


Above all, 


most compact of all standard keyboard port- 


it is the smallest, lightest and 


ables — fitting in a case only 
four inches high. 











~ Tia 

Sold by Remington branches i 
and dealers everywhere. Be 
sure to examine the New 
Remington Portable or send 
for illustrated booklet, 


“For You—For Everybody.” 


our 


New York 
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Office Machines Create Good Will 


Some Experiences Related by a Member of the Staff of the 
W. H. Kistler Stationery Company of Denver, Colorado. 


\S a distressed department head of one of our largest 


rW 
customers who telephoned one day and said: “Can you 


possibly lend us an envelope sealer Our big sealing 


e has just broken down and we are up against it 


right. We have never bought any of your sealing machines 


and have no right to ask for one, but it certainly would be 


iated if you would lend us one anyway 


[The “loan” was made without hesitation and the sealer 


was rushed to the offices of this corporation, which had long 


been a very important customer of all our other depart 
ments [The machine was checked out with the notation 
that would be back in about a week 


Instead there came a check and 


had made 


back. 


But it never came 


a letter saying that the machine itself indis 


with a very complimentary between 


pensabdie comparison 
it and the larger and more expensive machine which had 
broke lown and been sent back to the factory for repairs 


| 


This is one bit taken haphazard from a great mass of 


evidence of the good-will created for our other depart 


ments by the sale office equipment, machines and de 

vices On good-will alone the department would be well 
worth while in our business, but it is important to note that 
the de irtment 1s a ste ady producer of sales of articles 
whose short profits are happily compensated by a depart 

ment turnover several times a year! 

The policy of the department might be expressed ( 
phrase “No free trials, but plenty of demonstration By 
that we mean that we do not give extended trials « i plect 
of « e machine We will instruct a prospective 1S 
ton employees in the use of the machine and wil 
stall it in his ofhees a few days’ thor h trial. If the 
prospect does not decide to buy in what we regard as a 
reasonable time, we call for the machine, but the number 
cases where machines are taken away tl I fail t 
make a sale is gratifyingly small. Floor demonstrations 

ur own salesrooms are given to many prospects, a S 
hande our salesmen for follow up 

In this nnection it is interesting to note that the usual 





d regarding office machines almost 


always says that he iot need them, but in cases where 


aoes 1 
we know he does need them and he agrees to a demonstra- 
tion which results in a sale, he frequently tells us after- 
ward that the machine which he thought he did not need 


has proved itself absolutely indispensable. 

Each machine a somewhat different approach 
sales effort and some of them sell through distinctly 
different channels The sale of Line-a-Times, 

e in a very great measure to the good- 
stenographers by the use of this 
aid to the well-being The girls who 
discover that the machine actually 
in eliminating eye strain and 
neck muscles and in increasing speed and accuracy 
is that a gratifying number 
demand Line-a-Times when 
employment, creating a rapidly increasing 
many cases a telephone order from 
a stranger. Needless to say, this situation has as a by- 
additional the house of typewriter sup- 
plies, stationery and office supplies in general. 
Addressograph customers we operate a 
large plate-making department. This department auto- 
matically works as a training school for Addreesograph 
so that we can supply opera- 


and 
than others 
for instance, is du 
will developed 


among 
invaluable of typists. 
use Line-a-Tim 


es soon 


does what we claim for it, 
tired 
in transcribing. The result 
of stenographers expect and 
they enter new 
volume of business, in 


product sale Ss Dy 


To supply our 


operators and plate-makers 


tors whenever a firm wis 
The Mimeograph 1s 


ot re-order business, Decause 


es to employ one. 


particularly an excellent producer 
when one is properly sold to 
a customer flow of 


orders for ink, stencils and other correlated supplies. 


vho needs it, it insures a constant 


In conclusi we ha a display of all of our machines 
on our ground floor s hat retail customers dropping in 
for small s lies freque wander to this section and get 
themselves erested, thereby giving us valuable new 
prospects The customer who buys any one of our ma- 


chines is invariably a potential buyer of at least one more, 
ers.—N. E. S. 


No Backward Step Possible for Business 


Progress Not a Changeable Factor—The Better Way Must 
Always Lead. 
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sources of p1 tion and distribution. The signs are as 
mercial stationer as they are 
hardware and the 
gressive stationer: “What our 
must contrive to sell them. 


e dru t, the grocer, the man 


We owe it to them to give them the service, and to our- 
to fir y to do so with benefit to them and with 
serve to extend our field, for 
stagnation we die.” 

salesman in a stationery store 
ippened to be out of them for 
e s [f you will step around to such 
ng a store a block away) I know you can 
service made more often even 
the small service never neg- 

s quite as long as any. 
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IS THERE ANY REASON 


Why Dealers Should Be 
Kept on the Outside 


In the Sale of Office Machines 


Equipment Merchant fit in the 


By Ecuipme where does the Office 
sale of office machines? 


Should he be on the outside looking in? 
Or should he be made a real part of the 
picture? 


In other words, should he be given an 
opportunity to enjoy some of the profit 
that is going elsewhere on these larger- 
priced units? 


We believe he should be definitely in the 
picture. Five years ago we pioneered 
in this belief. Today 2,279 Office Equip- 
ment Merchants selling the Victor are 
prepared to say our judgment was sound. 


Victor has been successfully sold through 
dealers because it is a standard, one- 
model machine, high in efficiency, high 
in quality, and low in price. It sells 
easily, and brings repeats. 


One user alone, starting with a single 
Victor, today uses 250! It is the uni- 


versal experience of Victor dealers that 
one Victor sells another. 


Victor backs its dealers with every sales 
assistance—-Saturday Evening Post and 
other national advertising; financing of 
monthly payment sales and many 
other types of selling help. 


Victor has identified itself from the be- 
ginning with dealers. Victor has kept 
faith by opening no branches. Nor will 
there be any Victor branches. 


Write for Book, 


“1926 Victor Dealer Plan” 


The book, ‘‘The Victor Dealer Plan for 
1926” is ready. Acopy of it will be sent 
to you, without obligation, upon request. 
The Victor proposition is open to all 
dealers. There are no territory restric- 
tions or obligations. Write today for 
full details of the Victor proposition. 
Victor Adding Machine Co., 3900 No. 
Rockwell St., Chicago, Illinois. 


Look for the Victor full page ad in February 6 
Saturday Evening Post; and for our 2-page 4-color 
spread in February System. Victor advertising 
appears every month in the Post and System. 
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Nearly 
LOOQ,OOO 


Victor Adding Machines are 
in use today by businesses 
large and small in all parts 
of the country. A few well- 
known Victor users are shown 


¢ 
Y 






on the map above. Not one 


oy, 
of these has been sold through $10 a month 


eR RE 


, We carry accounts for 
a Victor branch—and for the our dealers) 


very good reason that there 


are no Victor branches! Vic- 
tor’s policy has always been 
to distribute through the 
Office Equipment Merchant. 


f o. h. Chicavo 


On Monthly Payments, $110 


il OR 


| Adding Machine HO 
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VISIBLE 








NUMBERS LARGER 

Gitte sen TRADE 

what you DISCOUNTS 

print ~ 

NEW PRICES 
Model 41—$12.00 formerly $15.00 

a 21— 15.00 re 20.00 
as 71— 12.00 1. 15.00 
" 81— 8.00 - same 





Trade Discounts Increased up to 10% 


AMERICAN 
NUMBERING MACHINE CO. 
SHEPHERD and ATLANTIC AVES. 
BROOKLYN, N. Y. 

Branch— 123 W. MADISON ST., CHICAGO, ILL. 
LONDON PARIS 


N VISIBLE. 














G MACHINES 


, 
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STATIONERS! 
OFFICE EQUIPMENT MEN! 


Get Profitable Typewriter Orders 


FoR UNDERWOODS ounnper 
The SHIPMAN- phn Plan 


Requires no _ invest- 
ment—all clear profit 
and no limit to the 
amount youcan make. 




















VERY live dealer wants to 
make more money, and 
here’s Your opportunity---deal- 
ers everywhere are taking ad- 
vantage of it. You donot even 
have to carry stock---all you do 
is take advantage of the im- 
mense demand we have created 
through national advertising 
for SHIPMAN-WARD RE- 
BUILTS. Under our plan you 
don’t need a typewriter depart- 
ment, nor previous typewriter 
experience. 


You Can’t Beat 
Our Big Dealer 
Sales Plan Be- 


cause [t Means-- 


MORE BUSINESS ~—— =i 
WITHOUT MORE CAPITAL 





We furnish signs, posters, streamers, banners, blotters, circulars, cuts, complete “PROFIT” 
ads, selling helps, co-operation—everything to make it easy for you to sell. Gur fas Men Gee & 
Every dealer is given a big “Sales Manual”’ that is filled with valuable ideas and Alive with Meoney-Making 
: estions. 4508 
suggestions. 8 featured in it eac 


bes you on the mailing list? 


Write For This Money-Making Dealer Plan—To-Day. | 2riazineom= 


Extasished SHIPMAN-WARD MFG. CO. ™ Settee 


“Typewriter Emporium” Underwood 
1771 Shipman Blidg., Montrose and Ravenswood Aves., Chicago 


(Take Ravenswood Elevated to Montrose. Plant is one block East) 
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Machines and Devices in the Store 


W. L. Bredesen of Bredesen Brothers, Beloit, 
Wisconsin. 


UR. business is located in a college and manufactur- 
ing city of about 30,000. For many years we have 

had the agency for a standard office typewriter and 
also a leading make of portable. Both of these were of 
course exclusive agencies. With both we have had what 
we consider good success. The portable in particular has 
been easy to sell, due partly to the consistent national ad- 
vertising done by the manufacturers and partly to the large 
number of prospective typewriter users who would not be 
interested in a machine at practically double the price of 
the portable. We have done almost no direct soliciting on 
the portable. We find that window displays—inside dis 
plays, check book and larger blotters used as package stuf- 
fers produce good results. We also carry advertising space 
in the college newspaper which we feel has paid us well. 
Daily newspaper advertising is used, too, and is one of our 
most profitable means of publicity 

Getting business on the larger office typewriter is much 
harder. The field is somewhat limited, the competition is 
keener, and the trade-in on old machines sometimes reduces 
the profit all out of proportion to the amount of work and 
time expended on the deal. Then again the demands for 
service in the years following the installation sometimes 
come at embarrassing times. However, we have been well 
satisfied with our connection if for no other reason than 
that we have rendered our customers a service which has 
probably helped us to keep their business on their regular 
supplies. 

These two mentioned machines and one other—an adding 
machine of a well known make with models that appeal to 
the small business houses—-such as retailers, garages, real 
estate brokers, etc., make up our main group of office ma- 
chines. This is really an attractive field, one which has pro- 
duced lots of business for us. It is our opinion that, unless 
the staff is large enough to train a specialty man, the at- 


INTERESTING WINDOW OF 
ITOKI-SHOTEN OF OSAKA, 
JAPAN, SHOWING NUMBER- 
ING MACHINES, INKS AND 
THE LIKE IN A SYMMETRI- 
CAL, ATTRACTIVE AR- 
RANGEMENT.—This Japanese 
stationery store features office 
specialties in the sale of which 





it is conspicuously successful 


tempt to sell more complicated models, such as bookkeep 
We find that with large 


typewriters and adding machines it is necessary to make 


ing machines, is a waste of time 
calls on the persons interested. A man who is interested 
in either one quite often does not buy the first one pre- 
sented to him, and to get the order it becomes necessary 


to follow it up closely. In many cases the sale may lead 


other immediate business and the addition of a new regular 
customer 

We once took on an addressing machine, but soon found 
that the installation of these involved many complications 
we had not foreseen, so we gave it up. Automatic number 
ing machines we consider more as a regular supply item 
Our experience with rotary duplicator machines has t 
been very encouraging. Where they went to lodges, churcl 
societies, etc., we found that no one person was responsible 
for the care and operation and with every change in off 


cers would come a call for a complete new demonstra 
and instruction. In our case it has hardly been worth the 
effort. Perhaps our experience was exceptional 

We have never made an effort to assemble all our office 
machines in one group in a certain section of the store. Per 
haps this would be practical if the business man himsel 
or in the case of the larger concerns, the purchasing ager 
would come into the store. Most of the office supplies are 
sold to the office girls, to the truck driver or mail boy who 
brings in a purchase order, or by ’phone, with a request for 
delivery. It is obvious that a special display of machines 
would be wasted on the truck driver and the mail boy 
Perhaps it would make some impression on the girl who 
might be interested in having a machine put in her office 
to help with her work. Conditions might be different in a 
larger town than ours, but we do notice that the real buyers 


rarely come into the store, so direct solicitation is the only 


practical way to reach them 
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Model 6-V with 
Daily Reminder 
Folder 


Brings Profit and Prestige 


Here is a specialty that has the think of the staples, except to see 
triple advantage of inducing a profit- that you have enough to take care 
able first sale, of reflecting credit of the demand. 
upon the merchant who carries it, ae 
pee of bringing the customer back So stud) the specialties. Klera- 
desk is one well worth careful study. 
Don’t be content with simply stock- 

The model 6-V Kleradesk, here ing Kleradesk. Siudyit. You will 
shown, is a most popular seller, be- find a big market right at your door. 
cause it is a unit for which nearly 


every business man instantly sees a Use the Aids\We Offer 


use in his own office. And once in 


for additional sections. 


use, it almost invariably creates a de- We have counter and window dis- 
mand for an expansion of the com- play helps, circulars, post cards, etc., 
fort and convenience it affords. all carefully worked out to help you 


present Kleradesk as a specialty. 

“Specialties” form the foundation We welcome questions as to how 

on which real profits can be built. they can be used, and as to how to 

Select good specialties; push them; push Kleradesk as a specialty. Ask 

make your store known as the place us—we will gladly send the helps, 

where practical office helps can be and give you practical pointers on 
found and you will never have to how to increase sales. 


Self-Cl cong 
Inkstand Coa 


215 Stroh Building, Milwaukee, Wis 








(3216) 








134 





February, 1926 


OFFICE APPLIANCES 














sores — 
Wholesale 


Typewriter 
Supremacy 


IT IS BARELY A HALF YEAR since we 
occupied our present new and _ substantially 
enlarged typewriter rebuilding factory. It is a 
plant which all are welcome to visit, the largest 
and best of its kind in the world. 





At the opening of 1926 we grasp the occasion 
to wish our many friends and customers a year 
of happiness and prosperity and to record our 
desire to assist in the prosperity. We are mighty 
proud of the greatest business in our history 
which we are now enjoying, made possible only 
by the repeated confidence of our dealer cus- 
tomers. Our plant is functioning perfectly. 
Our quantity and assortment of rough type- 
writers larger and more select than ever. Our 
remanufactured machines stand supreme, 
‘“‘Master-Grade” in fact as well as word. Our 
service to customers for care and promptness 
is beyond reproach. 


And if you have not yet tried us with your 
typewriter requirements, it will profit you to see 
what we can do in the way of combined 


QUALITY, SERVICE and PRICE 








Our new 

Price List 
No. 530 
is very 

interesting 


























WESULECALE " eiacattieienae CO. 


428-430 Broadway New York City 








Cable Address: “Saletype” 
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ELLIOTT 


ADDRESSING 
MACHINES 














have always been sold exclusively by the Elhott 
Addressing Machine Company's own salesmen:— 
but we now have a special selling proposition to 
offer the Office Equipment and Stationery Trade 
in the smaller cities. 


If you think you can sell Addressing Machines, 
write at once to H. P. Elhott, 143 Albany St., 


Cambridge, Mass., for this new proposition. 





The only Mechanical Name Writing System in the World that prints 
IN SIGHT from INDEX CARDS instead of Type. 
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Years ago, commercial stationers restricted 
ea themselves to purely stationery items; today, 
increasing costs and competition preclude such 


a policy, and to be successful, one must serve 


Mon every need of the modern office. THE HIGH- 
ey EST PROSPERITY, however, comes to those 
who select special equipment of great time and 
labor economy and feature it in their calls, 


——mmN Bunches! in display and by demonstration. 


The Rotary 


Lettergraph 
a $30 £7 


in the hands of many dealers, has al- 











ready proved itself to be of this char- 
acter. You can profit by its merits. 


For its merits are readily demonstrated ; its excellent performance and 
unusually low cost keep it busy with all sorts of duplicating work: 
small jobs that would be considered impracticable for the high-priced 
duplicators; full sheet printing of large runs speedily handled in a 
first-class way. It duplicates all sorts of hand written or typewritten 
matter—clear, sharp copies by the hundreds in a half hour or less 

a simple, sturdy machine. Business messages broadcast in this at- 
tractive way get full attention. 

THE ROTARY LETTERGRAPH offers unparalleled opportunity to 
office equipment dealers because of its unparalleled service to busi- 
ness men. Real profit for the user—real money, in bunches, for the 
man who sells. Let us tell you about our agency plan. 


The Heyer Duplicator Co., Inc. 


18 South Wells Street, Chicago 


Rotary Lettergraph Suggestions 


Direct Mail (form letters, post cards, dia- 
grams, etc.); Printed Forms, job tickets, lists, 
requisitions, order forms; Lodge Notices, bul- 
letins, by-laws, reports; House Organs, price- 
lists, quotations, trade letters; Bills-of-fare; 
Specifications. 
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THE NEW Bates 


MULTIPLE 
MOVEMENT 
NUMBERING 
MACHINE 
















The greatest 
forward step 
in the 
Numbering 
Machine 
Industry 


THE BATES MANUFACTURING CO. 
a a YORK OFFICE: 20 VESEY STREET ar. 


Bates Numbering Machines, Bates Telephone and Radio Indexes, Bates Ajax 
Automatic and Hand Eyeleters, Bates Ajax Eyelets 


Bates Products are advertised regularly in The Saturday Evening Post 
~ ; ' 
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Gary Dealer Successfully Handles Machines 


H. H. Kleinschmidt, President of the Tribe of K, 
Gary, Ind., Gives in an Interview Points on the 
Handling of Various Office Machines in the 
Stationery Store. 


HE history of the stationery business offers no more 
striking example of success won in a few years 

through sound judgment, industry and the intelligent 
following of natural forces than The Tribe of K, founded 
not many years ago during the early days of Gary, Indiana, 
by Frank Kleinschmidt, who started without material capi- 
tal, and laid the foundation of one of the foremost wholesale 
and retail establishments in the Mr. Klein- 
schmidt is secretary and treasurér of the company, and his 
son, Harry H. Kleinschmidt, who gave the following inter- 


central west. 


view, is president. He said: 

“It is not our idea to carry many office machines such as 
typewriters, check writers, adding machines, envelope seal- 
ers, etc., unless we can do so on a profitable basis. We are 
pleased to say that those machines which we are now han- 
dling are paying good profits. We always have some one 
in the organization who is supposed to know a little more 
than the rest of us about each mechanical device we handle. 
We have also found in selling these different office appliance 
machines that a good display in the store, in the window 
occasionally, and constant newspaper advertising in classi- 
fied sections as well as display advertising elsewhere, a lot 
of prospects are induced to come into the store. 

“We have found it very profitable to send a man out 
covering our entire territory on only one or two items at 
a time. We find that he will make sales, get prospects 
that our regular salesmen do not get, all because he its 
classed as a specialty salesman who creates a desire in every 
office for the appliances he is selling. 

“We keep an accurate record of all purchases and sales 
on this merchandise which carry serial numbers and have 
sheets made in the office covering each line so that the 
interest of the salesman can at all times be kept warm. 

“Last year we sold 432 new and used typewriters, which 
is about a twenty-five per cent increase over the year be- 
fore. We expect this year to make as large an increase 
over 1925 

“In displaying these machines in the store, we find it 
impossible to devote any large amount of space on account 


of our cramped quarters. We keep all of our typewriters 


and adding machines in one section and the balance of 


equipment around the store wherever one can see it 
“The that we the 
purchase of different appliances will average at least one 


service render to customer after the 


call per machine. Sometimes a whole lot more is demanded 
but the repairs and adjustments are very minor and can be 
handled to good advantage in view of the fact that the 
dealer can always sell something in addition to the ma- 
chine, such as rubber keys for typewriters, tables for hold- 
ing them, and other things, when making a repair call 
“It would be possible to do more business if we could 
operate on a larger margin of profit; for example, there is 
time which our commission is forty 


a certain stamp on 


per cent f. o. b. If we could get a fifty per cent 
] 


discount we could use the remaining ten per cent for ad- 


factory. 


to salesmen such as bonus, etc 
If this 
done I am sure almost any stationer in a good-sized town 


vertising and commission 
for selling so many for the month or year. were 
with an outlet for merchandise of this kind could handle all 
these different machines and make money. 

“We also, like our friends in Chicago, believe that what- 
ever we use ourselves we can sell, and we proved this out 
more than once in our own history. I can remember that 
I used to read a lot about different appliances and could 
figure where the customer would get the use of the ma- 
chine in question and very soon overcome the cost after 
which the service of the machine would be pure velvet 

“Growing as we have in the past fifteen years has mad 
it necessary for us to use a lot of these appliances and so 
we have educated ourselves to the belief that such machines 
can be sold wherever there is a need for them. Our sales- 
men can always sell them when the fact has been driven 
home to their own minds that the machines serve a definite 
purpose and that they really do accomplish most essential 


economies.” 


Mr. Kleinschmidt, in conclusion, stated that he and his 
associates are busy financing and getting their new building 
under way. They are putting up a four-story structure 


which will give the Tribe of K about five times more floor 
space than they have at the present, and they hope to be 


installed in the new store before the year is out 


“A rubber stamp department in a stationery store wherein are segregated all the items 
that go to make a business of this character can be made to pay a liberal percentage of the 


store’s overhead if placed in the hands of a competent clerk. 


The stationer should not him- 


self attempt to manufacture rubber stamps, but will find better results, less risk and more 
profit in making arrangements with a manufacturer who will be glad to leave him a fair 


profit and at the same time assist him in advertising, window displays, etc., 
stamp department will attract attention and draw trade by 


uses for these and allied devices. 


so that his rubber 
emphasizing the multitude of 


“In the up-to-date business office of today the numbering machine has become a necessity. 
New uses are being found for it every day and some of these uses have forced the manufac- 


turers to devise new models to meet them. 


ment of numbering machines a profitable line of goods. 
deteriorate in value and are easily disposed of.’ 


Digested from a report by Samuel S 
mittee on Numbering Machines and 


Association of Stationers, Office 


the National 


Every stationer 


Rosendorf of 
Rubber Stamp Goods, at the 
Outfitters 


* * * has found an assort- 


They occupy but little space, do not 


Chairman of the Com- 
tapids Meeting of 


Richmond, Va., 
Grand 


and Manufacturers. 
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IN THE WHIRL OF WHEELS 


There is no other way by which you can dup- 
licate a typewritten sheet, by the hundreds 
and thousands, so quickly as by the process 
of mimeographing. It has brought a new kind 
of speed to the hurrying wheels of industry. 
And a simple process it is, requiring no great 
expense or technical experience. It is saving 
time and money in amazing volume. Aside from 
the routine of steady production of letters, forms, 
bulletins, memorandums, tags, drawings, designs, 
etc., at the rate of several thousand an hour, the 
dependable Mimeograph stands ready to deliver 
the last minute communication, in record time and 
at low cost. Our instructive booklet “O-2,” which 
will be sent upon request to the A. B. Dick 
Company, Chicago, gives an adequate idea of this 
great need in Business and Educational Institutions. 


MIMEOGRAPH 


a 
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alone | 


to fulfill 90 % 
of all numbering needs 


With Exclusive Features Never \ 
Before Combined in Any Num- | 
bering Machine! 


Fourteen dial-regulated actions. Corrections of errors without re 
An inner dial to indicate thenum- _ setting. 
ber of impressions taken for each Cc 
rise ' : ; hich gi A quick change from one action 
n eliminating lever which gives “ 

3 Roe ns of a “‘reset 
unlimited additional actions by = another by mea f , 
combinations. lever. 


More Profit in Numbering Machines 


The ROBERTS 1234567 © 


STYLE F 


“BIG SIX” ASSORTMENT 1234567 


MAKE MOST. Assort these models in any way you STYLE L 0 
wish. Let your own experience in selling number- © Whee! $15.00 
ing machines be your guide. Pick out ANY six of these 7 ' 18.00 


fast-selling models that you prefer. 


A Model 90 sales making display card with every assortment. 
Send for special dealer sales-plan. No obligation. 


: 


MODEL 47: Dater—self- inking. MODEL 37: A moderate MODEL 49: a MODEL 50: 















Fl 


— 


Automat ‘ . 
Caangee b pay vy dl — a priced Lever _ Numbering ly, duplicates and repeats. Capa operations changed by oa MODEL 66: s , 
a4 : re ~ the ot y simply Machine, self-inking. ity 1 to 999,999 automatically Consecutive, duplicate or re Sy Srne prane 
— $7.50 $7.50 $7.50 peat. $10.00 $5.00 





oe. > wT, 





— 


The ROBERTS NUMBERING MACHINE COMPAN 694-710 JAMAICA AVENUE 


BROOKLYN, N. Y. 
Western Distributors: The Superior Type Company, 3940 Ravenswood Avenue, Chicago, Illinois 
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The First Sale is Only 
the Beginning 


NELL a fountain pen and your fountain pen sales to that cus- 
tomer are ended. What do you say to an item of which the 
first sale is only the beginning of a series of sales year after 


This describes the stationer’s opportunity with Rand Visible Card 
Records in Sectional Cabinets. The Rand is the modern accepted 
form of business records. Your customer will buy one, or perhaps 
more sections for a small record. As this record grows he adds to 
his purchases and your profits. Since the advantage of the Visible 
record sells itself your customer pufs his other records in Rand 
Sectional Cabinets. 





Get ready to receive these orders. Let us furnish you information 
on the use of Rand Sectional Cabinets for all records. 


Are you selling Rand Visible Name Guides and Folders? It is the 
quality line of file folders and guides with the special feature of the 
transparent celluloid tab set at 45° angle. This gives the advantage 
for easy reading when placed in the filing cabinet. 














Watch the opportunity for selling Rand Makurown Index Tabs. 
f ; Makurown Tabs are popular because the user cuts them to fit 
2 . } exactly the book or file to be indexed. The label is inserted in the 
J transparent folder and cut to length—a brilliant and readable index. 


SS RAND COMPANY DIVISION 


8S KARDEX RAND SALES CORP. 
el | 838 Kardex Park, Tonawanda, N.Y. 














oO ..., \ 
i f f a 
Rand ° air. 
“ and Cc { 7 = ae . 











i 
-® Y VA 
~ oe ; \ 
= 1] 

Makurown Index Tabs me in Rand Visible-Name Guides and 
6-inch strips Typed or writ- Folders are the original angle- 
: — : ten labels are inserted in the tab visible equipment. Deal- 
EE how simple it is to build transparent helders. 6 is- ers find a big field supplying 
. +s tinctive colors, 4 handy widths them to replace ordinary 
up sections of Visible equipment when it breaks 
Records as you need them. down, and this replacement 
A simple mechanical device field offers big _oppeetuntey fee 
rigidly holds these sections sives you this opportunity tn 
together. Nothing to get out becoming an authorized Rand 


distributor. 
of order. 














RAND COMPANY DIVISION, 
Kardex Rand Sales Corp., er 
838 Kardex Park, Tonawanda, N. !. 


Gentlemen: ; 
a Send me prices @ 
| “ 
- Savers. 


BUSINESS Name. ...-+00++0: were oe : covedeneenal 
TIME SAVERS | 


nd discounts on Rand Time 





Street 











j ; , State.....seseeeeeees 
Clty... vsccccvenessers: 
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mountad 


PERFECTION IN TYPEWRITERS, 
the dream of Scholes, Glidden, Dens- 
more, Wagner and Hess, is realized in 
this masterpiece. 


The best typewriting, the heaviest 
manifolding, the most perfect stencil- 
cutting, card and label writing, wide and 
narrow carriage facilities, the greatest 
durability, absolute uniformity of touch 
on all keys, lowest ribbon consumption, 
lowest upkeep and replacement costs, 
are all combined in one machine requir- 
ing demonstrably less than one-half the 
physical energy required to operate any 
other typewriter. 


‘‘THE WORLD'S BEST”? 





D. M. ALKIRE, 
Director American Sales: 
Fond du Lac, Wis., U. S. A. 


PIERO CASTELLI della VINCA, 
European Director of Sales: 
Via Principe Umberto 19, MILAN, Italy. 


PARKER DRAKE, LIMITED, 


Exclusive Representatives for Great Britain and Ireland: 
36 & 37, Upper Thames Street, LONDON, E. C. 4, England 


DEMOUNTABLE TYPEWRITER CO. 


Manufacturers: 


Fond du Lac, Wis., U.S. A. 








Coles Copyholder 





se eee 








Specialty Salesmen 


What more attractive article could a 
specialty salesman want? 

Nine distinct advantages and real 
talking points. 

Big sales possibilities. One can be 
solid practically everywhere an office 
typewriter is in use. 

The employer is pleased because he 
gets a big return on his investment. 

The employee is pleased because her 
working conditions are improved. 

The price of the Coles Copyholder is 
low ($15) thus making it easier to sell. 

The profit on each sale is quick and 
gratifying. 


Repeat orders are frequent. 
Made and Guaranteed by 


Coles Copyholder Corporation 
45 West 34th St., New York 


Cable Address ‘‘Colescopy”’ 
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The New 
Persona! 
Protectograph 


+18 


Slightly y wt 
outside U. 3. A 











STATIONERS 





EVERYWHERE 


are making big new profits selling the 
PERSONAL PROTECTOGRAPH 


Turse aggressive stationers took advantage of our 
special selling plan, which we offered recently, and 
found that it “did the business.” The Personal 
Protectograph practically sold itself when displayed 
in their stores. People knew about its merits and 
realized their need for it because our national adver- 


tising had made a definite impression on their minds. 


This selling plan for the Personal Protectograph is 
still available and will “work” in your field. When 
you realize that there are 20,000,000 check-book users 
in this country who are prospects for the Personal 
Protectograph, you can readily see that there is a 
wonderful opportunity to get new business in your 
own territory. Our national advertising, which is 
appearing with greater impressiveness than ever be- 
fore, will stimulate the demand. We promise our 


complete co-operation, also window and counter dis- 
plays and descriptive literature. 


The Personal Protectograph is a Todd product— 
Todd in invention, in quality, manufacture and guar- 
antee. Easy and quick to operate. It shreds the 
amount into the very fiber of the paper. Writes in 
large, clear figures with indelible ink. Closely spaced 
to give positive protection even against “pen changes” 

the clever method that does not need erasures. 
Endorsed by bankers everywhere. And the price— 
$18.00—gives you a substantial profit. 


What you need now is the information regarding 
our special selling plan for stationers. Phone or 
wire our nearest sales and service office—there is one 
in every principal city in the United States. A Todd 
representative will get in touch with you at once, 





- 








THE TODD COMPANY 
Protectograph Division 
1129 University Avenue 
Rochester, N. Y. 
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Knowledge of Devices Essential to Success 





Being an Interview with M. F. Thometz, Head of 
the Kohlhaas Company, Manufacturers, 
Chicago. 





R. THOMETZ believes that one reason why many 

specialties are not more readily taken up by the 

office supply people is that the devices themselves 
require more or less demonstrating and no one in the sales 
force is sufficiently informed to bring out the utility of the 
article. 

To inform one or more clerks or salesmen—to teach him 
the operation of a machine or device, is a very simple task. 
One need not be an expert in the operation of the machine 
in order to explain to another how that machine works and 
what its utility is. Any salesman will readily master the 
demonstration if told to do so by his superior and will soon 
come to realize that this added knowledge has given him a 
greater grasp of sales possibilities and by that much has 
widened his horizon. How important this matter of dem- 
onstration is I can perhaps best illustrate by an incident 
which happened in the ladies’ gift section of a large depart- 
ment store. One of the young women clerks was familiar 
with our recipe file and at her suggestion the buyer stocked 
the article for the holiday trade with the result that they 
sold dozens of these files during the season. The following 
year the business was followed up and again the files were 
stocked, but after the holiday trade was over, the store in- 
formed us that the goods were still on hand. The matter 
was investigated and we found that the young lady familiar 
with the article had left and there was no one in the de- 
partment who could even open the holder nor who took 
enough interest to inquire about it. One of the clerks said 
she thought they were puzzles as she could not open them 
and there was no one in the store who knew anything 
about them. 

The office supply salesman who has access to any busi- 
ness should be posted on all the devices which make for 
efficiency in the various departments. He can readily get 
permission to watch the actual methods employed and if he 
has a specialty which will do the work better, there is 
usually no trouble in placing one or more devices for trial, 
after which he should see that they are properly operated. 
Next to being thoroughly posted on his specialty the sales- 
man should have the faculty of vision to enable him to see 
new advantages for articles he is handling. In illustration 
of this I wish to point out that an office supply company in 
Wahpeton, N. D., handling our devices, found that they 
could advantageously deal in tax receipts and in less than 
thirty days this concern took orders for more than forty 
sorters totaling $435. The same idea was later followed by 
a San Francisco house who in four months took orders for 
$720 worth of goods. 

The opportunity for sales in specialty machines and de- 
It is not confined to any 
Really, 


vices is practically without limit. 
one locality, nor to any city no matter how small. 
the old method of passing the buck by saying that “that 
might be all right in some territories but it won't work 
here” is unsound. Opportunities are present all around us, 
wherever we may be. It is merely a question of seeing 
them as the following incident will illustrate. 

We received one day an order for one of our small files 
from a town in Iowa. This was later followed by several 
small orders. 


fifty. 


Then came an inquiry on the price in lots of 
This caused us to look up the place of origin and to 


our surprise it showed a town of only 350 population, not- 
withstanding which fact in less than seven months our cus- 
tomer had placed orders amounting to $1,350. 


In selling any specialty, the important point is to discover 
the man or department to be benefited by using the particu- 
lar specialty one has in mind. A sorting device, for in- 
stance, is sold to the accounting department, for there they 
can best appreciate the trouble in connection with classi- 
fying matter before it becomes inactive or ready for the 
permanent files or for storage, since frequently matter must 
be sorted two or three times before the inactive stage is 
reached. The methods most commonly 
pigeon-hole racks or scattering over tables and desks, both 
of which methods belong to the stone age of office practice. 
Results would be meager at the best by trying to sell the 
purchasing agent or an officer not familiar with conditions 
in the accounting department but if the device were demon 


two used are 


strated to the proper person in the department having the 
sorting troubles it would soon be 
official for action. 


brought to the proper 
Reaching the person who is actually 
handling the work and selling him is the first step after 
which it is usually an easy matter to get an order providing 
the article proves of value by saving the time of the em- 
ployee or by saving space which is always an item in a large 
business 

I might mention here a concrete example of how sales 
are overlooked. The manager of a large mail order house 
applied at the store of a local stationer for a sorting device 
indexed by states to handle a slip 41%4x6 inches. Receiving 
reached us at our offices after considera 
fit the 
Within the next two and a half years this firm had 


no satisfaction, he 
ble inquiry and was supplied with two sorters to 
slips. 
purchased 149 sorters of various sizes, paying for them a 
total of $1,183.10. 
the stationer had the stationer known the specialties availa 
ble in his field. 


This business could have been had by 


To show the possibilities of order getting 
we will cite a few incidents where sorters were placed and 
how the repeat orders followed. 
We speak of sorters because we manufacture them our 
selves and are most familiar with them, but the same thing 
would apply to other machines and devices, no doubt 

A department store in Brooklyn, N. ¥., started with two 
sorters and in eighteen months were using eighty for which 
they paid a total of $852.12. A fire insurance company of 
New York City, starting with four sorters used fifty-sever 
in less than three years, paying a total of $588.37. An office 
supply company in Lincoln, Nebr., having an upstairs store 
with two “grip” salesmen, calling on firms throughout the 
state, became interested in the idea of the check sorter for 
banks and the manager schooled his two men to sort checks 
Thereafter they carried the sorter, giving actual demonstra 
tions in hanks with the banks’ own checks and within a year 
they had sold 556 sorters for a total of $3,614. 
resulted fact that the salesmen posted 
themselves on how properly to demonstrate the utility of 
Thev 


then sold this information by means of samples and dem- 


These sales 
simply from the 


their devices, properly applied in the right place. 


onstration by proving that the articles they had would give 
a service much needed by the banks. The same idea may 
be applied to every business house of any consequence as 
al! such houses use sorters, typewriters and office machines 
of various kinds. There are worlds of possibilities open to 
the office supply salesman if he will but consent to se¢ 
them. These possibilities lie on every hand and increase 
with the development of business and the invention of new 
equipment. 
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Made and molded in one 


solid seamless piece 
...... waterproof, rustless, noiseless 


BE perfect a waste-basket should 
be noiseless—clatter is an abom- 
ination. 


It should be waterproof—floors and rugs 
ruin easily, replacements are expensive. 


It must not be wire-mesh—scraps escape. 


It must never rust. For appearance’s sake 
and because of rust circles on expensive 
rugs and floors. 


Last, but not least, the perfect waste- 
basket must have no seams to split or 
wood to crack. 


(ordle 


Cordleyware products also in- 
clude umbrella stands, water 
coolers, spittoons, pails and fire 
pails, etc. Write for prices. 








These five features every waste-basket 
should always have—and never has had 
before. 


Now comes the Cordleyware waste-basket 
made in one solid, seamless piece by an 
amazing new process-—waterproof, taint 
and odor proof, rustless, noiseless and 
practically indestructible. 


Most astonishing of all, this highest of all 
quality waste-baskets is made to sell at a 
price only comparable with the cheaper 
receptacles on the market. 


CORDLEY & HAYES. 


dle 


(Indurated Fibre) 





Made by Cordley @& Hayes, 

a world’s largest makers of sani- 
3 tary drinking devices,12 Leonard 

Street, New York, U. S. A. 
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MARCHANT 


“MASTER OF MATHEMATICS” 





OPPORTUNITY FOR CERTAIN MEN 


Marchant business has increased 4} times in the last three years. We have 
today a closely knit—well rounded—sales group of men—making money—a 
friendly organization—operated without cold blooded policies or red tape pro- 
cedures. QIf an association with Marchant interests you—and you are satisfied 
you can measure up to our needs—reply immediately giving all details of your 
experience. Send your photograph. @You must be of proven earning capacity 
and calibre. @Address, General Sales Manager, Marchant Calculating Machine 
Company, 280 Broadway, New York. 
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Start The Year 
Right 


TART the New Year by con- 

centrating on the Ravenswood 

and Rosco desk pads—two 
year ‘round specialties which pay 
pleasing profits. 


Both styles are equipped with 
glass top, forming a smooth, hard 
surface for writing and one which 
is clean, neat and attractive. Memos, 
charts, maps, tabulations, etc., can 
be slipped under the glass and are 
in sight always, for ready reference. 
The two styles enable you to sup- 
ply almost any preference. Addi- 
tional particulars on request. 


The finger hole is not just an 
identification—it is an exclusive 
feature. 


RAVENSWOOD 
OFFICE SPECIALTIES CO. 


ORIGINATORS OF GLASS DESK PADS 
1800 Newport Avenue 
CHICAGO 














ETC SMS ht 





$16.55 CASH 
FOR 2% 


EALERS: Cash in on the demand 

for L. C. Smith Re-Newed Type- 
writers in your vicinity! Take advan- 
tage of our NO INVESTMENT Spot 
Cash Commission Plan. It’s all in your 
favor. 








All you do is to take the order—collect 
the first payment of $3—mail the order 
in. 

Here's What We Do—pay you $16.55 cash 
—ship a typewriter—collect the install- 
ments—and guarantee to satisfy your 
customer. 

Your $16.55 on each sale is clear profit. 
You make no investment. You need no 
Service Department. You take no re- 
sponsibility. 

Smith Re-Newed Typewriters are easy 
to sell. Heavily advertised. Look like 
new. Low price. Easy terms. Guar- 
anteed. 

You're missing a real money-making op- 
portunity if you're not handling them. 
Write for our offer to Dealers today. 


Smith Typewriter Sales Corp. 


412-360 E. Grand Ave. Chicago, Illinois 
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Dealers ~ Jobbers ~ Distributors ~ 


Investigate and then compare the ADD-INDEX Dealer 
Plan-Plus---On New Machines Only 


With any other sales plan in the country from the 
standpoint of your profit, dependability of machine 
and manufacturer behind it and we will get your 


business! 


STANDARD FEATURES 


5% inch Carriage 
8% inch Tabulating Car- 
riage 

12 inch Tabulating Carriage 
Total, Sub-Total, Correc- 
tion, Repeat, Non-Add, and 
Non-Print Control Keys. 
Two color ribbon. 


SPECIAL FEATURES 


One hand Control 

Repeat Key “Counter” 
Automatic “Clear” Signal 
Cast Out Item feature 
Non-add after print 

Real portability—26 lbs. 
Every figure visible imme- 
diately on printing 


Leads and Inquiries Forwarded to Dealers 


ADD-INDEX CORPORATION 


General Offices 


Grand Rapids, Mich 


COMPLETE SERVICE STATIONS 





Add-Index 





Portland, Oregon 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Richmond, Va. 


Hamilton, O 
Hoopston, Ill. 
Indianapolis, Ind. 
Jersey City, N. J. 















Atlanta, Ga. 
Baltimore, Md. 
Boston, Mass. 
Bridgeton, N. J. 


Brooklyn, N. Y. Joliet, Tl. Rome, N. Y. 
Buffalo, N. Y. Kansas City, Mo. Savannah, Ga. 
Chicago, Ill. Lubec, Me. St. Louis, Mo. 
Cleveland, O. Los Angeles, Cal. St. Paul, Minn. 
Cincinnati, O. Maywood, Ii! San Francisco, Cal. 
Dallas, Tex. Minneapolis, Minn. San Jose, Cal. 
Denver, Col. Milwaukee, Wis. Seattle, Wash. 
Detroit, Mich. Newark, N. J. Toledo, O 
Eastport, Me. New York, N. Y. Waukegan, III. 
Fairport, N. Y. New Orleans, La. Honolulu, T. H 


Fruitvale, Col. New Castle, Pa 
Grand Rapids, Mich. Ogden, Utah 
Geneva, N. Y. Oakland, Cal. 
Green Bay, Wis. Portland, Me 


CANADIAN 


Hamilton, Ont. 
Montreal, Can. 
Niagara Falis, Ont. 
Vancouver, B. C 


Retail Prices: 


$50, $75, $100, $125, $150, 
$175, $225. 


’ 


(Except on Pacific Coast) 


A size for every business 








ADD-INDEX CORPORATION, 
General Offices, Grand Rapids, Michigan 
Send complete details of your Dealer Plan—PLUS, 


ge By A RE oS ore. 8” 6 gy rn EGET i poe ee 
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Stationer Obliged to Expand 


By George E. Damon, President of the George E. Damon 
Company, Boston, Mass. 





1 


1 AM inclined to think that the commercial stationer will even five years ago He must be prepared to meet the 
be c mpelled to take 
ld the patronage of his customers and keep up the I believe the stationery business is undergoing a process 
volume of his business For illustratio1 There is no of evolution, and that some of the stationers, through the 
doubt but what the new system of bookkeeping by ma work being done by the local and national associations 
chine is cutting down the sale on special bound and stock are waking up to this fact. I believe the business man’s 
books. the business of which the stationer has always store in 1950 will be one in which service stands out very 
enjoyed lo meet this condition he must be in a position prominently, with new methods for displaying and selling 
to supply his customers according to their needs. It was of merchandise, with every facility for handling the cus- 
any ‘rs ago that we added typewriter ribbons tomers intelligently and with dispatch. As small dealers, 
and carbon papers to offset the loss of sales on pens and we have a lot to learn from the larger and more highly 
cant organized concerns. We must not forget, however, that 
I do not believe the progressive stationer anywhere can service is the keynote to success. He who does not serve 


m many allied devices in order to constant change of conditions. 


imit hir If t the line which he carried twenty, ten, o1 builds his house upon the sand 


Sign Posts Point to Wider Lines 


By J. D. Cameron, President and Manager, M. E. Carlton 
Company, Flint, Mich. 


PEAKING from the standpoint of our own organi grasped the opportunity of carrying them as merchandise. 

I may s that our distributorship of ofthe When the different office equipment dealers throughout 

nes is merely in the process of tormation and the country realize that the whole line of office equipment 

venture to advise other prospective distri can be sold out of their own places of business, we will 

tors, for I have not ficient data at the present moment then be on the right road and each wholesale distributor 
feel ( ire in 1 nclusions However | feel at he can place his lines in the hands of his dealers in the 
esent time that there is a great deal of missionary work smaller communities and thus create a wider distribution 
still ne sary upot e appliance merchants to make ind profitable trade The wholesaler can do this through 
them realize that at very little additional expense it will his own general talogue, taking a smaller margin of 
be possible for them to place on their pay roll competent commission on his general line with the understanding 
ealer specialize on the appliances which require 
secure sufficient volume of sales solicitatio1 he dealer must make up his mind to work 
ike t undertaking profitable on outside solicitations because in this way he can start 


expe! ced specialt alesmen who can handle office’ that the d 


Present methods of attempting to promote sales by to build up a profitable business. Business’ which comes 
sending out regular salesmen with the entire lines, request in by work of solicitors can be made to grow through the 
them to specialize n nothing, results in spreading service which the dealer can give to the customer. Thus he 

lin urticular line 1 assured builds up his business step by step which is the way large 

her re several manufactured office appliances which establishments have been started. Such growth is cumu 
ive almost reached the stage of being regular merchan- lative and sometimes in « a few years time a large and 


lise. but as vet our office appliance merchants have not profitable business may be established. 


Stationers Must Extend Lines 


By H. S. Barry, Manager, B. E. Calkins Company, 
Butte, Montana. 


EK BELIEVE that stationers will extend their lines zo were exclusive Stationers must have new lines, but 

illied devices [his may not take place in all we are not in favor of carrying lines which do not right- 
communities, but in the smaller cities it has proved fully belong to the office supply and equipment business. 

to | ry profitable arrangement on a unt of the We carry and art e Montana agents for the Dictaphone, 
fact that th istomers in the localities where the stationer the Addressograph, the Line-a-Time copyholder, Standard 
lieve sealing machines and stamp affixers, A. B. Dick Mimeo- 
pplies to the smaller mmunities such as that in whicl raphs and Rand devices We also have a territorial 
cy for Corona typewriters and the Neostyle and are 
is not possible r the stationer of today to make ilso agents for some of the best lines of office furniture 


Satistac gres lines } < ne ( ) r the state M« t 
k twenty years ag [his is because department stor The best way to demonstrate is to put machines in on 
drug stores and novelt hops are carrying lines of st trial for at least ten days. Most of these installations turn 
ner | have t nm awav a certain amount of sales nto sales—at least sevent ve per cent of them—which is 
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The “ALUMINUM” Pocket Seal 


PATENTED-TRADE MARK REGISTERED 


For Notaries, Commissioners, Corporations, Societies, Lodges 
and all other Seal users. 








Dealers who sell the “ALUMINUM” Pocket Seal are giving 
their customers the best article of its kind obtainable. 











HE“ALUMINUM” | ~ sini) 

. . | ney m \y)) ‘ My, 

is the lightest | 9 5 ile Yn, 
and strongest seal | © ae Gis tS 














made — it will do y\>4 | 
the work of a press } ; 

five times its weight A he j OF; 
Each seal is sup- BD ar > 
plied in a leather- CPD NS 

ette pocket case. | } | 








MANUFACTURED BY THE ORIGINATORS OF POCKET SEALS 


MEYER & WENTHE — CHICAGO 


—— MAIN OFFICE AND FACTORY: 30 SOUTH JEFFERSON STREET 
Envelope Stuffers describing the “ALUMINUM” Pocket Seal will be 
sent upon request, imprinted without charge. 


Our co-operation will enable dealers to sell more Seals, Stamps 
and other Marking Devices. 





CATALOGUE 1925 (For Buyers) CATALOGUE 25 (For Clerks and Salesmen) 
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1926 











325 
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“U-NEED-ME”’ 


OFFICE (RecisteRED) SPECIALTIES 
FOR THE DESK AND CHAIR 





Ventilated 
Chair Cushion 





Work Distributor (7 styles) 





Patented—See the Hinge 


Fox Plate Glass Desk Pad (4 styles Fox Calendar Desk Pads 


Send for catalog and standardize on ‘‘U-NEED-ME”’ specialties 


Geo. E. Fox & Company 


325 WEST OHIO STREET Manufacturers CHICAGO, U. S. A. 
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Sorting Devices tor Every Purpose 


Made In Any Size and Indexed In Any 
Manner Desired to Fit Any Business 





For Sorting Checks, Sales Slips, Coupons, 
Letters, Invoices, Tax Receipts, Back Orders, 


Follow-Ups, Bills of Lading, Stock Sheets, Stock 
Certificates, Deposit Slips, etc., etc. 


Saves 50% of Time and 90% of SPACE 


now consumed for this class of work. 


Numerical Sorter 
Will Sort Any 
Series of a 1000 
Into 10’s In One 
Sorting 








Ask Your Dealer 





SEND FOR COMPLETE CATALOGUE 


THE KOHLHAAS CO., Manufacturers 


183 North Dearborn Street Chicago, Illinois 
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Annual 
Contracts 


for supplies of 
Typewriters 


at Wholesale 


are profitable 

and protective 

to dealers. 

We fulfill such con- 

tracts satistactorily 
-promptly —at 

very lowest prices. 


Your patronage solicited. 


General Typewriter 
Exchange, Inc. 


Wholesale 
30 Main Street 


Export 
Brooklyn, N. Y. 





OUR RECORD 
FIRST to Rebuild Typewriter 
FIRST to Wholesale Typewriter 
FIRST to Export Rebuilt Typewriter 
NEVER FAILED 
ALWAYS SAFEST—AND ALWAYS 
THE LARGEST 


WE STILL LEAD THE 
WORLD IN OUR LINE 


THE PETERS 





Operated by the Right Hand Exclusively---full 
Visibility further increases Speed and Accuracy 





THE ADDING MACHINE 


MADE TO 
MEET THE DEMANDS OF 
BIG BUSINESS 





USERS LIKE THESE REQUIRE 
THE BEST OF EQUIPMENT 


General Electric (€ Johns -Manville, In 
Uni e 


’ San ‘e , ie 4 __ 
ted Gas Impro a Co. Westinghouse Air Brake Co. 


Uni 

Budd Wheel Compa Union Carbide Co. — 
Penn Mutual Life Ins. Co. Na 

hare hy pe nally -ng a tional a — 


ederal 
sa Soe a Cheney Bros 
Radio Cor poration of 
America 


udential In Cc 
inte rborough Rapid Trap sit Co. 


HUNDREDS OF LIKE CALIBRE 


ARE PETERS owners 

















ADDING MACHINE 


PETERS- MORSE MFG. CORP. 
ITHACA, N.Y. U.S.A. 
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Stenographers Can 
Do Better Work 


—with Lincoln superior type- 
writer keys. Why = shouldn't 
they? Nerve racking strains and 


tiring shocks are absorbed by 
the keys. More interest is taken 
in their work because it becomes 
a pleasure. Write for sales plan. 
It plans your sales. 


LINCOLN 
RUBBER KEY CO. 


27 Thames Street 
NEW YORK 








THE KRANTZ 
Typewriter Shock Absorber 
Reduces Noise and Jar 


So complete is the satisfaction given by the KRANTZ 
Shock Absorber that single sales to large concerns 
have led to standardization of this proven device 
thruout their offices. A wonderful opportunity 
typewriter dealers. Sells rapidly on demonstration 
and gives dealer good profit. Approved by typewriter 
manutacturers. 
Write for our liberal proposition 


SPRINGS 





~] 5650 in 
IN. FELT | 





—— 


Edward Krantz Products Co. 


3847 Lincoln Ave. Chicago, Ill., U. S. A. 








ae 
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FOR GENERAL USE 
The Acme Stapler, Model No. 2, is especially 
adapted for general office purposes. It drives a broad, 
flat staple through thick, tough stock, yet holds the 
thinnest paper equally well and without danger of 
mutilating. 





The Acme line provides models for all stapling re- 
quirements. Dealers find the line profitable. It calls 
for minimum sales effort and gives maximum 
satisfaction. If you do not have recent literature, 
and prices, a post card request will bring complete 
Ask for it today. 


user 


information. 


" oo ‘ 
A Utility Stapler 


ACME STAPLE COMPANY 


1643 Haddon Ave. CAMDEN, N. J. 
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7 PaperFasteners 








and neatest on the mar- 
ket 

This popular time sav- 
ing device is recognized 
as standard office equip- 
ment in many of the 
largest and most modern 
offices in the country. 

For permanent use, 
merely turn the point 
with a paper knife. This 
locks the papers between 
the two fastener mem- 
bers. May we send you 
our catalog and pricelist? 


We also manufacture the 
Ries O. K. Letter Opener 
and the O.K. Sanitary 
eraser. Write for 
prices 











ges 




















Washb ‘’s N 

Improved 2 in 1 Paper and keep Keep up 
ste he 

comuion. ten holding the sales your 


| Boing strong 


othing™ 

Increasing 
1 

Popularity 


Our sales are rapidly 
increasing. O.K. Paper 
Fasteners are being na- 

tionally edvertisedinthe 
leading magazines and 
by street carcards. Why 
not tie up with this ad- 
vertising with a display 
carton on your counter? 
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7e MOST POPULAR 
Jime Saving Device 


Order more 
















stock 





Seen 
Cverywhere 
Sold 
Everywhere 


2sgont 





Oswego . NY.,U.S.A. 


CORONA | 
Portable Adding Machine | 





Manufactured by Corona Typewriter Co 


Dealers, this is your opportunity! 

Corona Adding Machine's popularity is 
increasing tremendously. 

Dealers everywhere are enthusiastic 
about it. 

Have you our agency in your city? If 
not write us for particulars. 


ee ge 


Portable Adding Machine Sales Co. 
343 S. Dearborn St., Chicago 











OK. MANUFACTURING CO. 














( ie 


CANODE *"‘xxs 








Exceptional 
Opportunity 






is presented sales 
agencies having \ 
representatives } }\\ 

| 


calling on the 

trade. Some vir- lp 

gin territory east 4 FOR 

of Pittsburgh ||\} —— 
now open. ) MACHINES 


Write us. 











tI} I — 
Ij NK Fountains 





MADE Onwy ey 


\ \ Canada Ink {ompany 


=i / 
CAGO us a. 


Stationers Sell Them 
to Thousands of 
Satisfied Users 











Machines for speed, permanence and clarity of im- 
pression, offer a far advance in efficiency when func- 
tioning properly. CANODE INKS made up from 
formulae especially prepared for the particular 
machine or purpose, are of great importance in 
obtaining perfect results. We make over 168 inks 
of all colors. Tell us your problem. 


CANODE INK COMPANY 


3005 Corea Avenue Chicago, Illinois 


The Cano Laboratory offers unique assistance to makers 








of stampi =e or recording machines. We are often able to 
improve the work of the machine by altering the character 


= the ink 





es 
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Stationer Must Seek Wider Field 





PPLIANCES February, 1925 


Being an Interview with F. P. Seymour and W. J. Goodman 


of Horder’s, 


HE interviewer approached some of the heads of the 

Horder organization recently with the question as to 

whether or not it is feasible for a retail stationer to 
demonstrate and handle office machines of considerable size 
in the stationery store. Fred P. Seymour was of the 
opinion that in the average store in a large city, space is 
too much at a premium to permit of the demonstration on 
the floor of such machines as some of the larger ones which 
are now coming to be necessary adjuncts to the office, and 
that in the face of the seemingly necessary competition of 
the manufacturers, it is not yet feasible for Chicago houses 
to stock machines which require much space and the time 
ot a specialist for demonstration. He believed that while 
such machines are a focus of interest, they take away 
time and attention from the daily run of the stationery 
business. However, while he did not approve under present 
conditions of making the store a show place for large office 
machines, yet he held that such machines should be as a 
rule handled as a part of the service of the stationer, pro- 
vided arrangements can be made with the manufacturers to 
allow a suitable commission on actual sales. 

Mr. Goodman was inclined to go a step farther. He be- 
lieved that the time is coming when every store will recog- 
nize the fact that it must give a complete service. The 
office equipment business as a whole is growing. Individual 
units when successful are themselves getting larger and 
larger. They accumulate capital which must go back into 
the business, with the result that in order to make progress 
the business must incre ase, and to do this it is necessary 
not to bid more strongly for the trade which is recognized 
as belonging to the stationery store exclusively, but to reach 
out into the allied specialty fields and take on those devices 
without which a modern business can not function. 

This industry must take care of the capital which is 
invested in it. To do this it must grow, and to grow it 
must keep itself constantly fresh and alert to everything 
new that comes upon the market. Mr. Goodman did not 
mean to say, nor did he imply, that the stationer should 
handle every device, but that he should keep himself up to 
date and should make his business grow not only in volume 
of sales but in extent of service from year to year. He 
pointed out a slogan which Horder’s has adopted and has 
made successful—"If we use it ourselves, we can sell it.” 
They have found this to be true even down to the imple- 
ments used in their shipping room. 

‘It is not now the province of the dealer to say whether 
he wishes to handle this thing or that thing, but he must 
give consideration to what results the business will get him. 
If the customer can use a device it is up to the dealer to 
hnd out how to supply it. The office equipment dealer has 
a wonderful opportunity. No business is livelier, none is 
fuller of pep and go than the one in which we are engaged. 
The dealer should modernize the business and talk man- 
agement. It is system, business management and the sav- 
ing of time and labor which count in the economies of 
business and not the price which the user pays for an 
individual article. Office machines and devices are sold in 
the light of the continual service they perform and the 
price, of course, has nothing to do with this service. The 
dealer seldom talks pencils—and why? There is a profit in 
selling them, of course, but new customers seldom come in 
for pencils unless in the most casual way. Pencils can be 
picked up anywhere, of almost any brand, but when the 


customer comes especially to the store, he comes to see 


Inc., Chicago. 


something which has attracted his attention and shaken hin 
out of the ordinary rut of life 

The office equipment field is broader than the mere sell 
ing of staple stationery and machines. It embraces every 


record keeping requirement. The time is coming when we 
shall ask, not Can we sell it? but Will the machine hel; 


our customer? Unless we constantly advance by devising 


1\ 


and handling new lines—unless we adopt and push advanced 


ideas and methods—we cannot grow, but will simply com 
pete for what business there is in staple products and draw 
our trade from the stores of other stationers. Really t 
grow we must usefully create and bring to our customers 
something that will add to our service new and practical 
devices and systems. 

The stationery business is no longer a smali aftair 
paper, pencils and pens. We cannot advertise and sell 
more wooden pencils or more ink, for we'd simply be taking 
business away from one place and drawing it to another 
and this is very poor competition. We must creat 


must keep learning, looking ahead, taking on new things 
As suggested in the beginning, we must keep the « 


in the business at work and to do this safely, not only tor 
the sake of the capital but for the sake of the business 
which produces it, it must be returned to the source t 
keep the business in a growing condition. Of cours« 

stationery business can not absorb all these things at once 


That would cause great trouble, a violent indigestio 
speak, but stationers must keep abreast of the times and be: 
ready to take on those things which they feel they can s: 
at the proper moment for making the move. 

[It is becoming fairly evident that card files, tor inst 
are going out. What is the answer? They are not g 
out unless a substitute that is better is being offered 
we find this substitute in visible indexing systems \\ 
have found a way to sell such systems and art 
a fine business in them. We sell these systems with their 
appropriate steel cabinets and tind that it is a pr 
part of the trade One of the most profitable devel 
of the business is scratch pads, but where would we 
we devoted our sales efforts to scratch pads? We 
make a man use more scratch pads or more pencils 
ink. In fact, we cannot sell him any more than thi 
amount a man can use except as we bring him 
sell him other things which he does not know about 
ourselves are always open to these suggestions 
facturers to improve our own systems. It-is re 
some little time ago we felt that we should b¢ lig 
enlarge our office space by taking a floor in 
ng. We were on the point of Signing the lease when s 
thing came up which blocked the deal and before art 
for other space the visible index system man cat 
showed us where, for an investment of a tew 
lars in systems and cabinets, we could save enoug 
so that we would not have to have extra room f 


gestion, which cost us a small sum of mone 
about $10,000 a vear in rent We were not long 


cluding that a system wht 


qa save us su 
stantial sum might be the means of saving mo 
customers, too. The result is a substantial 

] 


en 


business. To be sure, men have to learn to « 
these things to sell them and to be enthusiastic a 
We are constantly investigating and devising n¢ 
— 


siness 


and systems, all with a view to keeping the 


and in a growing condition. 


) 
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WHY DON’T YOU, TOO? 


Simple Mathematics in Selling 


Dealers who sell the staples are plentitul 
—and competition is keen.... But the profit- 
producing specialties — sold by a smaller 
group—offer wonderful opportunities to all 
stationers and office equipment dealers who 
will handle them. 


Establish a department of office machines. 
Your customers need typewriters, adding 
machines, check protectors and duplicators. 


They are easy to sell... . service need not be 
a bother .... single profits are equal to a 


whole day’s earnings on regular sales. Be- 
side supplying the needs of your regular 





patrons, these machines will bring new cus- 
tomers to whom you can sell other merchan- 


dise as well. 





Distributors for the New 
ADD-INDEX 


Adding Machines 





The Tiny 8} vy Wil ‘ de | 


Ask for price list No. 225 


s price st s ti most com | 
} } test va 


ELIABLE 
Typewriter & Adding Machine Corp 
"All That the Name Implies" 






170 W. Washington Street, Chicago, III. 


Cable Address: ‘‘Reliable’’ 



































— 
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The ° ‘Madas”” 


Calculating Machine 


For Multiplication, Automatic Division, Addition 
Subtraction 
A compact machine manufactured at the same factory at Zurich, Switser- 
land, as the well known *' Millionaire” Calculating Machine. 


AUTOMATIC DIVISION 


Set the Divisor and Dividend in the machine and 
then turn crank until desired number of digits have 
been obtained in Quotient. On electric model just 
press button. 

No mental work required. 

No shifting of carriage by hand. 

No stopping of the crank. 

In other words, you merely turn the crank and 
carriage shifts at proper time Automatically. 

Keyboard or Slideboard models in both Crank 
Operated or Electric Drive. 

Send for circulars. 


W. A. MORSCHHAUSER 
1 Madison Ave. New York ve 


es 
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| The Multipost Company 


The Superior 


MULTIPOST 


STAMP AFFIXER and RECORDER 
SAVES STAMPS, TIME and eee 


| GUARANTEE 





The MULTIPOST is 
guaranteed to the 
original purchaser 
for one year from 
date of purchase. 
During that time all 
repairs, irrespective 
of cause, will be 
made free of charge 
provided machine is 
delivered to the | 
factory of The Mul- | 
tipost Company at 
Rochester, N. Y., by 
parcel post or ex- 


press prepaid. 
L = - J 








The above explains WHY 
Stationers, Office Appli- 
ance Dealers and others 
who have occasion to sug- 
gest such devices AL- 
WAYS RECOMMEND 
THE MULTIPOST 
Stamp Affixer—IT SUP- 
PORTS THEIR REC- 
OMMENDATION. 


Rochester, 


N. Y. 














The ‘*‘APSCO”’ Line of Pencil Sharpeners 
Chicago - Giant - * Junior - Wizard 
S. Automatic 


Least 
Sharpener) 


* Dexter - * Dandy-Ideal-Climax-U. 





The “DANDY” 


One of our “‘higher type’’ Pencil Sharpeners 
—automatic feed. 


* It pays to concentrate on these 
‘*Stars’’ of the APSCO Line— 
more service and satisfaction 
to the consumer — more profit 

to the dealer. 


The “Chicago’’ and The “Giant” 
are the most satisfactory Low Price 
pencil sharpeners made. 





Automatic Pencil Sharpener Co. 
58 East Washington Street 
Chicago, Ill. 








THE NEW 


ATAX 


TIME STAMP 


(Patented) 





Front View 
Showing Attrac- 
tive Appearance 
and Sturdy Con- 
struction. 


All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


° ° DEALER d order now. 
Retail Price *40-0 OO Every sale mcnne’s sslisbed cor 
Engraving Extra Os and a profit that satishes yeu 


Ajax Time Stamp Co. 


136 Washington St. BOSTON, MASS., U. S. A. 


Eastern Representative: R.A. Stewart & Co., 80 Duane St., New York 
Missouri Representative: Banner Rubber Stamp Seal Co., 208 oN 4th St. “y Louis 
California Representative: Los Angeles Rubber Stamp Co., Les Angele 

Illinois Representative: American Seal & Stamp Co, 120 S. Clark er Chicago 
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Use Your Phone *¥ r. 


— Demonstrate 
“OW HISPER-IT”’ 





Your store phone provides an ideal demon- 
stration for the “Whisper-It” mouthpiece, both 


to customers at the store and customers in Th F ° M d l 
their offices. Offering the use of your phone e oreign O e 


is a courtesy really appreciated; now you can 


helt get ie easy The F & E Check Writer 


customer thus makes his : : 

own demeusiration—the We now make our F & E Check Writer in a special Foreign 
most convincing possible. Model for protecting Checks and Drafts written for all 
With the “Whisper-It” currencies. A few typical imprints are shown below. 
display easel at hand, a 

sale is a simple matter. 


pi iWhisper-te" retails at TH SUM OFS 999999ANDQQCTS 


teed. Your order for a dozen 
on memorandum bill, will 
have prompt attention. 


O. A. Colytt Laboratories THE SUM OF 9999=19=I1 
565 W. Washington St. Chicago, Ill, A SUMA DE999999PTASQQCENT. 
[ASOMMEDEQ99999FRS9QCTS. 
[A SUMA DES O9999OCONQOCTS 
LA SOMMANI999999LI TO9CTS 
THE SUM OF 999999NENQQSEN 
Summa999999KR99oRE 
SUMME 9QQ99QQMKSOQPFG 















MVAMESTAAAIM TNA N ALLSTATE 


maT 


LAA A 








1 


i 
| All Triner Scales 


Territory open to responsible sales organizations and 


of the computing type are being equipped executives in all commercial centers. 


to show the new rates of postage, in 
effect April 15, 1925. 


The new post office regulations show marked 
difference from the old, in certain classes of 
mail and users of the postal service will find it 
profitable to take full advantage of them 


Write or cable for prices and full information. 


sigs ON Hedman Mfg. Co. 
rite for information 


TRINER SCALE & MFG. CO. 1158 Center Street, Chicago, Ill., U.S.A. 
2714 West 21st Street, Chicago Cable address: FECHECK 


LLL LL LAL LLL 


Stationers and Office Appliance Dealers owe it 
to their trade to be fully posted and stocked 
with up-to-date scales. 


aceite itcieataimaiiaiaell 
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BRISTOW RADIAL DISTRIBUTORS 
MAIL SORTING MADE EASY 
For speedy sorting of incoming mail, for dividing 
finished correspondence preparatory to filing, for keep- 
ing pending matters, incoming mail, “dictate,” etc., on | 
the correspondent’s desk, BRISTOW Distributors offer 
an exceptional service. No guides to tilt or fumble 
with—every compartment always open. Made in four 
sizes. STATION- koa | 
ERS—let me send 
you full informa- 

tion. 


STANLEY R. 
BRISTOW 


22-24 Central Ave., 
West Orange, N. J. 








TYPEWRITER MEN 


Investigate 





Noiseless Automatic Shock Absorbers 


They stop desk drumming—they absorb the shocks through 
their felt covered coil springs hidden in the sockets they 
permit instant removal of machine and automatic replace 
ment, for cleaning purposes. 

For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 
23 Columbus Place Brooklyn, N. Y. 























TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Pa 8 Record the hour and minute A. M. & 
Bed Plole P. M.., firm name and character of the 
transaction—such as Received, Sent 










Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


Prints on top of 


the paper. 
MODEL B MODEL A 


Write for Folder No. § 


THE THOMPSON TIME STAMP CO., Inc. 
106 Church Street New York, N. Y. 














AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets, 
CICERO, ILLINOIS 






Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 








PAT. DECEMBER 21, 1916 





REYNOLDSSEALER 
The Most Simple Sealer Made — also Most Durable 


Don’t buy a demon- 
stration — buy use. 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
TheREYNOLDS 
equires no sup- 
ylies or _replace- 
ments. Willlasta 
yusiness lifetime. 


Jffice appliance 
lealers find the 
Reynolds makes 
chem friends. 






































The only 
brush that 
thoroughly 
cleans all parts 
of TYPEWRIT- 
ERS, OFFICE AP 
PLIANCES AND DE- 
VICES, Typecleaning end 
made of stiff China Bristles, 
General cleaning end made of 
soft substantial Camel Hair. 
An attractive colored display 
ecard with each order. Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept. A 
82 Years of Brush Manufacturing Experience. 
195-201 Lafayette Street, New York 











One Hand Operates a STOP FIGURING 


Mgilicke End Mistakes — Double Speed with Precalculated Verified Answers 





Interest Calculators Freight Calculators nt Calculators 
Savings Bank Calculators Express Calculators Bill Extenders 
Time Calculators Lumber Calculators E sill Extenders 
Pay Roll Calculatore Coal Calculators re 3411 Extenders 
Bonus Calculators Commercial Calculators Pri Checkers 
Unit Basis Calculators Butter-fat Calculators Vertical Cataloging 
Dozen Basis Calculators Yard Goods Calculators Phone Indexes 
The Dictaform for letters, paragraphs and all data. 
Melilicke Systems meet every need, and special Calculators can be supplied to meet any special 
a, — reguirements. Let us show you without obligation how Meilicke Systems can save money for 
your business. Write now 
a AGENTS—SOME VALUABLE TERRITORIES ARE STILL OPEN. WRITE TODAY. 
MEILICKE SYSTEMS, INC. 


The Other Writes 3471 North Clark Street CHICAGO 


Meilicke ready-made answers to routine problems, 
Union, Western Electric and many other users. Any employee can use 
training. There are no keys to punch, no levers to pull. Just turn the card and copy the answer. 


The Meilicke line consists of the following devices: 


cut calculating time in half for Western 
Meilicke Systems without 
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Miami Dealer Bases Big Trade on Machines 





A. G. Dunham of the Dunham 
Miami, Fla., Gives Some 
Cause Manufacturers as 


Office Appliance Company, 
Details Which Should 
Well as Dealers to 


“Stop, Look and Listen.” 


f , i () ‘ ur ‘ 
] miu r from a sma 
ind M lunham’'s bu ’ 
nh ! g feed ti 2 / 
} n Vf Dun 
» hou er 
} a nd ti ‘ ; é 
; hatron I] j ear d f 
EAI Y tl ( Ss ag I started a writer ! 
tur! ture business on a small scale. I handled most! 
Is—t eht them in the rough and m1) 
chat the These machines were not giving con 
pl eS @ t10 S \ mecha ( \ Ss S O! i 
obs I took the matter of the rebuilt Underwood 
V Shipman-Ward Manufacturing Company. The; 
‘ that their proposition was a profitable « 
so in March of 1924 I entered into an agret 
ent th them. n 1924 and 1925 I disposed of a larg 
in these machines, selling 109 machines year bet 
iast 827 machines last vear It is an eas' 
sell t ks like new and operates like a new one. I ri 
ceive amusing letter a short time ago from the 1 
re tl Shipn i War agency fr cently established 
mie the Republi f Panama. The custom house chief 
e claimed that these rebuilts were brand new machines 
inne d to collect duty on them as such Howeve this 
t A solved bv selling the machines to the Panama 
w t as rebuil typewriters. 

We rm the prospective customer that all worn parts 
on the | machine are replaced with new parts and that 
t is J tically a new machine. We take a type-bar out 
occas ly to show the prospective customer that the 
ivp Ss new We ‘ Tie Ve ir’s Service on any mechat al 
ci¢ t 

Business in Three Departments. 

M ess is divided into three departments—the me 
cha department consisting of typewriters, adding ma 
chines heck writers, mimeographs, multigraphs, et the 
office ure department and the stationery department 
M We Flagler street store is located in a dominating 
po It is the store of its kind coming in tron 
West lagler stree e next nearest store in my li - 
Sit ( il bl east Each of the de rtments help 
the the A cust will come 1 oO i pent but 
betore ¢ s left have a typewrite una his ari 
W he I tht a er th office fur t e | ra 
succeed selling a typewriter and stationery, and when a 
I pe 1S boug ht W ¢ generally sel] al tvpe vriter 
‘ " long with it, and some stationery 

Astonishing Success in Office Furniture. 
I ] 1 in Office Appliances for June, 1925, how I had 
to erect steel shelving for my stock of desks and type t 
A sine to such an « hat I 1 
‘ de keep 
Phe e dey t ew is t é 
re trary S1zZ is m \ + | 1 ‘ + 
31 t floor of the O ellows’ Temple 
< T No rthwest ~ ( d ave 1¢ | S er 
t S t S 45x90, with ry] 
i } + ? tone Sc + q } [ 


Dunham described a timely and interesting way how 
utilisation of every available inch of space. Since then, 


nfines and st i out i large additional store on a 
; trade 
neces have n hapt nes, notwithstanding his success. 


the man who fights for his customers who depend upon his 
he has earned, maintaining without fear his own 


the space However, the furniture business increased to 
such an extent that I had to lease a large two-story ware- 
house to feed the two stores. By working six men day 
arehouse, we are handling about twenty- 
five carloads of desks, chairs, files and safes per month. I 
bought two trucks for receiving and delivering. 
A Word of Appreciation and a Few Brickbats. 
For the wonderful success of my office furniture business 


| have to thank the J. K. Rishel Furniture Company for 





A. G. DUNHAM. 


their full co-operation The Rishel concern listens to the 
advice of their dealers. They do not claim to know it all, 
and they admitted that they knew little of the local condi- 

I had previously handled another line of high grade 
desks. That line was satisfactory in every way except that 
we could not open the drawers on arrival. They either 
nade the drawers too large or the openings for the drawers 
rial to me which they changed so 
We had to hammer the 
New drawers would 
come express in ever nstance, and these as well would 
h; ! If we had to hammer 
e drawers out, which we did, I don’t know how they ever 
t them it [he company’s attitude was that the drawers 
were loose enough to suit them and if they were too tight 
yn arrival I was simply in hard luck. I spent over a year 
in try to get them t send me loose drawers, but they 
were not interested. The yrtle Desk Company and the 
W. H. Gunlocke Chair Company have always given me the 


drawers out, thereby breaking them 


around. 
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best of service. If these concerns did not have full confi- 
dence in my honesty and ability to listen to my advice my 
volume of business would be considerably less. 

My experience with filing cabinet companies has been 
very unsatisfactory. The first line I handled we will call 
“A.” I sold many of them and stocked up only to find that 
A was shipping to other local dealers. I then took on a 
file which we will call “B.” I sold the first “B” filing cab- 
inet in this city. My sales were good and I had quite a 
stock. Their salesman came down and reported to their fac- 
tory that another dealer could probably sell more. I found 
out about it the same day and informed the factory that it 
would be satisfactory to me whatever change they made 
and they replied that they had given the exclusive agency 
to the other dealer. In the meantime the other dealer dis- 
covered that he liked a cabinet which we will call “C”’ 
better than the “B” cabinet, so he canceled his order and 
took on the “C” cabinet. This left “B” without anything. 
I dabbled around with a cabinet which we will call “D” but 
these were being shipped to other dealers, so I took on an 
exclusive agency proposition with a cabinet which we will 
call “E.”” Just prior to a sales contest I bought over $5,000 
worth of “E” files; notwithstanding this fact I took first 
prize in the second part of the contest; however, for some 
reason or other the prize was never sent me. This “E” com- 
pany looked the Miami field over with the idea of establish- 
ing a branch office here, but decided that they could do bet- 
ter by retaining me as an exclusive agent and at the same 
time shipping in from their Jacksonville branch direct. “E” 
cut the price on files and I was unable to compete with this 


“99 


system of double-crossing, so I simply gave the agency 
up and now have a signed contract with an “F” file. Under 
the terms of my contract with “F” if they violate the con- 
tract they will be liable to a fine of $10,000, and I can de- 
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duct it from the invoices. In the case of the “E” file I 
shall demand full commission on all sales made in this ter- 
ritory and shall withhold sufficient to cover same, and they 
can sue me if they like as their former representative who 
gave me the agency is not many miles from here and I can 
subpoena him as a material witness. 

One chair manufacturer gave me all sorts of trouble. I 
had been buying some stenographers’ chairs from them 
and they sent me their catalogue, price list and discount, 
and wrote me a letter soliciting my business. I sold a num- 
ber of their chairs for future delivery and immediately or- 
dered them. They held the order up for six weeks and then 
advised that they had given the exclusive agency to an- 
other concern and refused to fill the order. They should 
certainly have filled the order, and it should not have taken 
six weeks to have notified me that they would refuse to 
fill it. 

A Final Word About Typewriters. 

Coming back to typewriters: The rental business in 
Miami is very hazardous. The city directory is old before 
it is even printed. The man who rents a machine today 
moves to another location next month. Detectives cost 
$12 a day. We have three rental rates, $5 per month with 
a full deposit; $6.00 per month to established concerns and 
$10 per month where there is a risk. Furthermore, we do 
not deliver the machines and the customer must agree be- 
forehand to return the machine himself. In our heavy 
Miami traffic it takes an hour sometimes to travel four 
blocks and the delivery charges would eat up the rental 
We very seldom rent to guests in hotels as a number of 
them have packed the machines in their trunks and moved 


out. 
Typewriters, office furniture and stationery form a good 


combination for a nice business. 


The Rebuilt Typewriter in the Stationery 
Store 


By B. A. Tuttle of The Tuttle Corporation, South 
Bend, Ind. 


INCE the office stationery house has been in business 
there have been calls for every make of machine that 
is used in an office and the customer expects the ma- 
chines to be furnished by his dealer. There seems to be no 
logical reason why the office equipment dealer should not 
go all the way and handle the whole line if he can get it. 
We have been operating for the past seventeen years a 
combination of a stationery, furniture and typewriter busi- 
ness. We find in many installations the need for type- 
writers, check writers, duplicating machines, adding ma- 
chines, etc., and we find the sale of a Shipman-Ward re- 
built typewriter is as readily made as the sale of a new 
machine. We believe that the stationer is not a good dis- 
tributor of new typewriters. Most of the manufacturers 
have a man or a branch office who devote full time to ex- 
ploiting their machine in order to obtain a sufficient volume 
of business from the territory in which such branch or 
individual is placed. The stationer’s hope lies in selling 
an article that will give the customer good satisfaction at 
a lower price and in conjunction with other merchandise. 
Most offices which are newly opened require a desk, a chair, 
a typewriter, a typewriter desk and typewriter chair, an 
adding machine, and many other useful articles carried 
in the usual stationery store, and there is no reason why the 
dealer cannot add ten to fifty per cent to his volume of 
business by the addition of office machines to his stock, 
if he does not already carry them. 
The Shipman-Ward Manufacturing Company, being ex- 


clusive rebuilders of Underwood typewriters, has relieved 
the dealer from attempting the rebuilding, which can be 
economically and thoroughly done only in a factory prop- 
erly manned and equipped. Other large rebuilding con- 
cerns turn out different makes of typewriters with equal 
care and with capital results. The stationer, therefore, can 
get his machines already rebuilt, looking as good as new, 
and excellent in operation, and he can sell them at a profit 
of $10 to $25 per machine, according to his volume of busi- 
ness, which will net him a handsome profit at the end of 
the year. Many offices require extra machines, renting them 
at various times during the year at $4 to $5 per month and 
in this way a dealer can add considerably to his volume of 
business. Our business has grown in this line to such pro- 
portions that we have from one hundred to two hundred 
machines for rental purposes only on hand at all times. 

The addition of even an Autographic register line, 
while it requires some attention in selling, and comes into 
competition with direct sales by other manufacturers, 
ofttimes leads to more business and does not entail much 
additional expense on the part of the dealer and no expense 
on his part until he has made the sale. Installations are 
ofttimes a month after sale and are usually made direct 
to the customer. 

There are a number of adding machines now that are 
a regular dealer proposition, and of course this makes it 
necessary to have a machine service department and this 
too, is a source of profit. 
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Just the Cutter forthe Busy Office 


Engineers, draftsmen, sign-writers, advertising men—in 
fact the entire organization of any plant will find the Boston 
Cutter a most efficient and practical appliance. 


The ‘‘Boston’’ Card Cutter No. 36-B 


Cuts and trims office forms, factory forms, legal forma, 
special forms, photographs, cardboard, asbestos, insulation, 
thin leather, rubber, fabric, advertising layouts, etc., quickly 
and accurately. Furnished complete with adjustable front, 
side and back gages of steel. The knives are of a high- 
grade tool steel, the table is of mahogany and the frame is 
of iron. Cuts any length. Mounted on specially constructed 
folding table which makes it easy to move from one place 
to another. 


A full line of Cutters and Tableting Presses. 
Dealers Wanted. 


Golding Press Division 
American Type Founders Co. 


FRANKLIN, MASS. 











REGAL REBUILT 
ROYALS 


Trade-marked— Nationally Advertised 
Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 


All Makes All Models 
All Series - - - - All Types 


Lowest Prices 


Write for the Regal Plan. 


REGAL TYPEWRITER COMPANY, Inc. 


314 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Il[linois 


Cable Address: REGALTYPE, N. Y. 














Hotchkiss 
No. 1 





PIONEERS SINCE ’94—AND 
STILL THE LEADERS! 


HIRTY years of practise—inventing, 
developing, perfecting—have given 
Hotchkiss Automatic Paper Fasteners 
and Staples undisputed leadership. 




















Perfect stapling 
is impossible with- 
out the improved 
Hotchkiss staple guide 
or “ladder’’(C above). 















Your customers know this—andsales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 
kiss cannot clog—only Hotchkiss gives 
lifelong satisfaction. Sell Hotchkiss 
always! 


THE HOTCHKISS SALES CO. 
NORWALK CONN. 


HOTCHKISS 


PAPER. FASTENING MACHINES ond STAPLES 


Hotchkiss Machines 
are equipped 
with this 
device. 












—this office necessity’ — 


There’s money in handling 


Practically all of 
your customers 
use form letters, 
bulletins, shop 
and office forms, 
and other print- 
ed matter. They 
need an inex- 
pensive and 
practical ma- 
chine for getting 
this work out. 
And now you can profit by having the agency for such a machine in 


your community. You can add hundreds of dollars to your monthly sales 
simply by telling your customers about the 


ROISSERER 


The Rotospeed is a duplicating machine that reproduces perfect, clean-cut copies 
of anything that can be handwritten, typewritten, drawn orruled. It prints on 
any kind of paper and any size form from a 3 x 5 in. card to an 84 x 16 ip. sheet, 

And it requires neither type nor cuts It prints as many as a th vusand or more 
copies from one stencil. It saves time, work and money, and sella at a low price 


Get Full Details of This Offer 


Mail the coupon for complete information about the Rotospeed agency. Let us 
tell you about the immediate profits you can make from the easy sale of the 
machine and the future profits that are automatically built up by the use of 
Rotospeed supplies. Mall the coupon now 


THE ROTOSPEED COMPANY, 439 Fifth Street, Dayton, Ohie 


AIL THIS COUPO 











The Rotospeed Company, 
439 Fifth Street, Dayton, Ohio 
Send me full details of your Rotospeed Agency Offer. 





Name —_.. 
Address . 
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E ! 
Ingento Cutters 


for CARD AND PAPER CUTTING 





EVERY OFFICE NEEDS A CUTTER 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4. 12% inch blade. 


No. 2. 8% inch blade. No. 5. 15 inch blade. 
No. 3. 10% inch blade. No. 6. 24 inch blade. 





Manufactured Only by 


IDEAL SCHOOL SUPPLY CO. 


3700-3702 Wentworth Avenue 
Chicago, Illinois 


BOSTON 


PENCIL SHARPENER 




















Model B is nickel-silver 


amo throughout. 
Removable transparent chi 


p receptacle, $5.00. 


This de luxe sharpener is the autocrat of its kind. The 

adjustable thumb latch at top enables operator to insert 

and firmly hold any size pencils—either lead or color. 

Twin milling cutters do the work Automatically stops 

cutting when pencil is properly pointed—no waste Can 

be attached to horizontal or vertical surface Durable, 

practical, economical, has a place in every office, home, 

studio, or class room. Can be obtained specially adapted 

to architects’ and engineers’ pencils 

Model L—Black enamel, $1.00. 

Model KS—Black enamel stand, new 4-hole size 
ocpuster, $1.50. 

Model KA — Nickel stand, chip receptacle, universal 
size adjuster, $2.50. 


C. HOWARD HUNT PEN CO. 
Camden, N. J., U. S. A. 
Owners of BOSTON SPECIALTY CORPORATION 

















TELEPHONE BRACKETS 
for Convenience 


Burns Brackets add so materially to the 
convenience, speed and utility of the telephone 
that no progressive organization or individual 
can afford to overlook their value and the 
necessity for installing immediately. 

By posting your trade on the many useful 
features of Burns Brackets, you can secure 
this business. Let us give you 
latest data and trade prices 


State and 64th Streets 


CHICAGO, U. S. A. 








ADJUSTABLE 
UP AND DOWN 
IN AND OUT 











Successful Specialty Selling 
Means Good Profits to You 
Mr. Dealer 





Mun-Kee Pads have proved themselves t 
high-grade office specialty which gives 
plete satisfaction to its users—at a 


Get in line for 1926 profits by stocking 
recommending Mun-Kee Silent Stamp 
and Inks. 


Send for details now 


Mun-Kee Products Corp. 


Newark, N. J. 
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“THE BEST IN A CLINCH’! 


PAPER FASTENERS 


‘MAKES ITS OWN STAPLES” 








A SLIGHT 
PRESSURE ON 
THE HANDLE— 
THAT'S ALL! 
EACH ROLL 
oEeEeShnans “Can't Go 
’? 
5,000 STAPLES Wrong 
Economical 


Impreved Medel D—Weight Twe Pourds 
Metal Knob—Rubber Silence Posts—Nickel Plate Finish 





MODEL F (Weighs Nine Pounds) 
Capacity 2 to 40 Sheets 
Get Away From Old-Fashioned Methods !! 
Too Slow—Insecure—and Expensive !! 
We Make Power Machines (Electric Driven) 
For Heavy and Rapid Work 
SOLD BY STATIONERS AND STAMP DEALERS 
EVEREADY MFG. CO. of BOSTON 


Genera! Sales Office: 50 Church Street, New York City 
SEND FOR NEW DESCRIPTIVE LITERATURE 

















NEW ‘“‘NATIONAL” 


Notice to the Trade 


Pelouze Scales are now equipped with parcel post 
rates by zones, an improvement which has neces- 
sitated the addition of wider dials in the various 
models of this line. The new line is finished in 
gray enamel or gold bronze both of which are 
very attractive for office use. 


Your trade will be pleased with the convenience of 
the new Pelouze Scales. Write for our booklet 
describing in detail the new line and its advan- 
tages. There will be NO ADVANCE IN THE 
PRICES OF PELOUZE SCALES in spite of the 
many improvements which have been incorporated 
in the line. Write today. 


Pelouze Manufacturing Co. 


232-242 East Ohio Street, Chicago, II. 
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) °TYPEN | isa fountain 
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bar ae oe Writing in 


books: on cards 
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00. Booklet. 
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i Smokador 
the original, all-metal hollow-tube, non- 
spilling, clip-equipped, pat- 
marked ashstand—a product 
ik. Nationally advertised. Sells 
s customers. Repeats. See 
agro fer ieft. Write today for catalog. 


Retail Price 


, 
y $10.50 East of the Mississippi 












Pat. 
Oct. 27 f $11.00 West of the Mississippi 
1925 (Freight paid on 5 or more) 
4 SMOK«¢ ADOR MFG. CO. INC. 
7 130 W. 42nd St. . New York, N.Y. 


SMOKADOR 


The Ashless Ashstand 














JOSLN'S ECLIPSE Time stamp 


‘“*THE CLOCK WITH A MEMORY’”’ 


The only REAL Time Stamp on 
the Market at its Price 


$17.50 


RETAIL 


LIBERAL DISCOUNT 
TO THE TRADE 
AND 
REMEMBER 
OUR FREE 
REPLACEMENT 
GUARANTEE 
FOR ONE YEAR 


START THE 


NEW YEAR 
RIGHT 


PLACE YOUR ORDER 
NOW 


MANUFACTURED BY 


A.D. JOSLIN MANUFACTURING CO. 


MANISTEE, MICHIGAN 
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os CAR (-TYPE 


Tee woeote tree Citance 

Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 
evaporate. 





New Duplicator *13-°° 


Its Features Make It An Ideal 
Article for Dealers and Specialty 
Men. Write today for descrip- 
tive literature and terms. 


Argus Duplicator Mfg. Co. 
61 Park Place New York, N. Y. 









We furnish free advertising 
aids to our dealers. 









BLUE SEAL 






Also 
Liberal discounts to 


Individual bottles to retail at 50c and 75c. 
pints, quarts and gallons. 
dealers. Write us today. 


DUPLICATOR 






THE CLAROTYPE COMPANY, Inc. 
16-B Hudson St. New York 
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U_—_— Polar Specialties 
Speed Detail 


Routine—detail that cuts down 














Paper Weight and Memo Pads 








Glass Desk Pads 


efficiency can be reduced. Polar 


Desk Drawer Stationery Tray 


specialties are time and labor 





savers; they speed detail in any 
| office. 
promoted. 
joy year ‘round sales because 


Efficient organization is 





. ° . 3 Grades 
Such specialties en- @, 
\ 


THE ' 
ORIGINAL . 
NON-SHINE 
CHAIR 
PAD 


Rocker Blotters 







every office can use them. A 
better idea of these quick turn- 
ing, profit producers is to be 
found in our display catalog. 









May we send it? 


POLAR 
MANUFACTURING CO. 


119 North Fourth Street 
PHILADELPHIA 


Desk Drawer Money Trays 














TRINER 


ALL-STEEL 
Counting and Receiving Room 


SCALES 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. S. Post 
Offices. 


The OLIVER Speedster 


MODEL ELEVEN 


Our finest product, pre- 
senting the latest features, 
a velvet touch and Standard 
Three Bank Keyboard. 





Write us your 


Write for attractive dealer terms. requirements 
. TRINER SALES CO. 
The OLIVER Typewriter G. 63 W.. Sechecn Bed. 
Chicago, Illinois 


WOODSTOCK, ILLINOIS 
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Office Machines Are Logical Stationery Stock 


By John C. Becker, The John C. Becker Company, Office 
and Bank Furniture, Milwaukee, Wis. 


HE writer has always been a firm believer in 

office equipment dealers handling specialties as this 

department works right in with the general scheme. 
A man buying stationery or office furniture also needs an 
adding machine. The sale of adding and other office ma- 
chines will greatly reduce the overhead without requiring 
a great deal of additional display space, if any. 

We have sold in the neighborhood of eight hundred Vic- 
tor adding machines and it has not become necessary for us 
to employ high-priced or high-powered salesmen to bring 
up the volume in our adding machine department. The 
service calls are very few and the expense in connection 
with the running of this department is low. 

Office equipment dealers will find it profitable to handle 


specialties if they select nationally known articles of merit 





' ‘ 1 ‘ -er sar} nplies 

backed I DY an iggressive manutacture! \ O 4@ppy! 

mode thods to introduce the article and gives the 
| 

dealers proper ¢ peration.,. 


e 1 hl 7 lee 
My company is one of a number of reliable dealers 


this territory whose success in handling adding machines is 
l Company’s capital policies. Some 
f our own success we also attribute to the definite pré 
gram and sales plan we have worked out in connection 
dvertising campaign put on by the Victor Com 
pany. When the ad appears in the “Saturday Evening 
Post” we do local newspaper advertising and use a good 
portion of our display window showing these machines 
exclusively and do considerable circularizing of the pros 
pects we receive through a survey which is going ot 


continual! 


The Victor Adding Machine Company have worked 
1 sur vhicl s ndled for the dealers with the as 
sistance of their district managers. ]t lesmen—m«e 
or women—are employed by the dealers. These juniors 
are sent out, not with the idea of selling, but to ascertain 
what machines are in use, how old they are, the number of 
emploves in the firm, list of firms and individuals who are 
not using adding machines. They are expected to and 
make at least one hundred calls a day. This information is 
entered on forms, giving the firm name, the one doing the 
buying. the number of machines they have and all inf i- 


tion of value. 


This survey is then checked and the pros 


pects given to a salesman who immediately takes the ma- 


chines with him and leaves them on trial. We have found 
that by having a large number of trials in the territory, 
sales ntinually ming in from them, as anyone who 


has used an adding machine for a week or two in connec- 
tion with his work finds it most inconvenient to get along 
without one. We have on several occasions where it was 
impossible for us to get an order after the trial has been 
out for ten days, instructed our drayman to take up the 
machine. When the party who has been using the machine 
on trial found it indispensable, he immediately got in touch 
with the office and requested that a salesman be sent to 
see him as he had decided to buy a machine, or, in a great 
many cases we received a call from these people asking us 
to leave the machine and send them a bill for it. 

This also happens very frequently just a day or two 
after the machine has been taken away. We believe that 
the Victor Company has the right idea in having dealers 
in all cities and not confining the dealership to one con- 
cern. By having a large number of dealers they have in- 
troduced the machine very rapidly. We happen to be dis- 
tributors for the Victor Company in this locality and we 
have six dealers in Milwaukee, some of whom are not 
very active as they have not been sold on the idea, but it 
is only a question of time when they will find that it is a 
good, profitable business and will become active and make 

good profit in connection with their other office equip- 
nent articles. 


Our window displays bring in a large number of pros- 
pects and customers and it is not unusual for us to sell 
a machine right out of the window. It also helps increase 
the business in other lines, as people interested in adding 
machines will see other articles in which they are interested 
vhen they come into the store 

Results the first year we handled the Victor were our 
own fault, for we did not push it as hard as we might 
have done and still we received enough business to make 
it profitable. But we got warmed up to it later on, and 
nally the volume of adding machine sales forced us to 
run this as a separate department and we now have sales- 
men covering the territory allotted to us very thoroughly. 
We never have less than forty to fifty trials out in Mil- 
waukee and our business is increasing monthly. 

In every city and good sized town there is at least one 
dealer in office equipment who is alive and energetic, who 
idvertises in the local papers and makes a special effort 
o get business by creating the desire for these modern 
business machines through creative salesmanship. 
eliminates a good portion of the 
nse which branch offices of the parent manu- 
facturer establish and which expense the ultimate con- 
sumer must pa the form of higher prices. 


[The dealer organizatio1 


The dealer organization can be more economically ad- 


ministered and the prestige which a local dealer may have 
his home town is governed wholly by the fact that he 
is either a live, aggressive sales manager or a “dead one.” 
The local dealer in adding 


ice department for mucl 


machines can build up a serv- 
less money than can a factory 
branch organization due to the fact that factory branches 


nust charge all overhead to one article. The local dealer 


has at all times demonstrated that the business of selling 
adding machines can be conducted satisfactorily to the cus- 
tomer and at a much lower price than any branch office. 

The office equipment dealer is by all the laws of logic 
the correct agency for marketing a product of this kind. 


Last but not least the customer gets the advantage of a 
w price for a quality article. This means he will come 
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H. W. NICHOLS SALES BOOK COMPANY GIVES DINNER TO THE SALESMEN 
OF THEIR ORGANIZATION WHO SELL THE VICTOR ADDING MACHINE Speaker 
F. B. Willis of the Victor Adding Machine Company, Chicago. The Nichols Sales Book Com 
pany consists of H. W. Nichols (founder), J. S. Nichols, his father, and two brothers, J. H 
Nichols and P. N. Nichols. The success of the Nichols is attributed to the “family har ny 
‘ ° ° ~ ~ \ e 
Standardizing Specialty Selling 
w < < 4 n < = 
The Dealer’s Opportunity—By P. H. Nichols, 
Sales Promotion Manager, H. W. Nichols 
Salesbook Company, Cincinnati, Ohio. 
ODAY we find an increasing number of manufacturers allied to our line of specialty printing, but w : 
of the so-called specialties who are seeking out the knitting specializing in salesbooks. Until al 
dealer as a medium for distributing their products. ago we did not consider making ar idditions 
What a change this is from the old method of “high-pow Chen we started to receive reports from the sales 
ered” specialty selling organizations! Why this radical ing this thought: “Mr. So and So. one of out : 
change? Industry for a long time has been making rapid customers, is in need of an adding machine 
strides in standardizing manufacture to secure low costs. why we do not handle them since we supp 
Until recent years, however, it has apparently overlooked systems to the retail merchants.” 
the importance of standardized selling Che ultimate suc Reports from the men along the same line becat 
cess of the one, surely, cannot be attained without the defi pronounced in number and some practically signit 
nite realization of the other The two, standardized manu if we had a first class adding machine it would have a 
facture and standardized selling, must go hand-in-hand to sale. This no doubt was the result of the nat a 
make low selling prices. And low selling prices are the tising of “specialty manufacturers” who were stressing 
medium of greatest appeal to the consumer dealer plan of marketing. This set us to thinking t 
[his is exemplified in the popularity of the low priced = sibly our policy was wrong and we started negot 
automobile. What would its selling price be, if it were with a few adding machine companies, more at first to g 
sold through a direct specialty-selling organization instead information as to how they were sold, the prices, tl 
of through the dealer, and how much popularity would it of selling, etc., than to make any definite arrang 
attain? It is true automobiles are not in the same category We discussed among ourselves and consulted outs 
of specialties as are office appliances Cheretore, let us see vice as to the advisability of our carrying such a 
how standardized selling can affect the sale of these items Although adding machines harmonized with out 
as well as be helpful to the local dealer of these and kindred ing system, the fear prevalent in our minds was tl 
articles. In our own business, for example, we were estab efforts would be divided and we would lose son 
lished for the express purpose of handling salesbooks (then salesbook business which had required vears to es 
a specialty ) For sixteen years we did not This was a very feasible argume g 
digress to any appreciable extent from that ‘taking on” adding machines and it 
line We were enjoying a good salesbook stantiated by some of the advi 
business both in direct sales of the com It seemed, however. that our m« 
pany’s salesmen and through dealers in all more alert to the possibilities for s 
parts of the middle west adding machines and we conti 
You will, no doubt, wonder then how we ceive reports similar to the ones p 
came to identify ourselves, in a measure, mentioned. So, at the chance of losing 
with the office appliance business It hap- of our salesbook prestige, we started 
pened in a rather peculiar way In our Iding machines. Needless to s 
“home” territory of Cincinnati and adjacent was not taken until we had studi 
territory, where we were doing business makes of machines and the p < 
direct with the user of salesbooks we had they were marketed Che machine 
established to some extent, that desirable aled to us not only because « 
asset—good will of the buyer Quite fre- mechanical construction, but also du 
quently our men, in soliciting business, would tact that it was being manufactt 
be requested to supply goods, which we did standardized plan and was being sol 
not handle. Some of the items were closely P. N. NICHOLS same way—was the Victor adding 








s our st except to say that the “surpris 

s that « salesbook business, both retail 

sale sales, has shown an increase each year since 

the adding machine business and in four ye 

ave pproximately two thousand Vi 

nes s vhat is now our distributing 

{) adding 1 hing activity has sulted in 1 
usiness the use of the prospect survey recom 


the Victor Adding Machine Comp: 


ployed to make 





ome iss 
ses tl nterest of the machine and at « 
err lly, to our ability to supply s 
g The leads obtained opened new avenu 
S¢ de from getting good adding 
ects vhich brought the desired ret 
¢ \ ( eT ends 
exper S ot told t ri deal 
s whi lly do t appeal to him 
t th the pré ( which he 


APPLIANCES 


169 


specializing. But if adding machines can help sell sales- 
books, what can they do for the merchant dealing in sta- 
tionery, typewriters, office furniture and office appliances of 
any type who has the advantage of personal contact “over 
the counter” with thousands of potential adding machine 
ly? 
Alert Dealers Will Diversify. 
As selling continues to make in- 
roads into marketing methods the responsible, thrifty, en- 
tic local dealer or merchant who is on the alert will 
inevitably be making additions to his line, with discretion 
our experience this will greatly 
ilities for service to his trade and 
thus enable him to enjoy increased profits. 
Standardized-Specialty-Selling is a process that is bound 
It is unquestionably the only method that enables 
to feel the economies of standardized manu- 
method points only in one direction—straight 


prospects year 


} . 1 
standardized specialty 


eT 


¢ 
of course. Judging from 


enhance the dealer’s possil 


to grow. 
the 
facture. 


to the de 


consumer 
This 


or of the dealer 


Commission Sales May Sometimes Be Best 
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( All devices and appliances are more fr 
d the demand for them has meas 
vy the k ot such organizat Ss so tha 
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By C. J. Kannewisher, Advertising Manager, Line-a-Time 
Manufacturing Company of Rochester, N. Y. 


practical for him to carry and on which he can earn his 
usual margin of profit 
Often it will appear to the dealer that the product of a 


enough and that it could, as 
He may be sure though 


given manufacturer 1s 


well, be sold through the trade 


that the expense and responsibility of a special distributing 
organization would not have been assumed if there were 
not technicalities that absolutely required it. One item 


iay be more or less standard with an array of technical 


il 
devices of a special nature forming an important back- 
ground of the | 
isn’t it, then, to the dealer’s interest to take the broad- 
minded view of the conditions under which those manufac- 
rers work who have ied on this kind of educational 
program? In supplying the demands that he finds in his 


territory for machines for certain work which he knows can 


be best taken care of by certain special makes of machines 
that have to be sold direct, shouldn’t he see to it that the 
customer gets that machine which will serve him the best? 

To supply a akeshift substitute may, for the time 
eing, appear | he most profitable course, because there 
s a larger margin of profit and the dignity of the house 
appears to be maintained the fact that the customer 
gets his invoice on the dealer’s own billhead. But in the 


consumer have the greater respect and 


long run will the 


onfidence in a supplier that follows such a course, or will 


he regard more highly the one which frankly states: “Well, 
for that particular job the thing you really need is the 
Blank machine ve cannot furnish it to you out of stock, 


but we can see t that you are supplied, and the service 
inufacturer, who will always be 
seeing to it that you get maximum service out 


We recommend this particular 


be direct from the m 


interested in 


you 


of the thing that 


ichine as a matter of service to you and as it will be 

oiced t 1 direct vill realize it isn’t a question of 
what there s to S 

Isn’t there a note of sincere desire to give the customer 
e best fe yn such a statement, that will win 
espect and do more for the upbuilding of his confidence 
1 the supplier tl selfish policy that might be fol- 
owed It that the manufacturer is independent or 

friendly to the regular office supply dealer; the prob- 
lems connected with marketing certain machines are pe- 
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culiar to such an extent that the regular supply channel may be able to realize is small, shouldn’t he recognize 
simply does not function as it should for these machines. that these manufacturers have done pioneer work on which 
There is a spirit of friendliness and a willingness to co- he is able to cash in on other lines and which makes 

operate on the part of most manufacturers engaged in to his benefit to co-operate with such a manufacturer when 


such a field and, even though the profit that the dealer 


From a Candy Shop to Office Equipment Store 


Being the Story of the Development of H. E. Chandler & 
Company of Evanston, IIl. 


the occasion offers? 


satisfactory sales until larger floor space was required 
it had to be moved to the second floor. Here the Under- 
wood portable and Remington portable typewriters were 
added to the typewriter lines. The progress here menti 


HIRTY years ago the founders of H. E. Chandler & 
Company opened a small candy shop in Evanston, IIli- 
nois, about fourteen miles north of Chicago. After a few 
years the candy shop became also a stationery store, handling 


at first a limited line but gradually growing into a more extended over a period of four years. 





CHANDLER & COMPANY, EVANS 
a line of office furniture Typewriters and certain 4 


OFFICE EQUIPMENT DEPARTMENT OF H. E 
TON, ILL In the foreground is 
machines are in the rear 


extensive field and finally adding an office equipment de- A year ago it was necessary on account of the growth 
the business to move the department to the third floor 


3,500 square feet 


partment, the growth of which has been quite as vigorous 
where it would have a space of some 


as that of the store as a whole. In this way the company 
where it is an office equipment department in the true sens« 


has kept pace with the progress and development with the 
city of Evanston, now a big university town and one of ©! the word, showing a complete line of modern office 
the important centers of Illinois equipment. The department has experienced success in the 
, : sale of Shipman-Ward rebuilt Underwoods. It is interest 
At first the department of office machines and equipment. ; ; oe de 
4 . : = ‘ ing to note that over a period ot five years the sale of iT 
was maintained in the basement of the store and consisted - 
; equipment has increased two hundred fifty per cent. 
of second-hand typewriters and Corona portable machines. \ ' - 9 ; , 
i teeth of of 1 he | 1 ” - Mr. Konrath, head of the department, believes in 
1¢ head of the house saw the logic of handling mac Ss ‘6 tac? . 
Ripa we Of the | ’ aes 6 ee saying “More space, more sales.” As the business of 
yusiness yment store : > tr as re s ae 
So eee Cem: More, but as the trail was not well office equipment department grew, the department has 
trodden, there being few who had gone the route before, he added two outside salesmen and one repair man, besides the 
began small in the belief the department would pay and inside help. In June, 1925, the company established 


might eventually grow. He probably had little idea how advertising department whose work has greatly assisted in 
much it would increase, nor what a factor it would be in jncreasing sales since it went into operation. 
his business. This business though limited in space and The experience of this company is one of gradual growt 


in variety of merchandise, had in it the seeds of growth and and development and the success already achieved is evi 
from the first it made a profitable showing. This was due dence of the fact that the stationer can be, and for his 
to the fact that the company started out upon the correct own profit ought to be, the headquarters for office equi 

principles of merchandising and as different lines were ment and machinery as well. Members of the Chandler 
added from time to time these principles were applied with organization are firm in the conviction that they can sell 
the result that growth in all of the departments was a con- anything a business office uses if given a fair chance 

stant factor to be reckoned with. The machinery depart- they do not believe in attempting to take on all things 
an obvious impossibility, because, like Rome, a busi 





ment soon outgrew its basement location and went up to’ once 


the main floor where it remained for a short period of ness cannot be created in a day. 
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Stationers Must Broaden Lines 


Dayton Stationer Finds Specialty Lines 
Profitable.—Sells Bookkeeping Machines 
Successfully and Even Finds Liquid Soap 
Profitable—By C. W. Roth of The Roth Of- 





fice Equipment Company, Dayton, Ohio. 


} 
in order to gr 
the reason that so many business places, such as drug 
stores, news stands, department stores, five and ten cent 
stores, gro J 
staples. To add to the stationers’ troubles, some stationery 
manufacturers, jobbers and stationers with large purchas 
ing powers, are selling the manufacturers at a small per 
he local stationer in 


a great many of the staple items. We believe it will be 


cent above cost, thereby eliminating t 


necessary for stationers in order to get volume to take o1 

labor-saving devices instead of having them sold through 

increase the cost f these items. 

cre ited a machine bo kkeeping de 

partment with a man in charge, as we know the large de- 
, 


velopment of loose leaf goods will be along this line 


We have also had wonderful success the past two years 


belief that the stationers must broaden their 


yw and keep up with the times, for 


ers, job printers, etc., are taking on stationers 





feature and have had marked success with it the little time 
we have been handling it 
Period Furniture Demands Expert Service. 

There has been a marked change in the matter of office 
furniture in the past two years. Business men and manu- 
facturers are equipping their offices with reproductions of 
period furniture and employ the services of a decorator, 
thereby eliminating the stationer who handles office furni- 
ture. It is only a matter of time when the stationer who 
handles office furniture will be compelled to have a deco- 
rator as an employee to take care of these special installa- 
tions—and there are a great number of them. We believe 
this feature merits serious consideration for the reason that 
a decorator suggesting an installation can go to almost any 
limit in satisfying the desire or whim of a purchaser. This 
field has unlimited possibilities. 


The crying need of the stationer today is co-operative 


selling liquid soap and installations. This is a big field buying, as he cannot get anywhere by himself. He has too 
and fits in well with work of the stationers who make a1 many elements against him. And then by co-operation the 
office and factory canvass and requires very little invest stationers can make themselves powerful enough to demand 
me that the manufacturers live up to certain specified rules of 

\ stationer cannot profitably confine himself to staples, selling, etc. The National Association of Stationers has 
as was done twenty years ago and get anywhere. He must accomplished a great work, but in my estimation they are 


keep abreast with the times and add new lines as he goes 


too closely allied with the stationery manufacturers to take 


along Take the Visible Index. systems of handling ac an independent stand and to make demands that will most 
counts This was and is a specialty and was and is han fully serve the fundamental needs of the retail stationery 
dled direct by the manufacturer. We have taken up this _ trade. 


The Future of the Retail Stationer 


By William H. Edwards, Manager, Stationery and Office 
Furnishing Department, Seemann & Peters, Inc., 
Saginaw, Mich. 





i 
‘ 
i 


T LIES largely in “how far awake he stays.” Our old Ten years from now you will see practically all of the 
| d and butter items have gone into the discard as office machines, fixtures, systems that are or have been r 
far as living margin goes. Where? To the grocer, the sold direct, through branches or direct salesmen—being i 
druggist, the department store, the general store, even the handled by the live stationer. These lines will be exclu- } 
peanut stands now carry a lot of the old stationery stand sive to a large extent, as the stationer cannot afford to i 
bys spend the money and time t perfect his sales force on such 1h 
[he live and progressive stationer must poach as well, lines unless he has a reasonable amount of protection. 
so he is rapidly taking on accessories, office machines, fac- The stationer today must realize that his volume, his 
tory equipment, in fact, there is hardly any limit to th profit and his success depend largely on his and his sales- i 
nev s that le and that tk \dern stationer man’s abilities to put over the specialty lines. f 
M eee . igs , : ies I am continually con the market for such specialties. | 
Manutacturers of office machines are reading the hane- When I find one that is worth while, my Giret mission & 
WEES Oh ee Oe Rate guerre ~~ to-date to convince the manufacturer that I can handle it in my { 
stationer with his preses . sales “Room et is the logical territory better than even he himself can. This is not so i 
wi manele : : ae cagleoeel egy hard wher y have the old figures to show what you i 
seavae es > den oe aa ae spipeiag Pan , have done on other similar lines. Then it is education for f 
ay ee SEE pray a ry tt myself and my salesman—you have got to know these r 
iden . —- cde eear alnange ee specialty lines to market them successfully. i 
nent [The valuable stationery salesman is the man whi . one i 
can s s class ls as well as eddl S I find that the public prefers buying specialties from a q 
i sug The stationer who confines himself to staples responsible local house providing he feels that he can get 1 
s | towar¢ ership or at best a bare living 1 service from su 1 house. Time and again I have } 
: Stationers } em is to secure d t t S d cone : ad direct on some appliance that if 
man. The marl t is ailable both to s : < t 1s erested ind wi the manufacturer has written 
sai S hem direct i sent his literature, they will call me on the 
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phone, ask for advice and offer me the business if I can apt to throw the bread and butte siness t 

1 on its merits and furnish the goods. They will not haggle on price. 

‘ven when a direct representative of the manufac Nothing pleases the purchasing agent more tl 

available. Sometimes in my estimation they can that he can call you in on a problem and be pretty 
be better served by a similar machine of another manufac- get advice and service right up to date and wortl 
turer and where one is able to show them where it surely The successful stationer or stationery salesma 
impresses the prospect. Here is another angle on specialty must be a wall encyclopedia on office helps and 

It is not dominated by price When a man buys Che writer's arguments in this little article are 1 
a labor saving machine he is looking for results and price on theory. I have demonstrated not only to my o 
is a secondary consideration faction that they are true, but through pract 

you can land the business on big items, it im here in my little corner of Michigan have stl 

he buyer that you are a live wire and he is very the sales of tl company. 


presses 


Complete Line Necessary tor Stationers 


[l IS very necessary for the stationer to 

make his line as complete as possible s« 

that his customers will not take the trou 
ble to look elsewhere for his ne¢ as long as 
he is getting satisfactory service | regard 
it as self-evident that unless we advance by 
the handling of new lines, adopting and 
pushing advanced ideas, we innot grow 
but will simply find ourselves competing tot 
such business as may be had in staple prod 
ucts. Progress is a necessary element of 
growth. 

Our space in this store is limited so that 
we have not been able to stock mechanical 
devices. New items, however, are constantly 
being produced by manufacturers in staple 


By J. S. Kral of The Buckeye Office and 
pany, Cleveland, O. 





Logic Forces Stationer 


Supply Com- 


Being a Few Suggestions Obtained in an Interview with 
Julius Biel of Stevens, Maloney & Company. 





ERTAIN o ce machine il aoubt 
edly valuable adjuncts to the stock of 
the stationery, establish: t (ur 
catalogue lists a large numbet machines 
and devices which im past vea ‘ beet 
the subject ( specialty sale Ss ¢ | vely ul 
which have gradually come t ‘ erstood 
iS a log i! part the Ss tat 1 
ery store 
Enterprisis stationers ul 
vancing and taking on ne t 
the office equipment busine . ces 
sary that everv business do t ~ S¢ t 
is one of the means of growt 1 growth 
IS aS necessary it business as t s ite 
Our catalogue includes not | ill the 
regular lines of the station tore, such JULIUS BIEL 
tain pens and 1K¢ goods ( ive becoine staple mi 
but also a varietv of office ines some ft which delivery 
are coming to be regarded as st es, but many of whicl n ¢ 
are not now so regarcde but \ ll ( lay be looked upo!l seives 
is something to be stock tl regular cours You benefits 
will note that we list such things as locking spring roll dling of ( 
paper cutters, telephons rackets tvpewriter ind adding which w ] 
machine shox k absorber pads ivh Iders rul her kevs but WW 7 ‘ 


| Ss So that the 
t] number of article e st 
stock If he ey cs thie ne Cssa 
t these lines he w nd F 
protitable business experi 
stationery trade it speci | 
not been unttorn Some stat 
tou special ma e de rtme 
i le Othe S ha | Int 
ploved and pr t 
stores with regar« 1 retit 
( | igents have cl t ( 
S ess of not Sie These 
t is well wort! ‘ . 
e can or cant t ‘ ! 
Ss ol! g cs 
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to Expand 
ad | an¢ 
} stan : wit ‘ 
( itors é ¢ 
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sales on tl more special of the specialty devices department store to which he can go and outfit his office 

we nd them valuable as a service to customers They with everything that he needs, including the supplies, fur- 
ake us a moderate protit and enlarge our opportunities niture and machines. That is the tendency of the time and 
They lp quite materially to awaken interest and to broad such growth leaves little room for deadwood in the person- 
en our clientele Che real office equipment store is growing nel of the stationery store. Expansion will bring out the 


rpetual business show—an actual business mans latent possibilities of the store staff. 


Stationer Cannot Confine Himself to Staples 


By J. H. Stratford, Neal, Stratford & Kerr, San Francisco, 
California. 


O t be that the retail stationer in a progressiv: the stationer to create these devices himself and this brings 
ty can confine himself profitably to staple lines us back to the fact that before the stationer can handle 
lid twenty or more years ag: At the same time | new lines there must be new lines to handle and these the 
nercial stationers now extend manufacturer must provide and must be convinced that 
by taki n allied devices unless the nu he will be best served by the stationer and not by some 
mal the stationers his distributors instead other method 
direct factory representatives I We sell a few but not many office machines. We have 
stationery business must be handled by no immediate facilities at present for taking care of re- 
stationery store It is true that the stationer mus pairs and adjustments. What the future holds I would 
t] ve on the lookout for ne evices and new not venture to predict, except to say that our trade will ge 


stomers, but it erv difficult for forward and not back 


th ¢ Section Given Ov This. the February, 1926, Issue of Orrice AppLIaANcEs to the Sale of 


Spi md Machines Commercial Statione Store Cett loaether the Material for 


a 


Sect H Been a Tash Freighted with Interest as 1 not a Labor, but an Absorb- 
is One Cont (f lfter Another Sent nm His Ideas f the Results We 
Sure. Thy hn the ( heration of Members of tl Trade Who Have 
ily Given f {heu rperience, Ve Ha Been lhle to Present a 
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cord h ping purpose 


National 


«¢ Bound Box 


To make it easy for you to cash-in on 1926 National advertising, we offer you free, 
complete Display Units, similar to the illustration above. Write us. 


Why this Dealer Cleaned Up *2,000 


UR National Window Display last January in conjunction with 
your current magazine advertising, sold over $2,000 worth of 
Nationals—making it the biggest National month in the history 


of our store.” 
FITZGERALD BOOK & ART COMPANY. 


“In conjunction with your current magazine advertising’ — that is the big reason National Window 
Displays pay—and pay big. 


Hitch Your Store to This Powerful Sales Current 


During 1926, every four weeks in the Saturday Evening Post and System Magazine, hard-hitting National 
consumer advertising will remind thousands of prospects in your locality of their needs for National Loose 
Leaf and Bound Books 

National advertising is equivalent to a powerful electric wire which runs right by your store—but unless yo 
hitch your store to this sales current you will never know what a powerful sales influence it has. 


Write us at once for complete sales plans, which make it 
easy for you to hitch your store to 1926 National Advertising 


NATIONAL BLANK BOOK COMPANY 


Loose Leaf and Bound Books 
112 Riverside, Holyoke, Mass. 


56 Duane Street 626 W. Jackson Blvd. 1001 Market Street 
New York, N. Y. Chicago, III. Philadelphia, Pa. 
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Collins New Assistant Foreign Sales Director for 
Wahl Company. 

Recently, A. P. Collins, formerly assistant export man- 
ager of the Corona Typewriter Company, became affiliated 
with the staff of The Wahl Company, manufacturers of 
Eversharp pencils and Wahl pens, in the capacity of assist- 
ant foreign sales director 

Mr. Collins, prior to his connection with the Corona, was 
export manager of Ungerer & Co. of Chicago, and also had 
spent many years in the foreign department of the Reming- 
ton Typewriter Company. 


She Saved Them $38.50. 

The Regal Typewriter Company, 314 Broadway, New 
York, N. Y., has produced an interesting folder bearing 
the attention-getting words, “She Saved Them $38.50.” 
Opening the first fold the reader discovers that the saving 
was made by purchasing a guaranteed Regal Rebuilt Royal. 
Opening the second fold the reader finds facts concerning 
methods of payment, free trial plan, etc. Opening the third 
fold, a list of “34 Royal Features Found in the Regal Re- 
built Royal” comes into view. Opening the final fold, brings 
into sight a picture of Miss J——, the young lady who 
saved $38.50 for her employer, “the very day they hired 
her!” She asked for a Regal Rebuilt Royal and got it. Asa 
result her employer saved some money. 

The story develops nicely as the folder is opened, culmi- 
nating in a detailed description of the mechanical perfec- 
tions of the Royal typewriter which are retained in “Royal 
Rebuilts.” 


Leimkuhler Opens Stationery Store in Baltimore. 
Math. F. Leimkuhler has opened a stationery and print- 


business at 610 Stewart building, Baltimore, Md., car- 


ing 
rying a general line of loose leaf and stationery supplies. 
Mr. Leimkuhler has been associated with the stationery and 
printing business in Baltimore for more than twenty-five 
years, for the past eighteen years acting as buyer and man- 
ager of William Scheffenacker & Co., who are now in bank- 
ruptcy. 


Well Known Carbon Man with American. 


C. R. Leonard, who for a number of years has been in the 
carbon paper and ribbon business at Seattle, will take the 
position of Northwest manager with headquarters at Seattle 
for the American Ribbon & Carbon Company of Rochester, 
N. Y., manufacturers of the Onion Skin line of manifold 
carbon papers. 

Mr. Leonard is one of the best known carbon men on the 
Pacific Coast and has a wide acquaintance with the trade of 
that section. He will be located at 105 Cherry street, Seattle, 
Wash. 


Mr. and Mrs. Klein Tour Florida. 


To enjoy the winter climate of Florida and avoid the 
rigors ota New \ ork winter, Fred. J. Kline, president r f 
the American Clip Company, accompanied by Mrs. Kline, 


lett New York the latter part of December for a tw 


months’ stay in Florida. ‘hey went by boat to Jackson- 
ville, taking along their automobile in which they will tour 
the state 


Portable Arranges Wide Distribution in a Year. 

The Portable Adding Machine Export Company, Chi- 
cago, Ill., reports an unusually extensive distribution of its 
machines in the year which has passed since the export or- 
ganization was established. In that time representation has 
been arranged in fifty-three countries. 
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To Meet Your 
Every Requirement 


ARBON PAPERS for Pen, 

Pencil, Typewriters, Billing 
Machines and every other school 
and commercial use. 


IBBONS for all makes of 
Typewriters, Multigraphs and 
other mechanical writing or repro- 
ducing machines. 
Let us know your wants. We 
carry every known require- 


ment. Our organization is at 
your service. 


Samples and prices on request 
Columbia Ribbon & Carbon Mfg. Co., Inc. 


69-71 WOOSTER ST. NEW YORK, N. Y. 
Branches Throughout United States and Abroad 





for Continental 
EUROPE 


The service ob- 
tainable at this 
branch is in it- 
self a complete 
unit. Put it to 


for 
GREAT BRITAIN 


Our new London 
factories are now 
thoroughly 
equipped to han- 
die all carbon 


and ribbon busi- a test. All 
lines in every 
ness direct. evade. 
AdGoems Address 


COLUMBIA 
Ribbon & Carbon 
Mfg. Co. Ltd. 

22 Bush Lane 
London 


COLUMBIA 
Ribbon & Carbon 
Mfg. Co., Inc. 


Via Donatello 198 
Milan 382 
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ie Gauden's LINCOLN. A photograph taken from the famous 


statue to secure the correct profile for the Lincoln Trade Mark 
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IVE years ago on February the 

twelfth, in the offices of the Com- 
mercial Furniture Company, a group 
of men met for the purpose of select- 
ing a name, worthy and appropriate, 
by which the products of the company 
could be identified as the genuine out- 
put of the factory which was already 
famous among the trade for the unex- 
celled quality of its workmanship. 
Unanimously, the name “LINCOLN” 
was selected. 
For five years, building from a back- 
eround of recognized craftsmanship 
and high reputation, we have striven, 
worthily as we might, to prove that 
name well chosen. 


Lincoln Desks. Compare the character. 


Commercial Furniture Company, 
2739 West Chicago Ave., Chicago 
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MAKE YOUR FILES TALK! 
[Prospectne | 
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USE THE GENUINE 


COOK’S FILE SIGNALS 


(PATENTED) 
To Classify or Follow-Up Sales 
Purchases—Stock or Credit Records 


Instant reminders! Made of 
nickeled spring steel “DUCO” en- 
ameled in twelve bright colors— 
two sizes. Only Cooks have the 
patented raised corner for attaching 
(see illustration)—The bottom fits 

















Name snugly, leaving no projections for 
other cards to catch under—Also 
Address supplied printed, Days, Months, 
Numbers and Alphabets. Write for 
Terms a free sample card showing 12 colors. 





No Longer Sold Under Agents’ Brands 


“Burro” Paper Clips 
(PATENTED) 


Formerly called “Vise Clips’ 
—Made exclusively by Cook— 
The genuine patented articles 
like illustrations are now sold 
only by Cook. A better paper 
clip which holds absolutely 
rigid without marring what it 
grips—Send for samples 


“Burro” Index Tabs 


(PATENTED) 





Made in two sizes—Adjustable metal 
with card inserts for files or ledgers. Made 
in Alphabets, Numbers or Months, also 
plain. 





**Cook’s”’ 
Bull Dog Letter Clips 


Holds papers securely because the 
spring barrel is tempered and fits just 
right Brightly nickeled jaws, with a 
rust-resisting finish—-Made in four sizes. 





“Gem” Finger Nail 
Clippers 


Neat nails are a business asset 
The “Gem” trims, files and cleans 
finger nails easily and quickly 
For pocket or desk. Nationally 
advertised. 


The Leading Jobbers Carry “Cooks” 


Dealers Aids and Counter Displays are ready for 
Cook dealers—Give your customers the original ar- 
ticles illustrated above—For over ten years standard 
and now sold only under the Cook label. Our new 

trademark “Burro” identifies the 
“suano) Original patented products which [eurro | 


you know are right. 
WRITE FOR SAMPLES AND PRICES 


The H. nd COOK co., Ansonia, Conn. Trade Mark 
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A Sizeable Steel Contract. 

The Savannah, Ga., Morning News of Tuesday, January 
5; Wednesday, January 6, and Thursday, January 7, carried 
interesting advertising announcements from the M. S. & 
D. A. Byck Company. The first one consisted of about 
half a page announcing the fact that the M. S. & D. A. 
Byck Company had taken the order for twenty-four steel 
desks to equip the Morning News’ new building at Fay 
and Whittaker streets. These desks were made by the 
Browne-Morse Company of Muskegon. They are built en- 
tirely of steel. This contract, by the way, consisted not 
only of steel desks but of steel furniture generally, the 
Morning News having decided to equip itself with steel 
throughout. The new equipment consists of desks, chairs, 
filing cabinets, etc. 

Another advertisement emphasized the Globe-Wernicke 
steel equipment which the M. S. & B. A. Byck Company 
supplied the Morning News building, consisting of various 
Globe-Wernicke specialties in steel suitable to the use of 
the newspaper office. 

Still another advertisement emphasized the superior 
craftsmanship of B. L. Marble chairs, which are sold in 
Savannah by the Byck Company. These were the chairs 
ordered by the Savannah Morning News for the equipment 
of their new building. 


A New Typewriter Service at Binghamton. 


Readers will perhaps recall that on the first of October, 
1924, A. H. Pike, veteran typewriter man, bought the re- 
pair business of the Austin’s Shop at Binghamton, N. Y. 
On December 15 of last year Mr. Pike moved from the 
Austin Shop to 56 Court street and hereafter will conduct 
the A. H. Pike Typewriter Service, selling and repairing 
all makes of office machines, including the Dictaphone, ad- 
ding machines, duplicators, rebuilt typewriters and handling 
other machines and Corona and Remington portable type- 
writers. On his removal from the Austin Shop he took 
everything in the way of parts, tools, etc., under the arrange- 
ment that such calls for repair work as the shop receives 
will be turned over to the A. H. Pike Typewriter Service 

Mr. Pike says he has now the best equipped shop between 
New York and Buffalo, carrying a particularly large stock 
of parts and machines. He has kept two mechanics busy 
every day for the past year. In the new quarters there 
is room enough to carry a stock of a thousand machines if 
necessary, as well as a good line of office supplies and fur- 
niture. ° 

Mr. Pike is agent for the Corona Portable adding ma- 
chine, the Dictaphone, Regal and Shipman-Ward rel 


t 


typewriters and will take on a few more agen 


cies I 
time to time. It is his idea to cater to typewriter users and 
such services, appliances and supplies as typewriter users 
employ. 

Mr. Pike’s location at 56 Court street is almost a 
central point of the business district. Every car in the city 
passes the door, and it is the main transfer point 
city, usually three cars going each way loading and 
ing all the time. Mr. Pike uses the mail freely to bring 
in customers and distributes samples of oil with his 
and address on the package. He is receiving the cooper 
tion of a number of other typewriter men in the city wl 
know him as a thoroughly experienced typewriter expert 


H. M. Storms Company Register Trademark. 

The application of the H. M. Storms Company of New 
York for the registration of a trademark, “Whitedge Efh- 
ciency” has been examined and passed for publication. The 
new trademark will be published in the official gazette ot 


January 26. 
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G| DUC CO} “> The Duco-Period in Furniture 


— =p 
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WEG. U.S. PAT.OFF. 











O THE MAN who considers 

office appearance in its true 

relation to office efficiency, DUCO 

g- finish comes as a welcome aid. It 

preserves indefinitely the good 

looks of furniture, whether of 

wood or metal. Years after office 

equipment is bought it will still 

be bright and new looking if it is 
finished with DUCO. 


But it should be borne in mind 
that onlyDUCO gives DUCO results. 
For DUCO is unlike any other finish. 
Therefore, it is undoubtedly wise to see 
that all office furniture is finished with 
genuine DUCO. This small mark insures 
life-long usefulness... 








7 
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There is only ONE Duco - - DU PONT Duco 


DUCO is being used by the following manufacturers of 
office equipment: 
Art Metal Construction Co., Jamestown, N.Y. :: Auto- 
matic File & Index Co., Green Bay, Wis. :: Bentley & 
Gerwig Furniture Co., Parkersburg, W.Va. :: Doten- 
Dunton Desk Co., Cambridge, Mass. :: Engiewood Desk 
Co., 5840 Lowe Ave., Chicago. :: Jasper Office Furniture 
Co., Jasper, Ind. :: Shaw-Walker Co., Muskegon, Mich. 
:: Wagemaker Co., Grand Rapids. :: Empire Chair Co., 
Johnson City, Tenn. :: Conrades Mfg. Co., St. Louis, Mo. 





ee itt 


For complete details write to E. lL. du Pont de Nemours 
& Co., Inc., Chemical Products Division, Parlin, N. J., 
Chicago, Ill., Sam Francisco, Cal., or Everett, Mass.; 
Flint Paint and Varnish Limited, Toronto, Canada. 
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With Card Drawer 
Inserts, Check and 
Document Drawers 
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Drawer 











It Sells Big Because It Serves Well 


---and the Price is Right 


HIS “Best Seller” has made history—sales history. And it should. You 
The beauty, finish, strong 


just cannot offer your trade a better buy. 
The wide 


reinforced case displays attractively, sells well and stays sold. 
variety of card drawer inserts in both four drawer height and counterheight 
gives the Econofile a place in any and every salesroom. It is just the line to 
carry with higher priced lines. The market is there, the price is right and 
the profit is good. You will want it when you know it better. Write for 


details today. 

The 1926 INVINCIBLE Catalog is Now 

Ready. Write for Your Copy Today. 

You should have this comprehensive catalog whether or 
The large 


not you have ever carried the Invincible Line 
illustrations and convenient reference of every item en 


able you to use it intelligently Know more about the 
Econofile, The Invincible 900 File Line, the big selling 
“Add-To” Sectional Line and other profitable Invincibl 


items. Order vour 1926 Invincible catalog without delay 


INVINCIBLE METAL FURNITURE CO. 
Manitowoc, Wisconsin 


New York Citys 
1 Sl! S. Wabash A 


Chicago Office and 


Comes in Four 


and 


Counterheights 
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Eclipse Pen Company in New Factory. 


nounceme! 


it is received of the opening on January | 


a new factory for the Eclipse Fountain Pen and 


Pencil 


Company at Arlington, N. J. This factory has up-to-date 
equipment throughout and is of a capacity sufficient to meet 


] 


aemands 


j 


ing will contint 


ie to house the gold penpoints, ass¢ 





for some time to come. The company’s old build 


‘mbling 


and shipping departments and the general and executiv: 
offices 

[he business was established in 1907 and has shown co! 
sistent development Marx Finstone is president of the 
omp: 

New Pencil Assortment. 

Che An in Lead Pencil Company, 220 Fifth avenue, 
New York City, New York, announces the No. 1525 “Jazz’ 
pencil time vel display box done in a futurist 

N \ZZ PENCIL ASSORTMENT 
de 2 ils are in the che 
ith g bers. The assortment consists 
ed No. 964 G N U round pencils a 
LD) he hexagon shape 


I. k Oakes, pr 


Oklahom 


was < 


a Dealer Reports Good Trade. 
lent of the Shawnee Typewriter 


Oklahoma, reports an average ot 


rreanized in July, 1924, and about Septen 


out Ste 
( 1 te 
ny ¢ ra 
1 to re H 
S gs, Ark: l expe 
mon hs 
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Announcing 
Eaton’s English Bond 


Another high grade line of 
typewriter papers which we 
have added to our well known 
line of 


Berkshi : 
“11 foyer 


Katon’s English Bond is a su- 
perior paper, made of selected 
rag stock. It is available in 
six weights. Egg shell finish 
and strong fibre make it espe- 
cially serviceable; it takes era- 
sures and folding with a mini- 
mum of wear. 


The reasonable cost 
of Eaton’s English Bond will 
mean repeat orders from your 
customers. 


May we suggest an assort- 
ment ? 


Eaton, Crane & Pike Co. 


225 Fifth Avenue, New York 
Pittsfield, Mass. 


Sponsors for Correctness 
in Correspondence 


BRANCHES: 
BOSTON, MASS., 633 Washington St. 
CHICAGO, ILL., 363-371 W. Erie St. 
PHILADELPHIA, PA., 1024 Filbert St. 
SAN FRANCISCO, CAL., 770 Mission St. 
rORONTO, CANADA 


SERVICE STATIONS: 
MINNEAPOLIS CLEVELAND 
KANSAS CITY 
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Every Stationer 
can stock and sell 


Quality Brand 
Cuspidors 


with profit 


I’very place where offices, hotels and public 
buildings are equipped, there is a continuai 
demand for high grade sanitary cuspidors. 


“Quality Brand” cuspidors are made in all standard 
popular designs in brass, bronze, and steel en- 
ameled in green, mahogany, and white. Immediate 
shipment can be made on any number; only a 
small stock is needed. They are packed separately 
in strong containers. 

Complete catalog with price-list is yours on re- 
quest. 





CG6e IRELAND ad 
MAT THEWS-MEG.CO 
DETROIT ~~ 


1500 Beard Avenue 


SALES REPRESENTATIVES 
THE ASSOCIATED STATIONERS’ SUPPLY CO., Chicago, Ill. 
BRUSH BROS. ° 258 Broadway, New York, N. Y. 
ERNEST WALLACE 444 Market St., San Francisco, Calif. 
PHIL. F.WEBSTER. . P.O. Box 873, San Antonio, Texas 
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New Typewriter Supplies Company Organized 

Announcement is made that the firm of Harris Moers & 
Company of Cincinnati, went out of business on December 
31 as a partnership and proceeds as a corporation with $1 
000 paid in capital stock. The company is known as 
Harris-Moers Company, dealing in carbon papers and type 
writer ribbons exclusively, and handling the New York 
They are located at 119-121 Opera 
place, Cincinnati, O. The officers of the company are 
follows: M. A. Moers, president and treasurer; M. | 
Moers, vice-president; G. C. Manning, secretary. Directors 
M. A. Moers, M. F. Moers, G. C. 
J. Herrman, all of Cincinnati, O. 

M. A. Moers retains the majority of stock. He started 
with a desk room at $10 a month seven years ago with re 
sources of not more than $500. Mr. Moers feels 


Columbia products. 


Manning, Ed. Huber and 


seven years a very good showing has been made Mi 
Moers says that he has taken the principles of Wanamaker 
as his guide and finds that the great merchant’s ideas are 
right. 


“Up-to-Date” Calendar Prices Reduced. 


On January 15 prices were reduced on the “Up-to-date 
calendar made by the I. D. L. Manufacturing Company 
491 Broadway, New York City, New York. The amount 
of reduction on the different styles is about twenty per cent 
This calendar is made in two grades—the art design i: 
bronze, silver, green and mahogany finishes, and in grain 
fabricord in green, black and red. Two sizes are made—>? 
35 for home use and No. 45 for office use. 

The company states that prices on the I. D. L. eyelet 
eyelets and the “Superior” brass paper fasteners will ren 
the same as heretofore. 


Some Recent Changes in Marchant Organization. 
Geo. L. Donovan, 424 Pender street, West, Vancouver 


B. C., Canada, has been appointed as a Marchant Calcu 
Mr 


lating Machine Company representative for that city. 
Donovan has had many years’ experience in the office ay 
ance field, and is well acquainted with all makes of adding 
and calculating machines 

J. M. Martin, formerly district manager at Clevel: 
represent the Marchant Calculating Machine Compa: 
Akron in the newly formed territory, known as the A 
territory. 

* x * 

S. Y. Palmer, formerly district manager of } 
Orleans territory, has been transferred to Jackson, M 
where he will assume responsibility for the Jacksor 
tory, which includes the entire state of Mississippi 

« * * 
W. R. Moore, formerly sales representative in the | 


Angeles territory, has been transferred to New Orleans 


District manager of the New Orleans territory. 
* * * 


Gustav Hanssen has joined the Marchant sales 


St. Louis. Mr. Hanssen comes to the company as a 
man, but has had many years’ experience in selling 
appliances. 

a” * * 
Edgar A. Steele has been appointed district manager 


the Providence territory, with headquarters 


dence, R. I. 
« « * 
M. D. Epes has been appointed district manager 


Richmond territory, with headquarters at Richmond, Va 


Mr. Epes is well acquainted in the office appliance 
the territory where he will represent the Mar 


Company. 
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FEB. 3, 1925 


—it stops the drop 


In operating this desk, the lid is raised half way 
before the typewriter platform moves. Then, just a 
slight push brings it into position. Of sturdy con- 
struction, the automatic locking device, the rigid sup- 
ports prevent rocking and shaking and the vibration 
so annoying in many desks. The more than sufficient 
leg room, both when the desk is open or closed, is an 
added comfort feature. And the CLEMCOGLIDE 
takes the slam and bang away because it STOPS the 
DROP so destructive to both machine and desk. 


The hearty response for this new product indicates 


that we have not misjudged the market for this un- 
usual typewriter desk. 


THE CLEMETSEN CO., °° W.Division Street 
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RA x REGISTERED 
‘4 i not ift the typewriter or platform. 
Finger strength fting only the Hid brings type- 
write t rking position 
2. N exposed meta parts—cannot soll or tear 
3. Platf frame support is simple yet of great 
stT gt 
4. 7 ! is fr » square and compels smooth 
t f Jamming of lid in closed 
mmon to other center 
sks s thus eliminated. 
5. Or; f sed, the “Clemcoglide” provides am- 
ple knee space a her exclusive feature. 
6. B earing wt s make light and easy oper- 
7. Platforr tself is held firmly and without vibra- 
tior No matter w heavy the machine or how 


gl handled, there is no quivering of plat- 
r desk 2 feature insuring quicker tran- 


g 1 f stakes 
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PURE GOLD 


There’s Just One Standard of Money Value 
and that's Pure Gold 


“SHERE ’S down- right keen satisfaction in kr owing that there 


¢ I 9 $e is something that this funny old world of ours uses these 


days as a standard. It is gold- pure gold. 


Years ago, when the miners blew into a boom town the scales were 
on the bar so that the pure golden dust might be weighed and used 
as purchase money. Today we read of tremendous shipments ot gold 
bullion crossing the ocean to pay a nation’s debt or being transterred 
from an old sub-treasury to a new one. And then the reporters grow 
eloquent over the elaborate guard system and the sawed off shot-gun 
army that protected this pure gold. 

Yellowbacks and greenbacks are but tokens. Counterteiters have 
produced duplicates so good that they made it difficult to tell the 
difterence between the spurious and the genuine. Storekeepers have 
been fooled and banks billed. 

Even diamond imitations are made so cleverly ot paste that experts 
are puzzled at times. Rubies and emeralds and sapphires are easily 
counterfeited. 

But one is never fooled by pure gold. There is no alternate. 

There is no substitute for a standard— whether it be of principles, 


practices or papers. There never has been and never will be a sub- 
stitute for Byron Weston’s I.inen Record made by 


Byron Weston (com mpany 


Mills at Dalton, Massachusetts, U. § 


LEADERS IN LEDGER PAPERS 


February, 1926 
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Tulsa Apelans Elect Officers. 


Tulsa, Okla., Apela Club held its annual meeting on Jan- 
uary 2 and elected the following officers for 1926: Presi- 
dent, Frank S. Auld of the Burroughs Adding Machine 
Company; vice-president, I. D. Rich, Rich & Cartmill; sec- 
retary-treasurer, R. J. Wooden, Kee-Lox Manufacturing 
Company 

The past administration of the local club has been suc 
cessful, achieving almost one hundred per cent attendance 
at the regular meetings held each Saturday at noon at the 
Mayo hotel 

Lectures on salesmanship by nationally known sales mat 


agers were given during the year. 


Houston, Tex., Stamp Club. 
The Stamp Club of Houston, Tex., meets on the third 
Thursday of every month. All matters relative to the pro 
duction and sale of rubber stamps, dies, etc., are freely and 


harmoniously discussed. Prospects for 1926 are reported to 


Stationers’ Association of New Orleans. 

At its regular December meeting the Stationers’ Associa 
tion of New Orleans elected Albert L. Marshall secretary 
tor the ensuing year 

Mr. Marshall’s address is 216 Baronne street, New Or- 
leat 4% | a 


Northwest Stationers Dine. 

The Northwest stationers held a dinner at the St. Paul 
hotel, St. Paul, Minn., on Saturday evening, January 30 
[The committee in charge of the arrangements consisted of 
B. F. Perkins, Arthur Grayston and A. J. Walker. 

It is expected that an account of the doings at this din 
ner will be available for the March issue 


Executive Committee of Illinois Booksellers Meets. 


The executive committee of the Illinois Booksellers’ and 
Stationers’ Association held a meeting at Rockford, IIl., on 
January 13 to make arrangements for the 1926 convention 
which will take place in that city on May 4 and 5 


Dawson Joins Royal Force. 


Jl. G Dawson, for more than ten years manager of the 
Cleveland office of the L. C. Smith Typewriter Company, 
has joined the Royal organization as special representative, 
under M. C. Hull, manager of the Cleveland office of the 
Roval Typewriter Company 


American Wa Inut Manufacturers. 
his ssociatio! eld its annual meeting in Chi 


Thursday, January 21 


District No. 2, lL. S. M. A. 


\ general business meeting of this district was held at 


Newark, N J. ‘January 20 at the Elks’ Club. This meet 
ing ill be followed by a meeting in Philadel; n 
February 19 and 20 at the Ben Franklin hotel 


Kaneas City Apela Club. 


Chis lub held ¢ on ot officers o1 Jan . 4 M I. 
Towery of the Acme Card System Company was n ade 
resident; F. M. Anglim, Elliott-Fisher Company, vice- 
resident, and M. A. Timmig, Monroe Calculating Ma 
chine Company, secretary and treasure 

The club *meets every Monday noon at the city club. 
It has membership of fitteen, all specialty salesmet 


Connecticut Valley Stationers. 
r} Connecticut Valley Stationers’ Association met at 


‘ Ly] \ 


New Haven on Wednesday, January 17. Details of this 


ceting will appear later 
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FILE BOARDS 


MOUNTED WITH CLIPS 


standard note, letter 
and cap sizes— 





falcon 
star 
stay-open 





WITH ARCHES 


complete equipment 
boards, arches, 
indexes, covers, 
perforators, etc. 


RULERS 


For every purpose — school 
and commercial—all kinds of 
edges, brass, steel and celluloid. 


Flexible, single bevel and 
double bevel, all lengths 6 to 


24 inches— 








Packed in picture cartons for counter and 
window display 





—fF alco 
Sta tioners pine 


American Mfg. Concern 
Falconer, N. Y. 
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No. 50-56 File Stool and No. 50-60 File Table 


Business Men are Quick 


to Demand UHL Steel 
Equipment— 


3usiness men who take pride in the effici- 
ency of their organization are quick to 
recognize the advantage in Uhl Steel 
iKquipment. 

Uhl Steel Office Furniture is desirable 
equipment. It possesses a high degree of 
usefulness. Built to endure and to render 
maximum service at all times, Uhl products 
are looked upon favorably by men who ap- 
preciate the connection between office effici- 
ency and office equipment. 

The line comprises those pieces which are 
sold to the best advantage. Quick and con- 
stant turn over mean prompt and steady 
profit. The demand holds _ unusually 
uniform. 

The Uhl line is fully guaranteed and backed 
by an organization strong enough to carry 
out its guarantee. If you are not receiving 
the benefits from the Uhl line, better write 
us today. 


Toledo Metal Furniture Co. 


1352 Hastings Street 
TOLEDO, OHIO 


Manufacturers of Uhl Steel Furniture, Typewriter Chairs, 


tery Equipment. 


| 
| 
| “Postur” Chairs, Tables, Stands, Vault Trucks and Fac- 














Convenience of No. 50-60 File Table Concenienceo No. 50-56 File Stool 
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Hartford Stamp House Expands Lines. 

The Hartford Stamp Works, who until recently 
confined their efforts to manufacturing rubber and met 
printing stamps, seals, stencils, badges, name plates, brass 
and bronze signs, tablets etc., at 29 Pearl street, Hartior 
Conn., are now branching into the office supply and « 
ment field. 
prices from manufacturers in this field 


They are anxious to secure catalogues 
In writing, we sug 


gest that mail be addressed personally to S. D. Rulni 





Stacey Menold Wins Promotion. 

The General Fireproofing Company has announ 
appointment of Stacey E. Menold as district manager 
Eastern Pennsylvania, Southern New Jersey and Dela 
with headquarters in Philadelphia 

Mr. Menold has been identified with the home office sa 
department for the past three years, in which capac 
was closely identified with the above territory. He 
fore brings to his new duties an intimate knowledg: 
field he now covers 


Autographic Register Prints Its Own Forms. 

The Detroit Self-Printing Register Company, 1430-4 
West Twenty-first street, Detroit, Mich., produces st 
printing autographic register. Unprinted rolls are 
in the machine, and the form is printed from an ele 





DETROIT SELF-PRINTING REGISTER 


just before the transaction is recorded. In operation 
machine shows a saving of from fifty to seventy-five 
cent through the use of unprinted rolls. As an exampl 
5,000 triplicate pre-printed roll forms 4%x7 cost appro 
mately $22.50. The same quality of blank paper cos 
about $7.50 
The operation of the Detroit self-printing register 

Forms are printed, numbered and delivered 


+ 


automatic. 
the writing position through the revolution of a crank 
handle. The ink used is quick drying, which is set bef 
the form reaches the writing position. A locked-in rec 
copy can be secured with the addition of a rewindins 


attachment at the rear of the machine. Printing is 


from curved electrotypes, driven positively. These are 
contact with an inking roll under tension, producing 
good impression at each revolution. The device can | 


adjusted to insert advertising matter in the customer's 
of the bill, enabling the merchant to advertise new 
closeouts, etc., to each customer as the bill is delive 
Users of several autographic registers find it conveni 


+ 


purchase unprinted roll paper in quantity, inserting 


into the registers as required. There is no need 
mating the quantity of the individual forms for a g 
period. The machine produces them as required 
machine is made to produce trom two to five copt 
The average man seems to think that others expe 


much from him Leopold News (Leopold Desk Company 
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This catalog cost, per- 

haps, hundreds of dollars 

in profits from the orders 

it will never bring. This 

business was lost be- 

cause the advertiser used 
a frail envelope. 


ho will 


HE envelope pic- 
tured above went 
into the mail young, 
good-looking and carefree 
—and NOW look at it! 
Tragedies like this arise from us- 
ing envelopes that don’t measure up 
to their responsibilities. 
Where will the 
catalog lay the blame? Where, ex- 


sender of this 


cept squarely on the shoulders of 
the printer or stationer who sold 
him poor envelopes? 

Just a fraction of a cent more, 
spent on that envelope would have 
seen this catalog safely to the place 
where it would have had a chance 
to bring back orders. That fraction 
of a penny “saved” sent 
his book to the port of 
missing catalogs.” 

When your customer 
wants catalog envelopes, 
you can serve him well 
and do yourself a good 
turn, by showing him 
the Improved Columbian 
Clasp Envelope. 





COLUMBIAN €L 
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be blamed for this? 


Who but the printer 


or stationer 


31 in the family—and all tough 
This envelope is made in 31 conve- 
nient sizes. All made of tough paper 
—the kind that doesn’t tear easily, 
and that stands up under punish- 
ment. 

The clasp doesn’t pull out and 
doesn’t tear the flap. The prongs 
are of malleable steel. They can be 
opened and closed repeatedly with- 
out breaking. 

Improved Columbian Clasp Enve- 
lopes are good for your business, be- 
Tough reinforcement 


n the flap, right where 


the strain comes 





r ’ 4 
This is the envelope used by up-to-date 
business houses, mail order concerns and 
stores, for over-the-counter deliveries. It 
is the sturdy Improved Columbian Clasp 
The name, 


printed on the lower flap 


and the size number are 


. Tr» * 7 


“/. }) 


that made the sale? 


j 


cause they please your 
customers. Their un- 
usual strength and clean 
construction are evident, 
even to the person who 
knows little about envelopes. 

If you cannot get Improved Col- 
umbian Clasps from your regular 
wholesaler write the United States 
Envelope Company, at Springfield, 
Mass. and you will be put into touch 
with a nearby distributor. 


UNITED STATES 
ENVELOPE COMPANY 


The world’s largest manufacturers of envelopes 
Springfield, Mass. 


With eleven divisions covering the 
entire country. 
Division 
Logan, Swift & Brigham Envelope Co. 
White, Corbin & Co. 
Plimpton Manufacturing Co. 
Morgan Envelope Co. 


Worcester, Mass 
Rockville, Conn 
Hartford, Conn. 

Springfield, Mass 

National Envelope Co. 

P. P. Kellogg & Co. 
Whitcomb Envelope Co 

W H. Hill Envelope Co. 

Central States Envelope Co. 

Pacific Coast Envelope Co. 

Monarch Envelope Co. 


Waukegan, Ill 
Springfield, Mase 
Worcester, Mass 
Worcester, Mass 
Indianapolis, Ind. 
San Francisco, Cal. 


Philadelphia, Pa 


W SP ENVELOPES 
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Filing Cabinets—Three Grades 





r > 
1 
Magazine 
Advertising 


2 


' Window Displays 


3 


Descriptive Sales 
Literature 


4 


Newspaper 
Advertising 


5 


5 Lines, 2700 Items 





Shaw-Walker 
dealer 
proposition? 





Name 














——e-\ 


Sew ———t__ 


| es 





Guides—We furnish any guide 

for any purpose—metal, cellu- 

loid or plain tabs—pressboard 
or manila. 


f= 





i} 
+} 
1 


also label safes. 


— 








Double Door Safety Vault—two 
other sizes—to fit every need- 








Folders—a weight 
for every purpose 
—made of long- 
fibered spruce 
sulphite. 


Card Indexes—aAll sizes 
and divisions—also all 
sorts of card forms. 


Why “Shop Around ?” 


Half of successful selling is intelligent 
buying. Statistics prove that 
exclusive dealers make more money 
than those who ‘“‘buy anywhere. 


Shaw-Walker’s vast selection 


for ‘‘shopping around.” 
Send us the coupon 


ge Built Like a 
F). Skyscraper” 


PS 







Muskegon 
Michigan 














Joggers—also card 
trays, cabinets and 
other accessories. 





Transfer Cases—a selection of 


nine sizes. 


2700 items—removes the necessity 





~\ 














Horizontal Sections—interlocking 


teriors for safety vaults. 





Sectionets—interlock in every con- 
ceivable combination—used as in- 
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National Commercial Teachers’ Federation Meeting. 

The National Commercia! Teachers’ Federation meeting 
vas held in the Hotel Gibson, Cincinnati, Ohio, December 
28, 29 and 30 and is reported to have been one of the 
most successful ever held. Willard J. Wheeler, president 
of the Wheeler Business College, Birmingham, Ala., was 
elected president, succeeding C. M. Yoder, principal of the 
National State Normal, Stillwater, Wisc. This is said to be 
the first time a president has been selected from the terri- 


tory south of the Mason and Dixon line. 


Prominent among the general program speakers were 
Randall J. Condon, superintendent of schools, Cincinnati, 
Ohio: Edward D. Roberts, assistant superintendent of 
schools, Cincinnati, Ohio; Herman Schneider, dean, Col- 
lege of Engineering and Commerce, University of Cincin 
nati, Ohio; Charles M. Hay, attorney at law and public 
speaker, St. Louis, Mo.; and Arnon W. Welsh, attorney 
at law, New York City. 

An excellent musical program was provided, special 
features being the Culp String Quartette, Howard Hafford, 
radio tenor, and the Cincinnati Male Quartette. The meet- 
ing was brought to a close with a banquet Che program 


follow S 


Monday, December 28. 
00 A. M Office open for Registratior 
30 P. M federation Meeting— 
1) Address of Welcome—Dr. Randall J. 


Condon, Superintendent of Schools, Cin- 


cinnati 
b) Response—Mr. C. M. Yoder, President 
c) Address—Herman Schneider, Dean, Col- 
ege f Engineering and Commerce, 





University of Cincinnati 
d) Business and Announcements 


ee ‘LOW PRICES ON 


6:00 Group inn 


8:00 P. M.—Musical Program—Culp String Quartette, Re 
ception and Dance. ANTITY ORDERS 


Sa, ee When Railroads, Government Officials 
or others ask for figures on large lots of 
Binders we can put you in a position to 
secure the business. Our net prices on 
binders in quantity are figured down to 





9:00 A. M Registration 
9:30 A. M Federation Meeting— 
a) Announcements by President Yoder 


b) Address—Speaker to be announced 


Address—Arnon W. Welch, formerly kna 

Director Commercial Education, East rock bottom and we have the pode 

oe aa quoting surprisingly low rates. No mat- 
oe : ah i esiiiom and Election of Of ter what line vos ee be handling, per 


member you can get the lowest figure and 


fi * Js . . . . 
— just as good quality in the Cesco line. 


Group Luncheon. 


2-00 } , Private Scl ls Department 
2:00 P. M Public Schools Department Get the New Catalog 
1) P. M—Business Round Table. 

Pegnmmbyret The new CESCO Catalog is bigger, 
aS a. ae ee better and more elaborate than any we’ve 
=: en put out. It should be in every Loose Leaf 
- M acest Sieiteh ilies Department. A request will bring a copy 

Wednesday, December 30. Se ee 


Meeting: oe ee LOOSE LEAF 


\ ress—Charles A lay, A 











Law and Public Speaker, St. Louis 
M Topic—“World Peace Througl 


Education.” Che CE. SHEPPARD Co. 


ss Meeting, Report of Commit- OSE LEAF pret = an 
; Van Alst 6 14% St. Island City 
ae New York Ci 


12 N Group Luncheon. 





WPM Business Round Table. 
30 P. M.—Shorthand Round Table 
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ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIONER 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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3:30 P. M.—Public Schools Department. 
3:30 P. M.—Private Schools Department. 
| 6:30 P. M.—Federation Banquet, Roof 
Gibson. 
(a) Special Music, Stunts and Dancing 
(b) Address—Edward D. Roberts, Assistant 
Cincinnati, 


+ 


Garden, Hot 


e 


Superintendent of Schools, 
Ohio. 
(c) Inauguration of Officers. 
(d) Business. 
(e) Adjournment. 














ROOM OF 
THE HOTEL UTICA.—This exhibit was made in conne: 
] } 


REMINGTON EXHIBIT IN THE ITALIAN 


tion with the Ilion Day luncheon of the Utica Rotary Club 
which was reported in the January issue of Office Ay 


pliances. 











Spear Now Sundstrand Manager in Des Moines 
District. 

R. E. Spear, formerly manager of the Sundstrand Adding 
Machine Company’s office at Grand Forks, North Dakota, 
| has been promoted to the position of agency manager 
| Des Moines, Iowa 

Anders Takes Ditto for Des Moines. 
Des Moines, lowa, to the effect 
R, Anders became district represent 


Word comes from 
| in December last H. 
| tive there for the Ditto systems 


Simonson Promoted in Elliott-Fisher Ranks. 
William F. Simonson of the Elliott-Fisher Company, New 
York, N. Y., has been promoted from assistant to the edu- 
| cational director of the company to branch manager of t! 
| Cleveland, O., office. 
Mr. Simler on Western Trip. 

Henry Simler of the American Writing Machine Com 
pany, Newark, N. J., left a short time before Christmas 
on a trip West, during which he visited the Middle Western 
offices of his company. He returned home in January 

Bowman Transferred. 
G. A. Bowman, who has been the Tulsa, Okla., represen- 
| tative for Elliott-Fisher Company for the last year, has been a 

transferred to another territory and is succeeded by F. M 

| Weller, formerly with the Oklahoma City office. 
New “Uarco” Manager at Des Moines. 

M. A. Denby, formerly at Oakland, California, was r: 
cently made manager of the United Autographic Registe: 
Company’s Des Moines office. 


Two Veteran Salesmen Join L. C. Smith. 
Edward Noble and John Raymond Curry, veteran sales- 


| men, have joined the organization of L. C. Smith & Bros 
under the Baltimore office. 





' Typewriter, Inc., 
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PROMINENT WINDOWS IN THE TRADE 





Demand led them to handle Berloy Files 


Originally an equipment house, handling lockers, utility cabi- 
nets and similar equipment, the Sanitary Supply and Specialty 
Company, of 135 West 23rd Street, New York City, felt such a 
strong popular demand for Berloy Filing Cases that they decided 
to enter the office equipment field. 


That was five years ago. Today their volume on Berloy Files 
exceeds that of their original lines. It was an immensely profit- 
able decision. 


Berloy Files have built up a great public good will in 
twenty vears of honest service which is an important asset to 
the Berloy Dealer. There is another which many dealers employ 
to their profit. 


At every city listed below is a branch warehouse carrying com- 
. plete stocks of Berloy Files; not a sales-office merely, but a dis- 
tributing depot. Berloy Dealers consequently find it unnecessary 
to burden themselves with large stocks, with immediate shipment 
but a few days away by freight. Berloy carries the stock. You 
order often and turn it over rapidly. Write us. 


(8) THE BERGER MANUFACTURING CO., CANTON, OHIO 
Boston New York Philadelphia Chicago 
BERLOY = St tou —— = a 


BERLOY STEEL FILING CASES 








Se Askar 





AN ere CERT eh tegen aidan oe 
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There is Now No Necessity 
for Dealers Carrying Large 
Assortments of Guide Cards 


The Acco Metal Tabber is designed to be used 
with Acco Metal Tabs. It is not sold but leased at 
a yearly rental of ten dollars, this amount to be re 
bated if assorted guide cards purchased during one 
year amount to $100 or over. 





r 

ge, Oe 

Shows Angle Tabs 
Can Be Bent 





Acco Metal Index Tabs are made in three sizes 
—one, two or four inch widths. The tabs are per 


ACCO Metal Tabber for Attaching manently attached by one quick, simple action of the 
ACCO Metal Index Tabs lever on the Tabber. The same action, by a simple 


adjustment, bends the tabs to an angle of forty-five 
degrees—or they can be left straight if desired. 
Once attached the tabs are securely anchored 
cannot be pulled off. 


HE makers of Acco Products again dem- 

onstrated their unusual appreciation of 
the dealer’s problems when they created this 
new Acco Metal Tabber. 


The Acco Metal Tabber is designed to 
quickly attach metal tabs to pressboard guide 
cards or folders. The use of this machine 
saves much trouble and expense to the dealer 
by making it unnecessary to carry a large ACCO Metal Index Tabs 
stock of assorted guide cards, or to send to 
the makers for specials. With the Acco Tab- Write us immediately regarding how you 
ber the dealer attaches his own tabs. take advantage of this service. 





American Clip Company 
Long Island City, N. Y. 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 
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Heres why 1926 will mean 
more to GW 


Dealers.. 


In 400,000 Business Houses— 


In 11,000,000 Homes—a Globe-Wernicke message is 
read each month. 


It is a message of greater economy, of greater effi- 
ciency that reaches your best prospects in their best 
mood at the right time—through the pages of their 
favorite magazine. Thus, to a name nationally 
known, is added greater customer acceptance— 
monthly. 





Full page Globe-Wernicke advertisements in MAKE THIS DEMAND YOURS 


these national business magazines are reach- = ‘ 7 : é . 
ing your best prospects every month. They There are G-W selling helps for every article advertised 


Se that tie up your store with this created demand. They help 
you tell your prospects that YOU are the local G-W dealer. 
They merge with your sales drives, help you concentrate 
profitably upon the BIG G-W sales idea each month. These 
selling helps are yours for the asking, imprinted with your 
name and address FREE 


= a ae | 
‘| 


load 6 | 








HERE’S THE KEYNOTE FOR 1926 
ee ed — When planning your 1926 sales campaign, let a copy of 
int ly — the January issue of The G-W _ house organ, Globe- 








] Wernicke “Doings”, help you. Shown on its pages are many 
j beautiful, colored selling helps. Each piece is numbered 
/ and defined for its most profitable use singly and as a part 


of your advertising campaign. It contains many real mer- 





chandising ideas 
“One salesman and a 
mailing list will do 


gl 
The Globe We cnicke Visible Purchase Contral 


POSITIVE ‘OFFSET more than five salesmen Get your copy of Doings, it will help you work out your 
-* without a mailing list.” 109K ; ad ee : 3 » Fe 
| STOP Duplication of Orders | And these G-W mailing 1926 plans—show you new ways to win a bigger share of 


IMPROVE- Delivery of Materials pieces have a proven the profitable G-W business that national advertising and 


: ‘ record of profit-winning : : ; 
SHOW Discontinued Materials performance half a century of pioneering has ripened in your locality. 
Possesses Many Other Control Features 


US DEMONSTRATE MAIL THE COUPON TODAY 


“ PLAY SAFE | The GLOBE-WERNICKE CO. 


Hohl. 

e we. + eo ° ° ° ° 

P- " sas be Wernie ce Cincinnati, Ohio 
? CTURAL STRENeTy | 


SAFES 











7 
_ FRENG TY 


j 
a 
ote FILIM“, DEVICES send me immediately a copy of Globe- 


sy Doings’ for January to help me 


——_ Ate? : ork out my 1926 sales plan. 
i _ 


The Globe-Wernicke Company, 
Dept. OA-2, Cincinnati, Ohio. 
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There has been the same sort of PROGRESS in filing as in Lighting Equipment 


PROGRESS 








Now Automatic 
exclusive advan- 
tages can be had 
to meet your 
customer's exact 
preference — in 
completed and 
perfected lines 
of Wood-Steel 
and Full-Steel. 
















“Automatic 


TARE & ALzS 
FILES OESKS 








Send for Catalogs— 
23A Utility Desks 
24A Wood-Steel Files 
26A Steel Files 
25A Filing Systems 
Automatic File & Index Co. 
W. 1ith St., Green Bay, Wis. 


FILING PROGRESS 


—| 


The Only Files That 
EXPAND and COMPRESS 






cr ~ < 


First Automatn 
First Expandeng File Automate of today 
File om 1902 1903 the Automat per Y 








RETAILS 





THE NEW STANDARD 
BUSINESS CALENDAR | 


Double the ordinary Memorandum 
space—over 20 square inches 


Made in the following finishes: 


Brown stand, white pad............ $1.50 
Brown stand, gold edge pad......... 2.00 
Brass stand, gold edge pad.......... 2.50 


Liberal discount to dealers. Order from 
your wholesaler. If he cannot supply you, 
write direct to 


THE JERSEY CITY PRINTING CO. 
Jersey City, New Jersey 


Also Manufacturers of the 


FORGET-ME-NOT CALENDAR 
FOR THE HOME | 
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Ink Company Moves Into New Factory. 

The Continental Scriptex Ink Company have moved from 
the northeast corner of Howard and Norris streets, Phila- 
delphia, into an up-to-date four-story factory at 519-521 
South Second street. 

The company was obliged to move in order to secure 
larger quarters, but retains its leases on the uptown place 
for another year. 

The name of the company is now The Scriptex Ink & 
Paste Company. 


Odd Shaped Paper Fastener from Paris. 

H. H. Deacon, 94 Rue Saint-Lazare, Paris, France, has 
put on the market the “Sans Peur” paper fastener. Stamped 
from very thin sheets of brass or aluminum, the fasteners 
are exceptionally light, yet they are strong and durable 
While in use, the fasteners occupy so little space that they 
are admirably suitable as permanent fasteners for corre- 
spondence. By using only a very little space at the extreme 


~ THE “SANS PEUR” PAPER FASTENER 

\ } 1, Place Fastener Behind Paper; 2, Tur: 
laos) Long Arm Over Front; 3, Turn Short Arn 
Over Front; 4, Turn Down Round Flap 








corners of the papers fastened together, the “Sans Peur” 
makes reference to all sheets easy without moving 


moving the fastener. In the near future the “Sans Peur” 
paper fastener will be ready for large, general distributi 


The Parkers Are Commuting Abroad. 

Mr. and Mrs. George S. Parker and daughter, Miss Vir 
ginia, are touring the world again. They sailed in October 
planning to visit England, France, Italy, Egypt, Aral 
India, Burma, Straits Settlements, Java, the Philippines 
China and Japan. The tentative plan is to return to 
ville, Wis., the home of The Parker Pen Company, s 


time in June. 


Reynolds Advanced. 
M. E. Reynolds was recently made branch manager of the 
\f 


American Writing Machine Company at Kansas City, Mis 


souri. 


Syracuse Stationer to Winter in California. 
George D. Kirtland, one of the leading stationers of Sy! 
cuse, New York, left early last month with his family; 
pass the remainder of the winter in California. 
Eddington Visits Cleveland Friends. 
F. D. Eddington of the Taylor Office Equipment ( 
pany spent a few days in Cleveland visiting friends —A 


E. D. 
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TERRELL 
STORAGE 
CABINETS 


are giving dealers a profitable en- 
try into hundreds of offices. Deal- 
ers find in the TERRELL line the 
cupboard needed to meet the re- 
quirements of any customer. Four- 
teen different sizes make the TER- 
RELL line complete. 

—ATTRACTIVE IN APPEARANCE 

—STRONG IN CONSTRUCTION 

—LOW IN PRICE 


Exclusive features make the TER- 
RELL line easy to sell. 





No. 212 Closed 


A combination storage cabi- 
net and wardrobe for the 
crowded ofhce. Compact, 
economical,convenient. All 
TERRELL cabinets may be 
easily converted into ward- 
robes and vice versa. Shelves 
and interiors are easily ar- 
ranged and adjusted without 


tools. 


TERRELL’S 
EQUIPMENT 
COMPANY 


GRAND RAPIDS 
MICHIGAN 
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What this combination 


The merging of these two highly successful 
companies creates an organization of — 


GREATER FINANCIAL STRENGTH 
GREATER ENGINEERING ABILITY 
GREATER EFFICIENCY 


LC Smith 


Established 1903 
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means to the trade ~ 


In the new company are brought together not 
only the physical assets of the L C Smith and 
Corona companies, but the experience and 
knowledge of men who have played an impor- 
tant part in developing the typewriter industry. 


L C Smith & Corona Typewriters Inc 


Factories at Syracuse, Groton and Cortland, N. Y. 


CORONA 


Established 1909 
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Decorative Desks 


Macey desks, as integral parts of Macey 
matched office suites, present an unusually 
handsome appearance. They appeal to the 
buyer because of their beauty, their practical 
usefulness and their perfection in finish and de- 
sign. Not only does the purchaser order a 
desk, but a table, a costumer, a filing cabinet 
and other pieces of furniture that complete a 
matched office suite. The mere displaying of a 
Macey desk from one of the period design 
suites results in admiration and interest, which 
may very easily develop into an order for a com- 
plete set of furniture for an office. The possi- 
bilities for the sale of Macey matched office 
suites are practically illimitable. Personal 
pride in the appearance of his office and a de- 
sire to keep in step with his progressive asso- 
ciates makes most business men likely pros- 
pects. Your request will bring copies of our 


catalogs. 


The Macey Company 


Grand Rapids, Michigan 








The Italian matched 


suite includes over 


twelve pieces Seven 
other matched suites 
are included in the 
Macey line, embras 
ing creations 
Charles II Louis 
XVI, Jacobear 
Italian, William and 
Mary, and Early 
American periods 


\\ 
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Wichita Falls Company Enlarges. 
Office Equipment Company, Wichita Falls, Texas, 
wved from 620 Seventh street to 813 Ninth street. 
Reighard, the manager, made the change to gain in- 
i space, al d in the weeks followu g the removal has 
his business twenty-five per cent. An up-to-date 


lepartment has been instailed, and a complete line 


nachinery is carried These include new and 
hand typewriters, adding and calculating machines, 
k otectors vewriter ribbons and carbon paper; a 
ness is done, and specialty is made of type 
ridding machine repairing 


N.S. Goudy Makes a Change. 


S. Goudy, who has been manager of the equipment 
r ( branch of The Berger Manutacturing 
as ened. Mr. Goudy has become middle 
anager! f the shelving division, David Lupto: 
[ headquarters Chicag¢ Mr 
il 1 the office « mi trade in Chi 

il sure the \ k he has 
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PENS AND PENCILS 











Arlington, N. J The Eclipse Fountain Pen & Pencil Com- 

I now operating in its new factory The gold pen po 
ng and departments and general and executive offices 

ma the old building 

Boston, Mass.—The Moore Pen Company has appointed Roy 

I er as special representative 

Chicago, Ill._—J. H. Brady has been appointed representative 

I The Moore Pen Company 

Chicago, IIl._—Hamilton W. Kendrick, manager in this terri- 

! or the American Lead Pencil Company, made |} isual 


to the Northwest territory in January 


Chicago, IIl.—Ber min V. Baker has been appointed assistant 
ive ng manage! The Wahl Company He succeeds A. B 
nto the retail furniture t r 
Chicago, Ill 6 | Monarch Stat ( i Vi 
t s burglarized J \ 2 
mechanical I s 
uses. The ! DI 
Chicago, !ll.—A Collins has been appointed as int sales 
y T He } j 
na nte r 
& pa ] 
Con 
Chicag i ice | 
os Rar , ged 
} hares 
r W 
ae a I F. Wel g I 
er’ 
Cleveland, Oh S. Snyder has t 
, : , . ‘ pa 
manage 
S with tl 
Th ( I rf 
Fort Madison, lowa.—Carl K. Hart has joined the W 4 
fer Pen Compar is advertising manager He had een 
Compa \ ( 
hare f iles promotior Pre sly he } i } d 
with ther mportant indust 


ort Madison, lowa Mr. and Mrs. W. E. Sheaffer left Jan- 


Los Angeles. Calif. The president of the W. A 








Adding or Calculating 


Machine Man Wanted 
—EL PASO, TEXAS 


We are the largest specialty sales organi- 
zation in Western Texas, New Mexico and 
Arizona. 


We need a manager to assume full re- 
sponsibility for our calculating machine 
division. We have exclusive rights for the 
sale of an internationally known and used 
calculating machine. The man we want will 
work on guaranteed salary plus bonus and 
will have our entire organization co-operat- 
ing with him. 


We represent ART METAL, VICTOR 
ADDING MACHINE, MIMEOGRAPH, 
DICTAPHONE, ELLIOTT ADDRESSING 
MACHINE—a live, well organized company 
which is now ready to take into its group a 
man of calculating machine experience. 
El! Paso is a modern, progressive city of over 
100,000; ideal climate, high, dry, sunny at- 
mosphere; a good place to live. Write fully 
and frankly. Send photo and tell us all 
about yourself. Address 


Field-Parker Co. 


Office and Equipment Specialists 
EL PASO TEXAS 





























—a stronger desk 
—a better finish 


They mean increased 
sales—better satisfied 
customers. 


Ask us to tell you all about it. 


ENGLEWOOD DESK COMPANY 
58th and Lowe Avenue 
Chicago 
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Good Merchandise 


is always successful— 
for both Merchant, Manufac- 


turer, and User 






At no time has the C. A. 
Cook Co. “Quality” line of Ad- 
jJustable Spring Back Chairs 
suffered an interruption in its 
twenty-five-year record of 
success. 


Nor is there any secret or 
mystery about that. It is 
merely invariable and uniform 
goodness of “Cook Quality,” a 
sign of good chairs found in 
all corners of the world. 


“Cook Quality” is a guarantee of the foremost devel- 
opments and improvements in Adjustable Spring Back 
Chairs conducive to good posture and COMFORT. 


In the same way that energetic Americans are raised 
from youth to manhood on Mother’s good roast-beef- 


mashed-potatoes-bread-and-gravy meals, do dealers lift 
their business to higher levels on “Cook Quality’ Ad- 


justable Spring Back Chairs. 
Nie | 
a ao 


C. A. Cook Company 


18 Osborn Street 


Cambridge 39 Mass. 
Write for Catalogue and Circulars 











Sheaffer Pen Company will spend the remainder of the winter 


with his wife at the Beverly Hills hote1 

New York, N. Y.—Frank D. Waterman, president of the L. E 
Waterman Company. was elected third vice president and a 
three-year director of the Broadway Association at the annual 
meeting 

New York, N. Y.—R. J. Urmston, manager J. S. Staedtler, 
Inc. (‘‘Mars"’ Pencils), left in January on an extended trip to 
the Pacific coast He traveled West through Omaha and Kan- 
sas City, and returned by the Northern route 

New York, N. Y.—The New Diamond Point Pen Company 
has leased the tenth floor of the new Hudson-Charlton build- 
ing, Southwest corner of Hudson and Charleton streets, ad- 
joining the New York-New Jersey vehicular tunnel. The com- 
pany will occupy 10,000 square feet at the new location 


Philadelphia, Penna.—The Turner & Harrison Pen Manufac- 
tt 


turing Company has promoted Raymond S. Huss from office 
manager to secretary of the corporation 

Philadelphia, Penna.—The Fountain Pen Service Company, 13 
North Thirteenth street, has been registered as a commercial 
title in the common pleas court by Anthony V. Varallo, 2525 
South street; Victor and Virgil Varallo, 1418 Christian street, 
and Eugene Gross, 310 North Robinson street 

Philadelphia, Penna.—Warehouse stocks of fountain pens 
were stolen from local merchants, and the thieves arrested by 
the police. Isaac Marcus, 28 North Twelfth street, and Gubler 
& Company, 118 South Fourth street, were the sufferers. Some 
months ago Stuart Brothers, Fourth and Market street, were 
robbed. 

Portiand, Ore.—C. J. Cummings has named his business 
“Standard Fountain Pen Company.” 

St. Louis, Mo.—N. A. Auger, who had been manager at Chi- 
cago for the Wallace Pencil Company, is now assistant ger 
eral manager, with headquarters at the factory 

San Francisco, Calif.—Harry F. Homer, manager for the 
Esterbrook Steel Pen Manufacturing Company, has returned 
from a sales conference at the factory, Camden, N. J 

Wilmington, Del.—The Parker Pen Company has been char- 
tered in this state; capital stock, $10,000; empowered to man 
ufacture, sell and deal in pens and pencils; T. L. Croteau 
charter representative, Wilmington 


the 














A Double Market For 
The Calendesk Pad 


Large sales are possible in Calendesk Pads be- 
cause a double market exists. You can do the 
usual amount of business by sales to offices for 
individual use and volume sales to factories or 


mercantile houses for advertising purposes. 


The Calendesk Pad provides a durable desk pad 
and in addition incorporates a calendar with 
memo pads on the right hand side. Daily re 
minders are in sight always. The range of styles 
and prices is suitable, write us today. 





SAINBERG 
& CO., Inc. 


77 East 130th Street 














New York City 











LOOSE LEAF 
——%—— 


Baltimore. Md.—Math. F. Leimkuhler, 610 Stewart building 


new loose leaf and stationery business. He ha 


the past 

















is conducting a 
been associated with the stationery business here 
eighteen years 
Chicago, IIl.—Elmer Medek has joined the local 
zation of the Stationers Loose Leaf Company 
Chicago, ItiIl.—J. M. Towne, vice president of the 
Blank Book Company, and Paul Buckwaller, auditor 


sales orga! 


January visitors at the local branch 
Chicago, !!i.—G. E. Hamlin, general manager of the McM 
lan Book Company, passed through Chicago in 
trip which will take him to the Pacific coast 
Chicago, !!l._—Miss A. B. Carroll, assistant to F. L. Coggi 
manager for the National Blank Book Company, |} returne 


to work after a long siege of illness Miss Carro s is 


toming herself to work in small doses, spending a “A 
at the office each day, until her normal strength s 
Chicago, I!ll.—E. T. Battey. Chicago manager r the I 
& Pease Company, returned in January from a 
factory He was enthused with the new equipment w } 
been installed in recent months to facilitate productior Ss 
important developments in the line are nder wa M 
Battey looks forward to a fine added volume of sales 
new lines are released for the market 
Los Angeles, Calif.—The Binder Supply Compan, : 
established at 121 East Sixth street by Mort B. Locke wt 
had been with the Loopost Binder Company The products 


price books, catalogue binders, post binders, ledgers 
be sold direct to the consumer 

Philadelphia, Penna.—The Brooks Company, 1202 Race street 
is installing a binding department for handling loose leaf w 
blank books, etc 

San Francisco, Calif.—James H. Davison, manager in this 
territory for the Wilson-Jones Loose Leaf Company, is planning 
the distribution of a catalogue for the use of dealers on the 


coast 
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‘*A TMOSPHERE”’ 


Something that we sense—an intangible qual- 
ity that permeates an office and assures us or dis- 
illusions us on many things—that is “atmos- 
phere.” 


Dealers handling Steelcase Business Equipment 
have done many a concern a good turn by equip- 
ping their offices with numbers from this line. 
Character and refinement—yet rugged construc- 
tion is embodied in each piece. They create 
atmosphere. 


Sometimes quality is not fully appreciated at 
the start. But just let a man enjoy Steelcase 
companionship for a year! Then it is a different 
story. He knows he has bought good equipment 
and has not been “sold.” 


The Steelcase 1005 Four Drawer File illustrated at 
the left is a representative Steelcase achievement. One 
hundred inches of filing space, smoothly operating draw- 
ers, permanent construction and beautiful finish are all 
qualities contributing to its popularity. Dealers find it 
a good account-opening number. Let us tell you more 
about it and about our established dealer selling policy. 


Metal Office Furniture Co. 


Grand Rapids, Michigan 








‘STEELCASE 


Business Lquiprrent, 





at 
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SPECIAL EQUIPMENT AN AVENUE OF 
PROFIT WITHOUT A STOCK INVESTMENT 


Maintaining a stock of goods neces- 
sarily runs up the selling expense and 
cuts in on the profit. Supplying built to 
order equipment eliminates this burden. 


Of course the volume of such business 
varies in different centers, but almost 
every community affords a_ certain 
amount of it. Getting this simply means 
keeping your eyes open to the oppor- 
tunities. 


3anks, court houses, public institutions of 
all kinds and large corporations usually r 
quire some equipment built to order. By keep- 
ing in touch with building plans, progressive 
dealers have been able to secure a consider- 
able amount of such business 





To assist you, we cooperate in every way 
possible. Plans, with prices, will be furnished 
» gladly. If you haven’t been cultivating this 
“1 5 , 7 - , , orate ’ 
wm field, why not start now by writing for 
particulars? 











IMPERIAL 
STEEL CABINET CO. 


2130 Fulton Street 
CHICAGO 














GUNN [INO DESKS 


TRADE MARK REGISTERED 


With Inlaid LinoTops {tented and_ All Styles‘All Finishes 








Eliminate Glare—Relieve Eyestrain 








The soft dull shade of Lino is rest- “ItIsn’ta 
ful to the eyes because irritating j UL Tey 
light reflections are absorbed. Lino Unless It’s a 
wears like iron. Gunn”’ 
Gunn Lino Tables are popular for 
Libraries and Cafeterias 
Lino saves breakage 








of Tops and ‘Dishes. 


Catalog and Sample of Top 
Mailed Without Charge 





THE GUNN 
FURNITURE 
COMPANY 


GRAND RAPIDS, MICH. 


New York Salesrooms: 11 East 36% St. 
Los Angeles, 312 West Tenth Street 

















oe 
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| FURNITURE 
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Dealers carrying drafting room furniture and supplies w 
find it advantageous to bring these items to the fore in store 
and newspaper advertising the. period of February 15-26. The 
National Association of Stationers, Office Outfitters and Man 


Write now for Folder 15. 
ufacturers has set those days for a special drive on Commodity 
Classification No. 8, and many commercial stationers will give 


yi 
’ 
prominence to these items at that time. ; 
Bedford, Ohio.—Harry R. Wells has joined the sales organ- ° 
ization of The B. L. Marble Chair Company, and will cover TLda er 


the New England territory He had been with The Sterling & 


Weelcl Company 














Display cards and sales helps 
are furnished dealers free. 














*t 








he the month of March, in order to ; 


Chicago, Ill.—Spack & Natovich suffered a ss of a help out the upswing of your spring 
$4,000 in a fire January 20 in the building at 538 South Dear- sales, Sanymetal has an exceptionally t 
generous trial offer to make to dealers At 
born street who have never handled this Costumer. 
Chicago, I!l—Munroe Cole is spending a winter vacatior This is the original Sanymetal long-life, 
with his family at Bilox Miss They plan returning to Ch non-tipping, all-metal Costumer. The { 
‘ base is guaranteed to stay secure. Made : 
cago in April in all desirable wood finishes. 
Chicago, til.—The local branch of the Angle Steel Stool Com- Write now for details on the special 
pany ha moved from 9% South Clinton street to 325 West tria fter 


tte nr long AIR me a NI CF EE FR, ~ — 
. ont ence ea AN CLR CT 


Madison street 


Chicago, I!|.—The Siebert Office Furniture Company is mak The 
ing extensive additions to its lines A recent acquisition is a 5: ; 
wide range f cuspidors 
Chicago, !ll.—W. J. Kenney, a salesman in this territory for 
the Imperial Metal Furniture Company. was unable to work 
Jar of ill 


for some time during lary because illness 
Chicago, IIl._—Mead & Wheeler, now at South Wabas] 


avenue, will move in February to 1022 South Wabash avenue Costumer 
‘ by +} . 


where 21,000 square feet will be occupied ie company’s 


ee 


lines 


Chicago, I.—Thos. A. Burns has joined the bank depart- The Sanymetal Products Co. 
ment of The Herring-Hall-Marvin Company here He had beer 1695 Urbana Rd. Cleveland, O 


Sean ates. Tae soca 


























with The Mosler Safe ¢ pany twelve years before making the | 
new connection = i 
Chicago, tt._—The Chicago branch of the Imperial Metal f 
Furniture Company enjoying an unusually successful winter : 
business The 900 line of filing equipment is now complete « 
all combinations f 
Chicago, I!|.—Francis Yawman, general sales manager of the f 
Yawman and Erbe Manufacturing Company, passed through f 
Chicago January 26 on his way to California Mrs. Yawmar ‘ ° , : 
accompanied him on this tour W ouldn t y our Rather Sell 
Chicago, Ht. 4. J. E. Larson, superintendent of Plant No. $ | ypewriter Supplies of Uni- : 
Art Metal Construction Company, spent several days in Ch e * E ‘ : 
cago on i isiness mission last month He returned direct te form I ligh Quality? 
the factor at Jamestowr! N  f 
Chicago, Ill.—One « e local distributing stations for the 
new Stone Mountair f-dollars in Chicago is the tore of the 
Library Bureau, 214-16 West Monroe street The face of the rat MEARLES 
new coin shows General Lee with one of his staff | 
Chicago iti—Among the directors elected ut the snnual ; 
meetings of local banks were D. A. Raggio (The Clemetser CARBON PAPER 


Company) nd Alexander H. Revell, Jr. (A. H. Revell Con 
pany). These gentlemen are on the board of the Union Ban! A no-smear, clear copy carbon of 


g remarkable durability, making rec- | 


in the middle West f the shelving department, David Lupton € REBES 
Sons ( mpany 
pena ; 


Chicago, ItIl.—A. E. Davis, local manager for The Van Dorn 


Iron Works Company, has completed moving his display and ; 
office from the fifth to the fourth floor of the building at 5 TYPEWRITER RIBBONS : 
West Macison street, Am CeCe Slamigte of counter Helge woven of tough, long - wearing 


threads and inked in all standard 


of Chica 

Chicago, !I|.—C. E. Hows has taken charge of the equipment ords of unfading brilliance. 
sales in the Chicag branch of the Berger Manufacturing . ' 
Compar He succeeds N. 8S. Goudy, who has become manager 





cabinet arrangement is displayed 
Chicago, Iil—The Consolidated Furniture Company 1414 






































South Wabash avenue an established business, has been colors and cegrees if 
chartered to manufacture and deal in house, store, office and ' 
other furniture and furnishings “apital stock 20.000 cor , f 
; . fu ir = a arni - r = a ~ yo 0: in Traveling representatives wanted. Let us : 
orators nna hien, i eller, Martin snien ; : 
: ps pase slay - send you specimens and price-list. Write ; 
Chicago, IIl_—The Quigley Furniture Company, Whitesbor: for them and tell us about your territor ; 
N. Y has arranged local warehouse facilities. where dealers and nnecti -_ . — . y 
< CVI c ‘ > 
can secure Quigley desks, tables and accessory furniture. sucl ‘ 
is ¢ tumer wardrole« ra@o cabinets, et The warehouse 
1519 South Wabash avenue (telephone Michigan 0230) is in a V , S Bs C bo ® 
position to give quik k service to the trade acCuo- tactic ar nN O. 
> Service ; "ro cts ‘“orpore or r » f 
Chicago, Ill.—The | Steel Produ Corporation, an Rochester, New York ' 
established business, 914 West North avenue, has been char- f 
tered to manufacture, buy and sell steel and steel products : 
(Continue on Page 212.) ' 
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Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you instead of 
jumping from one place to 
another as they do for 
factory brands. 







Why? 














You can build a profitable 
typewriter supplies business 
with our help. U. 8S. ribbons 
are made in a grade and 
weight for every purpose and 
are packed in neatly litho 
graphed boxes with your im- 
print. Start after the ribbon 
business today by asking for 
further particulars, 













USE. 


Sansom & 10th Sts. 
Philadelphia, 
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TYPEWRITERS 





















Are All Desks Alike 
that Look Alike? 


Not necessarily! Accepted standards of desk man- 
ufacturers cause a similarity of appearance among 
desks, but there is sometimes important difference. 
Orpin Desks are noted for the careful selection of 
parts, ample drying, heavier framework and wider 
joints. The finish brings out the beauty of wood 
as well as provides durable surface. 

Dealers build profitable business with Orpin Desks 
by reason of their sturdy qualities and the wide 
variety of nearly fifty styles in plain oak, quartered 
oak and genuine mahogany. We are always glad 
to supply full details. 


Orpin Desk Company 


121 Medford Street Charlestown, Mass. 











} 


Albany, Ga.—W. H. Bridges has been appointed manager her 


or 


by the Underwood Typewriter Company He had beer 
nected with the branch at Columbia, S. C 

Akron, Ohio.—-The Akron Typewriter Company, 12 S« 
Howard street, has added the Woodstock typewriter t 
line. George W. Ikins directs this new activity 

Amarillo, Texas.—G. E. Combes has been transferred by 
Underwood Typewriter Company from 
to the Amarillo branch, 202 East Fourth street 


N. C.—The Asheville Typewriter Company 


Asheville, 


been chartered to do a general typewriter and office supp! 


capital stock, $25,000—$300 subscribed; incorpora 
Lovelace 


business; 
—K. D. Johnson, S. S. Williams and H. L 

Atlanta, Ga.—The Beam Typewriter Company 314 Ge 
Savings 3ank building, is now handling 
activities for the Woodstock Typewriter Company 

Battle Creek, Mich.—-The Business Equipment Compar 
Post building, has undertaken distribution of Woodstock 
covers Calhoun county, and 


sales and se! 


writers This agency 
the supervision of District Manager Reinhart 

Beaumont, Texas.—The Beaumont Typewriter Exchang: 
ducted at 790 Pearl street by C. K. McCall, 
the Woodstock Typewriter Company here This ager 
under the supervision of S. E. Slaughter 

Buffalo, N. Y.—E. G. McCormick is a new salesman here 
the L. C. Smith & Bros. Typewriter, In: He had beer 
The National Cash Register Company Mr McCorn 
brother of E. V. McCormick, now manager at Mé¢ 
“Elsie 

Chattanooga, Tenn. 
Henry C. Kelly and R. R 
service here for the Woodstock Typewriter Company 


district manag 


Kelly & Deakir recently reat 
Deakin, will handle sal 


Chicago, Ili.—K. S. Allen, who had been with the Am 
Typewriter Exchange, is now handling a city territo 
L. C. Smith & Corona Typewriters, Inc 

Chicago, Ill.—F. A. Long, who had been with 
typewriter organization twenty-five years, has joi! 
sales staff of the Royal Typewriter Company, In 

Chicago, I!l.—W. N. Fuller & Company and the Tacon 
ter Shop have moved from the Tacoma building to 188 
Market street, in the Great Lakes building The F 
iness had been in the Tacoma building eight years 


~ 


Chicago, !Il.—The Oliver Typewriter Service Compa 


North Dearborn street, has become repair parts headqu 


f 


for dealers in the Chicago territory A full line of part 


furnished, and a goodly discount applies to the pric 
Chicago, Itll.—W J Montgomery, 

Montreal, Canada, for the Royal Typewriter Company, In: 

been appointed assistant sales manage! He makes 


quarters at the Chicago branch, from which he will direct 


central district 

Chicago, I!I|._—F. G. Schulke, 
manager here for the Underwood Typewriter Company 
a trip to San Antonio, Texas,-in January to visit his 
Mrs. Schulke was advised by her doctor to spend the 


¢ 


assistant to George W 


in Texas, and she has made excellent progress thus 
f the Wo 


Chicago, I!!.—Vorley Wright, sales manager ¢ 
Typewriter Company, has announced the appointme 
G. Taliaferro as the company's new district manager in 
ginia Mr. Taliaferro resigned from the organization « 
Monroe Calculating Machine Company to assume his n¢ 

Chicago, !il_—The Demountable typewriter agency, 2 
Wells street, enjoyed a very good year in 1925 
even better in 1926 A number of important 
have standardized on this machine Otto Munzer who 
took the sale of the Demountable for W. C. Lothro; 


typewrite: 


local representative, some months ag s making 
in the selling field 

Chicago, Ii!l.—The Chicago branch sales staff of W 
stock Typewriter Company, eight men accompanied |! I 
Morse, branch manager, made a trip to the factory i 


stock, Ill., January 12, on a tour of inspection They 


good insight into the factory methods, and an intimaté 
standing of the construction of the 
luncheon was served the men at 


machines the 
Woodstock 


is now represent 


Nort! 


formerly manager 


toswell, New Mexi 


} 


= —* Xk ——— 


- 
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The Goes Bordered Blanks 
Are Real ‘Printers Helps— 












| 

| 

because they help printers to produce high grade 
Every printed products quickly, easily, and economically. 
Bosinces Mawes They facilitate the production and enhance the appear- 
; ance and value of Membership Certificates, Licenses, 

in town Permits, Guarantees, Warranties, Charters, Lodge _ | 

Passes, Commissions, Coupons of all descriptions and | 









is a prospect for 





thousands of other varieties of printed matter. 





Goes The Goes Bordered Blanks will help Printers to 


open new business channels and to secure better prices 
Art Advertising P | 7 ” 
and longer profits for their work. 








Blotters The Goes Bordered Blanks have been especially de- 

— " signed for type overprinting. They are lithographed in 
Write for Samples rich appropriate colors. The assortment includes 100 
=z styles ranging in size from 2% by 6% ins. to 17 by 22 ins. 

— something for practically every conceivable purpose. 




















Samples and prices will gladly be furnished upon request. 














GOES LITHOGRAPHING COMPANY, 49 W. 6ist St., CHICAGO 








TRIPLEKOTE 





The New Carbon with Unusual Qualities 


TRIPLEKOTE, a dominant 
paper in the Old Town line of 
ribbons and carbons, adds 
strength to the line. The line 





is available to dealers with or 
without imprint. You'll enjoy 
the co-operative spirit of Old 


‘Town. 


OLD TOWN RIBBON AND CARBON CO. 


Incorporated 


157-201 Center Street New York City 
London Office: 17-21 Emerald St., W. C. 1. Boston: 143 Federal St. Chicago: 32 South Clinton St. 








TRIPLEKOTE 
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TRANSFER SEASON IS HERE 


Equip Yourself for the trade with 
Economical Canvas Transfer Binders 





A full bound Canvas Binder, without any Steel 
Plates in back, which eliminates damaging or 
injuring desks or furniture. It is very durable. 


This Transfer or Storage Binder can be used 
as a Temporary Binder, as well as a Permanent 
Binder. All Metal posts are White Plated. The 
posts on our Solid Post Transfer Binders are 
threaded the full length of same, to give you any 
adjustments desired. After the binder is filled, 
the winged nuts may be replaced by Hexagon 
Nuts, and the ends of posts can then be clipped 
off. This leaves no post ends to interfere when 
stacking same. Any size made to order. Send 
for price list and catalogue. 


Henry T. Adams Mfg. Co. 


8561 S. Chicago Ave., Chicago, U. S. A. 


Wm. E. Bassinger, 377 Broadway, New York 
Charles L. Lewis, 703 Market St., San Francisco, Calif. 
F. Raymond Hale, 266 4th St., Cuyahoga Falls, Ohio 

















HE vear in and year out satisfactory service ac- 


_ corded the user of a B & G Desk goes a long way 
y B & G Desks are 


toward confirming the judgment of his selection. This Sale eoemedilinimedine 
service has made B & G Desks popular wherever the ae agoeel = the 
better quality but moderately priced desks are in demand ae 


—a profitable market to cultivate. A most interesting 
catalog is vours for the asking. 























BENTLEY & GERWIG FURNITURE COMPANY "*Wivre® | 


iA. 
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Chicago, Itil._—T. L. Sloat has been assigned an outside posi- 
tion by George W. McClellan, local manager for the Underwood 








Typewriter Company He had been connected with Underwood 

offices at Davenport, Iowa, and Rockford, Ill Mr. Sloat is 

prominent in the Kiwanis Clubs, and is called on frequently 

for vocal numbers He has a sympathetic baritone voice which 
' 


makes a hit wherever Mr. Sloat appears 


Columbus, Ga.—R. J. Barnes has been appointed manager 


here by the Remington Typewriter Company He had been 
nanage the brar it Manila, P. L, and more recently a 
member the San Francisco sales staff 








Daytona Beach, Fla \ branch of the Jacksonville office has 
been established in the American Bank & Trust building W 





J. Ty I n charge for the Remington Typewriter C« a 
Denver, Colo.—The R. G. Daniel Typewriter Company, 1750 N Ww A ] t 
Champa treet, has been Ee local sales representative O mron 1 es 


Stastah orvioe chet ne: Sd Smee 68 SS 


Detroit, Mich.—J. M. Hackney, manager of the local brancl 


can at CAteane ently to Rae i ee TCHED or hand painted adjustable 
wanmiy en souring & tek ane oe eee ee shades now add to Amronlite appeal. 
nstallat over 600 machines This lamp is designed to produce a dif- 


Harrisburg, Penna.—The Harrisburg Typewriter & Supply fused, soft flood of light which will not 

Compal ) oar ne was ee ee a re cause eye-strain. There are thirty-two 

cently | the oodst k vpewrite ompany Cary . ° e 

ns catamaran haan en i ae Ge pleasing and different designs with plain 

nage! as fkagec I tne or e equipment ] 

neh ag 380 aah illiasia cael or decorated shades from which to choose, 
Hartford, Conn.—Mrs. Gertrude Halliday has been appointed which means that at a reasonable price, 
hief of the women's service division of the Royal Typewriter Amronlites have every reason to sell. 


Compat lr This vision co-operates with the employment os , he 
Senettunane of the theists. Wa mee Ew Sete Write for your catalog. 

ompany nine years 

) i — The toyal Type iter Company, é has ; ‘ ar ; 
Sn eee ne oes ae a Faries Manufacturing Company 
established l€ offices r the emming ark yuilding, ra) 
mmodate the increasing business of the brancl A. D Dept. H-2 Decatur, Ill. 

Richards has been appointed local manage! 





Jacksonville, Fla.—J. Zenas Preston has established a type- FARIES CUSPIDORS 
writer sales and service shop at 204 Bisbee building. He has A complete line of Cuspidors for offices, hotels, 


a general line of used machines, and will specialize on service and clubs, is also described in our catalog. 
Mr. Preston had been in the typewriter business here twenty 








five years, representing several of the manufacturers 
Kansas City, Mo.—M. E. Reynolds has been appointed man- 
ager of the local bra American Writing Machine Company 
Los Angeles, Calif.—F. H. Martin, manager of the exchange 
machine department of the L. C. Smith & Bros. Typewriter, 
Int made a stay at the local branch some weeks ago 
Miami, Fla.—The Underwood Typewriter Company has moved 


its offices from 107 N. E. Second street to Suite 318-24 Seybold 














building In the new commodious offices ample space is pr 
vided for the growtl f the business 

Miami, Fla.—The Rugen Typewriter Exchang: 235 West 
Flagler street, has taken sales rights for the Woodstock types 
writer This business is conducted by John Rugen Miami 
also é mes an off il service station for the Woodstock 
Typewriter Company 

Milwaukee, Wis.—The United Typewriter Supply Company 


has been chartered; capita! stock, $5,000. consisting of fifty 
shares 1 t} par value f $100; incorporat rs Gee E Smit! 


H. B. J. Hargreaves and G. H. Schreiber 

Missouli, Mont.—The Office Supply Company has erected a 
commanding painted display bulletin in the Bitter Root valley 
¢ turing the Coror Four.” 


Newark, N. J.—TI Typewriter Sales & Service Compal 
has moved from Beaver street to 196 Market street H. |] 





Kunatl tl head f tl business, has been engaged 
here thirty-two years He has been in busine 
f e pa irs previously he had beer 
the mechanical department f the Under ! 
Typewriter Company twenty-six years 
New Orieans, La J E. Duvieilh & Brother have 
m 842 Commor 4 Can t ‘ 
— ‘ ‘ . a 1 ¢ typewriter ere nd rer 
ness is d I 
} 


“New York, N. Y.—At the annual meeting of the Broadway Let This Tag Work For You 


ur was elected a director for three 
The Gur ke guaranty tag is a good salesman; it works 


New York, N. Y.—< irles Muenze has been appointed a sp: for you. In showing Gunlocke Chairs, you are urged to 
1 representative f the local branch, Woodstock Typewriter jirect the prospect's attention to the ta It is his guar- 

at j w hemenggay , 2 is assurance of 
' id ce atisfaction juniocke Chairs are 
Mr. Muenze was engages n the typewriter business at Detr t good chairs for your trace t us send full details 


Compat and has e€ assigned to ar mt tant territory 





former! 

N isto , ‘ V. E. Rouillot, conducting the Norris > — 
Ry wecqpranctiggro sane. tin edema Gn Wentstnee ten THE W. H. GUNLOCKE CHAIR CO. 
of typewriters, and is featuring Woodstock sales and servic« WAYLAND, N. Y. 





Orlando, Fla.—J. T. Noguera bas been appointed manager of 
the f ffice, L. C. Smith & Bros. Typewriter, In He had 




















Feature PRESTO 
Csing INK STANDS 


REAL FRIENDS are better than great riches 
one ought to remember them often with a 
letter. “Grapple them to thy soul with bands 
of steel,” said Shakespeare. 





Feature that thought in your display; tell them 
that PRESTO is always ready. Automatic 
closing, instant opening, it keeps ink fresh and 
clean. Write us for catalog and discounts. 


BACHRACH 
SPECIALTY CO. 


Manufacturers 
2275 Third Ave., New York, N. Y. 

















SILK-Y-KOTE Carbons 
Satisfactory COPIES 


File copies clear and unmistakable, mani- 
folding without overloading, non-wrinkling 
and non-smearing, SILK-Y-KOTE is of real 
henefit in developing the typewriter supplies 
department. It is supplied in black and 
colors as specified and in light, medium and 
heavy weights. 


In addition to this excellent, general purpose 
earbon, we make carbon especially adapted 
to the needs of fanfold invoicing and order 
writing, machine bookkeeping, etc. Let us 
fill your requirements. 


Sold only through the dealer. 


Cooper Carbon Coated Paper Co. 


Manufacturers 
2756-8 South Trumbull Ave. Chicago, II. 
Cooper Products Make Good IMPRESSIONS 
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been formerly with the Remington Typewriter Company at 
Columbia, 8. C. 

Phoenix, Arizona.—C. Clyde George has been appointed dis- 
tributor of the Woodstock Typéwriter Company line at Phoenix 
and contiguous points. 

Portiand, Ore.-C. C. Weideman and W. F. DeVine have 
joined the local sales organization of the L. C. Smith & Bros 
Typewriter, Inc.—J. D. Bemis has resigned, being called to 
his former home at Minneapolis, Minn., to take care of per- 
sonal business matters. 

Portsmouth, Ohio.—John H. Brushart has been appointed 
dealer in this territory for the Woodstock Typewriter Com- 
pany. 

Rochester, N. Y.—Harry C. Spillman, educational director of 
the Remington Typewriter Company, addressed the manage- 
ment council of the Rochester Chamber of Commerce on “‘The 
Man, the Boss and the Job.” 

St. Louis, Mo.—Harry Koetting, who had been cashier of the 
local branch, Royal Typewriter Company, Inc., has been ap- 
pointed a district auditor. 

Savannah, Ga.—The Marks Typewriter Company has moved 
from 9 Whitaker street to 105 Dayton street. The new loca- 
tion is excellent, and business is growing. 

Savannah, Ga.—C. R. Blake has been appointed manager here 
by the Underwood Typewriter Company, succeeding CC. M 
Yarborough, who has been transferred to Miami, Fla Mr 
Blake had been a member of the Underwood sales force at 
Nashville, Tenn., prior to this advancement. 

San Francisco, Calif.—The Halladay Typewriter Exchange is 
now located at 461 Market street. This business has been ac- 
quired by Sidney Jacobs, formerly of L. & M. Alexander, and 
Frank Drum, formerly an employe of the Exchange. 

San Francisco, Calif.—Theodore N. Rapley has been assigned 
to the sales staff of the L. C. Smith & Bros. Typewriter, Inc 
He had been foreman of the mechanical department, and is 
making good on sales, with a clip of about a machine a day 

Syracuse, N. Y.—Arthur J. Brewster has established his own 
advertising business here. He had been advertising manager 
of the L. C. Smith & Bros. Typewriter Company thirteen years 
Mr. Brewster continues as chief of the advertising and selling 
school of the College of Business Administration, Syracuse 
University. 

Tacoma, Wash.—The Sales & Service Company, 117 South 
Tenth street, has been established by L. E. Hagman and J. E. 
Wilcher. This company handles sales and service for the 
Woodstock Typewriter Company. 

Tampa, Fla.—W. Sidney Bedgood, who had been a member of 
the sales staff at Jacksonville, is now manager of the local 
office, Underwood Typewriter Company 

Vincennes, Ind.—The P. C. High Typewriter Exchange, 220 
North Seventh street, has undertaken sales and service for the 
Woodstock Typewriter Company. 

Wichita Falis, Texas.—The Office Equipment Company, 813 
Ninth street, is now local representative of the Woodstock 
Typewriter Company. This business is conducted by J. B 
Reighard, formerly of the Royal Typewriter Company's organ- 
ization 











Chicago, t!l.—The Maloney-Gilmore Company, 508 South Dear- 
born street, is taking additional space The Suite at 710 will 
be given up, and Nos. 720 and 730 occupied by this business 
Additional space is gained for the mechanical department 

Cleveland, Ohio.—William F. Simonson has been appointed 
manager of the local branch, Elliott-Fisher Company He had 
been assistant to the educational director 

Cleveland, Ohio.—The Ellis Adding-Typewriter Company has 
moved its Cleveland branch to the Union Trust Ground I 
Arcade. Fred Crane, the district manager, has complete dis 
play and demonstration facilities for showing the business me! 
of Cleveland. 

New York, N. Y.—Carroll Stevenson has been appointed ex 
port manager of the Elliott-Fisher Company 

Tulsa, Okla.—F. M. Weller, formerly in charge at Oklahoma 
City for the Elliott-Fisher Company, is now manager here He 
succeeds G. A. Bowman, who has been assigned to another 


territory. 








If everybody dies young there wouldn't be any Philosophy 
nor anybody to listen to it if there were any.—The Coach (pub 
lished _co-operatively by the Boorum & Pease Company, Eber 
hard Faber, C. Howard Hunt Pen Company and Sanford Manu-— 
facturing Company). 
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Jiny Way You 
Look At It 


Look at the “Flexipost” binder from any angle you 
choose and you will always find the same outstanding 
secret of its overwhelming record of sales. The de- 
mand for the 


_——-PRACTIBILT 


FLEXIPOST 
BINDER Can’t Beat 


which has brought sales to the highest peak in our his- These 


tory, is a splendid demonstration of the commanding 


advantages offered in the Flexiposts. These advantages FLEXIPOST 
are 


\vailable for bank records, general commercial rec- 


ords, county and state auxiliary records, lodge and church Selling Features 
records 


, catal zs, tc. 








e . ° ° » . The entire absence of protruding 

[f you are interested in getting the bulk of the binder posts; the two-inch expansion in- 
business in vour | lity, write. stantly available for insertion or removal of 
MULSINeSS oO " 1oCa Tr, W A 


sheets: the auxiliary post sections which pro- 
vide unlimited expansion capacity to care for 
growing business demands, and the direct screw 


compression which securely locks sheets, 
TATIONERS OOSE EAF O. whether one or a thousand, are all features 
which win instant preference for the “Filexi- 


Chicago Milwaukee New York post’ against any other type of binder. You 


can’t beat ’em 
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Are High Priced Desks Necessary For Quality ? 


7. 





Most high priced desks are good desks, but cost is not always indi- 
cative of superior quality. Nor is it a necessary factor. “Western” 
desks have proved everywhere, in all types of business, that it is 
possible to make a substantial, efficient, good looking and long lasting 
desk without resorting to costly features which make such desks 
prohibitive to average businesses. Perhaps the easiest way to get 
better acquainted, if you do not know the line, is to ask for 
further details. 


WESTERN FURNITURE CO. 


Blair Avenue and Palm Street ST. LOUIS, MO. 








: 
; 
. 


preomecerner rg oenen rene as 
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STANDARD 





i 


‘SHOW CARD PENS 


t Yor STORENEEFERS DRAFTSMEN  STUDENTS-ARTISTS 





Be 4 consiaaii Beare 01 


A Fast Selling MakeYour Own 


COIT’S 


Ball Bearing Letter- 
ing and Show Card 


PENS 


Sometimes called METAL BRUSHES. A highly 
improved device for professional and amateur show 
card writers. Not a Split Pen. 

DEALERS: Send for Counter Display Card of 12 
Pens, assorted sizes, shown on left, on 30 days’ trial, 
our expense. Sold by all Leading Jobbers in this 
Country and Canada. 


Manufactured by 


The Bridgeport Pen Company 


239 John Street Bridgeport, Conn., U.S. A. 

















C Hold carbon paper to the 


S light Note superior quality 


Will not stencil 


Aristocrats of the Typewriter 
World! 


Stormtex Ribbons 
Cameo Ribbons 

Stormtone Carbon 
Processed Carbons 











Make Friends As Well As Sales 


with 


STORMS 
WHITEDGE! 


Your customer is really grateful when you intro- 
duce him to Storms Whitedge! For years he has 
been “putting up with” carbon papers that produce 
mussy work and soil paper and hands. Storms 
Whitedge with its sharp, cleancut copy and its 
wide, white edge, is a revelation to him. No boost- 
ing necessary for the repeat order. From that 
time on, he will use no other ! 


Put Us Through the Third Degree 


Send for the generous samples of 
Storms Whitedge we offer free—and 
submit them to any test. They'll come 
through with glory! 


H. M. STORMS COMPANY 


561 Grand Avenue Brooklyn, N. Y. 
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Dr. David Mitchell says: 


In the February issue of the American, page 
100, third paragraph, as follows: “You will 
make more friends in a week by getting 
yourself interested in people than you can in 














Augusta, Ga.—Henry Hohn, formerly with the Raleigh service 


aes Of Ss Oe ee ee ne par a a year by trying to get people interested in 
d manager hers e succeeds S. J. Macon, who has left - es : y . ° 
pointes manager ! H ds J , you If that is true of humans why can it 


the company's emph not also be said of a business? Again the 


Augusta, Ga.—The Burroughs Adding Machine Company has same issue, page 62, third column, second 
moved to a fine ground floor store at 128 Eighth street. Th paragraph, you'll see this: “It was so un- 
previous location was on the third floor of the Lamar building usual that it created comment far and wide 

Baton Rouge, La.—R. H. Allen is a new salesman here f and “comment is good advertising.” Again 
the Monroe Calculating Machine Compan} it is said that the secret of success of the 

Boston, Mass.—The Monroe Calculating Machine Company American is “human interest ;” it talks about 
has appointed W. R. Gingala a salesman in this territor people. There in a nutshell you have the 

Chicago, il!l_—J. T. Black and T. B. Miner have joined the attributes of this style of advertising. It 
sales organization of the Monroe Calculating Machine Company gets attention; it is unusual and therefore 
in the local field creates comment; with it you can 
Chicago, I!l.—Lee Mullin has been placed in charge of Barrett 


adding machine proton by the Adding & Cal Jating Machinge Be interested in others 


Exchange. 26 South Wells street Mr. Mullin had represented By hun ! I oncerning things of in- 
of terest t thers and thereby make more friends for 
you! This style continually used will not 

vith customers; it will not sell 


the Barrett in Chicago previously, and was also a member 
the Monroe Calculating Machine Company and Elliott-Fishet 





= PR sndimmastaeiaiaenaal . ws acquired a wealtl f rgain prices but it is the kind 
Com] rganizatic Mr. Mullin hi — a eee : Smith of Eagle Street, who 
experience n the Cl ago and Minneapolis fields, and finds y neve onize but if Bill is asked by a 
mas eae friend are n his quest for rders stranger on the street, “Where can I buy a desk?’ 
: he w inconsciously answer with your name just 

Cincinnati, Ohio.—M. F. Roth is a new member of tl Vic as quickly as he would answer Colgates if asked 

/ to name a brand of shaving soap. M. F. Devaney, 


) culating achine Company’s staff here - 
roe Ca ating M ompan; i Geneva, N. ¥ ises this style every day and if you 
Columbus, Chio. A. Lindsey is a new salesman for the Mon- would care to see them your name will be added 

" . . , to the mailing list free of charge. Whatever you 


} ti Y hir . " he ( . field 
roe Calculating Mac! e Company in tl loc: ] ae hear 1 mind that if you show an interest in 


there 


Denver, Colo.—Th« Monroe Calculating Machine Company I 
has appointed E. R. Richardson and D. L. Turner to the sales , 
cent stn ose And they’ ll be 
Des Moines, lowa.—R. E. Spear has been appointed manager interested im you 
here by the Sundstrand Adding Machine Compan) He was 
transferred from Grar Forks, N. Dak 


Detroit, Mich.—Russe Gibson has joined the sales rE - — 




















zatic f the Monroe Calculating Machine Company tl 
territors —__—_—— 
Erie, Penna.—J. | Burke is a recent addition to the local 
age! f the Monroe Calculating Machine Company 
Green Bay. Wis. A. J. Gunderson is now working local te! 
ritory f the Monroe Calculating Machine Company 
Greensboro, N. C.—J I Ande rson is a new salesman with No. 656 
the Monrose Calcu ting Machine Compar 
Haverhill, Mass.—The Monroe Calculating Machine Company} We exhibit our 
has appointed J. W Adams to the local sales staff eeen Seen 
. » ’ ¢ + “‘urniture Mart, 
Indianapolis, Ind ( \ Lowery is now i member of he Space 408, 666 
Monroe Calculating Machine Company's ules staff I this Lake Shore 
territor Drive, Chicago, 
re aw Illinois. | 
Jacksonville, Filia. The Wales Adding Machine Company has | 
moved its offices to 709 West Adams street G. B. Simpson 
formerly a member! f the service staff at Atlanta, Ga has 


been placed in charge of the local brancl 
Jacksonville, Fila.—J. M. Felker has been appointed manager 


here by The Daltor Adding Machine Company He succeeds 
G. B. Decker, who has gone into another line of business Mr 
Felker had been wit the Remington Typewriter Company) 


Atlant: ta., before undertaking this new work 
Jersey City, N. J.—E. Murphy is a recent acquisition to the 
Monroe Calculating Machine Company's sales organization in 
Jersey City 

Los Angeles, Calif.— W. Keller and P. Pale are new 
men of the Monroe Calculating Machine Company's local 
agency 

New York, N. ¥.—The Monroe Calculating Machine Company 
has appointed T. F. Clusey to a territory under the uptown 


Pi 


agenc} 
New York. N. Y. .. F. Lang has resigned from the board of 


directors and presidency of Federal Adding Machines, Inc. Hi Conrades Chairs have been “Better 
will devote his time to other interests Built” for seventy years. An at- 


New York, N. Y.—Th«e ge r Cak — ng Machine Cor o tractive catalog on request. 
has opened a brancl t 280 Broacway t is ir harge of F 
Hosal assisted by A Taber and Paul Wetzel, all experienced 
idaine machine men | CQNRADES MANUFACTURING CO. 
oar ae ot oe P alk hatin a hit ‘ C “ , sae | in ‘ts ; Manufacturers of 


seauthes Office Chairs—School Seating 
Peoria, I!l.—J. T. Morris, district agent for the Sundstrand 1942 North Second Street ST. LOUIS, MO. 


Adding Machine Compan) has moved to 234 South Jeffersor 
street At the né tion he has more pace and better a 
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PEERLESS PRODUCTS 
PLEASE 
Letter trays and waste parer baskets, all sizes, 
mail and tape baskets, space baskets, build up 
trays, locker baskets, PEERLESS paper burn- 
ers, wire globe guards. office partitions, wire 
guards, ete. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


6 N. Michigan Ave. 
Chicago, Ill. 


FACTORY 
LaFayette, Indiana 























ACKAGE ANY6 











MERELY A PHRASE 
until you understand 
what we make it mean 


Our plan to help you build 
lamp business enables you 
to show quality lamps in 
wide variety without carry- 
ing a big inventory. Our 
italog will bring you full particu- 


irs. WRITE FOR IT 
Aladdin Lamp No.75 


Verde Green Deluxe-a-lite: also 
Pompeian or Statuary Bronze with 
green cased glass shade. 18 inches 
high, designed to give wide, even 
distribution of light over entire desk. 








\ ' it $6.90 net; quantity pr 


: Packed y na 


WRITE TODAY 


ALADDIN MFG. CO. 


609 East 18th St. Muncie, Ind. 


ALADDIN’ 


&. LAMPS ~- 


February, 1926 


facilities than at 418 Liberty street, which was the former 
home of Sundstrand here. 

Pittsburgh, Penna.—Joseph C. Russell, who had been with the 
Burroughs Adding Machine Company here many years, has 
entered the insurance business. He purchased an interest in 
the Hoover & Diggs Company, a large general insurance 
agency 

St. Louis, Mo.—Oliver C. Fitzpatrick and Raymond G. Ward 
are now in the service of the Monroe Calculating Machine 
Company as members of the local sales staff 

Springfield, i!!.—The Monroe Calculating Machine Company 
has appointed F. E. Baker to the local sales staff. 

Topeka, Kans.—H. C. Hart has been made manager of the 
local agency of the Monroe Calculating Machine Company 





Boston, Mass.—C. D. Fernald has joined the sales staff of the 
Rapid Addressing Machine Company 

Chicago, Ill.—J. N. Bleimann, R. M. Carr and E. J. Mohr 
dieck have joined the local sales organization of the Rapid 
Addressing Machine Company. 

Chicago, itl._—Several members of the staff of the Edwir 
Barnes Company attended a national convention of the “Edi- 
phone” department, Thomas A. Edison, Inc It was held at 
Cleveland, Ohio 

Chicago, t!l.—L. E. Camps, general manager of the Lisenby 
Manufacturing Company, returned to Chicago from the factory 
at Oakland, Calif., early in January He landed in a snow- 
storm, and expressed a wish that he might return quickly to 
sunny California. 

Chicago, I!l.—T. J. Vice has been appointed manager of the 
Dictaphone offices at Peoria and Springfield, Il He had been 
a member of the Chicago sales organization the past year, and 
made an enviable sales record. Mr. Vice has the proper quali- 
fications for managerial work, and well deserves this promotion 

Chicago, !i|.—The local branch of the Dictaphone Sales Com- 
pany experienced the thrills of a neighboring fire January 6 
Two buildings adjacent were seriously damaged, and there 
was a lead of hose in the Dictaphone office ready to play if the 
fire worked through the windows. Fortunately this was not 
necessary, although the furniture and decorations were dam- 
iged by water used from without the Dictaphone offices. The 
voung ladies were dismissed, while A. E. Blackstone the 
manager, and others of the staff, remained to take care of 
service calls, etc 

Des Moines, lowa.—M. A. Denby has been appointed manager 
here by the United Autographic Register Company 

New Haven, Conn.—P. A. McDowell and J. A. Mortimer have 
been added to the local sales staff of the Rapid Addressing 
Machine Company by J. R. Senigo, local manager 

New York, N. Y.—The Cincinnati Time Recorder Company 
has leased space at 39 West Fifteenth street 

New York, N. Y.—Six members of the local organization 
The National Cash tegister Company attended the annual 
January sales conference at the factory, Daytor Ohio. They 
are: John T. Watson, sales agent, J. L. Wheeler 4A. M. Ba 
M. Pifkin, T. Scott and J. H. West They made star records 
ntitling them to membership in the Hundred Point Club 


San Francisco, Calif.—The Marr Duplicator Supply Company 


604 Mission street, has acquired the business and good f 
the Styx Company The latter business has discontinued 
manufacture of stencils and inks for duplicating macl 
which will be continued by the Marr Duplicator Supy 
pany 

(Furniture——Continued fror Page 203 
apitel stock $95.00 incorporator Ray J Kichenlau Kd 
ward FF’. Kuhlmann and Robert I. Malmstrom The products 


lude cabinets and cupboards for office and factory storage. 


Chicago, !!l—Membership in the furniture committee f the 
Chicago Association of Commerce includes representatives of 
the commercial and household furniture trades The commer 
cial furniture men on the committee are D. J. Grenier (Chicago 
Safe & Merchandise Company), J. M. Palmer (Peck & Hills 


(Continued on Page 215.) 
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POPULARITY 


HAT grows from week to 
* i week, leads us to point again 

with no small pride to the 
ringbook surprise of the year— 
Genuine Trussell Price - Books 
and Memos. Covers of one-piece, 
solid leather, black levant grain 
cowhide (second grade)—all ex- 
posed metal parts are made of 
brass or nickel silver which 
makes them absolutely  rust- 
proof. Everywhere these books 
are enthusiastically received. 
Quality considered, the resale 
prices are astonishingly lew. For 
example 








Style 36 J—without pocket—sheet size 
11%x8%", three %-inch ring 
price $3.00 Cover only. 


Style 36 Jp—with pocket, sheet size 
GENUINE 11%x8%"—three %-inch rings—reaale 

price $3.50—Cover only. 

Style 76 J—with pocket—sheet size 

11%x8%"—three one-inch rings—resale 

price $3.20—Cover only. 

Style 76 Jp—with pocket—sheet size 


PRICE BOOKS and MEMOS Ee ere a ee 


TRUSSELL MANUFACTURING COMPANY, 3 Trussell Park, Poughkeepsie, N. Y. 























COLUMBIA 








COLUMBIA STEEL EQUIPMENT CO. 


General Offices and Show Room 
1735 Chestnut Street, Philadelphia 
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Over 90 Years of Service! 


Bettcher Chair Iron | 
Withstands this Equiv- | 
alent in Gruelling Test | 





ERE is evidence that chairs you sell 
equipped with Bettcher Chair Irons will 
give your customers a life time — and more — 
of service without breakage. That means 
satisfaction for them and business for you. 


And this test was much more severe than 
actual use. The shaper gave the chair iron 
275,270 ‘‘rocks’’ at the rate of 92 per minute 
— continual operation with no oilon the iron. 
An equivalent of over 90 years’ service. 

At the end of the test the Bettcher Chair 
Iron was in perfect condition—screw, springs 
and all parts—except one side of the housing 
worn about ! /;s-inch from its rivet and this 
did not affect the service of the iron in any 
way. 

Such quality builds business. It pays to 
insist upon Bettcher. 


THE BETTCHER STAMPING & MFG. CO. 
3106 West Sixty-First Street 
Cleveland, Ohio 


Detroit: General Motors Bldg. Baltimore: Knickerbocker Bidg 
Chicago: 23 South Jefferson St 





ROBARCO. 


TRANSFER STORAGE CASES 


OF 
STEEL and WOOD 


Metal Cases are stocked in letter size. Special sizes made to order. 


Wood Cases are stocked in note—letter—cap sizes. 


WE ARE SPECIALISTS IN THE MANUFACTURE OF METAL BOXES FOR ALL FILING PURPOSES 
LET US HAVE YOUR SPECIFICATIONS 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, IIl. 











et 
| STAMPS - STENCILS - SEALS 
1X — 


Marking devices are scheduled for a special sales drive Feb- 
ruary 22-27 by the National Association of Stationers, Office 
Outfitters and Manufacturers Dealers are urged to give prom 
inence in advertising, window and store displays to stamp 
pads, rubber stamp and numbering machine inks, time record- 
ers, check protectors, et 

Bakerfield, Calif.—A new marking device business known as 
the Kern Rubber Stamp Works is being organized at 1822 G 























street The business w be conducted by W G. Phillips of 
Long Beach, and E. G. Harvey of Taft 

Buffalo, N. Y.—The suggestion of C. L. Safford, past presi- 
dent of the Il. S. M \ that a generic name be adopted for 


marking devices has been applied by A. C. Gibson Company 
70-72 Oak street Across the facade of the company’s new 
building is the word Markaids."’ This is one of the names 
suggested by Mr. Saff 


Chicago, I!l.—Norman Sheras, vice president of the A. D 


Joslin Manufacturing Company, is spending several weeks in 
h Cl igo territory making headquarters at the Chicag 
branch, 751 First National Bank building 

Hartford, Conn.—The Hartford Stamp Works is expanding 

r ng office supplies and equipment 

New Orleans, La.—The New Orleans Stamp & Stencil Com 
pany, li as beer irtered; capital stock, $50,000; incor 
porator, G W. Seifert, 2830 Octavia street 

Norfolk, Va.—Turner's 13-15 Commercial place has been 
taker e! y L. L. Leger 

St. Louis, Mo.—The Banner Stamp & Seal Company, 208 
North Fourth street ebrated the eighteenth anniversary of 
its establishment late ist year 


St. Louis, Mo.—Stephen S. Adams has become president of 


the S. G. Adams Stamp & Stationery Company, succeeding his 


mother wl passed away recently 
St. Paul, Minn.—The Gopher Stamp & Die Company has 
pened for business at 334 South Robert street This is a 


continuation of the Rudolph Stamp Company, which has been 
dormant ver a year 

Santa Barbara, Calif.—The Santa Barbara Stamp & Seal 
Works is being established at 1132 Chapala street by Jerome 
Winchell. He will also conduct a side line of embossed figures 
made from a plastic material of his own composition 

Toronto, Ont., Canada.—P. R. Mack, formerly connected with 
the business of C. W. Mack, has established his own business 

Toronto, Ont., Canada.—The business of W. E. Irons, which 
he sold a short time ago, is being conducted under the old 
name Mr. Irons has left for California. 

Washington, D. C.—The Herman Baumgarten Company has 
moved to 1410 I street, N. W 


(Furniture—Continued from Page 212.) 
Furniture Company) and C. M. Sailor (Heywood-Wakefield 


Company) 

Chicago, til—The warehouse stocks of the Monroe Benbrook 
Company, 507 South Dearborn street, were damaged in a fire 
at 1600-25 South Clark street, January 13. The loss of $11,000 
was fully covered by insurance Just before the fire started 
a carload of desks had been ualoaded and stored, and this 
was the major part of the loss. The remainder of the surplus 


stock is housed ir the basement of the building occupied by 
the company on Dearborn street A new warehouse has been 
secured, with switch track facilities But little interruption 
was caused to service for the company’s customers by the fire 


Cieveland, Ohio.—The Fred Medart Manufacturing Company, 


St. Louis, Mo., has opened a branch here in charge of Len A 
Marne He had been a esman at the home office prior to this 
promotior 

Cleveland, Ohio ,. V. Coughlin is a new member of the 
> land ranch or nization of the Yawman and Erbe Manu- 

turing Compar He had been with the factory inventory 

ind t k the educational course under R. A. Fur- 
ng before his assignment to the Cleveland branch. 

Detroit, Mich. Jame MeClymont and R. F. Macdonald are 
new s men in the il organization of the Yawmar ur 
Erbe Manufacturing Company 

E!| Paso, Texas Vi M. Knapp has returned to the service 
f Norton Brothers, I In recent years he had been working 
ir mo) 9 moet r ' vith Carrithers & Compan’ 
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The New Apex 
for Reliability 


This machine is a marvel 
of simplicity and effi- 
ciency. It is accurate, re- 
liable and dependable al- 
ways. The type wheels 
of nickel alloy are rust- 
proof, pick up more ink 
than ordinary steel and 
give the greatest of satis- 
faction. Strongly built 
and heavily nickel plated, 
the machine is attractive 
and will completely fill its 
requirements. 


Note this Test 


Charles C. Kawin Company, 
foundry engineers, chemists, 
and metallurgists, report of 
the brinell hardness of speci- 
mens submitted as follows: 
Specimen Ha 
Steel 80 
12% Nickel Alloy 121 





For prices, address 


Louis Melind Co. 


362 West Chicago Avenue Chicago, Illinois 





nee eens 











ALL STEEL DESK POCKET NOTARY 


SEALS 

















FOR THE STATIONERY TRADE 





CAST BRONZE DESK SIGNS 
CASHIER 
PRIVATE 
TELLER 


ALSO ENGRAVED BRASS SIGNS 








WE ARE WESTERN AGENTS FOR 
AJAX - FOLLET - AUTOMATIC 
TIME STAMPS 





WE MANUFACTURE 
STENCILS-RUBBER STAMPS 
BADGES-TOOL&TIMECHECKS 





AMERICAN SEAL & STAMP CO. 


120 So. CLARK ST. 
CHICAGO, ILL. 











WAX SEALS 


Boon} 


ALL KINDS OF CAR SEALS 
NUMBERING 
MACHINES 


REPAIRED 





























4 WEBCO PRODUCT 


TRADE MARK 





Original and Best 
lye Cleaning (uid 


Cleans your type No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


WHEN R:1 mann APPEARS 





DIRT OISAPPEARS 
MANUFACTURED BY 


The FS Webster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 























oil Aico Indexed Records = 


Lead the Way to 
Greater Visibility 





For the mutual 
benefit of our cus- 
tomers and our- 
selves wemaintain 
a Service Depart- 
ment, whose busi- 
ness it is to study 
your indexing 
problems. 


The index illus- 
trated wasperfect- 
ed through our 
analysis and its 
use has _ resulted 
in real profits. 


“When a better 
index tab is made 
Aigner will make 
hs 








| BA AIGNER 800. owietures | 














Lew Work 








id Stampers for Stationers and Bookbinders 
= lense Leose-Leaf Systems 0 








"s Patent Cul Index Stri 
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The Nationa! Association of Stationers, Office Outfitters ar 
Manufacturers has scheduled a concerted sales drive rt 
period February 1-6. The merchandise to be featured is ri 
bons and carbons, copy holders, erasers, type cleaners, ty] 
writer oil, rubber keys, rubber typewriter cushion feet, type 
writer paper, second sheets, stenographers’ note books er 
etc. 

Baltimore, Md.—The Howard Boyer Company, forn 
104 West LaFayette street, has moved to 110 Charles street 

Cincinnati, Ohio.—The Harris-Moers Company, ri 
carbons, 119-21 Opera place, has been incorporated This 
been a partnership The company represents the C 
Ribbon & Carbon Manufacturing Company, New Y«¢ 


Des Moines, lowa.—Ed. J. Anderson, who had beer 
with the Columbia Ribbon & Carbon Manufacturing Compar 
at Milwaukee, Wis., is now a member of the Royal Typewriter 
Company, Inc., sales staff here 

Los Angeles, Calif.—Fred Whalen, of The Carter's Ir 
pany, covers Colorado, Utah, parts of Idaho, California 
the Northwest for the specialties lines. These includ: 
carbons, pens and pencils. 

San Francisco, Calif.—Robert Pinney has been app 
manager by Neal, Stratford & Kerr He had |! 
company previously, and resigned to enter the cart 


eT 


business 

Seattle, Wash.—C. J. Leonard has been appointed N 
manager by the American Ribbon & Carbon Compar 
Rochester, N. Y He makes headquarters here 


(Furniture—Continued from Page 2 

Lynn, Mass.—The Allen Stationery Company is 1 
in the Knox building, occupying a store and the se 
third floors. The furniture department occupies the 


Madison, Wis.—Irving Frautschi, of C. Frautschi & Sor 
spent a week in January at the Chicago and the Grand Ra} 
furniture markets Mrs. Frautschi accompanied hin 

Philadelphia, Penna.—John J. Holland, formerly with The 
Youngstown Office Supply Company, Youngstown, Ohio sa 
new salesman for the local branch of the Yawman and |! 
Manufacturing Company 

Philadelphia, Penna.—Stacey E. Menold has been appt 
district manager by The General Fireproofing Compar 
churge of Eastern Pennsylvania, Southern New Jersey 


Delaware He had been with the home office sales depart 
the past three years 
Philadelphia, Penna.—Albert Anderman, founder 


partmental Supply Company, 705 Filbert street, has 
from the business, which is now being conducted 
George Nelson Anderman, and Christopher E. Bal 
business specializes on large consumers like departn 
government, and big corporations 

Pittsburgh, Penna.—James H. Pier. formerly 
billing department at Rochester, has joined the loca 
the Yawman and Erbe Manufacturing Compar 
man He had taken the educational cours¢ 
Furlong before coming to the Pittsburgh branc! 

Rochester, N. Y.—Paul V. Neff and William F. 8: 
taking the educational course of the Yawman and E: 
facturing Company, under the tutelage of R \ Furlong 
When the schooling has been completed they wil ssigr 
to territorial work at one of the branches 

Rochester, N. Y.—Sidney P. Hines has becom: 
manager at the factory of the Yawman and Er! 
ing Company He succeeds Sherman D. Meech, wh 
with the company nine years Mr. Hines has had 
experience in human appraisal while with the Jy 
and the Boy Scouts 

St. Louis, Mo.—George Winegard, who had been a 
ager of the local branch, Yawman and Erbe Manuf 
Company, has been assigned to traveling duty He 
ing Illinois, Iowa and part of Missouri, succeeding 
who has resigned to enter another line of busines 

St. Petersburg, Fla.—A branch store has been opened 
“The Office Economy Index” at 306 Ninth street \ 
plete line of office equipment is carried ae a 
charge of the branch store 
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Premier Steel Filing Cabinets 





Premier Steel Filing Cabinets 
are good enough for use in any office, since 
they are constructed the same as higher 
priced cabinets and we offer them at a price 
that is even lower than wocden cabinets 


‘Built for Business’’ 





Constructed for Unlimited Service 
The Premier File is rigid in construction, all 


drawers and the cases are electrically and 
acetylene welded, nothing to become loose- 


ened, warp or split as so often happens with 
wooden cabinets. Steel does not deteriorate 
with age 


with much better protection. These cab- 
inets are fire-resisting and practically inde- 
slructible 


Finish—Beautifel Perfect in Operation 
Premier Cabinets are beautifully finished in The drawers operate smoothly and noiseless ly 
Olive Green, Mahogany or Walnut grained perfectly adjusted roller bearings regard- 
enamel which is oven baked assuring a per- less of the weight that is placed in them 
manent finish, with label holders and drawer and are very easily removed from the cabinet 











pulls in satin brass finish. or replaced. 
Locks—Automatic Prices are F. O. B. Mishawaka, Indiana 
Premier Cabinets can be Stock PRICE Suing 
equipped with an automati: No DESCRIPTION “Ohve | Mahg & . " 
locking device secured and Green | Walnut 
operated by a paracentrickey 94 |"4 Drawer Letter File $33.00 |$39.00 | 135 
lock controlling all drawers. 504-L| 4 Drawer Lotter File-Lock == oS = 
Cc » 25 1 es . 506 4 Drawer Legal File 39. 7 
oo filing inches per $98.1 | 4 Drawer Level File-Lock | 45.60| 51-60 | 148 
ee 304 | 3 Drawer Letter File 29.00| 35.00 115 
304-L. 3 Drawer Letter File-Lock | 35.00; 41.00 115 
Costumers, Tables, 306 3 Drawer Legal File 35.00| 41.00 | 125 
306-L 3 Drawer Legal File-Lock 41.00 47.00 t 125 


Typewriter Stands : 
The Usual Discounts Extended to the Trade 


Address All Communications to 
The Premier Metal Products Company 
JOHN W. MESSIMORE, SALES DIRECTOR 


2808 Logan Boulevard Chicago, Ilinois 














ASPER NOVELTY WORKS 


Office Desks and Tables, Teachers’ Desks, Juvenile Desks and Costumers 





Send for our No. ll catalog 


JASPER NOVELTY WORKS, JASPER, INDIANA 
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If your product is suit- 
able and available for 


EXPORT 


we can handle it 
for you 








UNIVERSAL UTILITIES COMPANY 


1841 Broadway (at Columbus Circle) 
“‘New York’s New Centre’’ 
Suite 1004-1009 
Telephone Columbus 2998-2999 
New York City, U.S. A. 


Cables ‘‘WORTRASER”’ New York 


World Trade Service 













From every 
angle, the 
Sten- 
ographer’s 
Dependable 
Help 


Neatness of 
design, me- 
chani cal\ 
soundness, *% 
with a simple 
but most ef- 


fective spac- 
ing device, 
which are 


shown in this rear view, have been strong 
influences in inducing the country’s largest 
concerns, (themselves producers of mechan- 
ical products), to adopt 


The LINE-A-TIME 2225 
Method of Transcribing 


Enlargement of our direct sales 
opportunities for men of ability 
e lines 


THE LINE-A-TIME MFG. CO. 
925 St. Paul St. Rochester, N. Y. 


Sales and Service Men. 
force opens occasional 














a 
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SleeljAge 
FILING CASES 


A very high grade line 
of steel filing cases 
massively built and 
handsomely finished 
at attractive prices. 


Every drawer 
equipped with anti- 
noise-and-friction pro- 
gressive suspension. 


Built - to - Order 
Cases and Equip- 
ment of every de- 
scription. 





Corry-Jamestown Mfg. Corp. 


CORRY, PENNSYLVANIA 








y, 





~~. 





RIBBONS AND CARBONS 
You Can Sell To Advantage 


(; .op ribbons and carbons—ribbons 
and carbons you can sell with 
profit. Such is the Union Brand 


Formule and laboratory experiments 
mean nothing to the user. His interest 
centers entirely on the results obtained 
And in final analysis, this is the su- 
preme test. 


Union Ribbons and Carbons demon- 
strate their superior qualities when 
used side by side with more expen- 
sive makes. 


Dealers not satisfied with their pres- 
ent line or who can use an additional 
line will find it to their interest to in- 
vestigate Union Ribbons and Carbons. 
An inquiry brings you convincing in- 
formation 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 





PHILADELPHIA, PA. 
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geveral important sales drives are scheduled, by. the X MR. BALDWIN 
Association of Stationers. Office Outfitters and Manufacturers 
Social stationery, greeting cards, steel and copper plate engray 
ing Valentine day goods—February 8-15 Blue print papers 
architects nsiruments drawing and artists material ind 
drafting room furr February 15-20 Inks and adhesives 

Feb r 22-27 Dealers will find it advantageous to display 
and advertise these lines on the schedules given, so that thé CHANGEABLE LETTER DESK NAME PLATE 
grea PORaTITe Fa n can be eff wi Lists at $4.25 Complete, with Attractive Discount for 

Alientown, Penna Henry W. Schmid, tradir is the Schn the Dealer 
Company) stationer) has gone into ankr 

€12 149 bo bili eor nus Cat 4 is ef Return the coupon below and we will send, all charges Ee 

assets, ¢ B36, 580 — aie , ower ; paid, one of these new—fast-selling—changeable letter desk 
appointe referee name plate. 

Atlanta, Ga.—L. !. Kaplan, formerly w \I gx Bros. and It’s a real beauty, in Oak or Mahogany, and the pure 

‘ : C : MIE = : white celluloid letters on the jet black background are all 
other local concerns, has purchased the Office Supp Con t ’ 

changeable 
In He will conduct the business unde in fu Easy to read—easy to change—excellence in appearance— 
Otfice Supply Company (Not Inc.) and economy to your customer—gives you four strong sell- 
ing points that make profitable sales come easy. 
- —_ rt 1D 

Baltimore, Md.—The stationery depa Return the coupon now—and we will send the plate, charges 
Vernay Company 37-41 North Charles street Vas e! ! | prepaid, at once. We will bill at $4.25 less our attractive 
or : . ' wet , . + ‘ discount. If you decide to return it—do so at our expense, 
thieves, and about $ { N th of merchandise stolen 

Boston, Mass. \ ez} ire loss was suffered early : tie nthe a an 

ir by Adams. Cushing Foster, Inc., 110-12 Federal street Mail Thi N , 

Brooklyn, N. Y The Buffalo Stationery Shop is a new al his Coupon ow: 
terprise 1605 St. Johns place Davenport-Taylor Mfg. Co. 


Cape Girardeau, Mo The Missourian P & S 
Compal s now settled ts new building l said I You may send the sample name plate for our inspection. 
ofan i . mpicte plant of its kind in Eastet M We will either keep it and pay your charge net, or return it 
; . > to you at your expense within 10 days. 
Chicago, ill.—D. W Hickman has openes r il sta- - 
. : Firm 
tionery store at 7630 Cottage Grove avenue 
hic » t—The Jame M. Hedges Con 2 Soutl 
Chicago S Street 
Wabasl enue swamped with i f DOX 
and transfer cases 
on . : a Town CONG. +s neat ssowta wenn 
Chicago, I!!.—The John T. Gill Company ha stalled 
stamping plant at 59 East Adams street, and is ow |! dlir 
the die work of its customers there 
Chicago, tll.—Hern \ Smith. forme . ( ther c 
’ t} tising ' YR A] 
Company, is now purchasing agent in the advertising dep 1339 ALMOST A CENTURY OF 19), 
ment of the Addressogray Company « ~~. 5 y 
Gblcnee, Ui~<Eibdend 1. Peed: Ge bak bese eee ENDEAVOR and SERVICE 
ager for the Kelloge S tchboard & Suppl ( mpa 
. pos vit} The Rrvant ! Cor 
Bridgeport, Conr 
Chicago, IIl.—The W H. Young Corporation. 654 West Rar 
dolph street, has irtered to manufacture, sell and dis 
tribute general offi plies; capital stock, $60,000; incorpor 
itors—W. H. Youngs Samuel Weinress and Emil O. Rekland 


Chicago, Il!.—The firm of Just & Ranstead 


98 West Washing 


ton stree ha beer ed, Merritt M. Ranstead having r 
tired from the organizatior The busines ntinues as Just 
& Sor t the same iidress, Mr. Just's n | ng 
t} pa hip 
Chicago, Itl.—The Commercial Stationery & | se I Con 
iny, 217 West Ma street, enjoyed a d ru f ness 
it the close of the 5 ! An excellent trade i I t 
ing cards Practicalls ll of the company) } ness 
outside ilesme! 
Chicago, I!1.—Fred H. Croasdale. middle Western manag f 
the Roarine Spring |! Book Company now occupying 
ffices at 123 West M n street Prior to undertaking repre 
sentative f this company he had been with the American Lé 
Per Company mat rs 
Chicago, Ill r Ss ess Line, In {7 Lake street 
ud x1 x year with its lendar pad line 
2 I isiness vl h was establishe I th late H 4 
Stale * being contir d by Mrs. Stal vi has taken go 
a nanv deta ident to th , 1 ing etr 
Chicago, Ill The ¢ H Deaton ¢ iblishe 
b 6 North ¢ n street, has } 
‘ 1 de da pads 2 
het ind 2 “is ete t b ‘ 
, Cx | _ ‘ 1 (hr 
Hard No. 2265-6W 
Chicago, I!i.—Georeg \. Walsh, manag the I 
ss Wire Goods Company, had installed a comprehensive S. K. PIERCE & SON CO. 
f sar n his off Suite 708, 6 North Michiga nu GARDNER, MASSACHUSETTS 
\ f f statior vire goods is « . nd also s} New York Wareroom 115-119 PourtH AVENUE, BROOKLYN 
lties th packing general r Boston Wareroom 96-102 Cross STREET 


More Profits for 1926 


SELL D & T QUALITY PRODUCTS 








412 Orleans St., Chicago, IIl. 
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has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 











You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 


























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares. with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 


Rogrocontative: 
JOSEPH WALLACE 
941 Leggett Ave. 


Chi Supply House 
Stationers Wholesnie Supply Ce. 
160 North Wells Street 


The Bentson Manufacturing Co. 
AURORA ILLINOIS 











February, 1226 


She is assisted by several who had grown up in the business 
with Mr. Staley 

Chicago, !ll._-_Howard S. Kelsey, manager here for the Amer 
ican Manufacturing Concern, left in mid-January for his reg- 
ular trip over the territory between Chicago and the factory 
at Falconer, N. Y He traveled in his car Mrs. Kelsey will 
join him at Falconer, having remained there after the trip East 
for the holidays 


Cleveland, Ohio.—E. S. Salmon, formerly assistant manage 





Chicago district, for the Eaton, Crane & Pike Company, ha 
been made district manager in this territory The comy 
has moved its local service station from 413 St. Clair aven 
N. W., to 2530 Superior avenue The floor space at the ew 


location is practically double that of the old, and the stocks 
fine stationery have been increased The stocks of ‘‘Berkshire 
typewriter paper have been added to, and with improv 
shipping facilities the Cleveland branch is in a position to g 
dealers in Ohio and Western Pennsylvania excellent service 

Daytona Beach, Fla.—The Office Supply Company has been 
organized and will do a general office supply business The 
equipment department of the Maxon Printing Company has 
been purchased The company comprises H. J. Titus and P. EF 
Garrison; the latter was connected with the Maxon Printing 
Company formerly 

Indianapolis, Ind.—-Kipp Brothers, wholesale stationers and 
dealers in novelty goods, have leased the building at 11% 
South Meridian street This building had been the home of th 
Fuiton Office Supply Company. 

Los Angeles, Calif.—The Locus Stationery & Printing Con 
pany is now established in its new home, 1307 Figueroa street 

Loveland, Colo.—The Gift Shop, formerly conducted by lL. H 
Skelly, has been purchased by the Quick Print Shop The 
lines will be extended, including a modest stock of office suy 
plies 

Miami, Fla.—A stationery store has been opened by Marmor 
& McElwain in the Renuart arcade, Ponce de Leon boulevard 
Coral Gables 

Miami, Fla.—The Foster & Waldo Company has remodeled 
the building at First avenue and Flagler street An additional 
floor has been added to provide space for new lines and the 
extension of the business The company handles a complet 
line of office supplies and stationery 

Millville, N. J.—The plant utilized formerly by Kimpton 
Haupt & Company for producing stationers’ glassware is now : 
being used by the W. L. Walker Company for manufacturing 
au patented jar 

Newark, N. J.—Frank Ault, president of the Jaenecke-Ault 
Company, sailed January 16 to make a survey of the company 
business in South America 

New York, N. Y.—Edward W. Stitt, Jr., has been appointed 
receiver by Judge Winslow under $750 bond in the bankruptcy 
of Joseph Hochman, stationer, 1283 St. Nicholas avenue 

New York, N. Y. M. Toback has been chartered to condu 
au stationery business; capital stock, $2,000; incorporators—H 
ind M. Tobak and J. F. MeCafthys L. S. Breslau, attorney 
Broadway 

New York, N. Y.—The Cunard Stationery & Printing Com 
pany has been chartered; capital stock, $5,000; incorporators 
S. Cantor, B. Shargoy, W. Rosenberg; The Co., attorney, 136 
Liberty street 

Pacific Grove, Calif.—The stationery store of A. S. Hendr 
on Forest avenue has been purchased by Mrs. N. L. Snydet 
Mr. Hendricks will devote all his time to his real estate busi 
ness 

Philadelphia, Penna.—This year the Alvah Bushnell Com 
pany, 925 Filbert street, celebrates its fiftieth anniversary 

Philadelphia, Penna.—The Pennsylvania Furniture Company 
conducts a new office furniture and office supply store at 9 
Walnut street 

Philadelphia, Penna.—The formal opening of the new 
of Harry B. Levis, Inc., on Arch street, was celebrated with 
a luncheon attended by several hundred guests 

Philadelphia, Penna.—A. Pomerantz Company, 1525 Chestr 
street, leased the site at 1527 Chestnut street A six-story 
building is to be erected, harmonizing with the present str 
ture 

Philadelphia, Penna.—Albert L. Frey, 1832 Rosemary terra 
has registered Frey & Company stationery and printing 2 


North Thirteenth street, as a commercial title in the 
pleas court 

Philadelphia, Penna.—The H. T. White Company. 127 S 
Kleventh street, is contemplating opening a branch stor 
Miami or some other Florida city The company's busine 


from that section has grown remarkably, indicating the poss 
bilities of an extension of the store and print shop facilities 
Philadelphia, Penna.—The stationery business of the Marcu 
Mayer Company, 25 North Thirteenth street, is now being 
erated as Frey & Company Albert L. Frey vho has 
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THE 


SUPERIOR FURNITURE CO. 


Formerly Grand Rapids Office Chair Co. 
MAKERS OF HIGH GRADE OFFICE CHAIRS 
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Bea) ROUND POINTED PENS. 
Ly | SILVERINE PENS 

SPEEDBALL PENS 
INI > SPRING PENCILCLIPS 
my { BULL DOG CLIPS 


————— 


a a a a a ee ee 





DUALUSE CARD CLIPS 
PEN HOLDERS 
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Catalog and price list on request 


: SUPERIOR FURNITURE CO. 


37 LOGAN ST., S. W., GRAND RAPIDS, MICH. 
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Capacity Loads | 
Re 1 is¢ lor | 
ca ids Unusual de 
no or cau tl r | 
come wobbly. Long, satistacte | 
ice is thus assured. Only genuine red 
oak, thoroughly kiln dried | 
Phe ttractive finish, 
pl teel hardware and fibre rollers No. A460 F | 
to mal mooth operation give Size 34 x 60 
Ci ready reception in any 
Letter cap and bill sizes Sol } 

| 
reais riced for Quick Turnover | 
| 

This ° Republic Box Co. \ quart ered oak, mahogany or walnut desk 

at a price that will enable you to meet com- 
1691-1709 Merwin St. Cleveland, Ohio petition peconved lhe Winnebago No. A460 
F will help you build a volume desk business. 
Its price insures rapid sale. | 
All exteriors of the No. A460 F are of selected 
quartered white oak, genuine mahogany or 
walnut, beautifully figured. The five-ply, built- 
1 p is 1-3@” thick The drawers are made 
of seasoned hardwood, dovetailed front and 
acl [he right-hand pedestal has a double 
irawer at the bottom. These desks have a dull 
rubbed » the balance being in a wax finish, 
dull to match 
Wi s now! Further information will be 
al t u ' 
WINNEBAGO FURNITURE MFG. CO. | 
Fond du Lac, Wisconsin 
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NATIONAL DESKS 


SERIES FIFTY-SEVEN 





Persuasive appearance and quality make 
this new “National” Desk a winner for 
the office furniture dealer. Its quality is 
readily demonstrated and proven, and 
almost every detail of construction adds a 
feature of superiority. Furnished in ma- 
hogany and walnut, with concave beveled 
corners and distinguished by neatly 
turned legs, this series is a worthy rep- 
resentative of “National” construction. 
Let us send you full information of the line. 


National Desk Company 


HERKIMER, NEW YORK 


Ale 
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-" © office chair cushions and felt 
chair pads strike a warm spot with 
every user. Workers are kept “on 
their toes’—ready for each problem 
because unnecessary fatigue is elimi 
nated. The pads are neat, attractive, 
durable. 

Stationers who show them, meet a 
ready response. Price informatio 
on request 


ECONOMY 
SEAT COMPANY 


1824 Albert Street 
CHICAGO 


Originators of the Felt Top 
Office Chair Cushion 











U-KUT-EM INDEX TABS 


The Original ‘“‘Pyralin’’ Index Tab 
Made in 6-inch Strips 


Immediately after the first of the New Year, 
quantities of Index Tabs will be used in re- 
arranging files and establishing new index- 
ing systems. Is your stock of U-KUT-EM 
INDEX TABS in shape to meet this ever- 
increasing demand ? 


New dealers, write for prices and 
information. 


The U-KUT-EM INDEX TAB is fully 
protected by patents. 


Universal Index Tab Co. 


445 Central Bldg. Seattle, Wash. 


REPRESENTED BY 
ARTHUR E. PETERSON, 937 Drexel Bidg., Philadelphia 
ARCHIBALD RYAN, 337 E. Adams St., Jacksonville, Fla, 
ALDERSON DISTRIB. CO.527 So. Dearborn St., Chicago 
ED. GOLD, Hotel Bellevue, San Francisco 














The Defiance Eyelet Punch 


A combination punch and eyelet set thor 
oughly reliable, fully guaranteed and constantly 
in stock. Also Defiance Eyelets. 


STANDARDIZE ON THE 


GENUINE GEM AND 
PERFECTION 


Desk Memorandum Calendars 






Perfection No. 30 







“*House of Service’’ 


DEFIANCE ® 


72 SPRING STREET 


Stationers’ Glassware, Hardware & Specialties 














NEW YORK 
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manage! s s acquired title The Marcus 
Mayer Com} A the printing business under tl The P30. Lose Leap. 
id name ° 
Portiand, Ore oe F I stationer, 85 Sixt , wa _ 
ected command I American Legion, Portland Post No The 
IM nher of the executive committee of the 4 SAFEGUARD 
Por and, re s iL ias disposed of his stat 
ertina, Ore.Wiiam Tanning ha aepone of his sta INCOME TAX RECORD 
£ é gz card houss f Charles S for individuals ) j 
rk ‘ \ y 
Rock Island, Ill \ | 1 & ¢ par ’ 
mere t ! I lit scl I 
St. Louis, Mo I ( nett, tre I 
Printing & S has re 
San Francisc« Calif Wal t rs’ 
\I t tr t } , the l et th H 
Br s . Designed by a Certified Public Accountant 
Sz Francisco, i ! Sta S ‘ . » me — » ’ 
Re hagrtayg Msc 7 doves pe CONFORMS EXACTLY WITH THE ORDER 
S ind M s. 1 AND REQUIREMENTS OF THE FEDERAL 
re gy teapcctiae INCOME TAX RETURN. 
Sharon, Pa K. Sr s purchased tl kru] " 
n News 4d : ' ind w ft SIMPLE — ACCURATE — RELIABLE 
ul } irried | ELIMINATES ALL UNNECESSARY 
Urbana, Ohio Maxw Howard, presic I Howard , , . , , 
iene 4 > ak ee Mau, eee ee henge WORK AND WORRY. PRICE $3.50 
purch: Harding nd Alpen plants f the American | 
Writir ( Franklin, Ohio Discount to Dealers) 
as ae ze ips 
= _ son. WORKMAN 
Capital & Surplus over $400,000.00 
CATALOGUES MANUFACTURING COMPANY 
1200 West Monroe St. CHICAGO, ILLINOIS 
Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convenient reference 
Manufacturer. 
A el \ Sa I ( 
i t rive rma 
T I \ st I i ne x 
N J ired nal t 
vdve } 
FE: Meda ng ¢ ny Ss Louis, M 
Or \ S bilt’ Cabir Wardrobes 
T) ; off es and 
helving i 
Fr ( iny, Gr 
n re r s “ rt l 
é } I I differ re 
ist! | 
I s nting Reg 
Tw Mict mie 
t ce register Ss | 
i - : IMPLE. | 
T S 64 We Zion ph yh. ~~ Books 
en e catal DUPLICATING 
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rie ital exe Books you make steady | 
F Simonsor ss makes the Simplex 
tee eg usu ms highly profitable. 
KE WV ating S . ‘ . isive features They | 
‘ on nla easy Send for facts | 
W d : w aii omplete : Zion. office | 
exe ] ber | 
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‘ ‘ cue Ne Re Receipt Books, Order Books, 
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BOOMERANG 


Trade Mark 


Patented 





The Convenient Chair Pad 


In the fullest sense of the word, the BOOMERANG chair pad is 
convenient. Always handy, always in the proper position it never 
fails to prove satisfactory 

The primary convenience of the BOOMERANG pad is expressed in 
its name Like a boomerang, it always returns to its original posi- 
tion Customers also return, one sale paving the way for many 
repeat orders 

The extra heavy, all-wool felt, of which the pad is made, insures 
clothing against wear or shine, cushions a hard seat, and makes the 
dad comfortable in summer as well as in winter 
' 


Dealers, send for complete information now 


Write for our 


Agents Proposition 


THE BOOMERANG CHAIR PAD CO. 
P. O. Box 391 Passaic, N. J. 








Why Stick to Just , 
“Ribbons and Carbons’? | 


The Typewriter Supplies Dealer has an op- 
portunity for much extra business with 
“Manifold The constant 
progress among makers of machines for | 


Products.” 


writing, adding, stamping, manifold re- 
cording, etc., is building a very desirable 
volume in supplies for these machines. 


We make carbonized rolls for all billing and 
adding machines and inked ribbons of 
any width. 
duplicating 
made for the special purpose and “Mani- 


Dating machines, addressers, 


machines require ribbons 
fold Products” fit in, accurately and eff- 


ciently. 


Typewriter ribbons and carbon papers from 
our factory are uniform quality madé 
and packed for a particular machine or 
requirement. We shall be glad to assist 
dealers with special orders or tell about 


our full dine. Write us. 


American Manifold Products Co. | 


2900 Darwin Terrace, Chicago 














which he « 


\ mailing from the Woodstock Typewriter Company 
duces itself tersely with Everybody Says Within the 
tence is tinished She's the most efficier xirl in the fTix 
Woodstock ‘Electrite’ girl.’ This ma piece is illustrate 
one of those striking Woodstock decigns now running 
national periodicals The background of typewriter } 
in deep gray gives emphasis to letters picked out 
eclock and lots of pep left This Imusual theme ha 
emploved very effectively in the Klectrite advertisine 

Accessory Advertising Matter. 

The Steel Mquipment Corporation \venel, N J Dp 
dealers with material for a direct mail campaign, and als 
paper advertising matrix and an imposing window card 

For the transfer season The Globe-Wernicke Compat 
vided its dealers with an attractive ies of newspaper! 
tising electros, all ready for the insert of the dealer 
and address 

To support a display advertisement i national 
Bates Manufacturing Company ser dealers a proof 
ad for pasting in the window, and also a window strip 
colors showing the Bates numbering achine 

The Weis Manufacturing Compan Monroe Micl 
its dealers with book dummies, stimulating the backs 


books 


to make 


library These 
Weis tien 
The Mun-kK 
Newark, N j 
The Nation 
special prices 
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The We 
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Bank Publishes Newsy 


The Teller Ss @ pocket size + 
(Chapman National Bank, Portlar 
venient ixterchange between the | 
ints of the building 

Carbon Paper in th 

\ brief report on the carbon pap: 
Republie is contained in Confidential 
American division, Bureau of Foreig 
Washington, D. Cc This is not le 
sponcible manufacturers can secure 
application t ] bureau at Wa 


Vere i the 
ti val 
ns 
t Mount l’lea 
lists on its lin 
\ Holyoke Mus 
f «al eo nued t« 
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s and s 
lacl ‘ DOr 
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} truvs a 
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sectional filing 


e Argentine. 
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APPLIANCES Februar 
From the Edmund Jackson Company Peru, Hl 
striking catalogue of office supplies and ejuipment I 
pretentious Look of 256 pages with attractive cover, wl 
complete listing of modern appliances and devices for t 
It is evident that the company is g metropolitar 

the b s men of Peru and its trading radius 
Direct Mail Matter 

\ tiling from The Liberty Folde Compat s 
shows the company’s lines of folder etter " ni 
ind job nters 

4 mail card from the Leopold Desk Company 
that There is always a stock near you Warehouse 
cng New York, and the factory at Burlington, lowa 

The K.liott Addressing Machine Company 141 Alba 
Cambridge Mass dispatched a ful mailing str 
thought You Already Own Half in Elliott Addre 
tem if You Own a Typewriter! 

Fred Crane, district manager at Cl ind. Ohi 
Adding—Typewriter Company notified he busine 
territory that the Cleveland office had been moved } 
land Trust Company Ground Floor Areade 

Inevitable as Time spake a maili: from The Gene 
proofing Company, Youngstown, ©} he Demon F 
the theme which was elaborated iow that Alistes 
safes make an episod of a fire instead of a disaate 

The H. Niedecken Companys Milwaukes Wis flere 
customers a two-vear income tax record in loose leaf f 

Merchants Income Tax and Busi: = Record Vas chat 
as the best, simplest and lowest priced if co 
market 

A broadside from the National Blank Book Compar Hi 
Mass features Bargains in Discontinued Loose Le 
jound Books Many dealers would find among the 
items offered -ome books which their customers are 
might require viditions or replacements 

The Oxford Filing Supply © pa iS2) Je ffe 
Brooklyn, N. ¥ sent the trade \ Merchandising l’'lar 
revealed t« the dealer how he car ell correspondence 
is units to file users, the guides and folders being p 
filing installations of one two, and four drawer capacit 

\ mailing from the Acme Card System Company Lt 
Michigan avenue (Chicago, Ill broadcasted What 2.0 
ecutives Have Done to Insure Better Profits for 1926 
Visible records systems for manufacturing, purchases ‘ 
pense, purchases and emplovment are aiding to the att 
of this objective 

From The Weis Manufacturing Company Monre 
come t series of toleers on “‘Clearex \ Simplified Sys 
Vertical Filirg Weis Filing Supplies eis Everyda 
for Your Office,” Let Weis Sectional Bookcases Set 
Needs Weis assortments of metal tabbed guides and 
The latter afford the merchant a wide range of filing s 
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Crocker Chair Company 


Sheboygan, Wisconsin 
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THE “Perfect” LINE 


A complete line of all Made from pure white 


loose leaf devices,and SULPHITE BOND 


also metal parts only, ye ee 


is now available. 








Dealers who have not 
received copies of our 
recent catalogs should 
write us at once. 


Chicago Binder & File Co. 
500-508 West 3ist Street CHICAGO, ILL. 
HIGH GRADE PRINTING LOOSE LEAF DEVICES 


LEDGERS BINDERS INDEXES SHEETS 
BUSINESS SYSTEMS 











De YANKEE PAPERSSPECIALTY CO. VWonasha Wis 
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Well Equipped Offices 
Need These Accessories 


Well equipped offices require a number of small 
articles to give a finished appearance. Specializing in 
these articles—costumers, small tables, wardrobes. 
etc., puts us in a position to supply them advanta- 
pec Quick turning articles of low price but large 


volume produce a satisfactory profit. If you haven't 
catalog No. 4, which illustrates and describes the line, 
better write for a copy today. 


| FURNAS FURNITURE CO. 
INDIANAPOLIS, IND. 


SANFORDS 


is ‘good Ink’ 




















cAsk, Your Dealer 





VICTORY STAMP PADS ARE QUALITY 
PADS 


Made of the best material and inked with Pure 
Rubber Stamp Ink. These pads are not surpassed 
by | other, and are made in the following Col- 
ors: Red, Black, Blue, Violet and Green. 





Dimensions 
Dimensions 
Dimensions 


Write for Price List 


LUTHER INK & STAMP PAD CO. 


East Park, Near Mulberry St. Newark, N. J. 











SATELLITE 
Its SERVICE Sells 


The SATELLITE 
Typewriter Stand 
attracts sales 
by reason of its 
uniformly er- 
cellent service. 
Heavy enough to 
provide a steady. j  §_¢«<@beee0 
un-tip-able plat - ; 

form, yet easily 
moved about on 
large, quiet cn-t- 
ers and adjuxtable 
exactly to the 
most comfortable 
position for op- 
eration of the 
typewriter. 





Dealers find 
SATELLITE a 
popular, fast- 
selling item. The 
price is reason- 
able and the 


Write to Depart- 
ment A for de- 
talle. 


Adjustable Table Company 
Grand Rapids, Michigan 


Ae 
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100- YEARS - OF 





HOUSE ORGANS 








Paragraphic reviews of current issues from 
the house organ field, classified for convement 
rejerence 


Manufacturer 


tribut 
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Why Heywood Wakefield © 
are Office Chair Specialists 
We have built sturdy, comfortable 
hairs for 100 years. This back- 











Lila 


ground of experience enables us *> 
build office chairs of old-fashioned 
quality on up-to-date lines. They 
satisfy from the viewpoint of both 


Saie and use 
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MANUFACTURING - EXPERIENCE 


No 


1197-IX¥ 


tywood-Hiahefield \emm 








Paltimore, Maryland Los Angeles, California 
Boston 45, Mass. New York, N 

Buffalo, New York Philadelphia, Pa. 
Chicago, Illinois Portiand Oregon 


Kansas City, Missouri St. Louis, Missouri 
San Francisco, California 


\ 
Display This Useful 
Small Roll Top Desk 
\ tility desk possessing most of the 
g itures of the full size, but a space 
y saver Suitable for a wid range of cleri- 
cal work and particularly adapted for the 
salesman who is in and out of the office. 
A Dut ul le. g d | king irefully finished 
| Catalog N 37 describes the tull line in 
detail It is yours tor the asking. 
TELL CITY DESK CO. 
TELL CITY, IND. 
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WRITE FOR THE 
N EW 
CUTLER aaa 


It is a beautiful new catalog that deserves 
a convenient place on your desk. It 
illustrates the strikingly original Cutler 
conceptions of the best in modern office 
furniture. 


The Cutler Line 


is now the most complete in the industry, 

embracing designs from the Banker's 

DeLuxe Suite to the lower priced com- 
* mercial desks at 


Prices you have always wanted 
Quality you have always had. 
Address Dept. F. 





‘i, 


CUTLER DESK CO. 


Raymond Bissell, Pres. 
Established 1824 BUFFALO, N. Y. 

















Used Like a Pencil 


Just a Stroke and the letter 

or figure is erased. For quick, 

clean, invisible erasing, it is 
incomparable. 


RUSH-FRASER 
is an ideal Ink and Typewriter 
Eraser; it does important work in 
the office and does it better than 
ible with the ordinary eraser. 
y means of the flexible diamond 
brush, blots or errors are quickly 
and thoroughly removed. It is 
used by the U. S. in engineering 
and governmental departments. 
It is made in 14K gold finish and 
packed by the dozen in handsome 
gold and silver display cartons. 








Sold through the Stationery trade, 
and liberal terms are offered deal- 
ers. Prove its quality for yourself; 
send us 50 cents for a sample. 


Rush Eraser Company 


500 S. Clinton St. Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
BLIKMAN & SARTORIUS, Amsterdam and Sourabaia, Java 
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understanding it conveyed should give higher appreciation to 
the useful sheet of sandpaper, and its more skillful use 

A novel background was shown in the N C R News (The Na 
tional Cash Register Company) A group of factory men of 
over a quarter of a century service without being late to work 
was shown on the factory printed form which records late and 
absent employees for the guidance of the paymaster. 

The value of suggestion for the betterment of service and 
methods was pointed out by The Gill-O-Gram (The J. K. Gill 
Company). Members of the organization were told to persevere 
if their suggestions were not adopted They may have been 
anticipated, or even tried out before and found to be im 
practicabk 

The Eagle News (The Eagle Pencil Company) announced a 
change in the plan of gathering factory news The editorial 
staff will be continued, and in addition a special staff of con 
tributors will be appointed for each issue. These contributors 
will share with the editors in the periodical theater parties 
which the company provides for the staff 


On the Outside Looking In. 


Current Comment on the Copy and Plans of the Manu- 
facturers and Distributors of This Field, and Brief 
Reviews of Magazine Articles of General Interest. 


Addressograph Company.—An article in Printers’ Ink dis 
cussing this company’s experience in “Third Class Precancelled 
Mail Outpulls First Class" showed the results of a test made ir 
mailing under various classifications. First class was sent unde! 
two cent stamp; third class under 1l', cent stamp; first clas 
metered; third class metered; third class, printed permit The 
test was made on a mailing of almost 90,000 pieces, evenly di 
vided between first and third class, and apportioned equally as 
to method of prepaying postage Metered mail outranked ad 
hesive stamps, and a printed permit pulled better results than 
any other type of prepayment 

Barrett-Craven Company.—k. J. Heimer, secretary of this 
company, contributed to Printers Ink “This Manufacturer 
Teaches His Industrial Salesmen by Mail."" He described how 
an instruction course on the portable elevators takes the plac 
of a sales convention. 

The Parker ren Company.—tin Printers’ Ink Monthly ap 
peared “‘The Never Can-Tell” of Advertising,.”” narrating som: 


of the by-products of display campaigns. One instance nar 
rated the writer's discovery of the ‘Duofold’ pen He saw 
first at Oxford, and laughed at its extraordinary size As time 


passed he bought one after another until there are seven Parker 
pens and two Parker pencils in his office 

Underwood Typewriter Company.—The Printing Art conducts 
a “continuous competition” on direct mail campaigns, reproduc 
ing the three top notches each issue The Underwood Type 
writer Company, through W. D. M. Simmons, advertising man 
ager, submitted a campaign on “Eight Features of Underwood 
Service.”’ Mr. Simmons’ analysis of the results traced to this 
mailing showed that it was ‘“‘one of the most effective pieces of 
advertising ever sent out by our company.” 

United Alloy Steel Company.—"When the Salesmen Try 
Play Santa Claus” in Sales aanmenn nt (Chicago) told how 
this company discourages the sending of expensive gifts to em 
ployes by salesmen who get orders from these employes. The 
article shows how an inexpensive diary sent as an advertising 
specalty carries the Christmas thought as well as an expensive 
gift, and does not imply an obligation 

United Autographic Register Company.—L. M. Jones, sales 
manager of this company, contributed to Sales Management 
(Chicago) ‘“‘“More Money from Less Territory.’ He told of the 
company’s intensive working of compact territories with excel 
lent results 

Articles of General Interest. 

System salesmen having prospects of installing newspaper! 
‘“‘morgues”’ or reference libraries can get a bit of history from 
the December issue of Special Libraries (New York) The 
Newspaper Group" told how the morgue was established by 
American publishers 


House Organ Philosophy. 


If we all get what we ought to get instead of what the boss 
decides we're worth, the country ‘d be bankrupt in six months 
The Coach (published co-operatively by the Boorum & Peas: 
Company, Eberhard Faber, C. Howard Hunt Pen Company and 
Sanford Manufacturing Company) 
. o 7” 


‘ 


The little boy next door says the spinal column is a string 
the 


bones with your head sitting on one end, and you sitting or 
other.—-Typing Tips (The Miller-Bryant—Pierce Company) 
. > 7 


Cheney says when he wants to select a good wife he'll drive 
out some seldom used road and pick out one of the girls walking 
back Aleo Booster (Ivan Allen—Marshall Company) 

> > « 


After twenty years in business a man senses what is going 
on about him, without consciously looking or listening Bully 
Ten (Sundstrand Adding Machine Company) 

. + . 


Uncomfortable chairs in the office will get a lot of work dor 
Faultless Bulletin (The Stationers Loose Leaf Company) 
. t 
The man who rises to the occasion shoule know when to sit 
cown The Typebar (L. C. Smith & Bros. Typewriter, Inc.) 
* > . 


A business letter that does not build good will is not a g 
letter The Office Cat (The Richmond Backus Company) 
* ee 


It takes ten pounds of common sense to carry one pound of 
learning Quality (Clarke & Courts) 
> > * 

Some people are always looking for ‘‘backers.'’—Office Topics 
(Baker Printing Company). 
> . as 
sneer is an advertisement of weakness.—The Webster Way 


(F. S. Webster Company). 
> > 


The fuel for success is brain power The Chair Man (Murp! 
Chair Company) 


: 
‘ 
: 
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PRODUCTS 


FOLLOW THE RED LINE 


‘“‘UPTODATE”’ CALENDAR 














Advance Paper Boxes 
in Stationery Stores 


You will find a ready sale for our goods in your store. 
Every item is durably built for a long life of service. We 
manufacture all sorts of card and fibre board stationers’ 


IMO —= AU 
OMaACOUrMA 


specialties: 
ee Transfer Cases Card Index Trays that eancels past dates and refers to the present date simply 
Card Index Storage Cases Stationery Cabinets by a turn of the knob, 
Pigeon Hole Boxes Document Storage Cases 
Railroad Filing Boxes Transfer Cases ra“. 
(cloth or paper covered) (Invoice, letter and Cap 4 <t 
Malling Tubes Sizes) 4. 
Carbon Paper Boxes Clipboards Pe —— lS 


Check the list and let us replenish your stock of these 
goods. We shall be glad to send you catalog and full 


particulars. Fi 

am .\ 
Advance Paper Box Co. = EYE-LET-ER 
2727 Franklin Avenue ST. LOUIS, MO. * IT WORKS AUTOMATICALLY 
. = 


Eyelets are made of BRASS AND 
NICKEL FINISH, FORMED INTO 






























































UEE-G—) STRIPS OF 15 EYELETS—NO 
e- aie . WASTE — CANNOT SPILL — NO 
riME LOST, 
SVSP TTT See eeee 
Write for Particutars 
491-493 Poa ae New York, 
Broadway ~Welv%> Mais It) x. 
2 
| 
} 
Al Would you entrust 
important papers to 
he. home-made envelopes @ 
\?) 
18 | Gece own paper, scis- 
amma: re be « Rn suitable 
} | slalsbalcsiala | pur inker or other sub- 
} ajalacia:jacies i in’t be satiatied with 
niewe iad as Lave : 
‘ -_ “e pat f Noldine ante wane 
| | 4 Ry | } ’ . E ENVI OPES r mailing and filing 
} a fol ie act : aan ‘avenue ahead. 
} r} aacurit e 2 tents is worth much 
1 Many stationers offer 
i | fford not to? Write 
{ : 
a —- pete 





The Famous Argus Line 


Calendar Clasps, 
Typewriter Erasers, 
With or without Brush, 
Paper Clips, (3 Sizes) 
Pen and Pencil Clasps, 
Argus Sanitary Moisteners. 


AMES 
SAFETY 
ENVELOPE 
COMPANY 


55 Sudbury Street 
BOSTON, MASS. 


Ask your jobber for Prices and Discounts, or write 


ARGUS MANUFACTURING COMPANY 


1134-44 North Kilbourn Avenue 
Chicago, Ill. 


DEALERS Write for beautiful counter easel 
































Atmosphere 


| 





Your business place is your 
daily home, more than that; 
it is a silent indication of 
your taste, character and 
business status. Just as 
one is judged by the com- 
pany he keeps so is a firm 
judged by the character of 
its merchandise. 

Where Quigley Products 
are displayed, confidence is 
created; a satisfying assur- 
ance of quality, at a reason- 
able price. 



























The Quigley Furniture Co. 
Whitesboro, N. Y. 








Suburb of Utica 












To try MOHICANS for a 
Change is to use them by 
Choice thereafter. 






UNITED STATES PENCIL COMPANY 


Manufacturers 





Philadelphia 
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A TIP TOP LINE | 


FOR 1926 








do not require a selling talk. Merely place them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 

















Chicago Glass Desk Pad: Raised. 


Plate Glass Tops for Desks 


Plate Glass Tops are furnished in any size accord- 


ing to specifications, and with either square or bev- 
eled edges. The giass is approximately 4” thick and 
highly polished, thus presenting a smooth, hard and 
even surface for writing. No modern office should be 
without the use of these tops 






The Chicago Glass Desk Pad is indispensable to the 


pusy office executive as it affords a place to keep 
memoranda, lists and other data in orderly arrangement 
under the glass, always visible for ready reference. 
Sizes: 18x24 and 20x36 inches 


Plate Glass Letter Trays and Window Ventilators 


belong to our other specialties which we manu- 
facture for office use. They offer many advantages 
and our descriptive folder will furnish complete Iinfor- 
mation as to sizes and prices. 


The Chicago Mirror & Art Glass Co. 
216-224 N. Clinton St. Chicago, III. 
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States exports of adding and calculating machin 
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DIEMER 
PRODUCTS 


FOR 
SATISFACTION ano SERVICE 


ENVELOPES for Filing, Mailing and Carrying 


Purpos¢ in RED ROPE and JUTE, for flat or 
folded papers. Also Metal End Filing Boxes. 


The illustrations show a few of the designs car- 
ried in stock 


Sample on request. 


JOHN F. DIEMER COMPANY 


519 Broadway Est. 1869) New York, N. Y. 
SEND FOR CATALOGUE No. 30 
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REAL 
BLACK 





“SOLO” STAMP PAD INK 


Our new black ink is a revelation. It is 
Will not fade 


as black as printers’ ink. 
or turn off color. 


A rubber stamp impression from a 
black ‘‘Solo”’ Pad cannot be distinguished 
from printed matter. 


We know you have been waiting for this. 


Peerless Carbon & Ribbon Mfg. Co., Inc. 


476-478 Broome Street, New York 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 











TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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Only a Tiny Space Is 
Needed For Inklets 


You can carry an ample stock of these 
perfect-ink tablets without sacrificing 
valuable room. For they are so com- 
pact that enough to make a whole 
quart of first-class writing ink are con- 
tained in a little vest-pocket-size air- 
tight box like that shown here. 

Compare this feature with the enormously 
larger space needed for big bottles and the 
ever-present risk of loss by breakage! 


Sold at stationers. Samples free. 


GENERAL ECLIPSE CO. 


Dept. A Danielson, Conn. 


JQRETS 
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Safety Other 
deposit office 
boxes, furni- Other 
vaults ture metal 





Filing cases. Safes and and fix- furni- 
Countries No No lockers. tures ture 
Hongkong 2 160 l 100 : ; 20 
Japan .... 45 2,094 314 11,504 2,092 8,002 1,924 
Kwangtung seed rae 10 
Palest. & Syr , 1 147 ; 1,572 
Philippine Is 76 4,021 29 1,286 412 2,206 
Siam . ' ne 2 104 15 
Australia 10 1702 . 2,348 2,489 
Fr. Oceania ain : : 517 
New Zealand 22 1,320 225 268 
Br. W. Afr ; ‘ 21 
Br. S. Afr 47 1,509 84 2.611 3,233 
Egypt . 2,597 
Liberia one 773 
Oth. Port. Afr F : 20 
Total 2,649 $126,488 789 $45,617 $ 4,587 $56.036 $202,867 
Shipments to Non-Contiguous Territories. 
Alaska—- Hawaii Porto Rico 
Safes and vaults 
[Number] 2 $ 375 16 $ 1,155 26 $ 1,257 
Metal furniture 
[Pounds] . 8,497 1,382 100,929 16,951 °201,182 2,654 
Carbons, Ribbons and Filing Supplies Exports 
Filing 
folders, index 
ecards and 
other Carbor Typewriter 
office pape! ribbons 
Countries forms. Pounds Pounds 
Austria . x ; 
Belgium 145 $ 292 23 $ 2 
Czechoslovakia ; 542 529 
Denmark 742 545 233 ‘ 
Finland , 220 175 79 89 
France . re 145 91 30 10S 
Germany : 319 470 S4 112 
Italy 138 1.75 1,082 1,528 2.162 
Malta, Gozo, Cyp ti 14 
Netherlands 1,415 39S ie 3X i 
Norway t40 6? 7 8 
Poland and Danzig 107 128 
Portugal 184 2{ 
Spain 104 1,787 1,73! 188 9 
Sweden > 588 2 290 $5 26 
Switzerland 183 7 63 171 31 
Turkey in Euro 4s 15 1 
United Kingdom 1,206 19,495 14,949 4.579 9,494 
Canada , 2.567 7 Hie 1.047 1,372 2,451 
British Honduras ; 22 37 24 
Costa Rica 61 296 8 2 
(juatemala , 12 117 $85 91 278 
Honduras . ‘ 280 137 212 H 12 
Nicaragua . 707 1f 0) 16 194 
Panama 96 27 7H 263 262 
Salvador . , 48 18 ys 6 9 
Mexico ‘ 1.303 1 20) 1 HON 1.808 75 
Newfoundland and Lab 210 26 13 
Bermuda 6 
jarbado-« , 1] 16 27 
Jamaica 159 147 127 10 y- 
Trinidad and Tobago 4 
Other B. W. I ° 20 13 
Cuba 1,733 4.426 1.358 975 1,096 
Dominican Republic : Ht 150 139 105 
Dutch West Indies ‘ 12 18 
Haiti 74 444 
Argentina . 403 $,688 2.580 2.511 6,282 
tolivia 7 Wea cnn rer 91 171 
Brazil . 67 1,918 1,069 3,048 
Chile , 353 1,525 1,207 1, SOF 
Colombia 245 157 740 1,489 
British Guiana 252 66 
Duteh Guiana , 29 
Peru ‘ sO 149 191 33 144 
Uruguay 39 65 1 12 
Venezuela 269 1,070 990 433 R3 
British India . 2,670 2,422 737 1,058 
Ceylon s 17 16 
Straits Settlements , 82 90 
China 1 910 793 1,235 1,4 
(Chosen ° 7 54 a9 ' 
Java and Madura 224 156 128 198 
Other D. E 5 1 
Hongkong . ‘ 30 35 
Japan ; : 8,822 6.875 108 ‘ 
Kwangtung ; Hie 210 
Palestine and Syria 4 24 ‘ 
Philippine Islands , 1,748 1,130 43 276 9 
Australia .. 679 9,674 7.447 3,944 6,289 
New Zealand 119 1,697 1,063 1,301 2,745 
British West Africa 96 11 21 
British South Africa 10) 1,292 720 $84 29 
British East Africa 5 11 
Egypt , P 71 154 
Portuguese Fast Africa 172 195 181 29 
Total $14,641 94.811 $67,136 27,520 $51,52¢ 


Filing Equipment Uses at Malaga. 

Commerce Reports.] Most of the filing cabinets now in use at 
Malaga, Spain. are made of wood, but many new firms buy 
steel filing cabinets, and some of the larger and more moder: 
coneerns are replacing wooden cabinets with steel The de 
mand for steel filing cabinets, especially the letter size with 
four compartments, is increasing steadily All of the steel cab 
inets in use and for sale in this district at present are of 
American manufacture 
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The Perfect Loose Leaf Ring 
The Morden Swivel Ring 


HE exceptional popularity of the Morden 

Swivel Ring is due to its strong, simple, 
smooth, efficient joint—a joint scientifically con- 
structed. As the name denotes, it is a swivel 
joint (an exclusive feature of Morden rings, all 
other rings being of the hinged style, opening 
with a pull). The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 
reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
joint the ring will not mar surfaces, nor become 
wedged in the holes of sheets, to tear them. The 
ring is beautifully finished; does not weaken 
under constant use; throws out no sharp pro- 
jections, when opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 
opened. The locking mechanism is as simple, 
smooth and secure as the joint. 


Ten sizes, 4 in. to 2 in. 
Liberal discount to the trade. 


The Morden Manufacturing Corporation 
WATERBURY, CONNECTICUT 





























Old Hampshire 
Typewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Gld Hampshire Typewriter Book 


without delay. 





Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 
gressiveness. 








Write us for full information. We 
will be glad to serve you. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Co. 


South Hadlep Falls, Mass. 





IDEAL TUBULAR STANDS 






Write for 
Circular 


IDEAL No. 3 
TYPEWRITER 
STAND 


Table top measures 17 by 18} inches, height 26 inches. 
Drop leaf 12 by 184 inches, hinged on a level with 
table top. Furnished with one or two drop leaves. 


Fowler-Manson-Sherman Cycle Mfg. Co. 


1445-1455 W. AUSTIN AVE., CHICAGO 
a eS se 





















The Bump 
Paper Fastener 


—eliminates the use of un No. 2 
sightly and annoying pins, 
clips or staples. It utilizes a 
part of the papers to be fast 
ened and binds them neatly 
and securely Iwo styles; 
price information on request. 


THE 
Bump Paper Fastener Co. 
La Crosse, Wis. 


Eastert 
Representative : 
Sevmour-Con- 
over Lo 350 

Broadway, 


N. Y. City 
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BONDS, STOCK CERTIFICATES AND SECURITIES 


overprinted on these steel engraved blanks have a quality look and feel equal 

to that of United States Bank Notes because they are produced in exactly the 

same manner. Consequently they are the preferential choice of dealers and 

investors and prove an unusually profitable source of income to the printer. 
SAMPLES SENT ON REQUEST 

KIHN BROTHERS BANK NOTE ENGRAVERS, 205-209 WEST 19TH ST., NEW YORK CITY 
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A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow and Brown 
THE TRIUMPH OF EXPERT LEAD MAKERS 


No other lead in the 
world is like it. 


Into this brand is concen- 
trated the skill and ex- 
perience of the oldest 
lead mills in existence. 


ORIGINAL — DURABLE — UNIFORM 
Remember : Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


** Pencil Factories Established in 1761"’ 




















BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
uires no expensive per- 
Orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 


When a card is with- 
Grawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Hlinois 
We manufacture Leather Novelties only and are not Engravers. 


~ | FOR ALL PAPERS OF VALUE |" 


The “Automatic” Wrapper 
Easy to handle - only one size to stock—best 
for all hand wrapping—the cut shows why. 

Red Windows give ease of visibility. 


“Steel-Strong™’ Qyintette, Rainbow, Tubular and Old 
Style Wrappers, Federal and Colored Bill Straps and 
other Bank supplies are used throughout the country. 


Sold by Dealers Everywhere. 


The C.L.DOWNEY CO. 


Pes 941-943 CLARK ST. 
CINCINNATI, OHIO. 











“MADE TO MEASURE MEMOS’’ 


An Economical Convenience for every 
Executive or Professional 







Good Profit and Quick Sa Retails 
Sales for Jobber:, A [ 

Dealers and + for 

Demonstrators $3.50 


Write for Prices 


MARK-MOR-AN-DUM 


TRADE MARK REGISTERED 
326 Highland Drive SEATTLE, U. S. A. 








Nothing But 


GOLD PENS 


—, 


j/ 


L) 
\eKT 
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Buy your s@pply from experts. We make gold pens ex 


clusively an can fill any requirement in that line with 
guaranteed satisfaction. We offer especial service to fountain 
pen manufactgrers, and the imprint trade Write us about 


your requirements. 


E. O. WEIGEL & SONS 


587 South Tenth St. Newark, N. J. 

















THE HOGE MANUFACTURING CO., Inc. 
215-217 FULTON STREET, NEW YORK CITY 


Pal, the Pencil, and Pal Leads 

Clutch Pencils 

Modern Thumb Tacks, Steel and Brass 
Modern One-Piece Cut-Out Tacks 
Modern Paper Fasteners 

Modern Paper Clips 

Modern Pen and Pencil Clips 

Modern Strip Racks 

Modern Pen Racks 

Modern Telephone Tablets 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 








NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. 









manuracturers 122 S. Michigan Ave., Chicago 


PATENTED 

METAL TIP GUIDES 
Posting Trays, Card Systems and 
Indestructible 








Send for Free Sample and 
Dealers’ Discount 
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$ Trademarks and Copyrights &% 
4 9 
@ Difficult and rejected cases specially solicited. N¢ : 
& misleading inducements made to secure busine ss. & 
* Over 30 years’ active practice. Experienced, personal ey 
, ; - ¢  £ ¢é 
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POLK’S 
REFERENCE 
BOOK 
For Direct Mail 
Advertisers 


Shows how to in- 
crease your business 
by the use of Direct 
Mail Advertising. 60 
pages full of vital 
business facts and 
figures. Who, where 
and how many 
prospects you have. 
Over 8,000 lines of 
business covered. 


Write for your 
FREE copy. 
R. L. POLK & CO. 


Detroit, Mich. 
445 Polk 


Branches in princi- 
pal cities of U. 8. 











The Slickest 
Pens 
a Oe Ever Made 


GLUCINUM 
PENS ALLOY 


SPECIALISTS “See PE NS 


The Turner & Harrison Pen Mfg. Co., Inc. 
FALCON PEN WORKS PHILADELPHIA, PA. 


MMlustrated Catalog and New Discount List on Application 


SILVER- 








Solidhed Ghumb Gacks 





LIBERTY 
SILVER 
TACKS 





Solidhed “Eyelet Pliers 


A COMBINATION PUNCH ~ 
AND EYELET SET \ 


Solidhed “Eyelets 


SOLIDHED TACK CO. 
37 Murray St.,N. Y 
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STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 34x44 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have sarnples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 
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The Clear Signal 
—NOo Delay weriias wim 
Medearis Tsss-r Stamps 


Save your time 
Prevent errors 


losing val- 
uable time by mis- 
takes and hunting 
the right stamp, as 







Stop 


INDE XED STAMP 


you do when you 
use the old-fash- 
joned “blind” rubber stamp. 


leaks in your office today. Clean 


Put a stop to these time 
“Indexed.” 


out the wasteful ones and modernize with 
Any stamp-maker can supply you—or write us. 
Medearis Moulding Co., Winston-Salem, N.C.,US A. 





McGILL UTILITY PUNCH 








“= 
<2 WITH RENEWABLE DIE 
so Punch need not be thrown away when die wears out. 


144 inch reach. Made entirely of steel. 
Outwears 5 ordinary punches. 
Round holes only, 4%, 5/32, 3/16, % inch. 


McGill Metal Products Company 
128A N. Wells Street CHICAGO 














EASY SNAP DOUBLE FOLD 
Collapsible Storage Files 


(Corrugated Fiber 
Board) 








Patent 


Fors 


“It Snaps Shut” 
Recommended as very satisfactory by hundreds of Bankers 
now using them. 


Bank Supply Salesmen Here’s Your Chance 
Strayer Coin Bag Co., New Brighton, Pa. 


MANUPACTURERS OF COIN BAGS—WALLETS—PFILE BOXES 







Packed 1 or 2 doz. 10c pkts. to a Carton 


“Advertised for 
26 years 


Great Demand 


The Original 
Strong Crystal 





tase eepaaie ~ Good Profits 
with Sharp oe ‘ e 
| ttractive 
tool-tempered Nol 1 No | Counter 
Steel Points Displays 








mes § For lOc. 


Moore 
Push-Pins 
‘Glass Heads—Steel Points” 


Moore 
Push-less Hangers 
Scientifically Constructcd 
for Safety” 
To “Hang Up Things” in Homes, Offices and Schools 
Ask your Jobber 


MOORE PUSH-PIN CO. (Wayne Junction) PHILADELPHIA, PA. 












ULRICH 


PLANFILING EQUIPMENT 
COMPANY 


ULRICH Visible Indexing System 

ULRICH Compression Guides 

ULRICH Index Clips for Rolled Drawings 

Planfile Folders for Filing Large Drawings 

1100 Line Folders for Small Drawings 

ULRICH Sorting Trays for Checks and Correspondence 


Special Guides and Folders Made-to-order 
Send Us Your Inquiry. 


ULRICH PLANFILING EQUIPMENT co. 


JAMESTOWN, NEW YORK 








“Every Desk Needs a Dozen” 


THE MASTER CLIP 


With 
100 
Uses 


A 
Paper 
Clip 








Two Sizes 
33%” retails @ 50c per doz.—5 5" retails @ $1.50 per doz 


Order a few dozen and see how every- 
one in the office will want them 


L. D. VAN VALKENBURG CO., Holyoke, Mass. 

















Moesling 


“Universal”? Paper Clips 





Slides on easily. Have an exceptional grip. 
Do not pick up other papers. 


Noesting Pin Ticket Co., Inc. 


Mount Vernon New York 
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(7, | Pe Markilo 
ae - Envelopes 
¢ cusan afjaverat 
pec ss cuss | “S With chemically 
ef woaramenr /} united edge seam 
lo’ f-i-y Z ae Patented Sept.30, 
\ 1924. (G. Perry 
The Markilo Envelope is a great protector of cards, 
papers, loose leaves, etc. A beautiful piece of cellu 
loid work. Every business institution can use 
Markilo envelopes to profitable advantage. Made i 
any size for loose leaf ring books, file cards and 
special purposes 
The Markilo is already regular merchandise with 
many stationers. Samples, prices, etc., for the asking 


Markilo Co., Mfrs., 6252 S. Halsted St., Chicago, U.S. A. 
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Quick Sellers—Bi Money Makers 


HORN 








ry prices an 


W. C. Horn, Bro, & Co. 2% 200 Sth Ave., New York 









“Instant” Desk 
*é Handy Files 


Their pocket pages keep 
papers n order but instantly 
accessible, indexed A to Z, 1 to 
31, of specially classified by 
celluloid covered, removable in- 


dex tabs 


Idea Books 


with pasteless pocket pages for 
news clippings, striking a< 
etc The storehouse for val- 
uable ide nstantly accessible 
Albums for Every Purpose 


Portrait, Snap She Greeting 


Card, ‘Me mory, School Day Mem- 
ories, Pho to Postcard Auto- 
graph, Disc Record 


Scrap Books — Memory Books 
Double Dummy Bridge Boards 
heey special discounts. 





NICKEL PLATED 
BRASS 











WILL NOT RUST 
FOR 


LOOSELEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 
”— $2.50 


price PER 100 | }) —*3-65 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 


PACKED 100 IN A BOX. 








RECORDER 


KEEP a> 
5 AN ges 





°Son BALANCE 





HALLOMAX 
RECORDER 


keeps an accurate ac- 
count of the “income’’ 
and “out go.” A good 
seller with stationers 
and office supply 
dealers. Prices range 
from $.50 for the reg- 
ular to $1.00 for the 
gift special Refills 
S are $.25 and $.50. Lib- 
eral arrangements to 
interested dealers 


HALLOMAX 
COMPANY 


2718 Farragut Road, 
BROOKLYN, m. 























f INDISPENSABLE 
* OFFICE, HOME Awe SCHOOL / 
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OT CARDINELL 
LO Gare 


POCKET ERADICATOR 





INK-OUT MFG co 


15 Label St.. Montclair, N. J. 





LARGE VOLUME 





L. HOFFMAN, 


145 Lafayette St. 


LOW PRICE 


New York, N. Y. 






























Wiggins te Keep Presses Busy 


and Wearwali ogee Gaze 


Yo a can rut te a minimum 
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ES this new attractive way o the same. Write today f Tit, 

= The demand is already tablished. For 

= ears ave need e that would 

=| iy , x WIGGINS 

= ean jo t more 

= stant acceptance 

= h Wiggine Can 

3 THE JOHN B. winonll mg 

= 1157 Fullerton Ave CHICAGO 705 Peoples Gas, Bidg. 
= Wiggins Patent Cards—Wearwell Lever Binder Cases 
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COLUMNAR PADS 


“THE EFFICIENCY LINE” 


"COL UMNAR ian PADS 








| 
: 


The Most Complete Line on the Market 
Catalog and prices gladly supplied upon request 
American Pad & Paper Co. 
19 Appleton St. Holyoke, Mass. 








MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 








For printing 
price tickets, 
numbering 
bins, boxes, 
shelves, etc. 








2 > a 


HOLUVERS MAY BE FASTENED TO ANY ARTICLE OR 


~ RFACE d. glass, tin, paper, ete. by means of @ 
ting esive materia furnished. Made in two sizes. 
Wr f r ounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 
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OUR customers will be quick to ap- 
} preciate the numerous points of 
advantage embodied in this speciai, 
all-steel, spot welded, handsomely finished 
corporation desk. 
And the extremely low price you can 
name is a positive order clincher. 





l'ebruary, 1926 


Ask us for details and prices. 





Jamestown Metal Desk Co., Inc. 
JAMESTOWN, N. Y. 








(Gi 
JAMESTCWN E} Tt METAL DESK CO 











EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 
FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 





SOLVENE FOUNTAIN BRUSH 

provides the easiest most efficient .and quickest way 
clean typewriter type No dirt; no spatter; send $1.00 
for sample 
PLATEN LIFE applied once or twice a month to the type 
writer roller preserves a smooth, gripping surface, preserving 
good alignment ind clear, unbroken impressions 3-oz 
bottle, $1.00. 

Leading stationers and typewriter sup 

ply dealers sell this mechandise; write 

fou full details and trade discounts 
SERVICE PRODUCTS MFG. CO., 174 N. Clinton St., Chicago 














Steel Boxes for Filing and Storage 
Card Index Trays, Bond Boxes, Cash Boxes 





REAL DURABILITY—cold rolled stee! 
electrically welded REAL ECONOMY 
cost no more than tin lines 

Pleasing Appearance—attractively fin- 
ished in green with nickeled locks and 

handles and packed in individual cartons assuring perfect 





condition. Write for tlustrated price-list. 


ART STEEL COMPANY 401 East 23rd Street, New York 





. PROTECTOR= 
Vibes TE 


——-SPECIAL DISCOUNTS TO DEALERS— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 








We Can Make Your Metal Specialties 


If you have invented a meta: specialty o. purchaseu the par- 
ents for one and want to get into production, we have the ser- 
vice in which you will be interested. We have the equipment 
to manufacture for you under contract o* we can make and 
sell the device on a royalty basis. 


J. F. Ryan & Company, 222 E. 42nd St., New York 





Addac to 4 


The World’s lowest priced practical Adding 
and Direct Subtracting Machine. Terri- 
tories open. 


Addac Co., 333 Houseman Bldg., Grand Rapids, Mich. 








No Other Wood Pencil 
in the World Like It! 


Manufactured by 


Scripto Manufacturing Co. 
ATLANTA, GEORGIA 





EUREKA EYE SHADE sasnioned trom 
- green celluloid, 
bound on both 
edges, properly 
ventilated and 
adjustable. Ask 
for catalog of 
complete line. 


CHICAGO EYE SHIELD CO. 
2300 Warren Ave. Chicago, Dl. 















The Standard Line 


Watermanis({dea) Fountain Pen 


Self-Filling, Safety and Regular Types 


L. E. Wa 
Boston 


terman Company, 129 So. State St., Chicago 


New York San Francisco Montreal 


Precision Typewriter Platens 


Ground on dead centers; guaranteed accurate 
Black or light grey rubber. Delivered free 


BUSHNELL MFG. CO. 


3314 S. Spring St. Los Angeles, Cal. 
91 Spring St., Seattle 
30 years experience making Ink Ribbons and Platens 











HIGH SPEED ADDING-CALCULATOR 


Meets the complete figuring demands of 
every business with greatest economy 
Write for a free trial 


MONROE CALCULATING MACHINE CO., Inc. 
General Offices Orange, N. J. 


Office and Furniture Equipment 
NEW AND USED FURNITURE OF ALL KINDS 
Desks, Chairs, Safes, Filing Cabinets, 
Rugs, Carpets, Reed and Fiber at reduced prices. 
WE RENT WE BUY WE SELL WE SAVE YOU MONEY 
Save money on New and Used Reed and Fiber Furniture. 
Office equipment—largest stock in Chicago to select from. 
We build and repair railing, partitions, booths and furni- 
ture. We deliver or ship to any point in the U. S. 
CHICAGO SAFE AND MERCHANDISE CoO. 
114 W. Lake St., Chicago. Telephone Central 5439 
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Weldon Roberts 


rubber erasers 


Weorld’s Quality Standard Erasers 
Cover Every Possible Need 


Stationers need carry no other line unless they’re so minded. Customers 
will demand no greater variety; they can demand no better quality. 
















WELDON ROBERTS RUBBER CO... NEWARK, N. J.. U. 5 








SHIRLEY PENS 


for which your calls are steadily increas- 
ing, can be had from your jobber, or 


NATIONAL SUPPLY Co., DEP’T B All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfectly 


repaired and returned day received. Satisfaction guaranteed. 
Distributors Samples on Request INDIANAPOLIS GAYDOUL GOLD PEN CO., Inc, 64-68 Fulton St, New York 
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RealsEye Protection 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weak eyesight 
and sometimes more serious injury. The Peather- 
weight Eyeshade is constructed to protect the wearer’s 
eyes from glaring artificial or natural lights or brilliant 
reflections. Durable, hygienic, adjustable, lightweight. 

Where it touches the forehead, the celluloid fs curled, 

— & smooth, round surface—no binding to 
get dirty, Bo metal parts to break out. Lies flat on 
desk. g inquiry will recelve prompt attention. 


The Featherwe:gat Eyeshade Co., Merchantville, N. J. 


LL. BROWN'S .iziger 


L. L. BROWN PAPER CO. 
Adams, Mass. - - 1849-1925 


























MORTON’S ODORLESS 
TYPEWRITER OIL 


IN USE EVERYWHERE 


The world’s best lubricant ter Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pure, gumless and colorless. 


Write today for free sample and prices 
MORTON MFG. CO. Louisville, Ky.. USA 
Expert orders given careful attention, 








linar For effcter 
W n YF lute i. oO patente ‘ rul 
MAGIC Tot CH ! : ty! 

tal key caps r ed fr 


N ( ey i nce palais 
Agents MORI n satisfied The i: Now 
Wanted is to do it rigl 














@ ffceknife — ni 7 MILLION cS & 
\ 6 ‘a IN USE ‘The SHALLCROSS COMPANY 








holds Razor Blades Ke 2 + Inks-Ribbons-Carbony - 





S No 
106 Durham Duplex, No. 103 special pointed blad 10 FORTY EIGHTH and GRAYS FERRY RORD 
Twine cutter, Gem r Gille atte a 1 prices 25c and r Order 
ule? dana of mrepaid, aacerted if desired. Mounted o: PHILADELPHIA,U.s.A 
out display card GITS CO., S19 W. Chicago Ave., Chicago. 











GUIDES 


Celluloid Index Guides—Metal Tip Guides 
We manufacture a high grade line of filing supplies. Our equipment enabl + us 
to give prompt, satisfactory service on special card work An investigation 
will reveal the profit possibilities this line offers you We do not sell to 
consumers direct. 


DACO GUIDE COMPANY 


154 Pearl Street Boston, Mass. 
































Travelers’ Weekly 
Travelers’ Monthly 
Personal Expenses 
Radio Record 
Send for Samples 


— 4) Beach Publishing Co. 
750 Book Building 
DETROIT - MICH. 


Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON “*™“"SaooKtyn. NY 


Exclusive Territory Rights Not Entertained 
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Try This Plan For 1926 


If you have business and office 
furniture, you will enjoy the 
experience of handling St.Johns 
tables. They are most attrac- 
tively finished, and their resale 
prices will enable you to com- 
mand a highly desirable trade 
in tables. 


Prompt service policies, make 
o , ° 

OY Business It pe yssible to do a good volume 

with a very small investment 


Points in Construction: 
\\ rite us for Spec lai 


Made in Oak, quartered or plain; first qual- a 
Business Table catalog 


ity Gum, Mahogany finish; or Northern 


Gray Elm 

Very strong under-top construction, and 

woul i pi totems faiched Indie St. Johns Table Company 
Shipped K. D. with bolt construction Cadillac Michigan 
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THE LINE OF LOWEST ULTIMATE COST 


Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 
for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Ultimate Cost.” 


NEIDICH PROocEsSS COMPANY 


Burlington, N. J., U. S. A. 
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He bought chairs upside-down 


Told us most office chairs looked We are always glad to go over: 
alike to him right side up....but Milwaukee Chairs, point by 
he wanted to see how they were point, with careful buyers. For 
made....good idea and good busi- then, they understand why over 
ness, too 4,000,000 Milwaukee Chairs are 


; in service 
Over 80°, of the cost of Mil- 


waukee Chairs goes into honest Cost? No higher than other 
and rugged construction. Fine good chairs Upon request we 
designs, selected woods and _ will send to interested executives 
handsome finishes attract you a complete catalogue, showing 
first: but the workmanship under- Milwaukee Chairs for every 
neath is what determines their office use 


LWAUKEE 
Office Chairs /#\ 


—it Cy pa > 


<x 


- 


THE MILWAUKEE CHAIR COMPANY 


Executive Offices: 642 South Michigan Avenue, Chicago 
Distributors in All Principal Cities 


Helping to sell good Milwaukee Chairs 


from COLLIER’S—The National Weekly 









































Is Easy To Get 





lo Tar ilit i delivery complete SLO ks are main- 
tained at New York, Chicago, Detroit and Los 
(Angeles \dd to this the central location of the 


factory and even distribution 1s assured Depleted 
stocks can be filled quickly and at lowest shipping 





charges. Leatheroid folders, both flat and expand | 
ing, are well known and liked by those using them 
The profits are in keeping with the outlay. Leather | 
oid filing and mailing specialties are in good repute i 
wherever used. Catalog No. 10 described the full 
* ; \I ‘ ce id rc | a 2 | 


Quality Park Envelope Co. 


(Formerly The Northwestern Paper Goods Co.) 
At Quality Park, St. Paul, Minn. 


Sales Offices and Stock carried at 











CHICAGO LOS ANGELES NEW YORK CITY 








| 
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/mperial 


The Medium Priced Line of Good Quality 
NEW EXTRA DEEP LETTER TRAYS 






No. 125 Let- 
ter Sire — 
4 inches deep 





No. 145 Legal 
Size—5 inches deep. 
Made in golden ouk and mahogany finishes 


GET YOUR SHARE OF THIS BUSINESS. ORDER A DOZEN ASSORTMENT TODAY 
I; ial Methods C 
mperia ethods Co. 
Forest Park Illinois 
E. L. SIRUS E. V. BOGART 
New York Atlanta 


“Mi kK 99 To us “M. B.” stands for “MON BUREAU” 
* e Toyou“M. B.” stands for “MORE BUSINESS” 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 
a reputation among the most progressive business men of 
this country. 


If you advertise your goods in M. B. you are sure to reach 
the very public that is interested in your goods: office fur- 
niture and general modern office equipment of every descrip- 
tion. Not only will your ads be read by a large and 
sympathetic public but your copy stands every chance of 
being believed, as M. B. in its capacity of an expert in 
sound business methods has won the confidence and affec- 
tion of its readers. 





If you want to appeal to the most progressive French firms, 
M. B. is the very medium for your advertising. You need 
not apply to any other. Just concentrate inM.B. Remem- 
ber that its initials stand for “MORE BUSINESS” for you 
and write today for a free copy of this live wire publication. 





The Advertising Manager 


“MON BUREAU” 


186, Faubourg St-Martin, Paris Xéme Arrt. (France) 
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A Span. of sae Years | in the > eto Trade _ 








Quality the consideration 








We have resolved that 


OuR GOLDEN JUBILEE YEAR 
shall be the MOST SERVICEABLE in our history. 





Stationers who desire to supply their customers with the Best in Wallets and Filing Containers 
should give first place to the BUSHNELL LINE. 
THE OLDEST AND BEST KNOWN IN THE STATIONERY TRADE 
Made of Genuine Rope Fiber, 
Superbly Finished, Conveniently Boxed. 


ALVAH BUSHNELL COMPANY, - 025 FILBERT STREET, - PHILADELPHIA. PA 
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THE WORLDS BEST 


+ TYPEWRITERRIBBON $i 
4, 
THE WORLDS BEST OO 


pewr riter Ribbon 








bptrtrterrtvtrtrtotty 











Not 2a mere idle statement 
but a challenge to all 
competiti on 


wena WHY SAY 
PHILLIPS mseon & CARBON CO., INC. . 





ROCHESTER, WN. Y. 


SAA MOR 





WRITE FOR YOUR FREE SAMPLE TODAY 
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No, 412 


A steel frame, wooden 
seated Filing Stool with 
large felt tired casters 
Made in all heights. 


OTSTEEL 


These illustrations show 
but a few of our compre- 
hensive line of steel 
stools, chairs, and other 
steel office, factory and 
bank equipment. They 
include stools with and 
without backs, wood or 
steel seats, adjustable 
stools, filing equip 
ment, etc. 


ANGLE STEEL STOOL COMPANY 
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Durable and 


Economical 
Steel Furniture 


The Angle Steel Stool Company in 
its OT-STEEL products offers a 
durable, high quality but economical 
line of ofhce equipment, constructed 
entirely of steel with the excention 
of seats and backs which are fur- 
nished in steel, hardwood or imita- 
tion leather, padded. Parts are se- 
curely riveted to withstand unusual 
strain. The line of stools, chairs, 
cabinets, trucks, tables, etc. is sufh- 
ciently broad to meet a great variety 
of office, factory and shop needs. 
The finish is a rich, dark olive green 
enamel, baked. Ask for our new 


catalog. 


Factory and Office Equipment 


PLAINWELL 


Offices: Chicago, New York City, Detroit 








, 
Ne. 22 D. 8. 





No. 350 D. 8. B. 


MICHIGAN 


Dealers in Principal Cities 








No. 118 No. 25-45 B. C. No. 256 
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A handy stee 
‘abinet requir- 
ing but small 


space Has in 
numerable uses 
in any offic 


No. 12-12 











No. 100 


» 
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’ 
Ce uipment Caters: 
a 
Do you give complete service? 
Do you supply all the needs of 
all your customers? 
Many of them require NEW typewriters; you want 
to be able to furnish the BEST in ALL lines. 
ee = 
Smith Pre, 1e , 
/ 
Ps 
HERE is nobetter typewriter thanthe _ing a complete range to fill all needs. __,7 
new standard keyboard Smith . Ps 
Premier. Its light touchand agreeable ac- _ And the dealership proposi- af 
tion give it outstanding distinction. The 0OM1s an attractive one, Let FA 
basket shift permits seven carriage US tell you about it. Just — /Smith Premier 
widths, the widest with a writing line of _ fill out and mail to us y os 
30.6 inches with no difference intouch,form- theattached coupon. ./ 376 Broadway 
, 7 New York, N.Y. 
One of the latest standard keyboard Smith Premiers 7 Without obligation on 
will be sent on ten days’ examination, without obli- , my part, you may tell me 
gation of course, if you will include credit references. / more about your dealership plan. 
Ps 
ff i 
Smith Premier Typewriter Co. // 
/ : 
376 Broadway, New York, New York if 
ri State 
PA 
Z 
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—Reach the best business people. 


—Meet personally those who buy and use the best 
office equipment, sundries and supplies. 


—Serve those who come to get first-hand informa- 
tion about your line. 


—Increase the respect of your old customers. 
—Establish contact with new prospects. 


—Back up your advertising, your literature and your 
salesmen. 


Show your product at the National Business Show 


For 1926 





SAN FRANCISCO 
at the 
Civic Auditorium 
March 8th to 13th inclusive 


NEW YORK 
at the 
New Madison Square Garden 
October 18th to 23rd inclusive 


CLEVELAND 
at the 
Public Auditorium 
November 15th to 20th inclusive 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 
CHICAGO 50 Church St. SAN FRANCISCO 
417 S. Dearborn St. 632 Monadnock Building 

NEW YORK Waldo T. Tupper, Mgr. 


C. H. Hunter, Manager 
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"BURNED TO THE GROUND” 


“The building was burned to the ground 
and all records of the business destroyed 
because of inadequate protective de- 
VICes. Almost any newspaper, daily. 


A sad story, of course, but one that’s re- 
peated daily and will continue to be 
until business men stop gambling on 


luck. 

But it’s up to you to step in and capitalize 
on the situation by driving home the 
urgency of sufficient protection for the 
records of business. 

Schwab Sates take the gamble out of 
luck. They provide ample protection. 
Schwab Safes and the Schwab Sales 
Plan are a good combination. Full de- 
tails, without obligation, to interested 
dealers. 


The Schwab Safe Company 


LAFAYETTE, INDIANA 














Built its 
MILLIONTH 











nigh 
gt Fs 
» Bi Sai: aghs Cotliltieny 
e this « accomplishment possible. The 
Burrou hs machine is tangible 
your generous acceptance of our 
contribution. to: hecdacs business methods. 
We shall continue our policy of quality 


and service, which has won your support. 









MACHINE COMPANY 
, MICHIGAN 





ADDING - BOOKKEEPING - CALCULATING AND BILLING MACHINES 











